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Turning  Point  In  Trade  Near,  A.  F.  A. 
Leaders,  Here  For  Convention,  Believe 


Advance  Registrations  Indicate  Good  Attendance  at  Eighteen  Departmental  and  General  Sessions- 
Hodges  Slated  for  Re-election — Coast  Clubs  May  Return  to  National  Enrollment 


IJTITH  hundreds  of  advertising  men 
”  and  women  registered  in  advance, 
with  other  hundreds  starting  for  Xew 
York  from  other  cities,  with  programs 
completed  for  18  departmental  meetings 
(each  a  convention  in  itself),  and  with  an 
elaborate  five-day  schedule  of  entertain¬ 
ment  fitted  into  the  general  program,  the 
Advertising  Federation  of  America  is 
ready  to  open  its  twenty-seventh  annual 
convention  on  Sunday,  June  14. 

Two  circumstances  are  cited  by  those 
arranging  for  the  convention  as  justify¬ 
ing  a  belief  that  the  sessions  may  lend 
new  vigor  to  the  assault  on  the  forces  of 
depression.  One  is  the  timeliness  of  the 
convention,  coming  as  it  does  after  two 
years  of  declining  business  and  at  a  mo¬ 
ment  when  regiments  of  economists  are 
hot  on  the  trail  of  the  “turning  point.” 
The  other  is  the  interest  shown  by  the 
chief  executives  of  important  business 
houses,  many  of  whom  have  registered 
themselves  and  appointed  rcpre.sentatives 
to  urge  their  associates  to  attend  the  con¬ 
vention. 

The  task  of  bringing  the  program  to 
the  attention  of  these  executives  has  been 
undertaken  by  a  committee  headed  by 
Malcolm  Muir,  president  of  the  McGraw- 
Hill  publishing  company.  As  a  result 
of  this  committee’s  work  it  is  expected 
that  the  sessions  will  draw  not  only  men 
and  women  directly  interested  in  adver¬ 
tising  but  merchandising  and  other  exec¬ 
utives  who  see  the  problem  of  bringing 
sales  up  to  normal  as  the  crux  of  present 
business  difficulties. 

A  keynote  of  optimism  will  l)e  sounded 
at  the  opening  general  session  on  Monday 
by  President  Gilbert  T.  Hodges  of  New 
York,  and  other  general  session  speeches 
will  likewise  deal  with  business  in  its 
broadest  aspects.  The  departmental  ses¬ 
sions,  on  the  other  hand,  will  be  thor¬ 
oughly  practical  discussions  of  the  ap¬ 
plication  of  advertising.  A  five-day  en¬ 
tertainment  pnjgram  is  woven  through 
the  convention  sessions,  especial  atten¬ 
tion  being  paid  to  the  entertainment  of 
the  women  present  at  the  convention. 

“I  believe  the  convention  wdll  strike  a 
cheerful  note,”  President  Hodges  told 
Editor  &  Pubmshf.r.  “We  must  let  the 
country  know  that  the  advertising  men 
see  a  brighter  future  and  are  shining  up 
their  tools  for  a  bigger  prosperity.  We 
are  going  to  work  more  intelligently, 
using  research  more  effectively,  survey¬ 
ing  the  markets,  producing  advertising 
that  will  re-establish  the  circulation  of 
money  and  merchandise — which  consti¬ 
tutes  business. 

“I  like  the  convention  theme,  ‘For  a 
Better  Understanding  of  Advertising.’ 
This  gathering  will  culminate  the_  nation¬ 
wide  program  of  education  which  has 
been  carried  on  by  the  Federation  this 
[last  year,  with  speakers  delivering  a  series 
of  six  addresses  on  advertising  before 
clubs_  and  other  gatherings  of  business 
men  in  scores  of  cities. 

“There  is  no  question  that  the  present 
situation  demands  a  better  understanding 
of  advertising,  not  only  by  the  public  but 
by  advertisers  themselves.  Advertising 
IS  put  to  a  greater  test  under  present  con¬ 
ditions.  and  the  future  constitutes  a  chal¬ 
lenge  to  advertising  men  to  meet  new 
conditions. 


By  ROBERT  S.  MANN 


".At  this  Convention,  leaders  in  all 
phases  of  business  will  be  present,  and  an 
unusual  opportunity  will  be  offered  to 
obtain  an  understanding  of  new  problems 
of  merchandising. 


and  a  reception  at  the  Hotel  Pennsyl¬ 
vania,  where  all  .sessions  will  l)e  held. 
This  Sunday  registration  ixriod,  like  the 
advance  registration  by  mail  is  designed  to 
eliminate  congestion  on  Monday  morning. 


GILBERT  T.  HODGES 

President,  Advertising  Federation  of 
America. 

“I  believe  the  meeting  will  have  a  splen¬ 
did  psychological  effect  on  the  public. 
It  will  discourage  the  further  use  of 
advertising  in  a  negative  way,  and  help 
eliminate  further  advertising  of  unemploy¬ 
ment  and  hard  times. 

"Uiuiuestionably  the  country  is  in  a 
splmdid  iM).sition  for  a  business  rebound. 
Installment  buying  has  come  through  100 
per  ceiiit.  We’ve  been  p.aying  our  debts, 
and  have  the  slate  pretty  clean.  Mean¬ 
while  we’ve  been  wearing  out  our  clothes 
and  our  autos  and  our  other  possessions. 
We’re  getting  shabby  and  out  of  date. 
It  is  abf)ut  time  that  we  start  buying 
again. 

"<  )n  the  other  hand  it  is  the  adver¬ 
tisers’  responsibility  to  bring  out  new 
<lesigns,  new  fashions. — to  make  his  wares 
attractive  and  his  advertising  irresistible. 
The  buying  power  of  the  country  has 
crawled  under  the  bed  in  fear,  and  won’t 
be  coaxed  out  as  long  as  we  are  con¬ 
stantly  advertising  gloom. 

“.At  the  general  sessions,  which  will 
he  inspirational,  we  want  to  emphasize 
the  need  for  affirmative  action,  not  nega¬ 
tive. 

“One  problem  confronting  advertising 
now  is  the  achievement  of  a  higher 
standard  of  competition.  The  individual¬ 
istic  attitude  in  industry,  with  its  des¬ 
tructive  effects,  cannot  survive  much  lon¬ 
ger.  This  crying  down  of  competitors’ 
ware.s — ^this  ‘knocking’  in  other  words — 
must  be  stopped  if  we  are  to  bring  back 
the  proper  mental  attitude  of  consumers. 
It  is  a  matter  not  only  of  ethics,  but  of 
the  l>elicvability  of  a<ivertising.” 

The  convention  will  begin  Sunday, 
June  14,  with  registration  of  delegates 


DON  U.  BRIDGE 

President,  Newspaper  Advertising 
Executives’  Association. 

I’hc  meetings  are  open  to  till  men  and 
women  interestwl  in  advertising,  and  are 
not  limited  to  members  of  the  organiza¬ 
tions  represented  in  the  Federation.  The 
registration  fee  is  $5. 

Meetings  of  special  interest  to  news¬ 
papermen  will  be  those  of  the  News¬ 
paper  .Advertising  Executives  Associa¬ 
tion,  (including  the  Promotion  Man¬ 
agers  Group  of  this  association)  and  the 
Sales  Promotion  Division  of  the  Na¬ 
tional  Retail  Dry  Goods  .Association. 
These  associations  will  get  under  way 
Monday  morning,  even  licfore  the  for¬ 
mal  opening  of  the  convention.  The 
N..A.ly..A.,  headed  by  Don  U.  Bridge, 
advertising  manager  of  the  Iiuiiauaf'olis 
Neii’s.  and  the  Sales  Promotion  Divi¬ 
sion,  headed  by  Kenneth  Collins,  execu¬ 
tive  vice-president  of  R.  H.  Macy  & 
Company,  will  hold  a  joint  session 
Monday  morning,  hearing  talks  on 
newspaper  advertising  from  the  adver¬ 
tiser’s  viewpoint. 

At  the  same  time  the  Promotion 
Managers  Group,  headed  by  George 
Benneyan,  promotion  manager  of  the 
New  York  Sun,  will  be  holding  a  sep¬ 
arate  meeting.  The  promotion  man¬ 
agers  will  hold  another  independent  ses¬ 
sion  Tuesdav  afternoon,  but  will  meet 
with  the  N*.A.E..A.  on  Tuesday  and 
Wednesday  mornings. 

The  programs  for  all  these _  sessions, 
as  well  as  for  the  general  sessions,  will 
l)e  found  on  other  pages  of  this  issue. 

The  convention  will  be  formally 
opened  at  a  luncheon  Monday  in  the 
main  ball  room  of  the  Hotel  Pennsyl¬ 
vania,  to  be  followed  by  a  general  meet¬ 
ing  continuing  through  the  afternoon. 


Another  general  session  will  be  held  at 
the  annual  banquet  Tuesday  night,  and 
the  third  general  session  will  be  held 
at  and  following  a  luncheon  Wednesday. 

Greetings  and  response  will  be  given 
at  the  opening  luncheon  by  Gov.  Frank¬ 
lin  D.  Rixisevelt  of  New  York;  Mayor 
James  J.  Walker  of  New  York  City; 
President  Charles  E.  Murphy  of  the 
Advertising  Club  of  New  York;  and 
Charles  C.  Younggreen,  of  Chicago, 
past  president  of  the  A.F.A. 

Other  speakers  at  the  general  sessions 
include  President  Hodges:  Dr.  Glenn 
I'rank,  president  of  the  University  of 
Wisconsin;  Kenneth  Collins,  cxeciiiive 
vice-president  of  R.  H.  Macy  &  Co,; 
G.  Lynn  Sumner  of  New  York,  gen¬ 
eral  chairman  of  the  A.F.A.  program 
committee;  Sir  Charles  Higham  of 
London,  <ifficial  representative  of  the 
Advertising  Association  of  Great  Brit¬ 
ain:  Governor  Albert  J.  Ritchie  of 
Maryland;  Bruce  Barton,  chairman  of 
the  board  of  Batten,  Barton,  Durstine 
&  Clsborn,  Inc.,  New  ^’ork;  Strickland 
Gillilan,  humorist,  Wa.shington,  D.C. ; 
Joseph  H.  Appel  of  John  Wanamaker, 
New  Y’ork,  treasurer  of  the  A.F.A. 
Colby  M.  Chester,  president  General 
Foods  Corporation ;  C.  F.  Kettering, 
vice-president  General  .Motors  Corpora¬ 
tion;  D.  h'.  Kelly,  president  The  Fair, 
(diicago,  and  president  of  the  National 
Retail  Dry  Goods  Association;  Miss 
Mari(>n  C.  Taylor,  president  the 
hashion  Guild,  New  Y’ork ;  and  Edwin 
Gruhl,  vice-president  and  general  man¬ 
ager  of  the  North  American  Company. 

The  departmental  sessions  will  be  Inisi- 
ness-like  to  an  extreme.  The  programs, 
as  published  on  other  pages  of  this  issue, 
show  this  practical  trend.  Problems  of 
newspaper  advertising,  promotion  of  the 
newspaper  itself,  department  store  ad¬ 
vertising,  magazine  and  radio  advertising, 
public  utilities  a(H'ertising,  and  direct 
mail,  are  only  a  few  of  the  specialized 
topics  for  the  group  meetings. 

Entertainment  of  the  delegates  will  lie- 
gin  Sunday  with  two  receptions,  a  garden 
party  and  a  musicale,  and  will  continue 
until  the  closing  event  on  Thursday,  a 
boat  ride  down  the  lower  bay  of  New 
Y’ork  harl)or  after  the  formal  meetings 
have  been  finished.  At  that,  however, 
the  merrymakers  on  the  ferry  boat  will 
leave  behind  them  an  earnest  group  hold¬ 
ing  an  extra  post-convention  session  on 
the  question  of  improving  advertising 
courses  in  colleges  and  universities. 

Scattered  through  the  entertainment 
features  are  a  cabaret  and  dance  aboard 
the  steamer  Leviathan,  a  breakfast  at  the 
Wanawaker  store,  inspection  of  the  new 
Empire  State  Building,  and  a  night  club 
party  on  the  roof  of  the  Hotel  Astor. 
Teas  and  a  fashion  show  will  be  pro¬ 
vided  for  women  attending  the  conven¬ 
tion,  the  League  of  Advertising  Women 
of  New  York  taking  a  principal  part  in 
these  arrangements. 

An  International  Advertising  Confer¬ 
ence  will  be  held  under  the  auspices  of 
the  International  Advertising  Associa¬ 
tion,  whose  membership  includes  the 
(British)  Advertising  Association,  Inc., 
the  Continental  Advertising  Associa¬ 
tion,  and  the  American  Federation  of 
Advertising.  At  the  Berlin  convention 
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in  1929,  when  the  I.A.A.  was  reorgan¬ 
ized,  it  assumed  as  one  objective  the 
organization  of  international  advertis¬ 
ing  programs  at  all  regional  conven¬ 
tions. 

C.  K.  Woodbridge,  vice-president  of 
Remington  Rand,  Inc.,  and  chairman  of 
the  I.A.A.  Q)uncil,  will  preside,  and  ad¬ 
dresses  will  deal  with  exporters’  sales 
and  advertising  problems. 

Additional  international  flavor  will  Ik; 
given  to  the  convention  by  the  presence 
of  three  representatives  of  foreign  adver¬ 
tising  associations.  Sir  Charles  Higham 
of  London  will  represent  the  British  ad¬ 
vertisers.  The  Continental  Advertising 
Association  will  be  represented  by  Andre 
Kaminker,  head  of  the  hitienne  Damour 
Company  of  Paris,  and  Ulrich  E.  Meisel, 
formerly  advertising  manager  of  tlie 
Hcrch  Automobil-Werke,  Berlin. 

Mr.  Woodbridge,  announcing  the  con¬ 
ference  program,  said : 

“The  nations  of  the  world  have  a  com¬ 
mon  interest  in  export  trade.  Advertis¬ 
ing  paves  the  way  for  sales.  In  form  and 
use  advertising  is  quickly  comprehended 
no  matter  what  the  language.  It  may  be 
truly  called  a  language  commonly  under¬ 
stood.  The  International  Advertising 
Association  desires  to  increase  and  per¬ 
petuate  the  value  of  advertising  as  it  is 
used  internationally.  At  the  Washington 
Convention  tlie  Conference  on  Interna¬ 
tional  Advertising  emphasized  the  value 
of  common  practice  throughout  the  world 
as  to  audited  circulation,  truth  in  adver¬ 
tising  and  improvement  in  the  standards 
of  advertising  practice.” 

The  members  of  the  committee  spon¬ 
soring  the  international  conference,  in 
addition  to  Mr.  Woodbridge,  are:  Sir 
Charles  F.  Higham,  Jay  E.  Mason, 
Charles  Lyon  Chandler,  Stanley  E.  Hol¬ 
lis,  W.  R.  Cummings,  Elbridge  Adams, 
M  S.  Eylar,  J.  A.  Zellers,  and  J.  W. 
Sanger. 

Much  importance  is  placed  on  the  Con¬ 
ference  on  Vocational  Training  for  Ad¬ 
vertising,  which  has  been  schooled  for 
Thursday  afternoon,  beginning  with  a 
luncheon,  so  that  no  one  will  be  pre¬ 
vented  from  attending  by  conflicts.  Both 
business  men  and  teachers  are  repre¬ 
sented  on  an  inclusive  program  designed 
to  bring  out  what  the  various  schools 
are  doing  and  what  employers  would 
like  them  to  do. 

The  Federation’s  annual  business  ses¬ 
sion  will  be  held  Thursday  morning.  Di¬ 
rectors  are  to  be  elected  and  resolutions 
adopted.  'The  Board  of  Directors,  meet¬ 
ing  later,  will  elect  the  officers  for  the 
coming  year.  It  is  thought  likely  that 
Mr.  Hodges  will  be  returned  to  the  office 
of  president. 

Chief  interest,  as  far  as  the  elections 
go,  lies  in  the  choice  of  a  successor  to 
Walter  A.  Strong  of  Chicago  as  chair¬ 
man.  Mr.  StrcMig.  late  publisher  of  the 
Chicago  Daily  News,  was  an  ardent 
worker  for  the  Federation.  A  memorial 
address  in  honor  of  Mr.  Strong  is  to  be 
delivered  at  the  business  session  by  Louis 
Wiley,  business  manager  of  the  New 
York  Times. 

The  convention  will  also  have  to  de¬ 
cide  about  continuing  the  Federation’s 
speaking  program,  in  which  addresses  on 
the  uses  and  values  of  advertising  have 
been  delivered  at  hundreds  of  meetings 
throughout  the  nation.  This  will  be  dis¬ 
cussed  at  a  session  of  club  management, 
and  undoubtedly  the  decision  will  be  to 
keep  up  the  campaign.  Mr.  Hodges,  who 
has  pushed  the  plan  with  the  full  strength 
of  the  president’s  office,  said  in  reply  to 
a  question  that  “the  response  from  the 
member  clubs  has  been  so  clear  already 
that  there  is  no  doubt  as  to  the  decision.” 
He  added: 

“The  program  of  six  talks,  delivered 
by  advertising  leaders  throughout  the  na¬ 
tion,  has  done  a  three-fold  job:  first, 
for  advertising;  second,  for  the  member 
club;  third,  for  the  Federation.  It  has 
disseminated  knowledge  of  the  funda- 
mental_  principles  of  advertising  among 
advertising  club.  Rotary  clubs,  chambers 
of  commerce,  and  other  groups.  It  has 
given  the  public  a  better  understanding 
of  the  functions  and  values  of  advertis¬ 
ing  not  only  to  consumers  but  to  civiliza¬ 
tion. 

“For  the  member  clubs  it  has  filled  a 
long-felt  want  by  furnishing  speakers  of 
authority  and  standing  in  business,  com¬ 


Si«  Chvbles  Hichaic  George  Benneyan 

ing  on  a  regular  schedule  to  deliver  mes¬ 
sages  on  our  profession.  From  the  Fed¬ 
eration’s  standpoint,  it  has  brought  the 
national  organization  into  closer  and  more 
intimate  contact  with  the  local  groups. 
We  know  more  about  what  they  want, 
and  they  know  what  we  can  give  them. 
With  this  knowledge  available,  the  pro¬ 
gram  for  next  year  should  be  even  bet¬ 
ter  than  the  one  just  ended,  which  suc¬ 
ceeded  beyond  our  expectations.” 

The  week  following  the  A.F.A.  con¬ 
vention  is  expected  to  see  action  taken 
to  end  the  difficulties  which  arose  a  year 
ago  between  the  Federation  and  the  ad¬ 
vertising  clubs  of  the  Pacific  Coast.  The 
Pacific  Advertising  Chibs  Association 
will  hold  its  convention  at  Long  Beach. 
Calif.,  June  21  to  25.  and  will  consider 
repealing  the  constitutional  amendment 
which  restricted  affiliation  of  the  Coast 
clubs  with  the  Federation  except  on  terms 
which  were  unacceptable  to  the  latter.  If 
this  amendment  is  repealed,  the  way  will 
be  open  for  the  clubs  to  resume  A.F..\. 
membership  individually. 

President  Hodges,  who  discussed  the 
problem  with  advertising  leaders  of  the 
western  states  on  a  personal  trip  some 
months  ago.  will  be  retwesented  at  the 
P.A.C.A.  convention  bv  Richard  H. 
Waldo,  head  of  the  McClure  Newspaper 
Syndicate.  ' 


BRANDT  TO  VISIT  RUSSIA 

Ravmond  P.  Brandt,  of  the  Washimr- 
ton  buresii  of  the  .9f.  Louis  Po.<!t-Di^- 
*'ntrh.  win  snerid  about  two  months  in 
Russia  this  summer  making  observa¬ 
tions  and  collecting  material  for  a  series 
of  articles.  He  will  arrive  in  Russia 
about  Till”  1.  Mr.  Brandt  snent  some 
time  in  Russia,  after  the  world  war. 
with  the  .^merican  Relief  Expedition. 


J.  H.  APPEL  TO  ENTERTAIN 

Mr.  and  Mrs.  Joseph  H.  Anpel  will 
entertain  Monday.  June  15.  at  7;.tn  p.m., 
at  their  home,  .50  Riverside  Drive,  in 
honor  of  the  president,  past  presidents, 
and  ho,ard  of  directors  of  the  .^dvertis- 
ir>e-  Federation  of  .America.  Mr.  .\ppel  is 
treasurer  of  the  .^.F..\. 


Richard  Waldo  Andre  Kaminker 

COOLIDGE  TAKES  VACATION 


Former  Pre»ident  Will  Reat  After 
Year  aa  Newapaper  Columniat 

Calvin  Coolidge’s  first  year  as  a  news¬ 
paper  columnist  ends  July  1,  at  which 
time  the  former  President  of  the  United 
States  will  take  a  vacation.  How  long 
it  will  last  was  not  announced. 

The  McClure  Newspaper  Syndicate, 
which  handles  the  daily  Coolidge  article, 
in  making  the  announcement  of  the  de¬ 
cision  of  the  former  President,  said  that 
by  so  doing  he  was  following  the  course 
suggested  to  the  nation’s  leaders  in  one 
of  his  recent  dispatches. 

Mr.  Coolidge  put  forth  the  following 
advice  in  this  dispatch: 

“The  brains  of  the  country  need  re¬ 
laxation  and  refreshment  more  than 
ever  this  season.  They  owe  a  duty  to 
themselves,  their  business  and  their 
ass^iates  to  get  more  than  the  usual 
period  of  rest.  The  country  will  be 
further  advanced  in  October  if  July 
and  August  find  many  visitors  at  the 
shore  and  in  the  hills.  Just  now  we 
need  that  replenishment  of  body  and 
.soul  that  comes  only  in  withdrawing 
from_  work  and  familiar  scenes  and 
seeking  diversion  in  new  activities  and 
new  sourroundings.  This  year  above 
most  others  the  brain  and  the  hand 
need  to  be  replenished  by  rest.” 


McCUTCHEON  HONORED 

John  T.  McCutcheon.  Chicago  Tribune 
cartoonist,  received  one  of  the  four  hon¬ 
orary  degrees  awarded  by  Notre  Dame 
Universitv  at  the  graduation  exercises 
held  at  South  Bend,  Ind.,  Tune  7.  He 
was  granted  the  degree  of  diKtor  of  laws. 


LEHN  &  FINK  APPOINTS 

I.ysol  disinfectant,  made  by  the  Lehn 
it  Fink  Products  Companv,  will  be  ad- 
vertis^  in  the  future  through  T.ennen 
it  Mitchell,  Inc.,  New  York  agency. 
Dorothv  Cray  nrnducts.  also  mnde  bv 
IHin  &  Fink,  will  he  advertised  through 
Mark  O’Dea  &  Co.,  of  New  York. 
Placement  of  the  Hinds  and  Lesquen- 
dieu  accounts  will  be  announced  soon. 


LAWRENCE  MAKES  BID 
FOR  WASHINGTON  POST 

Mrs.  McLean  Threatens  Court  Action 
to  Forestall  Sale — $3,000,000 
Mentioned  as  Purrhase 
Price 


By  George  H.  Manning 
H^’ashiiiglon  Correspondent,  E^ditor  &  Pubushei 

Washington,  June  11. — Negotiations 
for  the  purchase  of  the  \V ashington  Post 
by  David  Lawrence,  president  of  the  Con¬ 
solidated  Press  and  Publisher  of  the 
United  States  Daily,  are  under  way.  The 
price  is  said  to  be  1^,000,000. 

As  far  as  can  be  learned  the  trustees 
of  the  estate  of  the  late  John  R.  McLean, 
have  approved  the  sale,  which,  for 
reasons  emanating  from  the  will  of  the 
latter  and  strife  in  the  present  McLean 
family,  must  receive  the  approval  of  the 
courts. 

In  the  will  of  the  elder  McLean,  he 
left  the  Post,  and  the  Cincinnati  En¬ 
quirer  as  pa.rt  of  his  estate,  the  proceeds 
of  which  were  to  go  to  Edward  Beale 
McLean,  present  publisher  of  the  Post, 
during  his  lifetime,  and  at  his  death  the 
entire  estate  was  to  go  to  his  direct  de¬ 
scendants.  Unlike  the  Pulitzer  will,  the 
McLean  will  gave  the  trustees  authority 
to  dispose  of  the  Post  if  they  thought  it 
was  good  business  to  do  so.  The  Amer¬ 
ican  Security  and  Trust  Co.,  was  named 
trustee,  but  later  the  courts  modified  the 
will  to  make  Edward  B.  McLean  a  co¬ 
trustee. 

Other  situations  entered  the  picture 
when  the  story  of  the  negotiations  to  sell 
the  paper  was  first  printed.  Mrs.  Ed¬ 
ward  B.  McLean,  estranged  wife  of  the 
publisher,  who  has  their  three  children, 
John  R.,  2nd.,  16;  Edward  B.,  Jr.,  13, 
and  Emily,  9,  threatens  to  seek  court  ac¬ 
tion  to  forestall  the  sale  on  the  ground 
she  is  protecting  the  interests  of  the  chil¬ 
dren,  to  whom  their  grandfather  wilW 
all  his  property  upon  the  death  of  their 
father. 

She  contends  there  is  no  reason  to  sell 
the  Post,  while  at  the  same  time  she  is 
anxious  to  have  it  remain  in  the  estate 
for  the  reason  that  both  boys  are  plan¬ 
ning  to  follow  journalism  as  a  profes¬ 
sion. 

Meanwhile  David  Lawrence  is  remain¬ 
ing  out  of  the  picture.  He  has  not  been  i 
in  the  city  since  the  negotiations  came 
to  the  surface,  but  his  office  here  reports 
that  he  offered  to  purchase  the  paper  and 
it  is  up  to  the  trustees  and  the  McLeans 
to  determine  if  they  can  and  will  sell  it. 

It  is  understood  and  not  denied  by 
parties  to  the  negotiations  that  $800,000 
in  cash  is  to  be  paid  for  the  newspaper. 
There  is  a  great  deal  of  rumor  in  local 
newspaiier  circles  as  to  how  the  deal  is 
to  be  financed,  with  the  names  of  Eugene 
Meyer,  former  I'ederal  Reserve  Board 
member,  and  Bernard  Baruch,  rather 
prominent.  The  United  States  Daily 
does  not  figure  in  the  deal,  although  it 
is  probable  Lawrence  would  print  both 
dailies  in  the  same  plant. 

The  Washington  Post  was  founded  by 
Stilson  Hutchins  in  1877.  A  vear  later 
it  took  over  the  National  Republican  and 
the  U'ashington  Critic.  The  following 
year,  Hutchins  sold  out  to  Frank  Hatton 
and  Beriafi  Wilkins,  the  former  an  assis¬ 
tant  postmaster  general  in  President 
Arthur’s  cabinet. 

On  October  7,  1905,  the  Post  was 
acquired  by  John  R.  McLean,  owner  of 
the  Cincinnati  Enquirer,  who  died  m 
1917,  when  Edward  B.  AIcLean  became 
publisher. 

I^wrence  was  born  in  Philadelphia  m 
1888,  and  began  newspaper  work  on  the 
Buffalo  Express  in  1903.  He  continue  | 
the  work  through  high  school  and  while 
a  student  at  Princeton.  Upon  graduab 
ing  from  the  latter  institution  he  joined 
the  Associated  Press.  In  1915  he 
came  W'^ashington  correspondent  for  the 
Neiv  York  Ei'ening  Post,  which  he  Iw 
in  1019  to  organize  the  Consolidated 
Press.  ■  u. 

Another  phase  of  the  situation  is  the 
possibility  that  the  sale  will  have  the  ear¬ 
marks  of  a  public  auction.  At  least  two 
out-of-town  newspaper  interests  are  sjW 
to  have  expressed  an  intention  to  hid  | 
against  the  Lawrence  offer. 


PRESIDENT  OF  NEW  YORK  ADVERTISING  CLUB 
WELCOMES  A.F.A.  DELEGATES 

By  CHARLES  E.  MURPHY 

Preiident,  Advertising  Club  of  New  York 
JT  IS  an  esteemed  pleasure  to  express  welcome  to  the  hundreds  of  delegates 
who  will  eome  to  New  York  on  June  1 1  to  attend  the  great  19,31  conven¬ 
tion  of  the  Advertising  Federation  of  America.  Indications  are  that  the 
attendance  will  exceed  that  of  any  previous  conclave  of  the  Federation, 
and  the  Advertising  Cluh  of  New  York  with  its  2.500  members  will  bend 
every  effort  to  extend  the  warm  hand  of  hospitality  and  to  show  our  fellow 
business  men,  publishers  and  advertising  executives  from  other  states  and 
from  across  the  seas,  that  the  metropolis  of  New  York  has  a  genuine 
human  heart  and  is  capable  of  extending  the  true  hand  of  fellowship. 

The  Advertising  Club  of  New  York  will  be  the  host  club  of  the  Federa¬ 
tion  convention  for  the  first  time  in  history,  after  our  members  have  been 
entertained  in  26  different  rities  throughout  the  world  in  the  past. 

Our  rlub  will  have  a  reception  musicale  and  tea  at  our  palatial  quarters 
here  on  Park  avenue  on  Sunday,  June  14,  from  4:00  until  7:00  o’clock,  during 
which  time  we  hope  all  the  delegates  and  their  wives  and  sweethearts  will 
enioy  the  friendly  atmosphere  of  our  home. 

The  Advertising  Club  will  give  a  concert  at  the  Hotel  Pennsylvania  on 
Sunday  night,  and  will  be  host  at  a  party  to  the  delegates  on  the  Wednesday 
night  of  the  convention.  The  Advertising  Club  singers  also  will  render 
three  or  four  numbers  on  Tuesday  night  at  the  annual  banquet  at  the 
Hotel  Pennsylvania. 

We  are  co-operating  with  the  Federation  and  the  New  York  Cooperating 
Committee  so  that  every  delegate  who  comes  to  New  York  will  leave  it  with 
a  fond  remembrance  of  this,  the  greatest  city  in  the  world. 


UNDER  AND  OVER  THE  NORTH  POLE 


Wilkins^  Submarine  Expedition  and  Eckener’s  Accompanying  Flight,  Both  Hearst  Enterprises,  Form 
One  of  Most  Spectacular  and  Imaginative  Stories  in  Newspaper  History — Nautilus  on  Way 

OXE  of  the  most  imaginative  and 
spectacular  newspaper  feats  ever 
devised  moved  toward  realization  June 
4  when  the  submarine  Nautilus,  com¬ 
manded  by  Sir  Hubert  Wilkins,  left 


Zemlya,  where  there  is  a  wireless  sta-  fact  easily  conceivable  when  the  costs  of 
tion,  and  then  on  to  Hooker  Islands  in  the  two  expeditions  are  considered. 
Franz  Joseph  Land.  Here  it  will  hover  King  Features  Snydicate  is  handling 
(nearly  in  the  shadow  of  the  Pole)  the  distribution  of  the  material.  Besides 
awaiting  word  from  Sir  Hubert,  who  in  the  23  Hearst  papers,  25  other  papers  in 
the  meantime  will  have  been  feeling  his  the  United  States  and  Canada  are  carry¬ 
way  under  the  ice  toward  the  objective,  ing  the  accounts,  most  of  them  in  large 
When  the  word  comes,  for  the  Graf  and  cities.  The  world-wide  interest  in  the 
the  submarine  will  be  in  radio  communi-  exploit  is  indicated  in  the  fact  that  33 
cation,  the  Graf  will  make  its  dash  to  foreign  papers  also  are  on  the  list,  includ- 
the  Pole  and  will  find  the  Nautilus,  if  ing  several  in  South  America,  Europe, 
the  plans  work  out,  vvaiting  there.  The  Japan  and  South  Africa, 
routes  of  the  expeditions  are  shown  in  Running  commentaries  on  the  scientific 
the  accompanying  map.  aspects  of  the  Nautilus  voyage  will  be 

It  is  expected  that  the  Graf  will  start  written  by  well  known  scientists  who  are 
on  its  voyage  early  in  July.  in  close  touch  with  the  situation.  T.  V. 

The  Graf  has  been  fitted  with  a  spe-  Ranck,  of  the  Hearst  general  manage- 
cial  winch,  with  wire  cable  to  lower  men  ment,  is  the  man  behind  the  scenes, 
to  the  ice  from  the  Zeppelin  or  take  them  directing  the  handling  of  the  material, 
up  from  land  or  ice.  For  that  purpose  With  the  Nautilus’  anchors  aweigh 
a  small  basket  or  car  shaped  like  the  and  its  epic  journey  started,  the  first 
half  of  an  egg  is  being  constructed.  It  chapter  of  the  strangest  and  most  fascin- 
has  a  ring  like  a  life  saving  ring  carried  ating  newspai)er  story  in  many  years  was 
on  steamers,  the  conical  lower  part  of  written.  In  the  opening  narrative  it  wa" 

heavy  rubber,  waterproof  in  case  it  should  pointed  out  that  the  trip  to  England  was 

land  in  water  or  be  dragged  over  ice.  in  many  respects  the  most  hazardous  of 

It  is  expected.  Editor  &  Publisher  the  entire  expedition.  The  suix;rstructure 
was  told,  that  photographs  and  scientific  of  the  craft,  it  was  pointed  out,  might 
data  will  be  transferred  from  the  subma-  act  as  a  main! 
rine  to  the  airship,  and  perhaps  Sir  cult  to  handle. 

Hubert  will  be  able  to  go  up  in  the  vessel  was  p 

Zeppelin  to  greet  his  old  friends.  Or  more  than  1,0 
Hr.  Eckener  may  be  able  to  inspect  the  States  and  the 
Nautilus.  These  possibilities  can  be  only  tier  of  tbe  tr; 
conjectural.  Weather  conditions  will  play  gcxid.  A  Unit 
a  large  part  in  the  plans  of  the  two  ex-  ing  newspape 
peditions.  which  had  e.s( 

The  big  dirigible  will  be  equipped  for  Provincetown, 
emergencies,  more  to  avert  criticism  than  Daily  dispat 
in  any  expectation  that  it  will  be  needed,  radio  via  the 
Ten  or  twelve  polar  sledges,  small  cook-  tion  and  the  ] 
ers,  iron  rations  to  last  for  months,  polar  Whose  fane 
tents  in  bright  color  so  they  can  be  seen,  tion?  Editor 
and  other  necessary 
equipment,  with  the 
exception  of  dogs, 
will  be  taken  along. 

The  polar  flight  of 
the  Graf  will  be  Dr. 

Eckener’s  debut  as 
an  explorer  in  the 
Arctic.  Not  only 
will  he  be  in  com¬ 
mand  of  the  dirigible, 
hut,  as  president  of 
the  International 
Aero-Arctic  Society 
and  successor  to  the 
late  Dr.  Fridtjof 
Nansen,  he  will  be 
at  tbe  head  of  the 
entire  expedition. 

Arctic  exploration 
with  airship  was 
Nansen’s  last  pro- 


laking  the  craft  ditli-  Xhe  submarine  Nautilus 

up  to  Thursday,  the 

:  along  considerable  Naval  Treaty  and  later  reconditioned  by 
les  from  the  United  the  firm  of  Lake  &  Danenhower,  Bridge- 
^ects  for  the  remain-  port.  Conn.,  meaning  Simon  Lake  and 
lantic  crossing  were  Captain  Danenhower.  The  old  torpedo 
ites  ice  cutter,  carry-  rooms  have  been  made  into  a  diving 
and  photographers,  chamber,  the  bow  has  been  heavily  re- 
the  submarine  from  enforced,  a  telescopic  conning  tower  and 
'd  back  Tuesday.  ice  borer  capable  of  boring  through  13 
ire  being  received  by  feet  of  ice,  and  emergency  air  drills  for 
ican  News  Corpora-  oil  engine  induction  air  and  exhaust,  cap- 
Marine  Corporation,  able  of  drilling  through  1(X)  feet  of  ice, 
lea  was  this  expedi-  have  been  installed.  Room  was  provided 
Bi.iSHER  did  consider-  for  rations  to  last  the  crew  six  months, 
able  probing,  but  and  arrangements  were  made  to  carry 
without  being  able  to  moving  jiicture  cameras  for  underseas 
pin  the  credit  on  work,  explosives  for  breaking  ice  in  an 
any  one  man  or  emergency,  and  radio  broadcasting  ap- 

group  of  men.  It  paratus.  One  of  the  features  of  the 

has  been  thought  submarine  is  a  collapsible  bowsprit  ex- 

of  since  Jules  tending  from  tbe  bow  about  12  feet  and 

Verne  wrote  “20,000  so  rigged  that  in  event  of  collision  it 
Leagues  Under  the  would  take  the  first  blow  and  act  as  a 
Sea,”  and  Sir  bumper,  absorbing  the  shock  in  its  pneu- 
Hubert  mentioned  it  matic  piston.  The  task  of  completely 
as  a  possibility  at  outfitting  the  vessel  for  the  contingencies 
least  12  years  ago.  of  polar  underseas  travel  was  a  tremend- 
Simon  Lake,  the  in-  ous  one,  and  nothing  was  overlooked  in 
ventor  of  the  sub-  the  way  of  equipment  to  make  the  trip 
marine,  as  early  as  successful. 

1898  had  predicted  The  storage  batteries  in  the  submarine 
the  use  of  the  sub-  weigh  more  than  f)0  tons  and  take  up 
marine  for  polar  ex-  a  large  amount  of  the  boat’s  space.  The 
ploration  and  was  submerged  speed  depends  on  the  rate 
laughed  at.  A  full-  of  discharge  of  the  battery.  Captain 
page  story  in  the  Danenhower  in  “Under  the  North  Pole,” 
New  York  Journal  a  book  recently  published  describing  the 
in  that  year,  telling  plans  of  the  expedition,  said  he  expects 
of  Mr.  Lake’s  proph-  to  make  three  knots  an  hour  submerged, 
esy,  was  headed :  To  recharge  the  storage  battery  the 
“Z-Z-I-I-P!  Crack!  ship  will  have  to  come  to  the  surface 
And  Away  We  Go!  for  eight  hours,  normally.  Plans  are 
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i  n  a  Submarine  out  of  every  day  while  in  the  polar 
Boat  with  Dynamite  region;  on  some  days  the  eight  hours 
to  Blow  Holes  in  on  the  surface  will  be  used  for  recharg- 
the  Ice!”  Once  ing  the  batteries  and  on  other  days  for 
Mr.  Lake  thought  exnloration. 

Joseph  Pulitzer  The  Nautilus  is  equipped  wtih  a  pneu- 
would  finance  a  sub-  matically  controlled  guide  wheel  and 
marine  trip  to  polar  arm  which  will  permit  the  boat  to  travel 
regions  but  nothing  just  below  the  Arctic  ice.  much  like  a 
came  of  the  plan,  fly  walks  on  the  ceiling  of  a  room. 

Mr.  Lake  said,  be-  A  balloon  with  photogr.-ipbic  equip- 
cause  Irving  Batch-  ment  has  been  installed  which  it  is  be- 
eller,  of  the  World  lieved  will  be  able  to  take  aerial  shots 
editorial  staff,  had  without  human  operation.  There  was 
just  completed  writ-  not  enough  room  on  the  vessel  for  a 
ing  “Ebm  Holden”  balloon  large  enough  to  carry  a  m.an 
and  had  lost  his  in-  aloft. 

terest  in  the  plan  To  the  layman  the  meeting  at  the 
when  he  acquired  North  Pole  has  all  the  earmarks  of  a 
enough  money  to  re-  newspaper  “stunt”  but  scientists  are 
tire.  thinking  of  it  as  a  chance  for  a  victory 


J^rt^  U 


UGEND 

•♦ROUTE  OF 
THE  GRAF  ZEFPEUN 

(AIUHIP) 

•••••ROUTE  OF 
NAUTILUS 


8 


Editor  &  Publisher  The  Fourth  Estate  for  June  13,  1931 


CLASSIFIED  ADVERTISING  MEN  ELECT 
O.  S.  WESPE  OF  LOUISVILLE  PRESIDENT 


Association  Votes  to  Increase  Its  Research  Work  at  French  Lick 
Convention — Need  for  Improved  Promotion  Methods 
Stressed — Heintzleman  Named  Vice-President 


(Bv  telegraph  to  Editor  &  Publisher) 


promote  the  general  welfare  of  the  news- 


FKEXCH  lick,  Ind.,  June  11. —  paper  to  the  end  that  the  classified  page 
Orville  S.  W’espe,  classified  adver-  might  have  more  reader  interest  and  pull- 


tising  manager  of  the  Louisville  Cour- 


1 

v-^ 

mg  power. 

The  department  of  make-up  and  typog¬ 
raphy  was  in  charge  of  L.  F.  Newmeyer, 
Toledo  Blade,  who  criticised  the  tendency 
toward  a  lessening  of  effort  for  uniform 
presentation. 

At  a  session  presided  over  by  Marshall 
P.  Trippe,  Indianaf'olis  News,  members 
agreed  the  classifi^  business  needs  re¬ 
search  of  the  same  calibre  as  general 
advertising.  The  association  voted  to  in¬ 
crease  its  efforts  toward  finding  out  the 
essential  fundamentals  and  to  bring  about 
such  changes  in  the  handling  of  classified 
as  have  come  in  other  lines  of  advertis¬ 
ing.  For  instance  the  classified  men 


Dean  Heintzleman 


ter- Journal  and  Times  was  elected  presi¬ 
dent  of  the  Association  of  Newspaper 
Classified  Advertising  Managers  at  the 
concluding  session  of  the  annual  con¬ 
vention  here  today.  Mr.  Wespe  suc¬ 
ceeds  Charles  Winters,  classified  adver¬ 
tising  manager  of  the  Chicago  Daily 
News. 


determined  to  find  out  what  percentage 
of  advertising  allotment  automobile 
dealers  may  safely  allow  for  classified 
business  as  compared  with  display. 

The  Wednesday  afternoon  session  was 
devoted  to  sales  and  promotion,  led  by 
C.  C.  Armstrong,  Minneapolis  Tribune. 
It  was  the  consensus  of  the  session  that 
there  is  room  for  much  improvement  in 


Other  officers  elected  were:  First  classified  promotion  and  that _there  should 


vice-president,  Dean  G.  Heintzleman. 
Akron  (O.)  Beacon-Journal ;  second 
vice-president,  C.  C.  Armstrong,  Min- 


be  a  constant  striving  for  improvement 
toward  standardization  to  put  classified 
on  an  e(|ual  basis  with  general  display. 


ncapolis  Tribune;  secretarv,  C.  M.  Car-  89^'  should  be,  Mr.  .^rrnstrong 

roll.  New  York  Times;  and  treasurer,  stressed,  to  create  letter  reader  interest 


EDITOR  &  PUBLISHER 
CALENDAR 

June  14-16— Public  Utilities  Ad¬ 
vertising  Assn,,  annual  convention. 
New  York  City. 

June  14-18 — Advertising  Federa¬ 
tion  of  America,  annual  meeting. 
New  York. 

June  14-18 — Newspaper  Advertis¬ 
ing  Executives'  Assn.,  meeting,  in 
connection  with  A.F.A.,  New  York 
City. 

June  14-18 — National  Promotion 
Managers'  Organization,  meeting. 
Hotel  Pennsylvania,  New  York 
City. 

June  15-17 — National  Industrial 
Advertisers'  Assn.,  annual  conven¬ 
tion,  New  York  City. 

June  15-18 — International  Assn., 
of  Display  Men,  annual  meeting, 
Boston. 

June  16-18 — International  Circu¬ 
lation  Managers'  Assn.,  33rd  annual 
convention,  Asheville,  N.  C. 

June  16-19 — South  Carolina  Press 
Assn.,  annual  meeting.  Rock  Hill, 
S.  C.,  and  trip  to  Washington,  D.  C. 

June  19-20 — Mississippi  Press 
Assn.,  annual  convention,  Biloxi, 
Miss. 

June  21-25 — Pacific  Coast  Adver- 
tising  Clubs'  Assn.,  annual  conven¬ 
tion,  Long  Beach,  Cal. 

June  22-25 — United  Typothetae 
of  America,  annual  convention. 
New  York  University,  N.  Y. 

June  26-28 — Oregon  State  Edito¬ 
rial  Assn.,  annual  convention, 
Salem,  Ore. 


EAGLE  LINK  WITH  NEW 
NEWSPAPER  DENIED 


Charles  Hardin,  Columbus  Dispatch. 
The  following  were  elected  directors: 


and  a  tone  to  the  classified  pages. 


vertising  manager.  short  time  before 


The  convention  held  its  annual  dinner  joined  the  army  for  service  in  the 


J.  H.  Butler,  Houston  Chronicle,  W'orth  Tuesday  night,  the  feature  being  a  talk  ^vorld  war  he  joined  the  Hutchison  Ga- 
W'right,  Los  Angeles  Examiner,  J.  J.  by  Harry  Galtney,  Milwaukee  Journal,  -ette  and  after  the  war  went  to  the  Fort 


Tierney,  Spokane  Spokesman  Review  a  former  president  of  the  association,  and 


and  George  I^sker,  Milwaukee  Senti-  one  of  its  founders.  In  the  general  con- 


nel-News.  The  holdover  members  are  vention  the  classified  managers  were 


Harold  L.  Goldman.  Acte  York  Sun,  divided  into  two  groups,  those  represent- 


U  'orlh  .Star-Telegram,  leaving  that  paper 
to  start  an  agency  of  his  own. 

Mr.  Wespe  has  served  on  the  director¬ 
ate  of  the  organization  for  alxiut  nine 


D.  W.  Coleman,  New  Orleans  Times-  ing  circulations  above  50,000  and  those  years  and  before  his  elev'ation  to  the  presi 
Ricayunc.  and  Mr.  W  inters.  below  that  figure.  D.  H.  Roberts,  Jency  had  been  in  succession  second  an< 


Tl'.e  officers  also  are  memlK-rs  of  the  F.vansz’illc  (Ind.)  Courier  and  Journal,  first  vice-president. 


The  association  did  not  select  a  city  groups. 


was  in  charge  of  the  lesser  circulation 


for  next  year’s  meeting,  leaving  that  for 
decision  by  the  board. 

The  convention  was  called  to  order 


President  Winters,  who  tion  of  .America. 


Plans  were  made  to  arrange  for  next 
year’s  convention  to  be  held  in  coopera¬ 
tion  with  that  of  the  Advertising  Federa- 


predicted  that  within  the  next  three  or 


Wespe.  the  association’s  new 


DR.  FINLEY  ADDRESSES  CLASS 

Dr.  John  H.  Finley,  associate  editor  of 
the  New  York  Times,  told  the  graduat¬ 
ing  class  of  Kmory  University  at  Atlanta, 
Ga.,  June  8,  that  young  people  Uxlay 


four  years  the  department  would  develop  president,  has  lieen  with  the  advertising  have  an  iriparallelwl  opportunity  to  make 


the  greatest  volume  of  business  that  it  deuartment  of  the  Courier-Journal  and 


has  in  the  past  decade. 

“During  the  depression,”  he  said, 
“classified  business  has  not  suffered 
nearly  as  much  as  have  manv  other  lines. 


Times  for  11  years,  the  last  nine  as  head 
of  the  classified  department. 

Horn  in  Kansas,  Mr.  Wespe,  who  is 
41  years  old.  liegan  his  newspaper  work 


a  new  world  “with  the  aid  of  book  and 
newspap''-.  of  the  swift  wheels  and  the 
waves  of  ether.” 


The  principle  of  classified  ads,  their  value  on  the  Hutchison  (Kan.)  Nezos,  a  year 


to  the  community,  their  distinct  help  as  and  a  half  later  going  to  the  Houston  handling  llie  advertising  of  the  American 

a  means  of  developing  readers  interest.  Chronicle  for  four  years.  That  service  Mushroom  Industries,  Reg’d.,  of  Toronto, 

are  fundamentally  sound  and  this  is  was  followed  by  three  and  a  half  years  Canada.  Newspapers  and  magazines  will 

shown  by  the  fact  that  business  in  this  on  the  Beaumont  (Tex.)  Journal  as  ad-  be  used. 

line  has  not  suffered  in  proportion  like  _ _ 


other  lines,  either  in  depressions  or  at 
peaks.  On  the  whole  classified  advertis¬ 
ing  seems  to  indicate  the  fundamental 
soundness  of  the  country’s  business.” 

George  Lasker,  Milzvaukee  Sentinel 
.Xews,  secretary,  reported  the  group  has 
had  a  prosperous  year,  the  membership 
has  kept  up  to  standard  and  much  good 
was  accomplished  by  the  various  depart¬ 
ments  of  the  association.  W.  O.  Sessions. 
Sedt  luike  City  Tribune,  gave  the 
treasurer’s  report,  and  J.  H.  Butler, 
Houston  Chronicle,  reported  the  associa¬ 
tion's  orean.  The  Classified  Journal,  as 
in  a  healthy  state. 

■After  sectional  and  state  reports  had 
been  made.  Dean  G.  Heintzelman,  Akron 
Beacon  Journal,  outlined  the  program  to 
the  convention  session. 

In  the  Monday  afternoon  session  rate 
structures  were  discussed  with  E.  F. 
Emmel,  chairman  of  the  department  and 
classified  manager  of  the  Atlanta 
Georgian  American,  in  charge  of  a  round 
table. 

On  Tuesday  morning  H.  F.  Goldman, 
classified  manager  of  the  S^ezv  York  Sun, 
substituted  for  B.  J.  Dietrich,  St.  Louis 
Post  Dispatch,  in  charge  of  a  depart¬ 
mental  discussion  on  collections  and 
credits. 

He  said  the  classified  m;:.nager  owed  a 
duty  to  his  paper  and  his  clientele  to 
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Frank  E.  Gannett  Says  Statemenb  : 
That  Brooklyn  Daily  Might  Lose 
Identity  in  New  Project  Are  j 
“Untrue  and  Unwarranted”  ii 


Frank  E.  Gannett,  president  of  tht 
Gannett  Newspapers,  issued  a  statement 
last  week  in  which  he  said  any  state¬ 
ments  that  the  Brooklyn  Daily  Eaglt 
might  lose  its  identity  in  a  proposed  new 
national  newspaper  were  “absolutely  un¬ 
true  and  unwarranted.” 

Mr.  Gannett’s  assertion  followed  re¬ 
marks  made  by  l>r.  William  Hiran. 
Foulkes,  a  member  of  the  Presbyterian 
Church  General  Council,  at  the  Presby¬ 
terian  general  assembly  in  Pittsburgh  to 
the  effect  that  the  Fiagle  plant  might  be 
utilized  for  publishing  the  proposed  pa¬ 
per  and  that  the  Eagle  might  lose  its 
identity  in  the  new  publication.  Dr, 
Foulkes  said  also  that  Mr.  Gannett  and 
former  Senator  Allen  of  Kansas  were 
leaders  in  the  movement  for  the  newspa¬ 
per  with  Stanley  High,  editor  of  the 
Christian  Herald. 

Mr.  Gannett  stated  that  the  Eagle  had 
been  approached  in  the  matter  of  print¬ 
ing  the  proposed  new  newspaper  but  tha: 
no  definite  arrangements  had  been  made 

The  General  .Assembly  formally 
commended  the  “efforts  on  the  part  of  i 
group  of  substantial  citizens  throughoc 
the  country  to  establish  and  maintain  i 
national  daily  newspaper  to  be  published 
in  New  York,  the  same  to  be  distinc¬ 
tively  Christian  in  its  spirit  and  outlooi 
and  to  stand  for  those  causes  and  enter¬ 
prises  which  emlKKly  our  highest  ideals" 

Moves  toward  establishment  of  suchj 
paper  were  initiated  by  the  Methodi-: 
denomination  at  an  assembly  two  year; 
ago. 

“The  General  Assembly,”  the  resolt- 
tion  adopte<l  said,  “believes  that  such  i 
national  daily  newspaper,  if  adequatcl; 
financed,  ably  editecl  and  managed,  and 
conscientiously  carried  on,  would  be  ci 
great  benefit  to  the  cause  of  righteon;- 
ness.” 

Dr.  Foulkes,  one  of  the  newspaperi 
sponsors,  said  that  in  form  the  pape 
would  endeavor  to  be  “scintillating." 
presenting  news  in  pithy  style.  Thoug: 
the  paper  would  uphold  prohibition,  b 
said,  there  would  be  no  effort  toward 
propaganda. 


OPPOSING  TARIFF 


HANDLING  NEW  ACCOUNT 

Flagler  .Advertising,  Inc.,  Buffalo,  is 
handling  llie  advertising  of  the  American 
Mushroom  Industries,  Reg’d.,  of  Toronto. 


Canadian  New*  Dealer*  Point  to  Lw 
in  Po*taI  Revenue 

{Special  to  Editor  &  Publisher) 
Toronto,  June  9. — Canadian  ne»y 
dealers  are  continuing  negotiations  wi¬ 
the  government  concerning  the  duty  or 
magazines,  but  without  any  definite  if 
dication  as  to  how  far  they  may  succett 
What  they  would  like  is  the  abandcc 
ment  of  the  IS  cents  a  pound  duty, 
widening  of  the  list  of  periodicals  a- 
empted,  or  a  liberal  reconstructs 
upon  it. 

An  argument  being  employed  agafc' 
the  duty  is  that  the  post  office  de¬ 
ment  will  lose  $4()0,()0()  a  year  in  rr- 
enue  from  these  magazines,  expressed  to 
the  border  and  then  forwarded  by  iK 
in  Canada.  About  10,000  tons  came  is 
last  year. 


SCOTT  HEADS  KANSAS  GROW 

Angelo  Scott  of  the  lola  (K>' 
Register,  was  elected  president  of  d* 
Kansas  Editorial  Association  at  the  f 
ing  of  the  .39th  convention  at  the 
I.assen  in  Wichita.  June  6.  Elmer 
Peterson,  editor  of  Better  Homes 
Gardens.  Des  Moines.  la.,  Frank  Mo- 
of  the  Hays  Daily  Nezos,  E.  B.  O®-' 
man  of  the  Tofieka  Journal,  and  Thwi 
E.  Thompson,  speaking  on  “Fifty  Yes-' 
a  Kansas  Editor,”  were  among 
speakers. 


W.  F.  BROOKS  RETURNS 


W  F.  Brooks,  manager  of  ihe^^' 
ciated  Press  Feature  Service,  retumw’ 
New  "York  June  5  after  a  six  weeks  * 
cation  in  Europe. 
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“LOW  POINT  SALES”  SEND  BUSINESS  UP 

Wanamaker  Newspaper  Campaign,  Designed  to  Help  End  Depression,  Brings  Steadily  Increasing 
Volume — Other  Stores  Reproduce  Charts  Showing  Price  Drops 


By  JOSEPH  H.  APPEL 

John  Wanamaker,  New  York 


WANAMAKER’S  “Low-Point  Sales," 
which  have  attracted  national  atten¬ 
tion,  and  have  been  copied  by  many  stores 
which  telegraphed  for  permission  to  use 
the  idea  and  the  low-point  graphs,  origi¬ 
nated  in  the  desire  to  do  something  to 
help  business  in  general  to  rise  from  its 
depression. 

Naturally  our  minds  went  back  to  the 
20  per  cent  reduction  sale  which  John 
Wanamaker  originated  in  1920  and  used 
as  a  powerful  lever  in  starting  the  needed 
post-war  deflation.  But  1920  was  a  rising 


Thi.s  is  one  of  the  graphs  used  in 
Wanamaker’s  “Low  Point  Sales”  copy. 

It  shows  the  variation  in  furniture 
prices  to  the  present  low  level. 

market  in  prices,  and  1931  a  falling  mar¬ 
ket,  and  the  idea  to  get  over  to  the  public 
now  is  not  that  prices  must  fall  still 
lower,  but  that  they  are  now  practically 
at  the  low  point.  Most  economists  agree 
that  when  prices  start  to  rise  the  present 
business  depression  will  end. 

Therefore,  a  “Low  Point  Sale”  was  de¬ 
cided  upon. 

Statistics  were  gathered  from  the  United 
States  Labor  Bureau,  from  other  statisti¬ 
cal  organizations,  from  manufacturers  and 
from  our  own  retail  records.  Graphs 
were  prepared  to  dramatize  the  low-point 
prices. 

On  May  5,  the  campaign  opened  with  a 
“Low  Point  Sale”  of  furniture — announc¬ 
ing  the  lowest  prices  in  12  years  on  our 
entire  stock,  using  a  Furniture  Price 
Index  of  the  United  States  Bureau  of 
Labor,  showing  the  high  point  of  1920 
and  the  low  point  of  1931 — as  low  now  as 
it  w'as  in  1918. 

On  May  9  we  announced  a  “Low  Point 
Sale”  of  silk — the  lowest  price  ever 
quoted  on  Skinner’s  crepe,  using  a  graph 
prepared  by  the  Skinner  Company  from 
their  records. 

Followed  on  May  12  low  point  sales  of 
carpets,  on  May  19  of  Oriental  rugs,  on 
May  20  of  seamless  Axminster  rugs,  on 
May  21  of  lamps — all  with  graphs  either 
from  the  Labor  Bureau  or  from  our  own 
records. 

Incidentally,  all  these  graphs  were 
coyprighted  and  this  explains  why  stores 
have  asked  permission  to  use  them. 

By  May  25  the  movement  had  reached 
such  volume  that  we  announced :  $2,000,- 
000  of  new  goods  this  month  in  Wana¬ 
maker’s  low  point  sales,”  and  on  this  date 
we  published  “A  1921  Message  from  the 
Founder,”  which  is  singularly  apropos  to 
1931  and  which  also  has  been  reproduced 
by  many  other  stores. 

John  Wanamaker’s  1921  message  reads 
as  follows : 

“There  will  be  plenty  of  work  for 
all  if  we  show  our  faith,  not  by  re¬ 
laxing  our  efforts,  holding  back  in 
fear,  putting  on  blue  glasses,  and 
keeping  our  money  in  our  pockets, 
but  by  making  needed  improvements, 
starting  to  build  and  rebuild,  buying 
and  selling — putting  to  work  our  en¬ 
ergies,  our  brains,  our  monies — 
everything  we  have — for  the  good  of 
the  country. 

“Money  must  come  out  of  its  hiding 
place — in  banks  and  in  the  homes — 
and  go  to  work  along  with  our  physi¬ 
cal  and  mental  energy — to  build  new 
homes,  new  stores,  new  factories, 
new  businesses,  new  courage  and  new 
faith. 

"I  have  more  faith  in  America  to¬ 
day  and  more  expectation  for  the 


future  than  at  any  time  in  my  60 
years  as  a  merchant." 

The  keynote  of  the  “Low  Point  Sales” 
was  expressed  in  the  following  statement : 
“Starting  the  new  era!  More  for 
your  money.  More  dollars  in  circu¬ 
lation.  More  goods  being  sold.  More 
orders  to  eager  mills.  More  men  and 
women  at  work. 

“More  confidence! 

“With  prices  down  to  rock-bottom, 
you  may  buy  with  confidence. 

“We  believe  prices  are  down  to  the 
low  point.  A  few  may  go  still  lower 
on  ‘distress  merchandise.’  But  we 
are  in  the  market  every  day,  and  we 
know  that  surplus  stocks  have  large¬ 
ly  been  disposed  of.  Generally  speak¬ 
ing,  new  goods  cannot  be  made  at 
lower  prices,  and  as  business  shows 
an  upturn  prices  will  quickly  go 
higher. 

“During  1930  we  sold  more  mer¬ 
chandise  than  in  the  boom  year  of 
1929,  although  the  unit  sale  was 
down  with  the  low  prices. 

“This  year  to  date  we  have  sold 
more  merchandise  than  last  year. 

“But  to  further  stimulate  volume 
and  do  our  share  in  increasing  con¬ 
sumption  so  that  all  may  be  at  work 
again,  we  are  holding  these  Low 
J^oint  sales  at  prices  lower  than  they 
have  been  for  12  years.” 

From  May  25  on,  the  low  point  sales 
were  general  throughout  Wanamaker’s. 
On  June  2  Macy’s  began  using  the  same 
theme,  announcing  that  it  was  their  job 
to  help  cure  the  depression,  showing  in 
their  store  windows  similar  graphs. 

On  June  8  we  made  this  announcement : 
“A  Wanamaker  Store-Wide  Sale. 
“Every  Section  Offers  Ix)w  Point 
Prices. 

“I-owest  in  the  City.  Quality  for 
Quality  and  Line  for  Line. 

“Not  limited  lots  as  baits', 

“Not  cheapened  qualities! 

“Not  merely  to  undersell ! 

“But  offering  in  liberal  supply  the 
better  things  always  to  be  found  at 
Wananiaker’s — in  every  section  of 
the  store — at  the  low  point  prices 
possible  through  our  cash-buying  in 
a  market  in  which  both  maker  and 
ourselves  are  sharing  profits  with  the 
public  to  bring  about  larger  employ¬ 
ment  and  better  times. 

“A  month  apo  we  began  these  low 
point  sales  in  the  interest  of  general 
business  on  which  the  people  depend 
for  their  prosperity — and  we  wel¬ 
come  the  extension  of  the  movement 
to  other  stores  not  only  in  New 
York  but  in  all  parts  of  the  country, 
as  shown  by  telegrams  receiv^ 
daily. 

“Each  week  the  sales  grew  larger, 
covering  more  sections  of  the  store. 


RH.  MACY  &  CO.,  which  has  been 
•  advertising  heavily  with  copy  em¬ 
phasizing  the  low  levels  reached  by 
prices,  reached  a  volume  of  business  for 
the  first  week  in  June  that  was  greater 
than  for  the  corresponding  period  of  any 
previous  year,  it  was  announced  by  Jesse 
Isidor  Straus,  president  of  the  company. 
An  increase  of  42  per  cent  in  number  of 
sales  and  a  “very  substantial”  increase 
in  revenue  were  reported,  as  compared 
with  the  first  week  of  June,  1930. 

Increased  business  has  necessitated  the 
employment  of  850  more  persons  than 
were  on  the  payroll  a  year  ago,  Mr. 
Straus  said.  Similar  results  were 
achieved  by  the  Macy  affiliated  stores, 
L.  Bamberger  &  Co.,  Newark;  Davison- 
Paxon  Company,  Atlanta ;  and  Lasalle 
&  Koch,  Toledo. 

“It  is  common  knowledge  that  there 
is  a  tremendous  oversupply  of  raw  ma- 


Now  they  cover  all  sections,  in  both 
buildings.  It  is  impossible  to  an¬ 
nounce  all  the  offerings,  but  there 
will  be  thousands  of  them  marked 
with  plain  “Low  Point  Sale”  signs. 


Joseph  H.  Appel 


“We  are  firmly  convinced,  from 
our  hourly  shopping  reiK)rts  that 
\\anamaker  prices,  quality  for  qual¬ 
ity  and  line  for  line,  are  the  most 
consistently  low  in  the  city. 

“No  store  can  undersell  all  other 
stores  all  the  time,  but  we  come 
nearer  to  it  than  any  other  store. 

"Better  thiiifjs. 

"Smarter  things. 

"Thriftier  things.” 

As  to  results  of  the  low  i>oint  sales  we 
have  had  a  steadily  increasing  business, 
which  may  mean  that  not  only  the  low 
point  in  prices  has  been  reached  in  nwst 
lines  of  merchandise,  but  that  possibly 
business  has  reached  its  low  point  and  is 
now  on  the  upturn. 

Increased  advertising  linage  was  used 
in  promoting  this  movement,  and  the 
campaign  is  being  made  entirely  in  the 
newspapers. 

Coincident  with  the  campaign,  but 
planned  independently,  the  New  York 
Herald  Tribune  ran  an  advertisement  in 
six  cities — New  York,  Philadelphia,  Chi¬ 
cago,  Detroit,  Cleveland  and  St.  Louis 
— featuring  a  statement  of  John  Wana¬ 
maker  : 

“I  believe  in  advertising  all  the  time” — 
“If  I  ever  have  a  Columbus  monu¬ 
ment  in  advertising,  it  will  be  for  the 


terials,  and  commodity  prices  have  been 
dropping  rapidly,”  Mr.  Straus  said. 
“Silk  is  cheaper  today  than  it  has  been 
at  any  time  since  records  have  been  kept. 
Silver  is  cheaper  than  it  has  lieen  since 
1833.  Wool  prices  are  the  lowest  in 
twenty-one  years.  With  this  oversupply 
of  materials,  there  is  an  oversupply  of 
means  of  production  and  labor. 

“With  normal  consumer  demand  from 
the  millions  of  persons  whose  salaries 
have  not  been  affected  by  the  depression 
it  should  not  take  long  for  this  country 
to  lift  itself  out  of  the  depression. 

“Recent  trade  gains  indicate  that  the 
American  housewife  believes  prices  are 
at  or  near  enough  to  the  bottom  to  war¬ 
rant  liberal  buying. 

“New  high  records  have  been  made  in 
the  sale  of  sterling  silver,  and  sharp 
gains  have  been  noted  in  so-called  lux¬ 
ury  merchandise  —  diamonds,  rugs,  etc.” 


discovery  that  the  advertising  of  in¬ 
stant  benefit  to  merchant  and  cus¬ 
tomer  is  in  the  daily  newspaper  of 
known  circulation.” 

“VV'hen  times  are  hard  and  people 
are  not  buying,  that  is  the  very  time 
advertising  should  be  heaviest.  You 
want  to  get  people  in  to  .see  what 
you  have.  You  must  advertise  to  do 
that. 

“If  there’s  one  thing  the  quitter 
should  let  alone  it’s  advertising. 

“I  believe  in  advertising  all  the 
time ;  I  never  stop  advertising. 
Every  cent  I  have  spent  in  advertis¬ 
ing  has  created  tangible  assets  that, 
at  any  time,  could  be  converted  into 
cash.” 

NEW  LIBEL  LAW  SIGNED 


Michigan  Statute  Liberalize*  Rule  on 
Report  of  Official  Proceeding* 

(Special  to  Editor  &  Publisher) 
Lansing,  Mich.,  June  8. — Gov.  Wilber 
M.  Brucker  has  signed  the  act  sponsored 
by  Senator  Gordon  F.  VanEenenaam, 
Muskegon,  which  makes  not  only  court 
proceedings  but  all  proceedings  of  an 
oflicial  character  privileged  matter,  as 
long  as  fair  reports,  fairly  headed,  are 
publishetl. 

It  further  provides  that  “in  any  action 
for  slander  or  for  publishing  a  libel,  the 
defendant  may  prove  mitigating  circum¬ 
stances,  including  the  sources  of  his  in¬ 
formation  and  the  grounds  for  his  belief, 
notwithstanding  that  he  has  pleaded  or 
attempted  to  plead  a  justification.” 


CANADA  POSTAGE  INCREASED 


New  Rate  of  One  and  One-Half  Cent* 
a  Pound  1*  Adopted 

(Special  to  Editor  &  Publisher) 
Ottawa,  June  10. — Increased  postage 
rates  on  newspapers  and  periodicals  are 
being  imposed  in  Canada.  The  new  rate 
is  one  and  a  half  cents  a  pound,  an 
increase  of  half  a  cent.  The  old  rate  of 
one  cent  still  applies  to  newspapers  with 
a  circulation  of  less  than  10,000,  and  to 
publications  devoted  to  religion,  science 
or  agriculture. 


GIVING  GREAT  LAKES  TRIPS 

The  Cleveland  Netvs  will  give  ten 
Great  Lakes  free  trips  to  winners  in  a 
contest  entitled  “Benefits  Derived  by 
Cleveland  Through  the  Great  Lakes.” 
The  writer  of  the  best  essay  will  receive 
two  tickets  and  expenses  to  Niagara  Falls 
and  return.  Other  prize-winners  will  re¬ 
ceive  shorter  trips. 


WOMAN’S  JOURNAL  QUITS 

The  Woman’s  Journal,  founded  in  1870 
by  Lucy  Stone  and  Henry  Blackwell  to 
aid  the  equal  rights  for  women  movement, 
ceases  publication  with  the  June  issue,  it 
has  been  announced.  Lack  of  capital  has 
made  it  impossible  for  the  magazine  to 
continue. 


BRECKENRIDGE  RESIGNS 

Robert  J.  Breckinridge  has  resigned 
as  general  manager  of  the  Lexington 
(Ky.)  Herald  to  become  general  agent 
of  the  Ohio  State  Life  Insurance  Com¬ 
pany,  Columbus,  in  the  Blue  Grass  sec¬ 
tion  of  Kentucky. 


PERRINS  TO  VISIT  EUROPE 

Mr.  and  Mrs.  Dwight  S.  Perrin  and 
their  daughter,  Suzanne,  are  sailing  on 
the  Empress  of  Britain  from  Quebec, 
June  27,  for  a  vacation  in  France  and 
England.  Perrin  is  assistant  managing 
editor  of  the  St.  Louis  Post-Dispatch. 


ISSUED  TRAVEL  SECTION 

The  Omaha  World-Herald  Sunday  is- 
■sue  June  7  was  accompanied  by  a  fourth 
annual  outing  and  travel  supplement  to 
aid  those  planning  vacations. 


MACY’S  REPORTS  RECORD-BREAKING  SALES 
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BARRETT  AND  GILROY  DENIED  SHARE 

IN  PULITZER  NEWSPAPER  TRUST 

Surrosrate  Foley  Rejects  Petition  of  Former  'World  Employes  to 
Intervene  in  Sale  of  Newspapers - Says  Trustees  Never 

Designated  Applicants  as  Beneficiary  of  Will 


The  petition  of  Janies  \V.  Barrett 
and  Foster  Gilroy,  city  editor  and  as¬ 
sistant  business  manager  respectively  of 
the  former  New  York  IV arid,  stating 
that  they  were  entitled  to  share  in  the 
income  from  the  newspaper  trust  created 
by  the  will  of  Joseph  Pultizer  under  the 
provision  that  a  share  o.f  it  should  be 
paid  to  the  “principal  editors  and  execu¬ 
tives”  of  the  World,  was  denied  by  Sur¬ 
rogate  James  A.  Foley  in  New  York 
June  10. 

Barrett  and  Gilroy,  who  have  30  days 
in  which  to  file  an  appeal,  will  probably 
do  so,  it  was  stated  Thursday.  At  the 
time  of  the  sale  of  the  World  newspapers 
to  Scripps-Howard,  they  petition^  for 
permission  to  intervene  as  parties  at  in¬ 
terest  in  the  proceedings  relative  to  the 
transfer  of  the  newspapers. 

Gustavus  A.  Rogers,  the  World  men’s 
attorney,  contended  that  under  the  codicil 
to  the  will  of  Joseph  Pulitzer,  founder 
of  the  newspapers,  the  responsible  edi¬ 
tors  of  the  papers  had  to  be  consulted 
before  the  newspaper  trust  could  be  dis¬ 
solved.  The  trust  provided  that  a  tenth 
of  the  income  be  distributed  by  the 
trustees  among  the  editors  and  managers 
of  the  World  newspapers  and  the  St. 
Louis  Post-Dispatch. 

Surrogate  Foley  held  that  the  ques¬ 
tions  involved  were  “purely  and  solely 
questions  of  law”  and  that  he  was  re¬ 
quired  therefore  to  hold  that  the  appli¬ 
cants  “have  no  legal  or  equitable  inter¬ 
est  or  right  to  intervene  in  this  pro¬ 
ceeding.” 

The  reasons  he  gave  for  denying  the 
petition  of  Barrett  and  Gilroy  follow: 

“(1)  As  to  the  income  of  the  trust, 
they  were  never  designated  as  benefic¬ 
iaries  bv  the  trustees  under  the  dis¬ 
cretion  and  authority  vested  in  the  trus¬ 
tees  by  the  terms  of  Mr.  Pulitzer’s  will 
and  codicils. 

“(2)  Even  those  persons  who  were 
designated  as  recipients  by  the  trustees 
had  no  right  to  intervene  in  an  account¬ 
ing  or  other  appropriate  proceeding. 
Under  the  terms  of  the  will  and  the 
course  of  administration  of  the  trust, 
those  designated  were  only  entitled  to 
specified  amounts  at  specified  times  out 
of  the  one-tenth  income  of  the  trust. 
The  designations  were  not  permanent  or 
continuing.  This  method  of  adminis¬ 
tration  was  approved  by  the  Supreme 
Court  in  prior  accountings. 

“(3)  The  discretion  or  authority  con¬ 
ferred  upon  the  trustees  to  select  per¬ 
sons  within  the  class  of  ‘principal  Edi¬ 
tors  and  Managers’  was  not  subject  to 
review  or  interference  by  the  Courts, 
excepting  where  fraud,  or  diversion  by 
the  trustees  with  respect  to  the  one-tenth 
income  might  have  been  established 
(Ireland  v.  Ireland,  84  N.Y.  321;  Mat¬ 
ter  of  Hilton,  174  App.  Div.  193;  Ham¬ 
ilton  v.  Drogo,  241  N.'Y.  401,  404;  Matter 
of  Southworth,  164  App.  Div.  825).  The 
trustees  have  shown  in  their  account 
and  in  the  supplemental  analysis  of  the 
distribution,  that  in  the  division  of  the 
income  from  the  entire  trust  the  group 
of  principal  editors  and  managers  have 
been  actually  overpaid  to  the  extent  of 
$6,0(X).  Accordingly,  the  sons  of  the 
testator,  who  were  the  designated  life 
tenants,  have  received  that  much  less 
than  their  share  of  nine-tenths  of  the 
entire  income. 

“(4)  In  so  far  as  the  alleged  interest 
of  the  applicants  in  the  principal  of  the 
trust  is  concerned,  they  are  concededly 
no  longer  in  the  service  of  the  Press 
Publishing  Company.  No  editor  or  man¬ 
ager  can  be  deemed,  under  the  terms  of 
the  will  and  the  codicils,  to  be  a  party 
interested  in  the  principal  of  the  trust. 
The  trust  has  not  terminated  and  the 
absolute  discretion  vested  in  the  trustees 
by  Mr.  Pulitzer,  at  the  expiration  of  the 
trust,  to  sell  part  of  the  stock  to  one  or 
more  of  the  class  of  editors  or  managers 
confers  upon  the  latter  no  past,  present 
or  future  legal  or  equitable  interest  in 
the  estate.  The  testamentary  provisions 


only  authorized  a  sale  of  the  stock.  They 
gave  to  none  of  the  editors  or  managers 
any  right  to  participate  in  the  distribu¬ 
tion  of  the  proceeds  of  the  sale  or  of 
any  part  of  the  trust  property. 

“(5)  The  standing  of  the  applicants  as 
employes  and  not  as  beneficiaries  of  the 
trust  is  controlled  by  the  decision  of  the 
Court  of  Appeals  in  Matter  of  Alen, 
236  N.  Y.  503,  affirmining  202  App.  Div. 
810,  which  affirmed  111  Misc.  93  upon 
the  opinion  of  Mr.  Surrogate  Slater. 

“No  allowance  as  costs  or  counsel  fees 
can  be  made  by  the  Surrogate  to  the  at¬ 
torneys  for  the  applicants,  under  the  pro¬ 
visions  of  the  Surrogate’s  Court  Act, 
since  the  applicants  are  not  persons  in¬ 
terested.  Such  an  allowance  would  be  an 
improi)er  and  unauthorized  diversion  of 
the  funds  of  the  infants  who  will  be  the 
ultimate  beneficiaries  of  the  trust 
proi)erty. 

“The  motion  to  strike  out  the  appli¬ 
cant’s  notices  of  annearance  must,  there¬ 
fore,  be  granted.  Submit  supplemental 
decree  on  notice  accordingly.” 


RECEIVER  FOR  DAILY 


Huntsville  Times  in  Difficulties  Over 
Financing  of  New  Building 

As  a  result  of  financing  incident  to 
the  construction  a  few  years  ago  of  its 
12-story  home  and  office  building,  a  re¬ 
ceiver  has  been  appointed  for  the  Hunts- 
7nJlc  (Ala.)  Daily  Times. 

Shelby  S.  Fletcher,  Huntsville  business 
man,  was*  appointed  by  the  Federal  Court 
to  take  charge  of  the  newspaper  property 
and  keep  it  in  operation  for  the  benefit 
of  creditors,  as  well  as  the  owners,  J.  E. 
Pierce  and  his  wife,  Mrs.  Nannie  H. 
Pierce. 

Owners  of  bonds  on  the  office  build¬ 
ing  which  were  endorsed  by  the  Times 
Publishing  Company  to  the  extent  of 
about  $200,(XX),  precipitated  the  move 
which  resulted  in  the  appointment  of  a 
receiver. 

Editor  Pierce  announced  that  the  Daily 
Times  is  not  involved  except  as  endorser, 
and  itself  has  no  troubles  financial  or 
otherwise. 


OREGON  GROUP  TO  MEET 

The  Oregon  State  ILditorial  Associa¬ 
tion  w'ill  hold  its  44th  meeting  in  Salem, 
June  26,  27  and  28.  George  Putnam, 
editor  and  publisher  of  the  Salem  Capital 
Jourtial,  heads  the  committee  making 
plans  for  the  meeting.  The  morning  of 
the  final  day  will  be  devoted  to  depart- 
mentals  for  both  daily  and  weekly  papers, 
under  a  new  plan  being  started  this  year. 
Sub-committees  are  arranging  each 
grtnip  meeting. 


NEW  CHICAGO  NEWS  DIRECTOR 


Holman  I).  Pettiboiie,  rereiitly  elected 
to  the  hoard  of  directors  of  the 
Chicago  Daily  News.  Mr.  Pettibone 
is  vice-president,  trust  officer  and  a 
director  of  the  Chicago  Title  and 
Trust  Company,  and  a  trustee  of  the 
estate  of  Walter  A.  Strong. 


LEWIS  NAMED  EDITOR 

Former  New  York  World  Man  Joint 
Richmond  Timet-Ditpatch 

Byron  J.  Lewis,  for  last  two  years  be¬ 
fore  the  merger  of  Xcw  York  World 
newspaiJers  with  Telegram  night  man¬ 
aging  editor  of  the  morning  World,  and 
before  that  assistant  managing  editor  of 
the  Nezv  York  Ihvning  Post  for  five 
years,  has  been  made  editor  of  the  Rich¬ 
mond  (Va.)  Times-Dispatch  to  succeed 
LaMotte  Marcus  Blakely,  resigned. 

Don  T.  Weiwell,  night  editor,  has  been 
succeeded  by  Howard  Bloomer.  Paul 
W.  Ferris  has  been  made  sports  editor 
succeeding  Richard  V.  Carter  who  be¬ 
comes  assistant  city  editor. 


BALLINGER  ON  HERALD  TRIBUNE 

Willis  J.  Ballinger  has  joined  the 
editorial  staff  of  the  New  York  Herald 
Tribune.  His  former  connections  were 
chief  editorial  writer  on  the  Nezv  Haz’en 
Union,  staff  correspondent  with  the 
United  Press  covering  the  Department 
of  Commerce  in  Washington;  special 
writer  for  .Vation's  Business  and  feature 
writer  on  the  Baltimore  Sun. 


FLEW  TO  COAST 

Among  the  passengers  on  the  first 
plane  to  fly  the  Transcontinental  Air 
Route  from  Atlanta  through  Birmingham 
and  Dallas  to  Los  .Angeles  were  Vincent 
Townsend,  city  editor,  and  Ralph  Hurst, 
aviation  editor  of  the  Birmingham  Neivs. 
Hurst  wrote  an  account  of  the  trip. 


SAYS  SUNDAY  EDITIONS 

WON’T  REGAIN  ’25  SIZE 


Timber  Conservation  Board  OeU 
Newsprint  Consumption  Data  froin 
R.  S.  Kellogg^  Secretary  of 
Service  Bureau 


(Special  to  Editor  &  Publisher) 

Washington,  June  11. — The  Sunday 
newspaper,  which  reached  its  maximum 
size  in  1925  and  has  been  slowly  declin¬ 
ing  in  size  ever  since,  probably  will  not 
again  reach  the  1925  peak,  R.  S.  Kel¬ 
logg,  Secretary  of  the  Newsprint  Serv¬ 
ice  Bureau,  New  York,  told  the  Timber 
Conservation  Board  at  a  hearing  here 
June  10. 

The  daily  paper,  on  the  other  band, 
which  increased  in  size  gradually  up  to 
1930,  then  started  a  gradual  decline, 
probably  will  return  to  its  peak  and 
■■flatten  out”  along  that  line,  he  said. 

The  hearing  was  to  permit  a  presenta¬ 
tion  of  the  problems  facing  the  paper 
and  pulp  industries  of  the  United  States. 

The  chief  reason  for  believing  the 
Sunday  paper  will  not  again  expand  to 
its  1925  size,  Mr.  Kellogg  said,  was  that 
it  grew  too  uneconomical  for  the  pub¬ 
lishers  themselves. 

■‘It  was  too  big  for  them,”  he  said. 

What  the  newsprint  industry  really  is 
worrying  about,  he  said,  is  the  decline 
in  per  capita  consumption  of  newsprint. 
He  presented  a  chart  showing  the  in¬ 
crease  in  per  capital  consumption  from 
four  pounds  in  1860  to  six  pounds  in 
1890;  16  pounds  in  1900  ;  25  pounds  in 
1910;  50  pounds  in  1920,  to  a  peak  of 
62  pounds  in  1929.  Since  then,  he  said 
consumption  dropped  to  58  pounds  per 
capita  in  1930,  and  the  outlook  was  that 
1931  consumption  would  be  about  55 
pounds. 

The  newsprint  industry,  including 
Canadian  and  Newfoundland  plants,  was 
operating  at  about  70  per  cent  of  capac¬ 
ity  at  present,  he  said,  with  no  prospect 
of  any  increase  in  the  near  future.  Pro¬ 
duction  in  1930  amounted  to  about  4,000,- 
000  tons,  he  said,  and  production  this 
year  will  be  slightly  less  than  that.  The 
present  capacity  of  the  mills  is  5,700,000 
tons  annually. 

Mr.  Kellogg  said  he  did  not  believe 
the  present  consumption  of  newsprint  in 
the  United  States  could  be  supplied 
solely  from  United  States  forests  if 
present  prices  prevailed. 

Strict  anti-dumping  laws  and  a  tariff 
of  25  per  cent  ad  valorem  on  wood  pulp 
imported  into  this  country  were  advo¬ 
cated  by  Ossian  M.  Anderson,  president 
of  the  Puget  Sound  Pulp  and  Timber 
Company. 

Mr.  Anderson  said  if  congress,  at  its 
next  session,  is  unable  to  place  a  lev7  of 
25  per  cent  on  wood  pulp  it  should  add 
an  emergency  provision  to  the  anti¬ 
dumping  law  which  would  provide  that 
whenever  prices  on  pulp,  as  offered  by  j 
foreign  producers  at  port  of  entry,  are  I 
below  the  reasonable  cost  of  production,  . 
a  special  duty  should  be  levied  on  im-  s 
ports  corresponding  to  the  difference 
m  the  stated  average  costs  of  the  pro¬ 
duct  from  the  domestic  source  and  the 
prices  chargetl  by  the  foreign  producers. 

For  bleached  sulphite,  he  said,  the  ar¬ 
bitrary  average  cost  should  be  set  at 
$.^8  per  ton;  unbleached  sulphite,  $45; 
bleached  sulphate,  $50;  sulphate,  ^5; 
mechanical  ground-wood,  $33 ;  rayon 
pulp,  $75. 

Though  there  was  nothing  in  Mr.  An¬ 
derson’s  talk  advocating  outright  a  duty  [ 
on  newsprint  paper  imported  into  the  : 
United  States,  he  indicated  such  a  duty 
might  be  desirable. 


CENSORSHIP  BOARD  FORMED 

The  dissemination  of  news  or  material 
on  scientific  or  educational  subjects  w»s 
given  “special  privilege”  in  an  ordin¬ 
ance  recently  passed  in  Big  Spring,  Tex. 
creating  a  board  of  censorship  of  all 
printed  matter  offered  for  sale  in  the 
city.  The  law  was  aimed  at  firms  who 
were  offering  for  sale  magazines 
periodicals  alleged  to  be  indecent  and 
immoral.  A  committee  of  three  wontfn 
was  appointed  to  pass  upon  printed  mat¬ 
ter  and  to  determine  its  status. 


NEW  OFFICES  OF  UNITED  PRESS 


Photo  shows  the  main  news  room  of  the  United  Press  in  its  New  York  office 
on  the  12th  floor  of  the  New  York  Daily  News  building.  The  two  rows 
of  automatic  telegraph  machinery  in  the  foreground  are  the  day  wire  systems, 
with  the  central  copy  desk  between  the  two  long  copy  tables  in  the  left  back¬ 
ground  on  picture.  The  cable  and  foreign  departments  are  shown  also  in 
the  upper  left  side  and  the  financial  in  the  upper  right. 
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SEES  RELAPSE  IN  ADVERTISING  ETHICS 


Manager  of  National  Better  Business  Bureau  Blames  Depression  for  Current  ‘‘Knocking”  and  Otherwise 

Objectionable  Copy — Borderline  Cases  Outnumber  Outright  Frauds 


4  CROSS  the  luncheon  table  not  long 
^  ago  a  business  friend  of  mine  gave  a 
homely  but  very  direct  and  accurate  defi¬ 
nition  of  the  function  of  the  National 
Better  Business  Bureau.  “The  job 
which  business  has  entrusted  to  the  Na¬ 
tional  Bureau,”  he  said,  “is  to  see  that 
national  advertising  is  square  with  the 
consumer  and  the  competitor,  and  hence, 
square  to  itself.”  That,  it  seemed  to 
me,  was  characteristic  of  the  facility 
which  many  business  men  possess  for 
summing  up  a  complicated  situation 
tersely  and  colloquially. 

For  the  task  of  self-regulation  which 
business  has  voluntarily  assumed,  with 
the  National  Better  Business  Bureau  as 
the  instrumentality  for  carrying  it  out, 
is  full  of  complications.  Business  be¬ 
comes  more  and  more  determined  that  it 
cannot  subject  its  advertising  and  selling 
methods  unreservedly  to  Governmental 
control ;  on  the  other  hand  it  becomes  in¬ 
creasingly  evident  that  advertising  and 
selling  practices  cannot  be  allowed  to  go 
unrestrained.  Consequently,  the  principle 
of  self-regulation  continues  to  become 
more  firmly  lodged  in  the  minds  of 
business  people. 

The  job  of  translating  this  principle 
into  effective  action,  of  removing  that 
part  of  advertising  deception  which  is 
economically  unsound,  has  become  ex¬ 
tremely  difficult.  It  is  the  exceptional 
case  which  presents  itself  to  us  as  a 
clean-cut  instance  of  fraud,  for  which  the 
solution  is  simple  and  obvious.  Behind 
the  vast  majority  of  cases  handled  there 
are  from  several  hours  to  several  weeks 
of  investigation  and  conference.  Com¬ 
plaints  about  unfair  advertising  practices 
often  give  rise  to  controversies  in  which 
quite  legitimate  differences  of  opinion 
appear,  and  varying  interpretations  of 
right  and  wrong  become  apparent.  Fre¬ 
quently  we  are  obliged  to  devote  days 
and  wwks  to  research,  to  contact  with 
authorities,  to  the  searching  out  and 
consideration  of  precedents,  and  quite 
often  to  laboratory  tests  and  analyses  to 
determine  scientifically  whether  a  product 
possesses  the  qualities  claimed  for  it. 

As  to  volume  and  variety  of  work,  the 
record  for  one  recent  month  indicates 
clearly  the  situation  with  which  we  are 
confronted:  .  .  .  1,120  individual  re¬ 
quests  for  information  from  members, 
publishers,  banks,  public  officials,  local 
bureaus  and  the  general  public  .  .  . 
44  bulletins  issued  on  a  wide  variety  of 
subjects  and  "schemes”  .  .  .  motion 
pictures,  aviation  schools,  unordered  mer¬ 
chandise,  underwear,  firearms,  oil  frauds, 
oil  and  mining  promotion,  inheritance 
schemes,  employment  and  employment 
relief  schemes,  tires,  foods,  books,  bever¬ 
ages,  medical  preparations. 

Another  business  friend  of  mine  re- 
[parked  during  a  recent  conference : 
Because  we  have  to  mark  something  in 
red  figures  we  should  not  lose  our 
^uilibrium  and  think  we  will  not  offset 
them  in  the  future.”  If  all  business  were 
to  be  guided  by  this  philosophy  of  com- 
ttton  sense  there  probably  would  be  no 
Wed  for  the  Better  Business  Bureau. 
But,  unfortunately,  not  all  branches  of 
business  have  been  able  to  think  as 
?anely  and  as  constructively  as  this  dur- 
tug  the  current  depression,  with  its 
?evere  competition  amounting  in  many 
instances  to  a  desperate  struggle  for  sur- 
J^al,  During  this  period  there  have 
won  relapses  even  in  trades,  industries 
and  financial  circles  where  policies  nor- 
inally  are  above  reproach.  To  combat 
mis  cornpetition,  the  man  who  ordinarily 
would  insist  upon  thinking  sanely  and 
waling  honestly  often  believes  himself 
mfced  to  resort  to  similar  tactics — to  a 
wisiness  philosophy  combining  poor  taste 
and  faulty  economics.  The  result  of  this 
J*  ®  ‘Owish  and  demoralizing  race  for 
public  favor  with  higher  overhead  costs 
and  lower  net  profits  for  all  concerned. 
One  of  the  most  hopeful  signs  is  the 
creasing  disposition  of  various  trade 


By  EDWARD  L.  GREENE 

General  Manager,  National  Better  Business  Bureau 


groups  to  come  together  voluntarily  for 
the  purpose  of  working  out  their  own 
problems.  In  one  such  recent  instance 
nearly  a  dozen  concerns,  all  of  them  na¬ 
tional  advertisers  in  a  field  in  which 


Edward  L.  Greene 

there  had  been  a  great  deal  of  overzeal¬ 
ousness  and  exaggeration,  came  together 
in  two  conferences  and  subscribed  pub¬ 
licly  to  a  code  of  ethics  specifically 
worked  out  for  their  own  industry,  and 
even  went  so  far  as  to  agree  on  scientific 
definitions  of  terms  from  which  they 
promised  not  to  depart  in  their  future 
advertising  statements.  At  the  present 
writing  there  are  similar  movements  un¬ 
der  the  guidance  of  the  National  Bu¬ 
reau,  or  with  the  National  Bureau  serv¬ 
ing  as  mediator,  in  five  different  trade 
and  industrial  groups.  It  is  my  firm  con¬ 
viction  that  this  is  the  most  logical  and 
effective  way  in  which  to  insure  the  ulti¬ 
mate  elimination  of  that  brand  of  adver¬ 
tising  which  is  not  only  unfair  to  the 


consumer  but  injurious  to  legitimate 
competition. 

One  of  the  major  difficulties  by  which 
advertisers  are  confronted  today  is  a 
rather  widespread  tendency  toward  the 
use  of  competitive  "knocking”  copy.  This 
type  of  advertising  is  a  double-edged 
weapon,  ultimately  injuring  the  one  who 
wields  it  as  seriously  as  the  one  at  whom 
it  is  directed — and  sometimes  the  inno¬ 
cent  bystander. 

“Knocking”  the  other  fellow  is  not  a 
new  practice.  It  dates  back  through  his¬ 
tory  to  the  days  of  barter  and  tribal 
trading — and  back  there  is  where  it  be¬ 
longs.  Even  then  it  was  condemned,  and 
certainly  it  has  no  legitimate  place  in 
this  day  and  age.  It  is  easy  to  “knock,” 
and  the  practice  usually  indicates  that 
competition  is  getting  business  that  the 
“knocker”  would  like  to  take  away  by 
means  generallv  conceded  to  be  unfair. 
It  kills  cooperation,  engenders  personal 
enmities,  invites  retaliation,  and  leaves 
the  reader  in  confusion  as  to  whose  ad¬ 
vertising  he  can  accept  at  face  value. 

Practically  all  the  “knocking”  copy 
that  has  come  to  our  attention  has  be¬ 
trayed  biased  conclusions,  even  though 
some  of  the  derogatory  statements  or 
implications  might  have  been  true.  Can 
business  complain  of  a  lack  of  consumer 
confidence  if  it  endorses  and  uses  adver¬ 
tising  which  is  a  public  record  of  competi¬ 
tive  criticism — deliberately  designed  to 
shake  public  confidence  in  competitive 
business?  Of  course,  there  are  some  who 
contend  that  “knocking”  copy  is  justified 
because  it  pays ;  but,  since  it  is  directly 
aimed  at  the  undermining  of  consumer 
confidence,  can  it  long  endure  as  a  profit¬ 
able  means  of  advertising?  It  is  accumu¬ 
lating  a  subsequent  cost  that  may  be 
greater  than  present  profit. 

Many  of  the  questionable  advertising 
and  selling  practices  have  been  fostered 
directly  or  indirectly  by  the  economic  de¬ 
pression.  The  National  Bureau’s  program 
to  assist  in  improving  this  condition 
is  supported  by  a  national  commit¬ 


Amonfs  the  notables  who  arrived  in  Oneber,  Canada,  recently  aboard  the  new 
steamship  Empress  of  Britain  was  Viscount  Kotherniere,  publisher  of  the 
London  Daily  Mail  and  other  British  newspapers,  shown  at  right  in  above 
photo.  Accompanying  him  was  his  nephew.  Sir  Hildebrand  Harmsworth,  Bart. 


LORD  ROTHERMERE  VISITS  CANADA 


tee  of  thirty-seven  of  the  country’s  most 
representative  business,  industrial  and 
advertising  e.xecutives.  Left  unrestrained, 
the  objectionable  advertising  practices 
would  tend  to  become  worse  until  the 
force  of  consumer  objection  through  lack 
of  patronage  or  demand  for  relief 
through  legislation  exerted  the  neces¬ 
sary  pressure  to  obtain  reasonable  adver¬ 
tising  conduct.  While,  even  in  this  diffi¬ 
cult  period,  these  violations  represent 
but  a  minor  nercentage  of  the  total  vol¬ 
ume  of  advertising,  they  are  sufficiently 
serious  to  disturb  public  confidence  and 
embarrass  legitimate  competition. 

The  problems  against  which  business 
is  focusing  its  own  resources  for  fair 
play  require  not  a  spectacular  crusade  of 
the  kind  which  resultetl  in  widespread 
“muck-raking”  twenty  years  ago,  but 
painstaking  investigation  and  analysis  of 
facts  by  a  properly  constituted  agency 
of  business  itself.  This  is  the  approach 
of  the  National  Bureau,  and  present-day 
conditions  necessitate  extended  and  in¬ 
creased  work  all  along  the  line  if  adver¬ 
tising  as  the  voice  of  American  business 
is  to  come  through  this  difficult  period 
with  its  integrity  unimpaired. 


SORDIDNESS  BARRED 


Daily  Announces  It  Will  Carefully 
Edit  Murder  Trial  Story 

In  a  two-column  box  on  the  front  page 
Monday,  the  Fall  River  (Mass.)  Herald 
News  announced  that  it  will  not  print 
the  “sordid  details”  of  the  Hathaway 
murder  trial,  which  opened  in  Newport, 
R.I.  this  week. 

It  said,  in  part : 

“While  the  Herald  News  has  arranged 
to  give  its  readers  an  up  to  the  minute 
report  of  the  essential  facts  in  the  Hatha¬ 
way  murder  trial  it  is  not  the  plan  of  this 
newspaper  to  present  any  sordid  details 
such  as  frequently  develop  in  a  case  of 
this  nature. 

“The  chief  interest  of  the  Herald-News 
in  this  trial  is  that  the  person  who  mur¬ 
dered  Miss  Verna  Russell  may  be  con¬ 
victed  and  punished  as  the  law  provides. 
It  is  interested  not  at  all  in  adding  even 
one  copy  to  its  circulation  at  the  expense 
of  what  it  considers  decency  in  a  news¬ 
paper  primarily  published  to  be  read  in 
the  home.” 


DRY  PAPER  TURNS  WET 


Morristown  (N.J.)  Jerseyman  Ends 

Long  Espousal  of  Prohibition  Cause 

The  Morristown  (N.J.)  Jerseyman,  a 
crusading  dry  newspaper  for  nearly  lOO 
years,  turned  wet  in  policy  recently.  Ed¬ 
ward  S.  Little,  president  of  the  daily, 
announced  the  paiier’s  change  in  attitude 
in  an  editorial,  June  5. 

The  dry  cause,  the  editorial  said,  “has 
been  a  matter  of  principle  to  which  we 
have  clung  tenaciously.  But  as  time 
goes  on,  as  the  liquor  racketeers  have 
grown  in  power,  as  the  speakeasies  have 
multiplied  in  number  throughout  New 
Jersey  and  tliroughout  the  country,  the 
conclusion  has  come  that  not  only  has 
the  Eighteenth  Amendment  failed  utterly 
in  exterminating  the  liquor  traffic,  hut 
it  has  failed,  is  failing  and  will  contintie 
to  fail  to  control  the  traffic,  and  that 
the  Amendment  itself  makes  an  outlaw 
traffic.” 


CHARGED  WITH  LIBEL 

I’.  M.  Barrett,  novelist,  syndicate  writer 
and  former  managing  editor  of  the  San 
.Inlonio  l.ifihl,  is  the  sixth  defendant 
named  at  San  Antonio  in  a  series  of  crim¬ 
inal  libel  charges  filed  in  county  court  on 
complaint  of  Ivan  A.  Britt,  advertising 
agency  man.  The  charges  grow  out  of  a 
recent  San  Antonio  municipal  political 
campiiign,  during  which  Barrett  was  pub¬ 
licity  agent  for  the  incumbents,  who  were 
re-elected. 
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CIGARETTE  TAX  URGED 
IN  NEW  YORK  STATE 

Would  Raise  $21,000,000  for  Educa* 

tion — Added  Gasoline  Levy  and 
General  Retail  Sales  Tax 
Proposed 

A  tax  of  one  cent  a  package  on  cigar¬ 
ettes  and  a  like  tax  on  other  tobaccos  to 
raise  $21,000.(KK)  toward  the  supix)rt  of 
schools  in  New  York  state  was  proposed 
by  John  J.  Merrill,  state  tax  commis¬ 
sioner,  at  the  annual  convention  of  the 
New  York  State  Title  Association  at 
Syracuse,  June  6. 

Commissioner  Merrill  also  would  im¬ 
pose  an  additional  levy  of  two  cents  a 
gallon  on  gasoline,  bringing  the  tax  to 
four  cents  a  gallon,  and  would  legislate  a 
general  retail  sales  tax  at  a  low  rate  with 
an  exemption  for  the  producer  of  the 
necessities  of  life  up  to  $5,000  of  sales 
per  year. 

Making  it  clear  at  the  outset  of  his 
address  that  his  suggestions  were  per¬ 
sonal  and  he  was  not  in  any  way  com¬ 
mitting  the  State  Tax  Department,  Com¬ 
missioner  Merrill  declared  a  readjust¬ 
ment  of  taxation  is  necessary  to  place  the 
tax  where  the  benefit  alights.  In  his 
plan,  personal  income  tax  exemptions 
would  be  increased  and  taxes  against 
mercantile  and  some  other  classes  of  busi¬ 
ness  would  be  reduced. 

An  injustice  is  being  done  in  the  over¬ 
taxation  of  farms,  manufacturing  plants 
and  railroads,  he  told  the  convention  in 
defense  of  his  proposal  to  raise  the 
gasoline  tax  and  at  the  same  time  apply 
an  additional  five  per  cent  registration 
tax  on  newly  registered  motor  vehicles, 
good  for  the  life  of  the  car. 

“We  are  taxing  the  railroads  in  seven 
different  ways,  and  keeping  down  taxes 
on  the  competing  trucks  and  omnibuses 
for  which  we  have  built  the  hard  sur¬ 
face  roads  while  the  railroads  have  built 
their  own  right  of  way,”  the  commis¬ 
sioner  declar^. 


PRAISES  “ROBOT”  CAMPAIGN 


W.  A.  Thomson  Tells  Musicians  Their 
Policy  Was  Shrewd  One 

The  American  Federation  of  Musicians, 
mating  in  convention  at  Chattanooga 
this  week,  heard  their  advertising  cam¬ 
paign  against  “canned  music”  compli¬ 
mented  by  W.  A.  Thomson,  director  of 
the  A.N.P.A.  Bureau  of  Advertising. 

“You  had  several  courses  of  action 
open  to  you,”  Mr.  Thomson  told  the 
Federation.  “Y’ou  might  have  called 
strikes  and  let  an  army  of  pickets  tell 
the  world  you  had  a  grievance.  Y’ou 
might  have  hired  clever  press  agents  to 
deluge  editors  with  essays  on  your  rights 
and  wrongs  or  able  advocates  to  im¬ 
portune  publishers  to  take  up  the  cudgels 
in  your  behalf.  Apparently  you  wisely 
saw  the  limitations  of  such  measures ; 
you  realized  how  they  would  just  miss 
the  real  objective  bwause  they  lacked 
direction.  Your  final  decision  was  to 
try  your  case  in  the  greatest  of  public 
tribunals,  the  newspapers.  The  news¬ 
papers  where  all  literate  Americans  go 
once  a  day  at  least  to  chat,  to  gossip, 
to  ask  questions,  to  be  informed. 

“If  you  showed  good,  practical  judg¬ 
ment  in  electing  to  make  a  business-like 
transaction  of  your  publicity  arrange¬ 
ments.  vou  disclosed  an  amazing  knowl¬ 
edge  of  human  nature  in  the  manner  of 
your  approach  to  public  opinion.  Y'ou 
did  not  make  the  mistake  of  insisting  that 
American  musicians  needed  help ;  you 
got  across  the  conviction  that  ,^merican 
lovers  of  music  were  lieing  robbed  of 
something. 

“That  steel  and  iron  man  of  bolts  and 
rivets  told  them.  He  has  not  needed 
much  type  to  get  his  story  over.  The 
public  got  him  the  first  time  and  has 
been  watching  him  and  his  antics  ever 
since.” 

FIVE-DAY  WEEK  CONTINUED 

Tlie  five-day  week,  adopted  last  De- 
cemlier,  was  ratified  for  another  year  hv 
Cincinnati  printers  last  week.  Harrv  H. 
Wakefield  was  elected  president  of  the 
union. 


TOLISCHUS  NOW  I.N.S.  LONDON  MANAGER 


(Jeorge  T.  Hargreaves,  vire-president  and  general  business  manager  of  Inter¬ 
national  News  Service,  and  Otto  I).  Tolisrhus  (with  cane),  new  London 
manager,  photographed  recently  in  London.  Houses  of  Parliament,  with 
Big  Ben,  ill  background. 


Otto  D.  TOLISCHUS,  for  many 
years  Central  European  director  of 
International  News  Service,  has  been 
transferred  to  Diiidon  where  he  will  lie 
in  general  charge  of  all  European  news 
coverage. 

Mr.  Tolischus,  a  graduate  of  the  Col¬ 
umbia  School  of  Journalism  class  <)f 
1916,  had  a  wide  background  of  experi¬ 
ence  on  American  newspapers  before  go¬ 
ing  abroad  to  join  the  Berlin  bureau  of 


Univer.sal  News  Service.  After  joining 
I.N.S.  in  Berlin,  he  traveled  extensively 
throughout  Europe  covering  big  news 
events. 

George  T.  Hargreaves,  vice-president 
and  general  business  manager,  made  a 
trip  to  London  to  install  Mr.  Tolischus 
in  his  new  position.  Mr.  Hargreaves 
returned  to  the  United  States,  June  2  on 
the  maiden  trip  of  the  Empress  of 
Britain. 


BINGAY  PROMOTED 


Column  Writer  Named  Editorial 
Director  of  Detroit  Free  Pres* 

Malcolm  \V.  Bingay  has  just  been  ap¬ 
pointed  editorial  director  of  the  Detroit 
l-'rce  Press  following  his  editorship  of 
the  paper’s  Cen¬ 
tennial  edition, 
published  May 
10. 

The  position  is 
n  e  w  1  y  created. 
Mr.  Bingay  will 
take  over  the 
executive  ilirec- 
tion  of  the  en- 
t  i  r  e  editorial 
staff. 

Mr.  Bingay 
was  with  the 
Detroit  Xe7vs 
for  28  years, 
serving  as  re¬ 
porter,  sports  editor,  city  editor,  news 
editor  and  managing  editor  as  well  as 
having  charge  of  the  pa]KT'.s  London, 
England,  office  for  one  year. 

During  the  year  he  has  been  on  the 
staff  of  the  Free  Press.  Mr.  Bingay  has 
been  writing  a  column  on  the  editorial 
IKige  under  the  heading  of  “Go(xl  Morn¬ 
ing. " 

He  is  a  member  of  the  Detroit  .\th- 
letic  Club,  a  thirty-third  degree  mason, 
a  memlxT  of  Detroit  Commandery,  No. 
1.  and  a  member  of  the  .\merican  Swiety 
of  Newspaper  Editors. 


RULING  ON  PRICE  BROS.  SUIT 


Quebec  Courts  Assume  Jurisdiction  in 
Newsprint  Pool  Action 

A  motion  challenging  the  jurisdiction 
of  the  Quebec  courts  in  the  $8()0,()()0  suit 
by  Price  Brothers  against  nine  other 
newsprint  firms  having  been  dismissed  by 
Chief  Justice  Sir  Francis  Le  Mieux  re¬ 
cently.  an  appeal  will  be  heard  during 
the  (ictober  term.  Price  Brothers  al¬ 
lege  the  .sum  is  due  to  them  “in  averages” 
and  argument  centered  around  whether 
the  case  should  be  heard  in  Quebec  or 
in  Montreal. 

On  behalf  of  Price  Brothers  it  was 
submitted  that  since  they  were  the 
plaintiffs  in  the  case,  and  their  hcad- 
(|uarters  were  in  Quebec,  the  case  should 
be  heard  in  Quebec,  hut  the  nine  com¬ 
panies  entered  an  exception  challenging 
the  jurisdiction  of  the  Quebec  courts. 

The  companies  affected  by  the  ruling 
are:  J.  R.  Booth,  Ltd.:  E.  B.  Eddy 
Company,  Ltd. ;  Bathurst  Power  &  Paper 
Co. :  Beaverwood  Fibre  Company : 

Thunder  Bay  Paper  Company:  Fort 
Frances  Pulp  Company:  Kenora  Paper 
Mills  Company:  Great  Lakes  Paper  Com¬ 
pany  :  .Abitibi  Power  Company. 


SALESMEN  ARRESTED 

Two  men  were  arrested  in  South 
Chicago  last  week  on  charges  of  seek¬ 
ing  to  sell  advertising  space  in  a  political 
newspaper  by  threats.  Thev  gave  their 
names  as  Harrv  Desser  and  Eltf»n  La 
Pook. 


Mai.colm  VV.  Bincav 


SENDING  LATE  SPORTS 
EDITION  TO  HOMES 


Tulsa  Tribune  Adds  New  Delivery 
Service  —  Subscribers  Pay 
Five  Cents  per  Week 
Extra 


The  'I'lilsa  ((Jkla.)  I'rihune  recently 
announced  the  beginning  of  a  new  serv¬ 
ice  to  readers  of  two  deliveries  of  the 
paper  each  day  to  their  homes.  The 
announcement  stated : 

"Subscribers  to  the  Tulsa  Tribune 
may  receive  the  rc<Tular  city  edition  at 
the  usual  time  in  the  afternoon — and,  if 
they  so  desire,  the  carrier  boy  will  bring 
the  regular  ‘peach  sheet’  with  all  the 
final  baseball  scores,  racing  results  and 
late  news  each  evening  not  later  than  7 
o’clock.  For  this  service  there  will  be 
an  additional  charge  of  only  5  cents  a 
week  for  the  carrier  boy’s  work.” 

Victor  Barnett,  managing  editor, 
stated  that  the  service  is  an  innovation 
for  afternoon  papers,  and  the  Tribune  is 
probably  the  first  newspaper  in  the  city 
to  offer  the  added  delivery  of  the  late 
edition  to  homes. 


KENTUCKY  WORLD  APPEARS 


B.  1.  Susong,  Editor  of  New  Semi- 
Weekly,  Attacks  Cincinnati  Dailies 

(Special  to  Editor  &  Publisher) 
Covington,  Ky.,  June  to. — The  A’m- 
tueky  if 'or/d,  a  twice-a-vveek  tabloid, 
was  on  the  streets  of  C^jvington,  New- 
ixirt  and  other  Northern  Kentucky  cities 
and  towns  suburban  to  Cincinnati  today 
as  the  offering  of  Bruce  1.  Susong,  form¬ 
er  editor  of  the  Kentucky  Post,  Scripps- 
Iloward's  Kentucky  edition  of  the  Cin¬ 
cinnati  Post. 

Susong  devoted  a  considerable  amount 
of  space  in  the  first  issue  to  an  attack  on 
the  Post  and  other  Kentucky-circulated 
.sections  of  Cincinnati  newspapers. 

As.sociated  with  him  in  publication  of 
the  paper,  is  John  T.  Murphy,  Covington 
attorney  and  political  leader. 

The  first  issue  contained  32  pages, 
printed  on  pink  and  white  paper. 


EDITORS  ON  FLIGHT 


Were  Unofficial  Observers  on  Lm 
Angeles  Training  Trip 

Unofficial  observers  invited  for  the 
overnight  training  cruise  of  the  United 
States  Navy’s  dirigible  Los  Angeles 
which  left  Lakehurst  June  9,  included 
Roy  Howard.  W.  G.  Chandler,  G.  B. 
Parker  and  Roy  Howard,  Jr.,  of  the 
Scripps- Howard  Newspapers;  F.  T. 
Birchall,  A'ew  York  Times;  Walter 
Minis,  Nezv  York  Herald  Tribune  and 
John  S.  Knight,  Akron  Beacon  Jounul. 

The  trip  was  taken  under  adverse 
weather  conditions  with  53  passengw 
The  dirigible  moored  early  the  morning 
of  June  10. 


SCRIPPS-CANFIELD  MEETING 

The  annual  conference  of  the  Scripps- 


r 


Editor  &  Publisher  The  Fourth  Estate  for  June  13,  1931 


13 


El  IIWINATED  the  British  system  of  government 

““•■'**’*** '"^  *  monopoly,  with  no  advertising,  and  taxes 

DITORS  SAY  on  receiving  sets?  With  few  exceptions, 

the  replies  favored  the  American  plan, 
on  the  ground  that  it  assures  better  pro¬ 
grams. 

Among  the  general  comments  received 
in  reply  to  the  (|uestionnaires  were  such 
remarks  as :  “The  various  broadcasting 
groups  should  devote  their  efforts  to 
almost  entirely  on  the  basis  of  news  building  better  programs  rather  than  at- 
value.  tempt  spot  news  broadcasting.  Radio  is 

Is  your  newspaper  getting  spotlight  undermining  advertising  volume  of  all 
program  advertising?  Fifty-five  replied 
"yes”  and  three  replied  “no.”  Com¬ 
ments  on  this  question  ranged  from  "very 
little”  to  “growing.”  Few'  editors  could 
estimate  the  e.xact  amount,  but  one  stated 


New  York  Typographical  Union  Re^ 
places  Leader  for  16  Years  in 
Run-off  Election — Austin  Hewson 
Wins  by  198  Votes 


Newspaper  Group  to  Make  General  Survey  of  Reader  Interest 
in  Programs — E.  L,  Bragdon  of  New  York  Sun 
Elected  President 


newspapers  and  should  be  treated  as  a  for  re-election  June  10,  and  Austin  Hew¬ 
ing  competitor.”  son,  formerly  a  New  York  World 

.\  letter  was  read  from  C.  C.  Jenkins,  printer  and  now  with  the  Nexe  York 
day  editor  of  the  Toronto  Globe,  re-  Daily  Netes,  was  chosen  in  his  place, 
garding  radio  and  the  newspapers,  which  The  election  this  week  was  a  run-off  be- 
said  in  part :  tween  Rouse  and  Hewson. 

“We  believe  that  advertisers  are  learn-  Before  the  regular  polling  two  W'eeks 
ing  that  radio  advertising  without  news-  ago  it  was  ruled  that  the  winner  must 
paper  advertising  is  of  questionable  value,  receive  a  majority  of  the  votes  cast, 
and,  l)esides,  we  have  our  own  methods  "I  here  were  five  nominees.  Rouse  re- 
of  handling  the  radio  siM)n,sor  who  seeks  ceived  3,100  of  the  8,868  votes  cast, 
to  get  publicity  free  in  the  newspaper.  Hewson  2,200,  Frank  Cozzolina  1,500, 
He  soon  finds  out  that  we  can  list  what  William  Towne  500,  and  Edward  Mar¬ 
is  of  news  in  his  program  without  giv-  tin  200.  .‘Xt  the  second  election  June  10 
ing  any  publicitj'  to  the  gcKxls  he  is  only  Rouse  and  Hewson  were  candidates, 
seeking  to  sell.  Hewson  polled  4,095  votes  to  Rouse’s 

“We  are  strongly  opposed  to  allowing  3.897,  a  gain  of  1,895  over  two  weeks 
news  services  of  any  kind  being  sold  or  ago. 

given  free  to  any  radio  station  not  under  The  results  of  the  election  came  as  a 
the  control  of  a  newspaper  so  far  as  news  surprise.  The  new  president  will  _  be 
broadcasting  is  concerned.  We  feel  that  installed  June  20.  He  was  second  vice- 
the  newspa]K*rs  alone  should  have  the  president  of  the  International  Typo- 
privilege  of  broadcasting  news  or  spon-  graphical  I'nion  for  two  years.  Presi- 
soring  the  broadcast  of  news.”  dency  of  the  “Big  Six”  pays  $100  a  week 

-  •  and  expenses. 

McKEE  NEWS  EDITOR 
Robert  H.  McKee,  for  more  than  two 
years  city  editor  of  the  Asliei’ille  (X.C. ) 

Times  has  been  appointed  news  editor 
of  the  Asheville  Citizen.  Walter  S. 

.\dams,  managing  editor,  has  announced. 

Mr.  McKee  succeeds  C.  R.  Sumner,  who 
has  held  the  positions  of  city  editor  and 
news  editor  for  five  years.  Mr.  Sum¬ 
ner  goes  to  the  news  staff  of  the  Times 
and  Weimar  Jones,  former  telegraph 
editor  of  the  Times,  succeeds  Mr.  Mc¬ 
Kee  as  city  editor  of  the  Times.  The 
two  papers  were  joined  last  fall  in  a 
merger. 


Radio  Editors'  Association  spring  meet-  that  it  “was  not  enough  to  satisfy  the 
ing  here  today.  The  members  deplored  business  office,”  and  many  said  that  this 
the  space-tp'abbing  advertisers  who  seek  type  of  advertising  amounted  only  to 
free  publicity  in  the  newspapers  for  their  occasional  small  displays, 
sponsored  progratns.  Does  your  newspaper  feel  that  such 

.Meeting  in  conjunction  with  the  sev-  advertising  compensates  for  the  amount 
enth  annual  Radio  Manufacturers’  Asso-  of  space  devoted  to  programs  and  pub- 
ciation  convention  at  the  Stevens  Hotel,  licity?  The  majority  of  answers  were 
the  radio  editors  not  only  discussed  their  in  the  negative,  with  various  comments, 
own  problems  but  also  listened  to  and  such  as :  “The  chief  value  of  programs 
questioned  Sir  John  C.  \\.  Reith,  direc-  and  radio  news  cannot  be  measured  in 
tor  general  of  tlie  British  Broadcasting  advertising  revenue,  but  rather  in  reader 
Company,  on  how  England  conducts  its  interest  and  circulation.” 
radio  broadcasting  without  the  aid  of  Wliat  sponsored  network  programs  in 
advertising.  your  opinion,  are  the  best  examples  of 

The  mernbers  voted  to  have  the  execu-  good  taste  in  their  commercial  apjKtal  ? 
tive  committee  make  a  general  survey  to  .\bout  two-thirds  of  the  editors  answered 
determine  the  reader-interest  in  radio  this  question.  It  was  apparent  that  the 
news  and  features  as  they  now  appear  in  selections  of  the  best  e.\amples  of  good 
newspapers.  It  was  the  opinion  of  some  taste  in  commercial  appeal,  were  based 
of  the  editors  that  many_  publishers  are  on  the  manner  in  which  commercial  an- 
not  fully  aware  of  the  wide  popular  ap-  nouncements  were  made,  plus  excellence 
peal  of  radio.  This  survey  is  to  l)e  made  of  programs.  Atwater  Kent,  Colliers 
at  once  and  a  report  is  to  l>e  given  at  the  Hour,  General  Electric,  A.  &  P.  Gypsies 
next  meeting  of  the  association  in  New  and  Cheseborough  Real  Folks  received 
York  in  September.  a  high  rating. 

Officers  elected  are :  E.  L.  Bragdon,  Which  sponsored  network  programs 
.\ra' For^  Yioi,  president ;  O.  N.  Taylor,  show  the  least  display  of  good  taste  in 
Chicago  Daily  Times,  vice-president ;  their  commercial  api)eal  ?  Only  about 
Darrell  V.  Martin,  Pittsburgh  Sun-  one-half  of  the  editors  chose  to  answer 
Telegraph,  secretary  and  treasurer;  Nick  this  question.  A  cigarette  firm  and  a 
Kenny,  Nezv  York  Daily  Mirror,  ser-  cigar  company  seemed  to  be  the  gravest 
geant-at-arms.  Executive  committee :  offenders. 

Ralph  Worden,  Cleveland  Nezvs,  Evans  Do  you  believe  in  the  .American  plan 
L  Plummer,  Chicago  Herald  and  Exam-  of  private  enterprise  in  broadcasting, 
iner  and  James  L.  Spencer,  St.  Louis  with  advertising  footing  the  bill,  as 
Post-Dispatch. 

Harry  LaMertha,  St  Louis  Globe- 
Democrat,  reported  that  in  St.  Louis, 

Cleveland,  Detroit,  Pittsburgh,  Cincin¬ 
nati,  and  Columbus,  O.,  all  of  the  local 
newspapers  have  eliminated  the  names  of 
sponsors  in  printing  the  radio  programs. 

Volney  D.  Hurd,  Christian  Science 
Monitor,  retiring  president,  presented 
the  report  on  the  questionnairies  sent  out 
in  which  66  replies  were  received.  Fol¬ 
lowing  are  some  of  the  questions  and  an¬ 
swers  on  radio  trends : 

Does_  your  newspaper  carry  trade 
names  in  program  listings  and  to  what 
extent?  Twenty-seven  radio  editors  re¬ 
plied  a  qualified  “no.”  The  rest  said  they 
used  trade  names  to  a  limited  extent ; 

IS  stating  they  carried  them  only  where 
necessar>’  to  identify  programs;  six 
stated  that  they  mentioned  only  the  con¬ 
cerns  advertising  in  their  newspapers  or 
over  affiliated  stations ;  and  eight  said 
that  they_  carried  “moderate  or  partial” 
trade  li.stings. 

Does  your  newspaper  charge  advertis¬ 
ing  rates  for  -  --  - 


G.  V.  HARPER  PROMOTED 


Business  Manager,  Miami  Herald, 
Named  Assistant  Publisher 

George  V.  Harper,  business  manager 
of  the  Miami  (Fla.)  Herald  since  1924, 
has  been  appointed  assistant  publisher. 

William  H.  Blinn,  who  recently  joined 
the  Herald  after  a  numlver  of  years  as  ad¬ 
vertising  manager  of  the  Miami  Daily 
Neivs,  succeeds  Mr.  Harper  as  business 
manager. 

Mr.  Harper  went  to  Miami  from  Char¬ 
lotte,  N.  C.,  in  1917  to  become  circulation 
manager  of  the  Herald.  He  was  presi¬ 
dent  of  the  .Associated  Dailies  of  Florida 
last  year  and  is  now  a  director. 

Mr.  Blinn,  before  joining  the  Daily 
News,  was  advertising  manager  and  later 
business  manager  of  the  Chattannrgo 
(Tenn.)  Nezvs,  and  previously  was  with 
other  southern  papers.  He  is  president 
of  the  Florida  Newspai)er  Advertising 
Executives  Association. 


STRICTLY  A  FAMILY  AFFAIR 


LIBEL  LAWS  AMENDED 

Two  changes  in  the  Arizona  ^libel 
laws,  sponsored  by  Senator  W.  B.  Kelly, 
publisher  of  the  Safford  (Ariz.)  Gra¬ 
ham  County  Guardian,  one  of  the  two 
publisher  members  of  the  legislature, 
were  made  by  that  f)ody  at  its  recent  ses¬ 
sion.  One  change  amends  the  1928  state 
c(xle  relating  to  public  printing  and  pub¬ 
lication  of  notices  by  adding  paragraph 
(2479a)  prohibiting  any  action  for  dam¬ 
ages  against  newspapers  for  any  matter 
contained  in  any  official  public  notice, 
publication  of  which  is  required  by  law. 
The  second  measure  amended  the  1928 
state  code  (sec.  3715)  to  provide  that 
action  for  damages  against  newspapers 
or  publications  of  any  kind  must  be 
brought  in  the  county  of  the  plaintiff’s 
residence  or  in  the  county  of  the  prin¬ 
cipal  office  of  publication.  The  law 
heretofore  was  indefinite,  permitting  the 
filing  of  action  in  any  county  in  which 
one  cf)py  of  a  publication  was  sold. 


...  .  „  „  -  programs?  Sixty  replied 

unt  I  Only  one  replied  “yes,”  the  latter 

tan'  S  *|®bng  that  advertising  rates  were 
a»i  diarged  “if  whole  program  is  listed.” 
igtf  reported  their  newspaper  did  not 

e  w  ^^nRe  regular  rates  because  they  regard¬ 
ing  M  ™  listings  as  having  news  value ;  two 
M  replied  they  have  cut  out  all  program 
P5  listings. 

U  ’i  ''  hat  is  the  average  daily  space  your 
'onv  [)  devotes  to  programs  and  to 

ji  news?  Program  listings  occupy 


INSTALLS  NEW  PRESS 

.\  new  Duplex  tubular  rotary  press 
and  new  stereotype  equipment  were  re¬ 
cently  installed  by  the  Grand  Junction 
(Col.)  Sentinel.  A  special  52-page  edi¬ 
tion  was  printed  in  marking  the  initial 
operation  of  the  press.  Walter  Walker 
is  editor  and  manager. 


to  three  columns  daily,  with  the  bulk  of 
such  news  printed  in  the  Sunday  edi- 
.£  rt  ions.  About  a  dozen  stated  they  carrv 
s  P''  radio  news  at  all. 
f  character  of  your  radio 

^  loi  I  rf"*’  program,  technical  or  general  ? 
h  tbt  I  was  by  far  the  largest, 

n  I  With  few  exceptions,  very  little  technical 
t  carried,  and  the  general  news. 

I  1®  newspapers  that  carry  it.  is  de- 
^  ™  largely  to  chatter-columns,  fan  let- 

and  miscellaneous  items.  General 
t  SHTll  news,  for  the  most  nart  i«  rarnVfl 


JOINS  HARPER’S  BAZAAR 

Thomas  C.  Masson,  formerly  New 
England  representative  for  House  & 
Garden  magazine,  has  joined  the  sales 
staff  of  Harper’s  Raazar,  and  will  cover 
the  New  Y'ork  territory. 


Dr.  Walter  Williams,  until  a  year  ago,  dean  of  the  University  of  Missouri, 
School  of  Journalism.  Columbia,  Mo.,  whose  formal  eduealion  ended  in  high 
school,  shown  conferring  the  degree  of  Master  of  Arts  in  Journalism,  on  his 
wife,  recently.  That  gives  Mrs.  Sara  Lockwood  Williams  one  up  on  her  hus¬ 
band,  who  is  the  University  President,  at  present,  hut  whose  college  degrees 
are  only  honorary. 
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PUTTING  THE  YARDSTICK  ON  RESULTS 
IS  TASK  CONFRONTING  ADVERTISERS 

Too  Many  Businessmen  Buy  Space  Without  Knowing  How  Much 
It  Is  Worth  to  Them,  Says  A.F.A.  Research  Director — 
Public  Skeptical  of  Intangible  Benefits 

By  ALFRED  T.  FALK 

Director,  Bureau  of  Research  and  Education,  Advertising  Federation  o4  America 


44OLT  why  should  I  continue  to  spend 
so  much  money  for  advertising,” 
asked  a  manufacturer,  "if  I  cannot  deti- 
nitely  prove  tliat 
wliat  I  have  al¬ 
ready  spent  has 
i  n  c  r  ca  s  e  d  my 
jjrofits  ?’’ 

He  was  talking 
to  his  agency  ac¬ 
count  executive 
who  had  just  pre¬ 
sented  his  recom¬ 
mendation  for 
the  next  year’s 
advertising 
schedule,  hacked 
with  his  sincere 
conviction  that  it 
would  bring  big¬ 
ger  profits  to  the  comi»any.  The  account 
executixe  had  jKiinted  to  the  rising  sales 
curve  which  had  been  achieved  under  a 
heavy  program  of  advertising  and  called 
attention  to  the  increased  net  profit. 

The  manufacturer  insisted  that  he  had 
done  many  other  things  Ix’sides  buying 
more  advertising  space  and  wanted  to 
know  why  the  advertising  should  have 
all  the  credit.  How  did  he  know  that  he 
might  not  have  made  still  bigger  profits 
if  he  had  spent  less  for  advertising? 

1  he  agency  man  knew  his  subject  and 
proceeded  to  demonstrate  what  part  ad¬ 
vertising  had  played  in  the  ex*''>nsion, 
what  new  markets  were  now  being 
reached,  and  how  the  entire  sales  plan 
would  have  failed  without  advertising. 
He  concluded  by  citing  other  cases.  The 
company’s  successful  competitors,  it 
seems,  were  all  heavy  advertisers.  He 
did  not  feel  that  he  was  weakening  his 
case  by  flatly  stating  that  it  would  be 
impossible  to  prove  the  actual  dollars 
and  cents  benefit  derived  from  last  year’s 
advertising. 

But  the  client  was  hard-boiled.  He 
did  not  take  things  on  faith.  If  a  propo¬ 
sition  is  good  it  can  be  proved. 

To  make  a  long  story  short,  the  manu¬ 
facturer  finally  capitulated.  The  adver¬ 
tising  man  was  a  good  salesman  and  his 
client — well,  he  wasn’t  superstitious,  but 
— it  is  just  as  well  not  to  walk  under  a 
ladder  when  you  don’t  have  to.  The 
company  was  prosperous  and  there  was 
no  necessity  for  taking  chances.  After 
all,  the  agency  man  probably  knew  what 
he  was  talking  about,  and  his  viewpoint 
was  upheld  by  many  who  are  high  up  in 
business.  In  other  words,  this  adver¬ 
tiser’s  faith  in  the  value  of  advertising 
had  been  temporarily  restored.  He  was 
sold  on  the  basis  of  broad  principles  of 
merchandising  but  without  a  trace  of 
tangible,  quantitative  proof. 

This  incident,  by  the  way,  did  not  take 
place  in  1931.  What  this  unconvinced 
manufacturer  did  in  the  present  year  of 
penny-counting  may  be  left  to  the 
imagination. 

Why  is  it  that  advertising  must  be  sold 
largely  on  faith  and  broad  generalities? 
About  the  only  other  extensive  service 
that  is  sold  on  that  basis  is  education. 
Rut  the  difference  is  that  most  educa¬ 
tion  is  financed  through  general  taxa¬ 
tion.  while  advertising  is  paid  out  of 
individual  business  profits  with  the  ex¬ 
pectation  of  a  prompt  return. 

The  reason  for  all  the  indefiniteness 
about  advertising  values  is  not  hard  to 
find.  In  fact,  there  are  two  prime  rea¬ 
sons.  First,  measuring  the  results  of 
advertising  is  not  quite  so  easy  as  adding 
two  and  six ;  and  second,  both  buy¬ 
ers  aiKl  sellers  of  advertising  are.  gener- 
allv  speaking,  not  equipped  to  m.ake  the 
scientific  analysis  necessary  for  quantita¬ 
tive  appraisal. 

Many  who  are  so  equipped  now  apply 
all  their  research  facilities  to  finding  out 
what  advertising  can  do,  and  Iww  and 
where  to  use  it,  but  not  how  vtiieh  it 
will  accomplish.  Studies  of  the  market. 


the  product,  and  methods  of  distribution 
are  all  indispensable,  but  there  are  times 
when  the  man  at  the  purse  string  must 
know  results  in  dollars  or  shut  goes  the 
purse. 

.Analyzing  results  is  difficult,  certainly. 
It  often  happens  that  the  most  important 
things  are  the  hardest.  Hut  advertising 
does  bring  results,  and  visible  ones  too. 
It  is  usually  foolish  to  attempt  to  measure 
the  entire  result  of  the  total  adver¬ 
tising  appropriation,  of  course,  for  with¬ 
out  any  advertising  the  whole  sales  plan 
would  probably  have  been  different.  Hut 
it  is  entirely  possible  to  trace  the  effect 
of  any  particular  part  of  the  advertising 
and  to  estimate  what  would  have  been 
the  result  if  the  volume  of  advertising 
had  been,  say  twenty  per  cent  greater  or 
less.  It  is  al.so  possible  to  determine  how 
long  the  benefits  of  advertising  last. 

So  long  as  advertisers  as  a  whole,  and 
sellers  of  advertising  as  well,  regard  the 
effects  of  advertising  as  unmeasurable, 
we  may  expect  to  see  a  continuation  of 
the  vifient  fluctuaticnis  in  total  advertis¬ 


ing  volume.  When  a  manufacturer’s 
profits  are  high  and  business  is  good,  he 
can  be  induced  to  spend  huge  sums  for 
advertising  which  he  knows  will  bring  in 
orders,  even  though  he  never  does  find 
out  how  many.  On  the  other  hand,  when 
the  condition  of  business  at  the  moment 
dictates  economy,  he  cuts  down  on  this 
particular  form  of  gambling  and  never 
finds  out  just  how  much  business  he  lost 
through  this  retrenchment. 

That  is  the  way  faith  works.  It  bounds 
up  and  down  with  the  alternation  of  opti¬ 
mism  and  pessimism. 

The  result  is  tliat  thousands  of  impor¬ 
tant  advertisers  (and  business  as  a 
whole)  over-expand  advertising  volume 
during  flush  times,  possibly  spending  a 
part  of  the  money  uneconomically,  and 
then  commit  .self-strangulation  when  bad 
times  appear.  It  has  been  proved  that 
tins  erratic  procedure  accentuates  the 
fluctuations  in  business  itself,  contribut¬ 
ing  to  the  violence  of  l)ooms  and  depres¬ 
sions.  It  sometimes  means  disaster. 

As  in  many  other  circumstances,  the 
remedy  is  in  knowledge.  The  advertiser 
should  know  exactly  what  advertising 
does  for  him.  He  must  find  out,  in 
terms  of  dollars  and  cents,  what  he  is 
getting  for  his  money.  He  can’t  afford 
to  be  frightened  away  from  this  task  of 
fact  finding  just  because  it  happens  to 
require  a  scientific  approach.  An  adver¬ 
tising  appropriation  does  not  have  to  be 
tremendously  large  to  make  profitable 
the  hiring  of  a  man  who  can  do  this 
work. 


MARLEN  PEW  RECEIVES  W.  &  L.  DEGREE 


Murleii  E.  Pew  (left),  just  after  receiving  degree  of  Doctor  of  Laws  from 
President  (>aines  of  Washington  &  Lee  University  (right). 


T  KXINHTON,  Va.,  June  9.— Describ- 
^  ing  him  as  an  "influential  force  for 
molding  nobler  and  more  generous  public 
opinion,”  President  Francis  Pendleton 
Gaines  of  W  ashington  and  Lee  Univers- 
sity  today  conferred  uixui  Marlen  K. 
Pew,  editor  of  Ehitor  &  Publisher,  the 
honorary  degree  of  Doctor  of  Laws.  The 
full  text  of  the  citation,  which  was  read 
in  the  historic  Lee  Chaix-l  at  the  Uni¬ 
versity’s  181st  commencement,  follows: 

“Born  and  educated  in  Ohio ;  active 
in  varied  and  important  capacities  of 
journalism  and  now  editor  of  the  organ 


for  that  great  profession ;  exponent  of 
high  idealism  in  the  channels  of  public 
thought ;  influential  force  for  molding 
nobler  and  more  generous  public  opinion, 
I  gladly  confer  upon  you  the  degree  of 
Doctor  of  Laws  of  Washington  and  Lee 
University.” 

Among  others  receiving  honorary  de¬ 
grees  were  Frank  O.  Lowden,  former 
Governor  of  Illinois,  who  gave  the  com¬ 
mencement  address;  and  Maj.  Gen.  John 
.Archer  Lejeune,  former  commandant  of 
the  U.  S.  Marine  Corps,  now  principal 
of  V’irginia  Military  Institute. 


U.  S.  WOULD  BAR  IOWA 
STATION  FROM  AIR 

Radio  Commi«(ion  Refuse*  to  Renew 
License  of  KTNT,  Muscatine — 
Owner  Gets  Stay  Order 
from  Court 


By  Georce  H.  Manning 
lyashington  Correspondtnt,  Editor  &  Publisher 

Washington,  June  8. — Radio  attacks 
on  the  Muscatine  (la.)  Journal,  its  pub¬ 
lisher,  E.  P.  Adler,  of  the  Lee  Syndicate, 
and  other  executives  of  the  paper  were 
cited  by  the  Federal  Radio  Commission, 
among  other  reasons,  for  the  denial  last 
week  of  an  application  of  Norman  Baker, 
of  Muscatine,  for  a  renewal  of  his  license 
for  operating  radio  station  KTNT. 

Baker  recently  organized  the  Progres¬ 
sive  Publishing  Company  at  Muscatine, 
publisher  of  the  Midwest  Free  Press,  a 
daily. 

The  commission’s  decision  has  no  im¬ 
mediate  practical  effect,  Ixecause  Baker 
immediately  obtained  from  the  Court  of 
Appeals  of  the  District  of  Columbia  a 
stay  order  holding  in  abeyance  the  com¬ 
mission’s  order  until  Raker’s  appeal  is 
disposed  of  by  the  court.  Since  there  are 
at  least  a  score  of  similar  actions  await¬ 
ing  the  court’s  attention,  there  is  little 
likelihood  that  Baker’s  case  will  be 
reached  before  the  fall  at  the  earliest.  It 
is  believed  the  Supreme  Court  of  the 
United  States  will  have  to  pass  on  the 
constitutionality  of  the  radio  act  before 
the  cases  will  be  finally  settled. 

Station  KTNT  has  been  operated  by 
Baker  since  Oct.  27,  1925,  when  it  was 
licensed  by  the  Department  of  Com¬ 
merce.  It  operates  on  a  frequency  of 
1170  kilocycles,  with  5  kilowatts  of 
power,  under  limited  time. 

Raker  owns  a  number  of  industries  in 
Muscatine,  the  commission  said,  includ¬ 
ing  TNT  Maqadtie,  a  mail  order  busi¬ 
ness  and  several  manufacturing  concerns. 
The  chief  source  of  complaint  was  ad¬ 
vertising  of  and  attacks  in  defense  of  the 
Baker  institute,  a  hospital  for  treatment 
of  cancer,  goitre,  stomach  trouble,  rheu¬ 
matism  and  other  diseases. 

The  station  advertises  the  Baker  en¬ 
terprises  and,  in  addition  handles  ac¬ 
counts  for  a  number  of  commercial 
firms,  but  its  operating  deficit  during 
the  period  May  1  to  September  1,  1930, 
amounted  to  S406  a  month,  the  commis¬ 
sion  said.  This  did  not  include  depre¬ 
ciation,  interest,  and  taxes,  nor  did  the 
figure  of  $1,630  per  month,  representing 
advertising  revenue,  include  advertising 
of  the  Raker  enterpri.ses. 

Baker  attacked  the  medical  profession 
of  Muscatine,  the  Iowa  State  Board  of 
Health,  the  Iowa  State  Medical  Society, 
the  American  Medical  Association,  and 
various  individual  physicians  both  in  and 
out  of  Muscatine,  the  commission  said. 

He  urged  his  listeners  on  numerous  oc¬ 
casions  to  cancel  their  subscriptions  to 
the  Muscatine  Journal. 

“This  commission  holds  no  brief  for 
the  medical  associations  and  other  parties  , 
whom  Mr.  Raker  does  not  like,”  the  > 
ruling  said.  “Their  alleged  sins  may  be  / 
at  times  of  public  importance,  to  be 
called  to  the  attention  of  the  public  over 
the  air  in  the  right  way. 

“But  this  record  discloses  that  Mr. 
Baker  does  not  do  so  in  any  high  minded 
way.  It  shows  that  he  continually  and 
erratically  over  the  air  rides  a  personal 
hobby,  his  cancer  cure  ideas  and  his 
likes  and  dislikes  of  certain  persons  and 
things.  Surely  his  infliction  of  all  this 
on  the  listeners  is  not  the  proper  use  of 
a  broadcasting  license.  Alany  of  his 
utterances  are  vulgar,  if  not  indeed  in¬ 
decent.  .Assuredly  they  are  not  uplifting 
or  entertaining.” 

.Altogether  the  commission  assigned 
six  grounds  for  denial  of  the  application 
for  renewal  of  Baker’s  license.  It  con¬ 
cluded  among  other  things,  that  Musca¬ 
tine,  without  Baker’s  station,  would  t* 
well  served  with  radio  broadcasting: 
that  denial  of  the  application  would 
work  a  more  equitable  distribution  of 
broadcasting  facilities,  the  quota  of  lo*"* 
being  overfilled,  and  that  public  interest, 
convenience  and  necessity  would  not  b* 
served  by  granting  the  application. 
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Twenty  -  Seventh  Annual  Meeting 

Advertising  Federation  of  America 

NEW  YORK  CITY,  JUNE  14-18,  1931 

SUMMARY  OF  PROGRAM  AND  CONVENTION  FEATURES 


GENERAL  PROGRAM 

SUNDAY 

11:00  A.  M.  to  4:00  P,  M. 

Reception  and  Registration  of  incoming  delegaiei, 
convention  headquarters.  Hotel  Pennsylvania. 
Delegates  will  be  received  by  the  Honorable 
Grover  A.  Whalen,  Chairman,  New  York  Co¬ 
operating  Committee,  and  others. 

2:30  P.  M  <o  6:00  P.  M. 

Garden  Party  at  the  home  of  Mr.  and  Mrs. 
Howard  Edge,  Summit,  N.  J.,  for  members  of 
the  Federation  of  Women’s  Advertising  Clubs, 
who  will  be  received  by  Miss  Dorothy  Crowne, 
President  of  the  League  of  Advertising  Women 
of  New  York,  and  committee. 

4:00  P.  M.  to  7:00  P.  M. 

Reception  and  Tea  at  the  Advertising  Club  of 
New  York.  Delegates  will  be  received  by  Presi¬ 
dent  Charles  E.  Murphy  and  officers  of  the  Club. 

8:00  P.  M. 

Musicale  in  the  Main  Ball  Room,  Hotel  Pennsyl¬ 
vania.  under  the  auspices  of  the  Advertising  Club 
of  New  York. 

MONDAY 

12:15  P.  M. 

GENERAL  SESSION  LUNCHEON  . 

Grand  Ball  Room,  Hold  Pennsylvania 
Chairman 

Gilbert  T.  Hodges,  President,  Advertising  Federa¬ 
tion  of  America;  Member,  Executive  Board,  Neu) 
York  Sun. 

Formal  Opening  of  the  convention  by  PRESIDENT 
Hodges. 

A  Message  to  the  Convention  from  the  President  of 
the  United  States. 

ADDRESSES  OF  WELCOME 

Hon.  Grover  A.  Whalen,  Chairman,  New  York 
Cooperating  Committee;  General  Manager,  JOHN 
Wanamaker,  New  York. 

Hon.  Franklin  D.  Roosevelt,  Governor,  Slate  of 
New  York. 

Hon.  James  J.  Walker,  Mayor,  City  of  New 
York. 

Charles  E.  Murphy,  President,  Advertising  Club 
of  New  York. 

RESPONSE 

Charles  C.  Younggreen,  Past  President,  Adver¬ 
tising  Federation  of  America;  General  Chairman, 

On-to-New  York  Committee;  President,  Dunham 
Younggreen  Lesan  Company,  Chicago,  Illinois. 

GENERAL  PROGRAM  SPEAKERS 

President  Hodges — "Advertising  and  the  New 

Prosperity." 

Dr.  Glenn  Frank,  President,  University  of  Wis¬ 
consin. 

"Business  and  its  Appointment  with  Destiny." 

Kenneth  Collins,  Executive  Vice-President,  R. 
H.  Macy  &  Co.,  Inc.,  New  York. 

9:00  P.  M.  to  1:00  A.  M. 

Cabaret,  Dance,  and  Inspection  of  S.  S.  Leviathan, 
Pier  57,  Foot  of  46th  Street. 


TUESDAY 

Morning  and  Afternoon  departmental  sessions  at 
Hotel  Pennsylvania. 

2:30  to  5:30  P.  M. 

Tea  and  Fashion  Show  at  the  American  Women’s 
Association,  353  West  57lh  Street,  New  York, 
N.  Y.,  under  auspices  of  League  of  Advertising 
Women. 

3:00  P.  M. 

Reception  and  Tea  for  ladies  of  convention  at  a 
Long  Island  estate. 


ANNUAL  BANQUET 

Presiding 

Gilbert  T.  Hodges,  President,  Advertising  Federa¬ 
tion  of  America. 

T  oaslmasler 

G.  Lynn  Sumner,  General  Chairman,  Program 
Committee;  President,  The  G.  Lynn  Sumner 
Company,  Inc.,  New  York. 

,  Speakers 

Sir  Charles  Higham,  London,  Official  Representa¬ 
tive,  Advertising  Association  of  Great  Britain; 
President,  Charles  F.  Higham,  Ltd. 

Hon.  Albert  J.  Ritchie,  Governor,  State  of 
Maryland. 

Bruce  Barton,  Chairman  of  the  Board,  Batten, 
Barton,  Durstine  8t  Osborn,  Inc.,  New  York — 
"A  Better  Understanding  of  Human  Nature.” 

Strickland  Gillilan,  Washington,  D.  C. 

10:00  P.  M. 

GRAND  BALL 
WEDNESDAY 
8:00  A.  M. 

Annual  Breakfast  and  meeting  of  the  Federation  of 
Women’s  Advertising  Clubs  at  the  Hotel  Pennsyl¬ 
vania. 

9:00  A.  M. 

Delegates  will  be  entertained  at  breakfast  at  the 
Wanamaker  Restaurants  as  the  guests  of  the 
Wanamaker  Store.  The  breakfast  will  be  fol¬ 
lowed  by  a  musical  entertainment  in  the  Wana¬ 
maker  Auditorium. 

9:00  A.  M. 

Several  departmental  meetings  will  be  held  Wednes¬ 
day  forenoon  at  the  Hotel  Pennsylvania. 

12:15  P.  M. 

GENERAL  SESSION  LUNCHEON 

Grand  Ball  Room,  Hotel  Pennsylvania 

Presiding 

Joseph  H.  Appel,  Treasurer,  Advertising  Federa¬ 
tion  of  America;  John  Wanamaker,  New  York. 

Speakers 

Colby  M.  Chester,  Jr.,  President  General  Foods 
Corporation,  New  York — "The  Manufacturer 
Looks  at  Advertising." 

C.  F.  Kettering,  Vice-President,  General  Motors 
Corporation,  Detroit — “The  Advertising  Idea." 


D.  F.  Kelly,  President,  The  Fair,  Chicago;  Presi¬ 
dent,  National  Retail  Dry  Goods  Association, 
New  York — "A  Merchant  Looks  at  Advertising." 

Miss  Marion  C.  Taylor,  President,  The  Fashion 
Guild,  New  York — "A  Better  Understanding  of 
the  Public  Taste." 

Edwin  GrU^IL,  Vice-President  and  General  Mana¬ 
ger,  The  North  American  Company,  New  York — 
"Minus  Costs." 

4:00  P.  M. 

Inspection  of  new  Empire  State  Building;  also  tea 
to  the  ladies  of  convention  to  be  given  in  the 
building. 

9:00  P.  M.  to  I  :00  A.  M. 

Night  Club  Party,  Hotel  Astor  roof. 

THURSDAY 

9:30  A.  M. 

Annual  Business  Meeting  of  the  Advertising  Federa¬ 
tion  of  America,  Hotel  Pennsylvania. 

1:15  P.  M.  to  3:30  P.  M. 

Delegates  will  be  taken  down  the  lower  bay  in  one 
of  the  Municipal  Ferry  boats  as  guests  of  the 
City  of  New  York. 

DEPARTMENTS 

ADVERTISING  SPECIALTY 
NATIONAL  ASSOCIATION 

Point  of  Purchase  Advertising 

TUESDAY,  JUNE  16 — LUNCHEON,  12:30 

O’CLOCK 

Parlor  A,  Hotel  Pennsylvania 

Presiding — Charles  R.  Frederickson,  President, 
American  Art  Works,  Coshocton,  O. 

Specialties  as  an  Auxiliary  to  Broadcast  Advertis¬ 
ing — E.  P.  H.  James,  Sales  Promotion  Manager, 
National  Broadcasting  Company,  New  York. 

Round-Table  Discussion  of  Industry  Problems. 

AGRICULTURALPUBLISHERS’ 

ASSOCIATION 

TUESDAY  MORNING,  JUNE  16, 

10  O’CLOCK 

Exhibit  Room  No.  4,  Hotel  Pennsylvania 

Presiding — W.  C.  Allen,  President,  Agricultural 
Publishers’  Associations;  Publisher,  Dakota 
Farmer,  Aberdeen,  S.  D. 

Farm  Paper  Selling  as  It  Looks  to  the  Advertiser — 
Bruce  Ashby,  Associate  Advertising  Manager, 
General  Foods  Corporation,  New  York. 

Merchandising  from  the  Dealer's  Standpoint —  E. 
M.  Pattison,  Chicago  Manager,  Silent  Glow 
Oil  Burner  Corporation,  Chicago. 

Adopting  Farm  Paper  Advertising  to  Its  Most 
Profitable  Use — G.  W.  GaFFNEY,  Advertising 
Manager,  American  Agricultural  Chemical  Com¬ 
pany,  New  York. 

(Continued  on  next  page) 
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TUESDAY  LUNCHEON,  12:30  O’CLOCK 

Exhibit  Room  No.  3,  Hotel  Pennsyli'ania 

TUESDAY  AFTERNOON,  2:00  O’CLOCK 

Exhibit  Room  No.  4,  Hotel  Pennsylvania 

The  Neglected  Opportunity  of  the  Farm  Paper — 
Stewart  L.  Mims,  Vice-President,  J.  Waltei 
Thompson  Company,  Inc.,  New  York. 

Merchandising  from  the  Viewpoint  of  the  Jobber — 
j.  StDNEV  Johnson,  Adverliaing  Manager, 
Western  Grocer  Company,  Marshalltown,  la. 

BROADCAST  ADVERTISING 

TUESDAY  MORNING,  JUNE  16, 

9:30  O’CLOCK 

Crill  Room,  Hotel  Pennsylvania 
Presiding 

J.  C.  McQuistom,  General  Advertising  Manager, 
Westinghouse  Electric  and  Manufacturing  Com¬ 
pany,  East  Pittsburgh,  Pa. 

What  the  Public  Thinks  about  Radio — FraNK  A. 
Arnold,  Director  of  Development,  National 
Broadcasting  Company,  New  York. 

Radio  Advertising  from  the  Broadcaster’s  View¬ 
point — William  S.  Hedges,  President  of 
WM.^Q,  Chicago  Daily  News  Broadcasting  Sta¬ 
tion,  Chicago. 

Methods  of  Measuring  Radio  Coverage — H.  K. 
Boice,  Vice-President,  and  Sales  Manager,  Col¬ 
umbia  Broadcasting  System,  New  York. 

Taking  Blue  Sky  Out  of  Radio  Advertising — Ken¬ 
yon  Stevenson,  Advertising  Manager,  Arm¬ 
strong  Cork  Company,  Lancaster,  Pa. 

Spot  Broadcasting  (Programs  by  Electrical  Trans- 
scription) — R.  K.  WHITE,  Advertising  Manager, 
Chevrolet  Motor  Company,  Detroit. 

Value  of  Sponsored  Program  System — S.  F.  Gan- 
NON,  Erwin,  Wasey  fit  Co.,  New  York. 


COMMUNITY  ADVERTISING 

TUESDAY,  JUNE  16,  12:30  O’CLOCK 

COMPLIMENTARY  LUNCHEON* 

Parlor  No.  2,  Hotel  Pennsylvania 
Presiding 

W.  Frank  McClure,  Vice-President,  Albert 
Frank  fit  Company,  Chicago. 

Honorary  Chairman 

Frederick  E.  Murphy,  Publisher,  Minneapolis 
Tribune. 

Knowing  Your  Coaaniiniity — Lou  E.  Holland, 
Vice-President,  Chamber  of  Commerce,  Kansas 
City,  Mo.;  President,  Holland  Engraving  Com¬ 
pany,  Kansas  City. 

The  Land  of  Milk  and  Money — Charles  F.  Col- 
LISSON,  Farm  Editor,  The  Minneapolis  Tribune, 
Minneapolis,  Minnesota. 

Des  M  oinet  Belong  to  All  Iowa — J.  O.  Neal,  Sales 
Promotion  Manager,  Younker  Brothers,  Inc.,  Des 
Moines,  Iowa. 

*  Procure  tickets  at  convention  registration  desk 
not  later  than  10  o'clock  Tuesday  morning. 


COUNCIL  ON  DEPARTMENTAL 
ACTIVITIES 

WEDNESDAY  MORNING,  JUNE  17 — 
9:30  O’CLOCK 

Parlor  A,  Hotel  Pennsylvania 
Presiding 

George  H.  Corey,  Vice-President,  Advertising 
Federation  of  America;  Cleveland  Twist  Drill 
Company,  Cleveland,  Ohio. 

The  Place  of  the  Newspaper  in  the  Advertising 
Program —  George  J.  Auer,  Advertising  Man¬ 
ager,  New  York  Herald  Tribune. 

Direct  Mail  in  a  Balanced  Advertising  Campaign — 
Ben  j.  SweetlaND,  President,  Sweetland  Adver¬ 
tising.  Inc.,  New  York. 

How  Outdoor  Advertising  Display  Fits  into  the  Ad¬ 
vertising  Budget — George  W.  KlEISER,  President, 
Outdoor  Advertising  Association  of  America,  Inc. 


Broadcasting — The  Newest  Advertising  Medium — 
and  Its  Place  in  the  Picture — H.  K.  BoiCE, 
Sales  Manager,  Columbia  Broadcasting  System, 
New  York. 

Where  the  Business  Papers  Tie  Into  the  Advertis¬ 
ing  Plan — Colonel  Willard  T.  Chevalier, 
Publishing  Director,  Engineering  News  Record 
and  Constructive  Methods,  New  York. 

DIRECT  MAIL  ADVERTISING 

TUESDAY  MORNING,  JUNE  16 — 
9:00  O’CLOCK 

Salle  Modern,  l8(/i  Floor,  Hotel  Pennsylvania 
Presiding 

Ben  j.  Sweetland,  Sweetland  Advertising  Incor¬ 
porated,  New  York. 

The  Place  of  Direct  Mail  in  the  Advertising  Pic¬ 
ture — John  Howie  Wright,  Editor,  Postage  & 
The  .\iailbag,  Brooklyn. 

What  Direct  Mail  Has  Done  for  Me — BiLLY  B. 
Va.n,  Pine  Tree  Products  Corporation,  Newport, 

N.  H. 

Your  Market — How  to  Know  When  Direct  Mail 
Should  Be  Used — Lawrence  Lockley,  Depart¬ 
ment  of  Business  Administration,  Temple  Univer- 
s  ty,  Philadelphia,  Pa. 

Coni  nuily.  What  It  Means — and  What  It  Will  Do 
for  You — Jack  Carr,  Jack  Carr  fit  Associates, 
Tampa,  Fla. 

TUESDAY  AFTERNOON,  1:30  O’CLOCK 

Presiding 

Robert  E.  Ramsay,  Robert  E.  Ramsay,  Organiza¬ 
tion,  New  York. 

Is  the  Envelope  Important? — George  Gaw,  Public¬ 
ity  Director,  Envelope  Manufacturers  Association, 
Chicago,  III. 

The  Selling  Value  of  Good  Paper  and  of  Good 
Letterheads — F.  Romer,  Romer  Advertising  Serv¬ 
ice,  Washington,  D.  C. 

A  Sane  Analysis  of  the  Mailing-List  Question — 
Herbert  Lewis,  Reuben  H.  Donnelley  Cor¬ 
poration,  New  York. 

Do  You  Follow-Up? — Adrian  R.  MacFarland, 
United  Autographic  Register  Company,  Chicago. 

Modern  Typography  for  Your  Direct  Mail — ALBERT 
Schiller,  Advertising  Agencies  Service  Com¬ 
pany,  Inc.,  New  York. 

Planning  Your  Booklets  and  Catalogues — Fred 
Hoch,  New  York  Employing  Printers"  Associa¬ 
tion,  New  York. 

Newest  Developments  in  Direct  Mail  Processes — 
Ed  W.  Husen,  E.  W.  Husen  Company,  Detroit, 
Mich. 

An  Outline  of  Postal  Developments — Richard  H. 
Lee,  General  Counsel,  National  Counsel  of  Busi¬ 
ness  Mail  Users,  New  York. 

Question  and  Answer  Session — Robert  RamsaY 
directing.  All  speakers  on  platform  to  answer 
questions. 

Sponsored  by  a  national  committee  of  direct  mail 
groups  under  chairmanship  of  Henry  Hoke,  Sec- 
cretary.  Postage  fit  The  Mailbag,  Inc. 


FEDERATION  OF  WOMEN’S 
ADVERTISING  CLUBS  OF 
THE  WORLD 

WEDNESDAY  MORNING,  JUNE  17 
Informal  Breakfast  at  8:00  O’CIock 

Salle  Modern,  \6th  Floor,  Hotel  Pennsylvania 
Presiding 

Miss  Jeannette  Carroll,  President;  Vice-Presi¬ 
dent,  Advertising  Federation  of  America;  Pub¬ 
licity  Director,  Bryant-Stratlon  College,  Provi¬ 
dence,  R.  1. 

Call  to  Order 
President's  Address. 

AX'elcome  to  New  York 

Miss  Janet  MacRorie.  Governor  of  Second 
District;  Assistant  Advertising  Manager  of  Pub- 
l-c  Service  Electric  and  Gas  Company,  Newark, 

N.  J. 


Reply  to  Address  of  Welcome 

Mrs.  Adah  M.  Graves,  Women’s  Advertising 
Club  of  Cleveland;  The  Christian  Science  Mon¬ 
itor,  Cleveland,  Ohio 
Introduction  of  Speakers 

Miss  Christine  Dawson,  President,  Women’s 
Advertising  Club  of  Detroit;  Advertising  Man¬ 
ager,  Florists’  Telegraph  Delivery  News,  Detroit, 
Mich. 

Women  in  Advertising 

Gilbert  T.  Hodges,  President,  Advertising  Fed¬ 
eration  of  America. 

What  20  Million  Women  Want 

Mrs.  Anna  Steese  Richardson,  Director  of 
the  Good  Citizenship  Bureau,  tVomen’s  Home 
Companion,  New  York. 

Miss  Catherine  McNelis,  Publisher,  Tower 
Magazines,  New  York. 

Report  of  Individual  Club  Activities  1930-1931 
Helen  J.  BaLDAUF,  Director,  Advertising  Fed¬ 
eration  of  America;  Past  President,  Women’s 
Advertising  Club  of  Milwaukee. 

Reading  of  Minutes  of  1930  Meeting 
Miss  MacRorie 

Reports  of  Officers  and  Committee  Chairmen 
Discussion 

Adjournment  at  12:00  o’clock 

INTERNATIONAL  TRADE 
CONFERENCE 

TUESDAY  LUNCHEON,  JUNE  16, 
12:30  O’CLOCK 

Southeast  Banquet  Room,  Hotel  Pennsylvania 
Presiding 

C.  K.  WooDBRIDGE,  Chairman,  Council,  Interna¬ 
tional  Advertising  Association;  Vice-President, 
Remington  Rand,  Inc. 

Theme 

THE  BETTER  UNDERSTANDING  OF  INTERNATIONAL 
ADVERTISING 

Advertising  Internationally — SiR  CHARLES  F.  Hic¬ 
ham,  Charles  F.  Higham,  Ltd.,  London. 

The  News  Behind  the  News  Abroad — Jay  E. 
Mason,  Publishing  Director,  The  Business  Week, 
New  York. 

Advertising  as  a  Practical  Help  to  Those  Interested 
in'  the  Distribution  of  American  Goods  Abroad — 
Charles  Lyon  Chandler,  Manager,  Foreign  Com¬ 
mercial  Department,  Corn  Exchange  National 
Bank  and  Trust  Company,  Philadelphia. 

Credit  in  Foreign  Selling-— Stanley  E.  HoLUS, 
Vice-President,  American  Foreign  Credit  Under¬ 
writers,  Inc.,  New  York. 

For  a  Better  Understanding  of  International  Adver¬ 
tising — W.  R.  Cummings,  Vice-President,  Monroe 
Calculating  Machine  Company,  Orange,  N.  J, 
What  Can  We  Do  Together  to  Make  Advertising  a 
Strong  Factor  as  an  Aid  In  Selling  Goods  to  the 
Consumer  in  Foreign  Countries,  and  How  Can 
We  Do  It? — J.  W.  Sanger,  International  Adver¬ 
tising  Counsel,  New  York. 

The  Significance  of  the  Airplane  in  Central  Amer¬ 
ica — Elbridge  Adams,  export  manager,  Canada 
Dry  Ginger  Ale,  Inc.,  New  York. 

Discussion — The  Better  Understanding  of  Interna¬ 
tional  Advertising  from  the  Viewpoint  of  Its 
Practical  Use  in  Foreign  Countries: 

M.  S.  Eylar,  Vice-President,  Underwood  Elliott 
Fisher  Company,  New  York. 

J.  A.  Zellers,  Director  of  Foreign  Sales,  Rem¬ 
ington  Rand,  Inc.,  New  York. 

Andre  Kaminker,  Paris. 

Thomas  Dixon,  London. 

Dr.  Ulrich  E.  Meisel,  Berlin. 

MAGAZINE  GROUP 

TUESDAY  LUNCHEON.  JUNE  16, 
12:30  O’CLOCK 

Foyer,  Small  Ball  Room,  Hotel  Pennsylvania 
Presiding 

Earle  L.  Townsend,  Home  &  Field,  New  York. 
Blue-Pencilled  Biographies — John  B.  Kennedy, 
Associate  Editor,  Collier's,  New  York. 
(Continued  on  next  page) 


Editor  &  Publisher  The  Fourth  Estate  for  June  13,  1931 


OFFICIAL  A.F.A.  PROGRAM 

(ContinueJ) 


More  Golf  in  Buiinets  and  Less  Business  in  Golf — 
Harford  Powel,  Jr.,  H.  B.  Humphrey  Com¬ 
pany,  Boston. 

How  a  Canadian  Views  American  Magazines — 
C.  F.  Goldthwaite,  Advertising  Manager,  Cana¬ 
dian  National  Railways,  Montreal,  Canada. 

How  We  Buy  Magazine  Space — ^JoHN  C.  EsTY, 
J.  Walter  Thompson  Company,  New  York, 


MANUFACTURERS’  “MER- 
CHANDISE  ADVERTISING” 
ASSOCIATION 

TUESDAY,  JUNE  16,  LUNCHEON, 
12:30  O’CLOCK 

Parlor  C,  Hold  Penmylvania 
The  Manufacturers'  "Merchandise  Advertising"  As¬ 
sociation — Charles  Wesley  Dunn,  General 
Counsel,  Manufacturers’  "Merchandise  Advertis¬ 
ing"  Association,  New  York. 

Hopefulness  Versus  Optimism  in  Business — Dr. 
Lewis  H.  Haney,  Director,  New  York  Univer¬ 
sity  Bureau  of  Business  Research,  New  York. 
Premiums  an  Important  Medium  in  Agency  Planned 
Campaigns — Howard  W.  Dunk,  Vice-President, 
United  Profit-Sharing  Corporation,  New  York. 
Premium  Advertising  from  an  Agency  Standpoint — 
Frank  j.  Reynolds,  President,  Albert  Frank  & 
Company,  New  York. 


NATIONAL  ASSOCIATION  OF 
TEACHERS  OF  MARKET¬ 
ING  AND  ADVERTISING 

TUESDAY  AFTERNOON,  JUNE  16, 
1:30  O’CLOCK 

Exhibit  Room  No.  6,  Hotel  Pennsylvania 

1:30-2:30 — Business  Meeting. 

2:00 — Afternoon  Session — Chairman,  Leverett  S. 

Lyon,  Brookings  Institute,  Washington,  D.  C. 
Topic  I — The  Advertising  Program  Accompanying 
Business  Recovery. 

Speaker:  Paul  T.  CherincTON,  Director  of 

Research,  J,  Waller  Thompson  Company,  New 
York. 

Discussion  by:  Professor  Neil  H.  Borden, 
Harvard  Graduate  School  of  Business  Admin¬ 
istration,  Boston.  . 

A.  T.  Falk,  Director,  Bureau  of  Research 
and  Education,  Advertising  Federation  of 
America,  New  York. 

Jean  F.  Carroll,  Director,  Bureau  of  Market 
Analysis,  Meredith  Publishing  Company,  Des 
Moines,  Iowa. 

Topic  II — Methods  of  Commercial  Research  with 
Special  Reference  to  Problems  of  Advertising 
by  Rad  io. 

Speaker;  A.  M.  Crossley,  President,  Crossley, 
Incorporated,  New  York. 

Discussion  by;  Howard  W.  Dickinson,  New 
York. 

Professor  Hugh  E.  Acnew,  Chairman,  De¬ 
partment  of  Marketing,  New  York  University, 
New  York. 

DINNER,  WEDNESDAY  EVENING, 
7:00  O’CLOCK 

Parlor  C,  Hotel  Pennsylvania 

Dinner  (informal)  Meeting — Professor  Borden, 
Presiding. 

Topic — How  to  Make  Advertising  Courses  More 
Valuable. 

Speakers  : 

For  Business — Bernard  Lichtenberc,  Vice- 
President,  Alexander  Hamilton  Institute,  New 
Y  ork. 

Norman  Markwell,  Vice-President,  Paul 
Cornell  Company,  New  York. 

For  Colleges — PROFESSOR  G.  B.  Hotchkiss, 
New  York  University,  New  York. 

Dean  J.  F.  Pyle,  Marquette  University, 
Milwaukee,  Wis. 

Discussion  by  the  group. 


SALES  PROMOTION  DIVISION 
OF  THE  NATIONAL  RETAIL 
DRY  GOODS  ASSOCIATION 

TUESDAY  MORNING,  JUNE  16 

Grand  Ballroom 

Sales  Planning  Clinic — Promotion  Forum 

Presiding  Officer 

Kenneth  Collins,  Executive  Vice-President, 
R.  H.  Macy  &  Co.,  Inc.,  New  York. 

9:15 — Opening  Remarks  by  Presiding  Officer. 

9:25 — How  to  Promote  Business  with  Effective 
Sales  Plans: 

In  the  Large  Store — Arthur  O.  PRICE, 
Sales  Manager,  The  Namm  Store, 
Brooklyn,  N.  Y. 

In  the  Medium  Size  Store — EdcaR  L. 
Rice,  Sales  Promolion  Manager,  The 
A.  Polsky  Company,  Akron,  O. 

In  the  Small  Store — Georce  B.  Jacobs, 
Sales  Promotion  Manager,  The  Bon 
Ton  Department  Stores,  Lebanon,  Pa. 

10:30 — The  Promotion  Forum. 

Counsellor,  Kenneth  CoLLINS,  Executive 
Vice-President,  R.  H.  Macy  &  Co., 
Inc.,  New  York. 

Leaders  of  Discussion : 

Dorothy  E.  Swenson,  Advertising  Man¬ 
ager,  Abraham  6(  Strauss,  Inc.,  Brook¬ 
lyn,  N.  Y. 

W.  T.  White,  Sales  Promolion  Director, 
The  Hahn  Department  Stores,  Inc., 
New  York. 

Frank  A.  Black,  Publicity  Director 
Wm  Fllene’s  Sons  Co.,  Boston,  Mass. 
Alan  A.  Wells,  Sales  Manager,  Kresge 
Department  Stores,  Newark,  N.  J. 

C.  I.  Burtancer.  Sales  Promotion  Man¬ 
ager,  The  Rike-Kumler  Company, 
Dayton,  Ohio. 

Will  Brown,  Sales  Promotion  Manager, 
C.  F.  Hovey  Company,  Boston,  Mass. 
H.  F.  Twomey,  Publicity  Director,  Jor¬ 
dan  'Marsh  Company,  Boston,  Mass. 
James  Rotto,  Publicity  Director  The 
Hecht  Company,  Washington,  D.  C. 

R.  G.  Parker,  Advertising  Manager, 
The  W.  T.  Grant  Company,  New 
Y  ork. 

(and  the  three  speakers  on  Sales  Planning) 
The  second  half  of  the  session  will  be 
thrown  open  to  discussion.  The  advertis¬ 
ers  listed  above  will  answer  questions 
asked  by  members  in  the  audience.  Each 
leader  of  discussion  has  been  selected  be¬ 
cause  of  his  specialized  knowledge  on  a 
certain  problem  of  retail  advertising. 
There  will  also  be  prepared  a  list  of 
pertinent  questions  which  will  have  been 
furnished  by  leading  advertisers  who  have 
a  complete  understanding  of  our  imme¬ 
diate  problems. 

1 2 :30 — Adjournment. 

12:45 — Board  of  Directors  meeting  and  luncheon. 

TUESDAY  AFTERNOON,  JUNE  16 

Grand  Ballroom 

Presiding  Officer 

F.  Willett  Walton,  Vice-President  and  Publicity 

Director,  Arnold,  Constable  fii  Company,  New 

York. 

2:30 — Opening  Remarks  by  Presiding  Officer. 

2:45 — A  Model  Customer  Analysis  System — H.  F. 

Twomey,  Chairman  of  the  Customer 
Analysis  Committee  and  Publicity 
Director,  Jordan  Marsh  Company,  Bos¬ 
ton,  Mass. 

3:15 — How  the  Publicity  Divisions  of  Our  Stores 
Can  Help  Reduce  Returns — Herbert  S. 
Waters,  Chairman  of  the  Metropolitan 
Publicity  Committee  of  the  Return  Goods 
Campaign  and  Director  of  Sales  and  Ad¬ 
vertising,  James  McCreery  fit  Company, 
New  York. 

3:36 — Timing  Advertising  to  the  Consumer — Paul 
E.  Murphy,  Advertising  Manager,  Fred¬ 
erick  Loeser  fit  Company,  Inc.,  Brooklyn, 

N.  Y. 


4:00 — Getting  Full  Value  from  Your  Newspaper — 
William  E.  Robinson,  Local  Advertising 
Manager,  New  York  IVorld-Telegram 
4:30 — Selling  the  Store  to  the  Salespeople — L.  S. 

Bitner,  Store  Manager,  Wm.  Filene's 
Sons  Company,  Boston,  Mass. 

5 :00 — Adjournment. 

WEDNESDAY  MORNING,  JUNE  17 

Southeast  Ballroom 
Presiding  Officer 

R.  G.  Parker,  Advertising  Manager,  The  W.  T. 
Grant  Company,  N.  Y. 

Theme — How  to  Develop  an  Effective  Promotional 
Program. 

9:30 — For  the  Ready-to-Wear  Division — RiCHARD 
Flanagan,  Advertising  Manager,  E.  T, 
Slattery  Company,  Boston,  Mass. 

9:50 — For  the  Ready-to-Wear  Accessories  Divi¬ 
sion^ — C.  1.  Burtancer,  Sales  Promotion 
Manager,  The  Rike-Kumler  Company, 
Dayton,  O. 

10:10 — For  the  Piece  Goods  and  Domestics  Divi¬ 
sion — H.  S.  GelbTRUNK,  Merchandise 
Manager,  R.  H.  Macy  fit  Co.,  Inc.,  New 
York. 

10:30 — For  the  Homefurnishings  Division — F.  A. 

Weston,  Kaufmann  Department  Store, 
Inc.,  Pittsburgh,  Pa. 

10:50 — For  the  Men’s  and  Boys’  Division — SaM 
Cohen,  The  Hub,  Baltimore,  Md. 

11:10 — For  the  Basement  Division — SIDNEY  LlGHT- 
STONE,  Advertising  Manager  Gimbel 
Brothers,  Philadelphia. 

11:30 — A  Productive  Campaign  for  Christmas  Gift 
Departments — W.  T.  White,  Sales  Pro¬ 
motion  Manager,  The  Hahn  Department 
Stores,  Inc.,  New  York. 

I  1  :50 — Planning  the  Fall  Fashion  Campaign — Miss 
Tobe,  Tobe  Fashion  Service,  New  York. 

12:1 0 — Adjournment. 

NEWSPAPER  ADVERTISING 
EXECUTIVES  ASSOCIATION 

MONDAY  MORNING,  JUNE  IS, 

9:30  O’CLOCK 

Small  Ball  Room,  Hotel  Pennsylvania 
Joint  Session  with  Sales  Promotion  Division 
of  the  National  Retail  Dry  Goods  Association 

Opening  .Announcements. 

Committee  Appointments. 

How  Retailers  Buy  Advertising — Arthur  O. 
Price,  Sales  Manager,  The  Namm  Store,  Brook¬ 
lyn,  N.  Y. 

Turning  the  Other  Cheek — MiSS  GaY  S.  WaLTON, 
Advertising  Manager,  Julius  Kayser  fit  Company, 
New  York. 

TUESDAY  MORNING,  JUNE  16, 

9:30  O’CLOCK 

The  National  Advertisers’  Altitude  Toward  News¬ 
papers — Lee  H.  Bristol,  Vice-President,  Bristol- 
Myers  Company,  New  York;  President,  Asso¬ 
ciation  of  National  Advertisers. 

A  Talk  By  An  Agency  Man  With  No  Reporters 
Present — Bruce  Barton,  Chairman  of  the  Board, 
Batten,  Barton,  Durstine  fii  Osborn,  Inc.,  New 
York. 

TUESDAY,  12:15  O’CLOCK 

Luncheon,  Main  Dining  Room,  Hotel  Pennsylvania 

The  Business  Outlook — Robert  W.  Babson, 
Founder,  Babson’s  Statistical  Organization,  Wel¬ 
lesley  Hills,  Mass. 

TUESDAY,  2:00  O’CLOCK 

Sunday  Linage  Losses — A  Situation  Which  Can  Be 
Successfully  Solved — Walter  G.  Bryan,  Presi¬ 
dent,  The  Bryan  Organization,  New  York 

Determining  Future  Advertising  Trends  by  Analyz¬ 
ing  Current  Sales  Trends — Raymond  Bill,  Pres¬ 
ident  and  Editor,  Sales  Management,  New  York. 

WEDNESDAY  MORNING,  JUNE  17, 
9:30  O’CLOCK 

Presentation  of  Shuman  Trophy. 

An  Advertising  Inventory — HarolD  PoTTER,  Adver- 
t'sing  Manager,  Welch  Grape  Juice  Company, 
Westfield,  N.  Y. 

(Continued  on  next  page) 
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Thf  Slultermg  Preti — L.  E.  McGiVENA,  Promotion 
Manager,  New  York  Daily  News,  New  York. 
Committee  Reports. 

Election  of  Officers. 

Unfinished  Business. 


OUTDOOR  ADVERTISING  AS¬ 
SOCIATION  OF  AMERICA 

TUESDAY  AFTERNOON,  JUNE,  16, 
2:00  O’CLOCK 

Parlor  No.  2,  Hotel  Pennsylvania 
Presiding 

.Samuel  N.  Holliday,  General  Outdoor  Advertis¬ 
ing  Company,  New  York. 

TTie  Essentials  of  Good  Copy  Out-of-Doors — Otis 
Shlpard,  Poster  Artist,  New  York. 

The  New  National  Sales  Company — Outdoor  Ad¬ 
vertising  Incorporated — K.  H.  FuLTON,  President, 
Outdoor  Advertising  Incorporated,  New  York; 
Chairman  of  the  Board,  Outdoor  Advertising 
Association  of  America. 

Our  Viewpoint  on  Outdoor  Advertising — Walter  J. 
Daily,  Sales  Promotion  Manager  and  Advertis¬ 
ing  Manager,  Electric  Refrigeration  Department, 
General  Electric  Company,  Cleveland,  Ohio. 

The  Public  Policy  of  Organized  Outdoor  Adver¬ 
tising — George  W.  KleisER,  President,  Outdoor 
Advertising  Association  of  America,  New  York 
and  San  Francisco. 

The  Application  of  Outdoor  Advertising  to  Today’s 
Distribution  Problems — C.  O.  BridwelL,  Director, 
Creative  Department,  General  Outdoor  Advertis¬ 
ing  Company,  New  York. 

Determining  the  Place  of  Outdoor  Advertising  in 
the  Campaign — Walter  L.  Chesman,  Account 
Executive,  Doremus  6t  Company,  New  York. 

“Treasure  Island,”  a  motion  picture  dealing  with  the 
New  York  market — G.  D.  Shewell,  Account 
Executive,  General  Outdoor  Advertising  Company, 
New  York. 

Note: — In  the  meeting  room  there  will  be  an  ex¬ 
hibit  of  animated  painted  display  advertising  and 
original  24-sheet  poster  designs  painted  by  Otis 
Shepard,  Lucian  Bernhard,  Charles  E.  Chambers, 
Andrew  Loomis,  Frederic  Stanley,  McClelland 
Barclay  and  other  well-known  artists. 

PROMOTION  MANAGERS 
GROUP  OF  THE  NEWSPAPER 
ADVERTISING  EXECUTIVES 
ASSOCIATION.  INC. 

MONDAY  MORNING,  JUNE  15, 
10:30  O’CLOCK 

Exhibit  Room  No.  3,  Hotel  Pennsylvania 
Presiding 

George  BeNNEYAN,  Promotion  and  Research  Man¬ 
ager,  New  York  Sun. 

Report  of  the  committee  on  the  functions  of  the 
promotion  department  and  the  duties  of  the  pro¬ 
motion  manager,  based  on  a  questionnaire  sent 
to  promotion  managers  of  a  large  number  of 
newspapers  throughout  the  country. — Francis  Nye 
McGhee,  Promotion  Manager,  Cleveland  Press. 

Report  of  the  committee  on  the  relative  value  of 
various  types  of  media  for  newspaper  promotion, 
based  on  a  questionnaire  sent  to  promotion  man¬ 
agers  of  a  large  number  of  newspapers  through¬ 
out  the  country — Paul  Watkins,  Promotion 
Manager,  Chicago  Daily  News. 

Report  of  the  committee  on  the  use  of  identical 
market  data  by  newspapers  in  the  same  city — 
Douglas  Martin,  Promotion  Manager,  St.  Louis 
Clohe-Democrat. 

Report  of  the  committee  on  a  proposed  campaign  to 
advertise  newspaper  advertising  throughout  the 
country — C.  M.  PuCKETTE,  Promotion  Manager, 
New  York  Times. 

TUESDAY  MORNING,  JUNE  16TH, 
9:30  O’CLOCK 

Small  Ball  Room,  Hotel  Pennsylvania 

Joint  meeting  with  the  Newspaper  Advertising  Ex¬ 
ecutives  Association,  Inc. 


(Continued) 

TUESDAY  LUNCHEON,  12:15  O’CLOCK 

Main  Dining  Room,  Hotel  Pennsylvania 
Joint  Luncheon  Meeting  with  the  Newspaper  Adver¬ 
tising  Executives  Association,  Inc. 

TUESDAY  AFTERNOON,  3:00  O’CLOCK 

Exhibit  Room  No.  3,  Hotel  Pennsylvania 
Presiding 

George  BenNEYAN,  Promotion  and  Research  Man¬ 
ager,  New  York  Sun. 

Unfinished  and  new  business  and  discussion  of  the 
question  of  whether  newspapers  should  be  al¬ 
lowed  commissions  by  trade  papers  in  which  they 
advertise. 

Dramatics  in  Newspaper  Selling — DoUGLAS  TaYLOR, 
Sales  Manager,  Printers’  Ink,  New  York. 

WEDNESDAY  MORNING,  JUNE  17, 
9:30  O’CLOCK 

Small  Ball  Room,  Hotel  Pennsylvania 
Joint  Meeting  with  the  Newspaper  Advertising 
Executives  Association,  Inc.,  at  which  L.  E. 
McGivena,  Promotion  Manager,  New  York 
Daily  News,  will  talk  on  newspaper  promotion, 
using  the  title  “The  Stuttering  Press.” 

George  Benneyan  will  report  the  activities  of  the 
Promotion  Managers  Group  to  the  Association. 

PUBLIC  UTILITIES  ADVERTIS¬ 
ING  ASSOCIATION 

TUESDAY  MORNING,  JUNE  16, 
10:00  O’CLOCK 

Foyer  of  the  Southeast  Banquet  Room,  Hotel 
Pennsylvania 

Address  of  Welcome  to  the  Delegates — HoN. 
George  B.  Cortelyou,  President,  Consolidated 
Gas  Company,  New  York. 

Cooperative  Advertising  Campaigns  Between  Utili¬ 
ties  and  Electrical  Dealers  and  Plumbers — Jay 
Barnes,  New  Orleans  Public  Service,  New 
Orleans,  La. 

Advertising  and  Its  Relationship  to  the  Changeover 
by  Gas  Companies  from  Artificial  to  Natural 
Gas — Paul  Renshaw,  Public  Relations  Director, 
Memphis  Power  and  Light  Company,  Memphis, 
Tenn. 

Yardsticks — WtLLIAM  H.  HoDGE,  Vice-President, 
Byllesby  Engineering  and  Management  Corpora¬ 
tion,  Chicago. 

Discussion. 

Luncheon. 

TUESDAY  AFTERNOON,  2:00  O’CLOCK 
Public  Utilities  and  Newspaper  Adverliaing — OwEN 
Conner,  Financial  Editor,  Philadelphia  Public 
Ledger. 

Utilization  of  Advertising  and  Dealer  Helps  by 
Utilities — W.  A.  Bowe,  General  Electric  Com¬ 
pany,  Schenectady,  N,  Y. 

Syndicated  Advertising  and  Publications  Services — 
J.  R.  Pershall,  Public  Service  Company  of 
North  Illinois,  Chicago. 

Advertising  During  Periods  of  Business  Recovery — 
Paul  T.  CheringTON,  Director  of  Research  J. 
Walter  Thompson  Company,  New  York. 
Discussion. 

WEDNESDAY  MORNING,  JUNE  17, 
10:00  O’CLOCK 
Business  Session. 

Election  of  officers,  committee  reports,  awards  and 
special  announcements. 

TALKING  MOTION  PICTURE 
ADVERTISING 

TUESDAY  MORNING,  JUNE  16, 
10:30  O’CLOCK 

Exhibit  Room  No.  2,  Hotel  Pennsylvania 
Presiding 

W.  D.  CanadaY,  Vice-President,  Lehn  &  Fink, 
Inc.,  New  York. 

Product  and  Service  Selling  with  Motion  Pictures — 
Mr.  Canaday.  This  address  will  be  illustrated 
with  a  talk  ng  motion  picture  that  has  been  suc¬ 
cessfully  circulated. 


Trade  Advertising  and  Sales  Training  with  Motion 
Pictures — Turner  Jones,  Vice-President,  Coca- 
Cola  Company,  Atlanta,  Ga. 

Daniel  P,  Wooley,  Vice-President,  Standard 
Brands,  Inc.,  New  York. 

Talking  pictures  used  for  this  program  will  be 
shown. 

Discussion — Open  discussion  from  the  floor,  and 
brief  response  by  guest  speakers. 

Other  Talking  Pictures. 

The  morning  session  will  conclude  with  talking  pic¬ 
tures  amplifying  the  demonstrations  used  by  the 
speakers. 

TUESDAY  AFTERNOON,  2:30  O’CLOCK 

Presiding 

W.  D.  Canaday,  Vice-President,  Lehn  &  Fink, 
Inc.,  New  York. 

Publicity  in  Motion  Picture  Form — Charles  W. 
Barrell,  Motion  Picture  Director,  Western 
Electric  Company,  New  York,  will  introduce  a 
publicity  cartoon. 

■  J.  M.  Hamilton,  Motion  Picture  Director, 
American  Telephone  and  Telegraph  Company, 
will  introduce  a  publicity  photoplay. 

Joint  Picture  Program  with  Other  Departments. 
National  Retail  Dry  Goods  Association. 

Public  Utilities  Advertising  Association. 

Pictures  on  public  utility  and  department  store 
operation. 

Discussion — Open  discussion  from  the  floor,  and 
brief  responses  by  guest  speakers. 


{CONFERENCE  ON  VOCA¬ 
TIONAL  TRAINING  FOR 
<  ADVERTISING 

THURSDAY  LUNCHEON,  JUNE  18, 
12:30  O’CLOCK 

Parlor  B,  Hotel  Pennsylvania 

Presiding — JoHN  Benson,  President,  American  As¬ 
sociation  of  Advertising  Agencies,  New  York. 

What  Employers  of  Advertising  Personnel  Need  in 
the  Way  of  Educational  Training. 

Educational  Needs  in  Retail  Advertising  and  Mer¬ 
chandising — Joseph  H.  Appel,  John  Wana- 
maker.  New  York. 

Educational  Needs  of  the  National  Advertiser — 
Ralph  Starr  Butler,  Vice-President,  General 
Foods  Corporation,  New  York. 

Educational  Needs  of  the  Magazine  Publishing  Busi¬ 
ness — Frank  Crowninshield,  Editor,  Vanity 
Fair,  New  York. 

Personnel  Training  Needs  of  the  Advertising 
Agency — M.  L.  Wilson,  The  Blackman  Com¬ 
pany,  New  York;  Stewart  L.  Mims,  J,  Walter 
Thompson  Company,  New  York. 

Training  Required  for  the  Newspaper  Business — 
George  J.  Auer,  Advertising  Manager,  New 
York  Herald-Tribune. 

What  the  Various  Schools  Alford  in  the  Way  of 
Vocational  Training  for  Advertising. 

Developing  Expressive  Ability  in  Students — Pro¬ 
fessor  G.  B.  Hotchkiss,  New  York  University, 
New  York;  Professor  Kenneth  Dameron,  Ohio 
State  University,  Columbus. 

Developing  the  Promotional  Sense  in  Students — 
Professor  PAUL  H.  Nystrom,  Columbia  Univer¬ 
sity,  New  York. 

Developing  the  Analytical  Mind  for  Advertising  and 
Marketing — Professor  Harry  R.  Tosdal,  Har¬ 
vard  Graduate  School  of  Business  Administration, 
Boston. 

Practical  Training  of  Students  in  Advertising  and 
Marketing — Professor  Hugh  E.  AgNEW,  New 
York  University,  New  York. 

Vocational  Tests  of  Advertising  Ability — Professor 
H.  K.  Nixon,  Columbia  Universitv,  New  York. 

Acquiring  Practical  Advertising  Technique  by 
Students — Professor  James  W.  Young,  Univer¬ 
sity  of  Chicago,  Chicago. 

A  School  of  Apprenticeship  In  the  Advertising 
Agency — Sam  Harned.  Batten,  Barten,  Dursline 
&  Osborn.  Inc.,  NeV  York. 

Un-cv-r  n”  Latent  Advertising  Talent  in  Employees 
—  Dr.  Paul  T.  Cherington,  New  York. 


MEMBER  OF  TUE  UNITED 
PRESS-*-OF  THE  AUDIT 
BUREAU  OF  CIRCULATIONS 
and  •/ 

MEDIA  RECORDS.  INC. 


The  Pittsburgh  Press 

A  Scripps  •  Howard  Newspaper 


#  In  the  eyes  of  the  archery  expert,  the  target  is  no  larger 
than  the  bulTs-eye!  On  that  spot  he  concentrates  ...  for  a 
maximum  score!  Concentration  means  championship! 


#  The  advertising  champions  of  1931  will  be  those  who 
concentrate  advertising  in  publications  of  known  ability  to 
produce  profitable  sales. 


•  In  Pittsburgh,  they  are  concentrating  their  campaigns  in 
The  Pittsburgh  Press  ...  to  get  maximum  profitable  sales 
. . .  and  to  avoid  wasting  scattered  energy  in  market  "fringes”. 


BaieJ  on  MtJia  RtcorJs,  tnc.  rt- 
ports,  txcluJing  linage  in  national 
magazine  Jiilrihutea  with  second 
Sunday  paper. 


#  During  the  first  five  months  of  1931,  advertisers  scored 
bull’s-eyes  in  the  Pittsburgh  market  by  concentrating  47%  of 
their  newspaper  advertising  in  The  Press.  They  placed  32% 
MORE  advertising  in  The  Press  than  in  the  second  (evening- 
Sunday)  paper  and  172%  MORE  than  in  the  third  (6-day 
morning)  paper. 
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MAIL  ORDER  BUSINESS  A  COMPLEX 
PROBLEM  FOR  DEPARTMENT  STORES 


Attendant  Hazards  Cause  Many  Firms  to  Discourage  This 
Type  of  Business — Careful  Organization  Needed  to 
Reap  a  Profit — Exchanges  Eat  Profits 


By  A.  A. 

(  This  is  the  tenth  of  a  series  of  articles 
by  Mr.  Snyder  on  Retail  Merchandising 
and  Advertising.) 

T  is  safe  to  say  that  mail  order  busi¬ 
ness  in  retail  establishments  is  in¬ 
variably  dependent  upon  store  policy. 
Many  executives  welcome  this  type  of 
trade;  others  discourage  it.  The  latter, 
at  least,  are  indifferent  toward  the  de¬ 
velopment  of  this  phase  of  their  busi¬ 
ness.  Adequate  reasons  seem  to  be  found 
in  both  cases. 

The  history  of  mail  order  business 
cannot  easily  be  reviewed  here.  Yet 
we  cannot  very  well  overlook  the  most 
recent  changes  which  have  taken  place 
in  the  affairs  of  nationally  known  mail 
order  houses.  They  have  planned  am¬ 
bitious  and  far-reaching  store  activities 
to  supplement  their  mail  order  structures. 
Sears  Roebuck,  Montgomery  Ward  and 
National  Bellas  Hess  have  l)een  aggres¬ 
sive  in  opening  retail  store  outlets.  Can 
we  gather  from  this  that  the  saturation 
point  in  mail  order  business  has  been 
reached  and  that  the  future  expansion  of 
these  houses  can  take  place  only  in  store 
distribution  of  goods?  Whatever  has  at¬ 
tracted  these  organizations  into  the  re¬ 
tail  store  business  would  be  mere  con¬ 
jecture  on  our  part.  Yet,  we  should  not 
l)e  indifferent  to  any  shift  in  distribution 
of  such  major  proportions. 

Mail  order  houses  are  going  into  the 
department  store  business.  This  brings 
to  our  mind  the  question  “Shall  depart¬ 
ment  stores  carry  on  a  mail  order  busi¬ 
ness?”  It  is  often  argued  that  standard 
or  utilitarian  merchandi.se  is  generally 
bought  from  catalog  houses.  If  so,  can 
the  independent  retail  store  compete  in 
this  type  of  goods?  That  question  can 
only  be  answered  by  studying  the  mer¬ 
chandising  policies  of  each  department 
store.  These  establishments  in  recent 
years  have  emphasized  fashion  lines  in 
all  departments,  from  notions  to  furni¬ 
ture.  Consumers  are  apt  to  be  less  ac¬ 
quainted  with  the  features  of  fashion 
merchandise  than  with  staple  or  stand¬ 
ardized  articles.  Color,  design,  style, 
trimming,  quality,  workmanship  and  size 
are  all  important  factors  when  we  pro¬ 
mote  better  merchandise.  Discriminating 
shoppers  are  particular  about  these 
points.  Should  they  be  displeased  with 
the  articles  ordered  by  mail,  they  do  not 
hesitate  to  return  them.  The  expense 
attendant  upon  such  exchanges  or  returns 
eat  into  the  profits  of  operating  a  de¬ 
partment  store  mail  order  division. 

Many  stores  in  the  East  have  been 
unsuccessful  in  promoting  fashion  lines 
by  mail  because  of  the  obstacles  men¬ 
tioned.  To  overcome  this  sittiation,  sev¬ 
eral  of  them  have  arranged  to  show 
collections  of  merchandise  on  the  road, 
at  which  time  out-of-town  women  would 
have  an  opportunity  personally  to  in- 


SNYDER 

spect  store  offerings.  Several  of  the 
stores  went  so  far  as  to  bring  models 
with  the  merchandise  collection  so  that 
apparel,  particularly,  could  be  displayed 
to  advantage.  This  procedure  of  treat¬ 
ing  with  out-of-town  business  is  rather 
involved  and  costly.  It  was  only  be¬ 
cause  these  firms  had  developed  a  clien¬ 
tele  out-of-town  and  sold  higher  priced 
articles  that  enabled  them  to  oi)erate  this 
road  showing.  It  would  be  disastrous 
for  the  average  department  store  to  do 
the  same  thing. 

Many  hazards  exist  in  handling  mail 
orders  in  a  department  store,  and  it  is 
only  by  scrutinizing  the  favorable  and 
unfavorable  factors  involved  that  firms 
are  able  to  service  out-of-town  orders 
profitably. 

At  the  outset,  we  must  realize  that 
stores  are  not  dependent  upon  mail  order 
business.  Yet,  if  it  can  be  obtained  at 
a  profit,  why  not  try  to  handle  it? 

By  reviewing  a  marketing  map  of  this 
country,  we  would  find  that  certain 
metropolitan  stores  have  better  natural 
advantages  than  others  in  treating  with 
out-of-town  business.  A  number  of  cities 
dominate  their  markets  to  such  an  extent 
that  communities  within  a  radius  of  25 
to  100  miles  are  dependent  upon  them 
for  variety,  fashion  and  price,  and  con¬ 
sequently  resort  to  the  medium  of  mail 
order.  On  the  other  hand,  in  sorne  states 
there  are  a  goodly  numlier  of  cities  and 
towns  of  fair  size  where  merchants  are 
as  keenly  alert  to  consumer  demands 
as  the  larger  emporia  in  the  key  cities. 

Mail  order  business  requires  no  special 
effort  on  the  part  of  stores  that  ordinar¬ 
ily  employ  newspaper  and  direct  mail 
advertising.  In  the  case  of  direct  mail, 
listings  of  out-of-town  customers  and 
prospects  are  utilized  to  obtain  rnail 
orders.  Where  newspapers,  carrying 
store  advertising,  distribute  a  substantial 
portion  of  their  circulation  to  points  re¬ 
moved  from  a  city,  mail  order  business 
can  be  developed  through  the  usual  dis¬ 
play  space  used  by  stores.  It  is_  im¬ 
portant,  however,  that  a  consistent 
mention  be  made  in  retail  store  copy 
calling  attention  to  mail  order  facilities. 
In  fact,  most  of  the  modern  stores  have 
sponsored  an  individual  known  as  a 
“personal  shooper”  whose  duty  it  is  to 
see  that  all  direct  mail  requests,  inquir¬ 
ies,  and  orders  are  handled  promptly  and 
with  good  judgment.  By  assigning  an 
individual  to  this  ta.sk,  the  public  is  made 
conscious  of  personal  attention  which  en¬ 
courages  them  to  call  upon  the  stores 
for  assistance.  Few  of  us  like  to  do 
business  with  an  institution ;  we  prefer 
transacting  our  affairs  with  individuals, 
and  there  is  a  psychological  advantage 
for  a  store  to  advertise  the  fact  that  a 
certain  person  on  the  store  staff  is  eager 


There  are  29,000  Families 
in  the  Lawrence,  Mass.,  Trading  Area 

The  average  daily  net  paid 
circulation  of  the  Lawrence  Eagle-Tribune 
for  the  six  months  ending  March  31  was 

fll% 
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COMPICTC  COV€RA0e  WITH  25,000  DAILY  CIRCULATION 


BRYANT.  GRIFFITH  «  BRUNSON,  Representatives 
New  York  --  Boston  --  Chicago  --  Atlanta 


and  anxious  to  look  after  the  smallest 
customer  requirement. 

It  is  surprising  to  learn  how  effective 
the  development  of  a  personalized  mail 
shopping  service  can  become.  Thousands 
of  out-of-town  shoppers  when  visiting 
stores  in  the  city  make  it  a  point  to  call 
on  these  personal  shoppers  before  making 
a  tour  of  the  stores.  These  retail  es¬ 
tablishments  can  in  this  way  capitalize 
upon  the  friendly  relationships  which  are 
developed  as  a  result  of  this  personalized 
mail  order  service. 

In  the  development  of  out-of-town 
mail  order  trade,  operating  costs  are  im¬ 
portant  factors.  In  fact,  the  difference 
between  profit  and  loss  in  carrying  on 
this  phase  of  store  business  can  be  traced 
to  the  use  of  advertising  and  returned 
merchandise  experiences.  If  the  cost  of 
obtaining  mail  order  business  is' kept  at 
a  minimum  and  returns  are  held  to  a  low 
level,  there  should  be  no  reason  why 
general  department  stores  cannot  secure 
at  least  three  or  four  per  cent  of  their 
gross  volume  through  this  channel. 

From  a  merchandising  and  advertising 
standpoint,  it  must  be  remembered  that 
the  following  points  are  essential  to  ob¬ 
tain  the  desired  results : 

A.  Newsnapers  that  have  a  substantial 
suburban  and  out-of-town  circulation 
should  be  employed  in  promoting  mail 
business.  The  importance  of  reaching 
customers  at  a  distance  through  the  me¬ 
dium  of  these  papers  should  not  be  over¬ 
looked.  It  is  important  that  “institutional 
copy”  emphasizing  the  store’s  mail  order 
facilities  be  featured  from  time  to  time. 

B.  Only  such  articles  as  lend  them¬ 
selves  to  profitable  handling  should  be 
emphasized  in  connection  with  mail  order 
promotions.  It  would  be  fooli.sh  to  su"'- 
gest  to  customers  that  they  write  in  for 


six  cakes  of  soap  for  25  cents  when  « 
might  cost  14  cents  to  send  the  order 
On  the  other  hand,  beach  umbrellas  a 
$4.95  would  afford  a  profitable  mark-up 
without  any  special  problem  involved  in 
sending  the  item. 

C.  W’ritten  orders  should  be  encour. 
aged  only  in  connection  with  items 
where  the  “mail  order  hazard”  is  mini, 
mized.  Merchandise  that  is  essentially 
a  fashion  line  should  be  avoided.  Where 
special  sizes  are  needed,  it  is  always  ^st 
to  attract  the  personal  visits  oi 
customers. 

U.  Breakage  is  the  bane  of  mail  order 
business.  Glassware  and  fragile  articles 
.should  not  play  an  important  part  on 
the  mail  order  program. 

E.  Steps  should  be  taken  to  attract 
business  from  lake,  country  and  beach 
resorts  during  the  summer  months.  Be¬ 
cause  so  many  valuable  customers  leave 
the  city  during  that  period,  it  would  be 
wise  to  suggest  the  mail  order  facilities 
of  the  city  store  to  them.  It  is  surpris¬ 
ing  how  many  things  are  needed  durinp 
the  summer  by  vacationists.  In  mam 
cases,  shopping  centers  are  inaccessible 
to  these  people  and  store  news  should 
be  welcome  to  sojourners  out-of-town 

The  development  of  this  mail  order 
business  should  be  so  directed  that  waste, 
breakai'e,  returns  and  expense  are  kept 
in  bonds. 


WINS  JOURNALISM  AWARD 

Thomas  W.  Young,  son  of  P.  Bernard 
Young,  owner  and  publisher  of  the  Nor¬ 
folk  (Va.)  Journal  and  Guide,  wa; 
awarded  the  Robert  F.  Wolfe  journalism  I 
honor  medal,  for  meritorious  work,  at  the 
commencement  of  Ohio  State  University  I 
at  Columbus  this  week.  His  thesis  wa<  i 
entitled  “The  Libel  Laws  of  Ohio.” 


4-COLOR 


ADVERTISING 


Available  In 

DAILY  ISSUES 

of  The  Florida  Times-Union 


Although  4-folor  advertisements  have  never  been  used  gener¬ 
ally  in  American  daily  newspapers,  and  the  Times-Union  has  never 
before  offered  this  service,  the  use  of  color  has  been  demonstrated 
——even  as  far  back  as  1927,  when  this  newspaper  accepted  and  pub¬ 
lished^  a  campaign  of  4-color  advertising  in  its  Monday  edition ;  du¬ 
plicating  the  excellent  printing  of  the  New  York  Journal’s  Magazine 
Section,  from  which  publication  the  plates  were  procured. 

Using  the  Pancoast  type  of  Hoe  color  press,  connected  directly 
with  the  black-and-white  presses,  a  wide  range  of  products  in  full 
color  is  made  possible,  thus  permitting  us  to  offer  all  advertisers 
unrestricted  use  of  color  in  the  Daily  and  Sunday  editions,  limited 
only  to  560  lines  minimum,  and  at  small  additional  cost: 

2  Colors 
Daily  Sun. 
.17  .20 

.16  .19 
.15  .18 

Black-and-white:  13c  a  line  daily,  16c  a  line  Sunday. 

.Minimum  for  color,  560  lines. 

Page  Size:  8  cols,  x  298  lines  (17"  x  21  »4").  3  days  closing. 

MATS  ONLY  REQUIRED — (>cM>d  Printing  Guaranteed 

Color  advertisements  in  the  SUNDAY  edition  may  appear  in  the 
blaek-and-whiie  section  (3  days  closing)  at  above  rates  or  in  the 
MAGAZINE  Section  or  (iOMlC  Section  (10  days  closing)  at  8450 
for  a  full  page.  7  cols,  x  298  lines;  $250  for  a  half  page;  $50  for 
bottom-of-page  strip.  7  cols,  x  28  lines. 


^he3florida  ®lmes-^nion 

JACKSONVILLE. FLA. 


560  lines  or  more  in  size 
1200  lines  or  more  in  size 
2384  lines  (full  page) . 


4  Colors 

3  Colors  1 

Daily 

Sun. 

Daily 

Sun. 

.19 

.22 

.18 

.21 

.18 

.21 

.17 

.20 

.17 

.20 

.16 

.19 

Represented  Nationally  by  REY NOLDS-FITZGERALD,  Inc. 
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Net  raid  53,219  dall.v,  60,365  Sunday,  A.B.C.  Meh.  31,  1031 
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Eleventh  Year! 


June  finds  the  Chicago  Evening  American 
entering  its  eleventh  consecutive  year  of 
circulation  leadership  in  Chicago's  evening 
field. 

Once  established,  this  leadership  quickly 
grew  to  proportions  which  left  no  room 
for  conjecture  as  to  the  definiteness  of 
Chicago's  preference  for  the  Chicago 
Evening  American  over  all  other  Chicago 
evening  papers.  The  advertiser  who  gives 
the  Chicago  Evening  American  its  earned 
dominance  in  his  evening  paper  schedule 
in  Chicago  is  doing  the  wise  and  safe 
thing  by  playing  Chicago's  own  favorite. 


CHICAGO  EVENING 

AMERICAN 


a  good  newspaper  now  in  its  ELEVENTH  YEAR  of 
circulafion  leadership  in  Chicago's  evening  field. 

Nafional  Represenfatives:  RODNEY  E.  BOONE  ORGANIZATION 
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CONTINUOUS  ROUNDTABLE  TO  BE  HELD 
AT  I.C.M.A.  ASHEVILLE  MEETING 

Will  Supplement  Regular  Sessions  of  Convention— Technical 
Problems  of  Local  and  National  Interest  Scheduled  on 
Program — Annual  Meeting,  June  16—18 


Newspaper  circulation  managers 
from  all  parts  of  the  country  will 
gather  next  week  at  Grove  Park  Inn, 
Asheville,  N.C., 
for  the  annual 
convention  of  the 
International  Cir¬ 
culation  Mana¬ 
gers  Association. 
The  convention 
will  open  Mon¬ 
day  evening,  June 
15,  with  a  short 
executive  session 
and  close  Thurs¬ 
day  afternoon. 

The  program 
for  the  conven¬ 
tion,  just  issued, 
shows  a  wide 
range  of  subjects  listed  for  discussion, 
all  of  them  on  matters  of  local  and 
national  interest.  Technical  problems  as 
usual  occupy  the  major  portion  of  the 
time,  and  every  day  is  packed  with 
papers  and  discussions  on  specific  prob¬ 
lems  or  practices. 

Promotion  and  home  delivery  will  be 
taken  up  at  the  first  regular  session  on 
Tuesday.  Tuesday  afternoon,  branch 
stations  will  be  discussed  from  several 
angles,  and  problems  connected  with  the 
Audit  Bureau  of  Circulations,  with  con¬ 
solidating  newspapers,  and  other  miscel¬ 
laneous  topics  will  be  heard.  A  discus¬ 
sion  on  circulation  values  will  open  the 
Wednesday  afternoon  session,  and  sev¬ 
eral  papers  concerning  newspaper  boys 
and  delivery  will  be  read.  One  hundred 
per  cent  collections,  plans  for  increasing 
Sunday  circulation,  and  for  building  mail 
subscription  through  community  clubs, 
are  on  the  program  for  Thur.'^lay  morn¬ 
ing.  The  Thursday  afternoon  session 
will  be  devoted  to  roundtable  talks  on 
costs,  rates,  machinery,  supplies,  waste, 
sales  boxes,  rural  delivery,  telephone 
solicitations,  insurance,  and  so  on.  The 
convention  will  close  after  this  session 
with  the  election  of  new  officers. 

An  innovation  in  the  way  of  a  con¬ 
tinuous  roundtable  discussion  will  fea¬ 
ture  the  convention.  A  room,  separate 
from  the  convention  hall,  will  be  open 
during  all  hours  excepting  those  of  the 
regular  sessions,  and  with  circulation 
managers  of  wide  morning,  evening  and 
Sunday  experience  in  charge.  Informal 
discussions  of  current  problems  will  take 
place,  with  those  in  charge  giving  ques¬ 
tioners  the  benefit  of  their  experience 
from  the  small  town  as  well  as  those 
employed  in  larger  cities. 

The  chairmen  for  the  continuous 
roundtable  discussions  are :  For  morn¬ 
ing  and  Sunday  papers — Charles  Payne, 
Indianapolis  Star;  Roy  Hatton,  Detroit 
Free  Press;  Ralph  Seeman,  St.  Louis 
Globe-Democrat,  and  John  Toler,  At¬ 
lanta  Constitution.  For  evening  and 
Sunday  papers — William  Ar^ue,  Toronto 
Star;  Clem  O’Rourke,  Cleveland  Press; 
James  Montgomery,  Detroit  News,  and 
David  Smith,  Portland  Oregon  Journal. 

J.  N.  Eisenlord,  circulation  manager 
of  the  Chicago  Daily  News  and  presi¬ 
dent  of  the  association,  will  preside  with 
the  assistance  of  C.  W.  Hixson,  Syracuse 


Post-Standard,  first  vice-president. 

The  first  annual  award  in  the  news¬ 
paper  boys  salesmanship  demonstration 
will  be  made  at  the  convention. 

It  consists  of  a  bronze  statue, 
inches  high  on  a  walnut  base.  In  design¬ 
ing  the  statue,  the  sculptor  tried  to  con¬ 
ceive  an  ideal  youth  with  potentialities 
of  fine  citizenship  and  personal  character 
in  the  character  building  role  of  a  news¬ 
paper  boy  at  his  delivery  task,  symboliz¬ 
ing  as  well  in  the  vigorous  forward 
stride  and  upright  bearing  the  fearless 
spirit  and  spiritual  growth  of  developing 
youth.  The  sculptor  felt  an  exceptionally 
personal  interest  in  modeling  the  News¬ 
paper  Boy  because  he  delivered  papers 
over  a  number  of  years  himself  during 
his  educational  neriod  and  he  says  he 
believes  it  the  finest  of  experiences  for 
boys. 

There  will  be  two  plates  on  the  base, 
one  bearing  this  inscription:  “Presented 
by  R.  W.  Bingham,  publisher  of  the 
Courier- Journal  and  the  Louisville  Times, 
to  encourage  practical  interest  in  the  pur¬ 
poses  of  the  I.C.M.A.  Newspaper  Boys 
Welfore  Committee  in  its  work  with 
and  training  of  newspaper  boys.” 

The  plate  on  the  other  side  will  note 
the  name  of  the  newspaper  in  whose  be¬ 
half  the  team  of  boys  wins  the  award, 
and  will  include  also  the  name  of  the 
circulation  manager  and  the  date  and 
place  of  the  convention. 

Four  teams  are  comoeting,  representing 
the  Denver  Rocky  M  ountain  News, 
Asheville  Citizen-Times,  Raleigh  (N.C.) 
News  and  Observer,  and  the  Greenville 
(S.C.)  News. 

The  complete  program  for  the  conven¬ 
tion  follows: 

Tuesday,  June  16 

9:30  O’clock 

Invocation. 

Convention  called  to  order  by  the 
President. 

Roll  Call. 

Address  of  Welcome,  Charles  A. 
Webb,  President,  Asheville  Citizen 
Times  Co. 

Respemse,  L.  J.  Hoffmann,  St.  Louis 
(Mo.)  Star. 

Introduction  of  New  Members. 

Report  of  Board  of  Directors. 

Report  of  Program  Committee. 

Secretary’s  Report. 

Report  of  Committees — Auditing,  Au¬ 
dit  Bureau,  By-Laws  and  Resolution.s, 
Convention,  Entertainment,  Publicity. 
Publishers’  Association,  Railway  Mail 
and  Postoffice,  Transportation,  General 
Welfare,  Necrology,  Membership,  News¬ 
paper  Boys’  Welfare,  Program  Com¬ 
mittee. 

President’s  Address. 

Motions,  Resolutions.  Special  Business 

1.  Promotion  of  Features  and  Serials, 
J.  M.  Black,  Nezv  Orleans  Times-Picay- 
une. 

Promotion :  Sample  Copies,  Features, 
Comics,  Serials,  Good  will  or  Publicity 
Contests.  Vote  by  attendance  on  what 
pulls  best. 

2.  Promotion  and  Delivery  of  Two 
Competing  Newspapers,  Tom  V.  Arm¬ 
strong,  O.  N.  S.  Bureau,  Ottawa,  Canada. 


SALESMANSHIP  AWARD 


Bronze  statue  to  be  given  as  first  an¬ 
nual  award  in  newspaper  boys’  sales¬ 
manship  demonstration  at  I.C.M.A. 
convention. 

3.  Unit  System  of  Promotion,  Ray 
South,  Indianapolis  News. 

4.  Home  Delivery  Experience  of  Three 
Different  Types,  Frank  Newell,  Toledo 
Blade. 

5.  Sales  Promotion  Home  Delivery, 
Seth  Moore,  Brooklyn  Eagle. 

Tuesday  Afternoon 

2  O’clock 

6.  Branch  Stations,  Max  Halmbacher, 
Oklahoma  City  Daily  Oklahoman. 

7.  Branch  Stations,  Norman  Johnson, 
Hartford  (Conn.)  Times. 

8.  Branch  Towns.  How  Best  To 


Operate?  Clem  O’Rourke,  Cleveland 
Press. 

9.  In  a  Small  Town  is  it  Best  To  Put 
on  a  Newsdealer  or  Permit  Carrier  To 
Leave  a  Few  Copies  on  Sale  at  Stores? 
W.  E.  Pruett,  W ilmington  (N.C.)  Star- 
News. 

Combination  Carriers.  Is  it  better 
to  have  separate  carriers  on  Morn¬ 
ing,  Evening,  Sunday? 

10.  Circulation  Values  from  Adver¬ 
tiser’s  Viewpoint.  Audit  Bureau  of  Cir¬ 
culations,  P.  L.  Thomson,  President, 
A.B.C. 

Discussion  of  New  A.B.C.  Forms 
and  Questions  Submitted  Before¬ 
hand  Thru  Howard  Stodghill, 
Chairman,  A.B.C.  Committee 
I.C.M.A.,  E.  W.  Chandler,  Chief 
Auditor 

11.  How  to  Increase  Circulation,  John 
H.  McGiboney,  Middleboro  (Ken.) 
Nezvs. 

12.  How  We  Increased  33  Per  Cent. 

J.  B.  Kilgo,  Mobile  Press. 

Wednesday,  June  17 

9  O’Qock  I 

13.  Radio  and  the  Newspaper,  Louis 
Hoffmann,  St.  Louis  Star. 

14.  How  Boston  Builds  Circulation, 
Karl  F.  Hall,  Boston  Herald-Traveler. 

15.  Consolidating  Newspapers. 
Thomas  J.  Dowling,  New  York  World- 
T  elegram. 

16.  Transportation  In  the  Postal  Serv¬ 

ice,  Chase  C.  Gove,  Deputy  Second 
Assistant  Postmaster  General  and  Chief  i 
Clerk.  ' 

17.  Building  Mail,  Joe  Bunting,  Bloom¬ 
ington  (Ill.)  Pantograph,  L.  W.  Mc- 
Fetridge,  Tulsa  World. 

Commission  or  Salary  to  Mail  Solic¬ 
itors.  Which  Is  Best?  Rural 
Boxes. 

18.  What  Would  I  Do  If  Asked  To 
Increase  Circulation  and  Cut  Costs?  Don 
R.  Davis,  Birmingham  (Ala)  News- 
Age-Herald. 

19.  Should  Selling  Prices  Be  Main¬ 
tained?  Harry  Cullis,  Chester  (Pa.) 
Times. 


Wxt  Clmdotte  ®bserwr 

Leads  in  CITY  and  SUBURBAN  and  has  about  DOUBLE  the 
7  OT AL  circulation  of  the  second  Charlotte  newspaper.  It  also 
IctuLi  ALL  neursfrapers  in  the  two  statez  of  North  and  South 
Carolina  in  circulation  and  volume  of  advertising  carried. 

MORE  THAN  47,000  DAILY  — MORE  THAN  48,000 
SUNDAY 

(The  Observer  is  a  member  of  the  Audit  Bureau  of  Circula¬ 
tions  —  the  last  audit  ia  now  available  for  inspection.) 


RETAIL  VOLUME 

An  Excellent  Index  of  the 

Unusual  Buying  Power 


in 


SPRINGFIELD 

and 

Western  Massachusetts 

1930  Census  of  Distribution  of 
U.  S.  Dept,  of  Commerce  Shows 
$727  Per  Capita  in  Springfield. 

COMPARE 

This  Figure  with  Retail  Volume  Figures  Pub¬ 
lished  by  U.  S.  Department  of  Commerce 
for  Other  American  Cities. 


emipapenr 


UNION  •  REPUBLICAN  •  DAILY  NEWS 

SPRINGFIELD,  MASS. 


J.  N.  Eisenijokd 
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A  *425,000,000 

Trad  ing  Center 


A'VlUt 


The  Census  of  Distribution  and  of  Manufactures,  recently 
released,  gives  a  true  and  impartial  picture  of  this  important  trad¬ 
ing  center  of  the  Middle  West. 


According  to  these  reports,  Louisville 
and  its  Indiana  suburbs.  New  Albany 
and  Jeffersonville,  the  chief  com¬ 
ponents  of  Greater  Louisville,  enjoy 
an  annual  retail  and  wholesale  trade 
amounting  to  more  than  $425,000,- 
000.  Within  this  metropolitan  area 
there  are  some  5,000  retail  and 
wholesale  outlets  in  which  are  em¬ 
ployed  more  than  27,000  men  and 
women  who  receive  over  $36,000,- 
000  annually  In  salaries  and  wages. 
Besides  being  one  of  the  larger  dis¬ 
tribution  centers  in  the  Middlewest, 
Louisville  is  notable  for  its  manufac¬ 


turing  activities.  The  Census  of 
Manufactures  shows  that  there  are 
819  plants  within  this  metropolitan 
area  which  employ  more  than  41 ,500 
people.  The  wages  paid  in  these 
factories  exceeds  $48,000,000  an¬ 
nually  and  the  combined  value  of 
their  products  is  more  than  $315,- 
000,000. 

Greater  Louisville  serves  KEN- 
TUCKIANA,  one  of  the  largest  mar¬ 
kets  in  the  Middlewest.  For  effective 
coverage  of  this  section  you  need  use 
only  one  medium  at  one  low  cost — 


THE  COURIER-JOURNAL 
THE  LOUISVILLE  TIMES 


- MEMBERS - 

100,000  Croup  of  American  Cities 
Audit  Bureau  of  Circulations 


REPRESENTED  NATIONALLY  BY  T  H  E  BECKWITH  SPECIAL  AGENCY 


A.  B.  C.  PHILADEL-' 
PHIA  AND  SUBUR. 
BAN  AREA  —  843,067 
FAMILIES,  3,709,000 
PEOPLE 


Americas 


PICTURE  in  the  mind’s  eye  a  freight  train  long  enough  to  encircle  the 
globe  and  carrying  $487,000,000  worth  of  food  products,  $170,000,000  worth 
of  clothing,  $134,000,000  worth  of  automobiles  (passenger  cars  only), 
$54,000,000  worth  of  housefurnishings,  $45,000,000  worth  of  gasoline  and 
oil,  $20,000,000  worth  of  tires. 


The  destination  of  this  train  is  America’s  greatest  home  market  —  Phila¬ 
delphia  and  its  suburban  area — whose  843,067  families  buy  this  colossal 
amount  of  merchandise  annually. 


Here  is  a  market  greater  than  Detroit  and  Los  Angeles  combined.  Here  is 
a  market  with  a  suburban  area  in  which  live  more  people  than  reside  in  the 
suburbs  of  any  other  American  city  with  the  single  exception  of  New  York. 


GURTIS-MARTIN  NEWSPAPERS,  INC. 


PUBLIC 


MORNING 


EVENING 


SUNDAY 


You  can’t  do  the  job  here  with  one  newspaper.  No  single  newspaper  has 
the  circulation  coverage  necessary  to  provide  the  smashing,  crashing  blow 
this  market  warrants. 


The  one  and  only  way  to  influence  the  buying  judgment  of  all  the  homes 
in  A.  B.  C.  Philadelphia  and  suburbs  —  to  obtain  100%  coverage  of  the 
843,067  families — is  through  the  Curtis-Martin  group  of  Philadelphia  news¬ 
papers — the  Morning,  Evening  and  Sunday  Public  Ledger  and  the  Morning 
and  Sunday  Philadelphia  Inquirer. 

This  group  has  no  equivalent,  no  substitute,  no  rival.  No  other  medium 
can  do  the  same  job.  No  other  combination  can  match  its  efficiency.  It 
provides  a  clear  track,  with  high  speed  and  low  operating  costs,  to  manu¬ 
facturers  seeking  increased  tonnage  in  this,  one  of  America’s  great  markets. 


independence  SQ.,  PHILADELPHIA 


MORNING 


SUNDAY 
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RULES  CONTRACT  MAN 
NOT  AN  EMPLOYE 


Oklahoma  Supreme  Court  Upholds 

Oklahoman  and  Timet  in  Action 
Brought  by  Deliveryman — 
Verdict  Unanimous 

Rendering  its  decision  in  the  case  of 
J.  P.  Greenlee  against  the  Oklahoma 
Publishing  Company,  publishers  of  the 
OklaJtonui  City  £>at/y  Okla/wman  and 
Times,  the  State  Supreme  Court  has 
held  that  a  publishing  company  is  not 
liable  under  the  workmen’s  compensa¬ 
tion  act  where  a  person  has  a  contract 
with  it  to  deliver  jwpers,  using  his  own 
methods  of  delivery.  Greenlee  had  a 
contract  to  deliver  papers  in  Seminole 
for  the  company,  the  agreement  provid¬ 
ing  that  he  should  select  his  own  method 
of  making  delivery  and  should  either 
do  the  work  himself  or  hire  it  done.  He 
obtained  a  truck  and  obtained  the  ser¬ 
vices  of  two  boys  to  ride  the  sides  of 
the  truck  and  throw  the  papers  into  the 
yards  of  subscribers. 

Greenlee  was  injured  and  the  State 
Industrial  Commission  granted  compen¬ 
sation  on  the  ground  that  he  was  an 
employe  of  the  Oklahoma  Publishing 
Company.  The  Supreme  Court,  how¬ 
ever,  held  that  Greenlee  was  an  inde¬ 
pendent  contractor  and  “does  not  come 
within  the  provisions  of  the  workmen’s 
compensation  act.’’ 

The  court  verdict  was  rendered  with¬ 
out  dissent  among  the  justices. 


Running  Series  For  Anglers 

Articles  on  “Where  to  Fish  in  Michi¬ 
gan”  are  appearing  each  Sunday  in  the 
outdoor  section  of  the  Gratid  Rapids 
(Mich.)  Herald  during  the  summer 
months.  The  articles,  which  seek  to 
lead  anglers  to  new  lakes  and  streams 
which  they  hitherto  have  not  visited,  are 
written  by  William  McClaran,  of  the 
Herald  editorial  staff. 


Presents  Medal  For  Valor 

The  Traveler  Medal  of  Honor,  pre¬ 
sented  to  policemen  and  firemen  for  acts 
of  outstanding  valor  by  the  Boston  Trave¬ 
ler.  was  awarded  last  week  to  Cieorge  A. 
Whalen  of  the  Boston  Fire  Department. 
The  presentation  was  made  by  Harold 
1'.  Wheeler,  managing  editor  of  the 
Traveler,  and  Fire  Commissioner  Mc- 
I.oughlin. 


Detroit  Dailies  Award  Prires 

Three  Detroit  newspaj^rs  presented 
prizes  to  winners  of  various  events  at 
the  twelfth  annual  field  day  of  the 
Reserve  Officers  Training  Corps  units 
in  Detroit  high  schools,  held  last  week. 
Two  cups  were  given  by  the  Detroit 
Times  and  Detroit  Tree  Press  and  ban¬ 
ners  were  presented  by  the  Detroit 
News. 


To  Attend  Naval  Academy 

Don  Wulzen,  formerly  newsboy  of  the 
Cincinnati  Enquirer  at  Hamilton,  O., 
last  week  was  appointed  a  cadet  at  the 
U.  S.  Naval  Academy,  Annapolis,  by 
Congressman  Byron  B.  Harlan  of  the 
Third  Ohio  district.  He  carried  the  En¬ 
quirer  for  6  years. 


STARTS  CARRIER  PAPER 


Chicago  Herald  and  Examiner  Also 

Announces  Subscription  Contest 

With  the  adoption  of  its  own  home  de¬ 
livery  service,  the  Chicago  Herald  and 
Examiner  is  now  publishing  the  Weekly 
Carrier,  a  tabloid  devoted  to  the  interests 
of  the  newspaper’s  carriers.  The  four- 
page  paper  is  patterned  after  the  Herald 
and  Examiner  in  makeup. 

The  paper  announces  a  special  sub¬ 
scription  contest  for  the  month  of  June. 
Each  boy  will  be  paid  $1.25  for  each  six- 
month  daily,  or  daily  and  Sunday  order. 
In  additicHi  to  the  commissions,  each  boy 
will  have  a  chance  to  share  in  prize 
money  based  on  the  number  of  subscrip¬ 
tions  obtained  during  June. 

In  a  story  telling  how  the  Herald  and 
Examiner  organized  its  home  delivery- 
service,  the  Weekly  Carrier  states: 

“The  fact  that  the  complaints  of  non¬ 
delivery  coming  into  the  office  of  the 
Herald  and  Examiner  are  now  less  than 
200  per  day  from  a  territory  that  covers 
212  square  miles,  shows  definitely  that  a 
real  carriers’  organization  has  been  form¬ 
ulated.’’ 

The  editorial  board  of  this  new  weekly 
is  composed  of  the  following:  R.  C.  Cor¬ 
nell,  director  of  circulation ;  F.  J.  Prince, 
assistant  director ;  L.  G.  Edwardson, 
home  delivery  manager ;  Don  Behringer, 
assistant:  J.  L.  Smith,  manager  of  jun¬ 
ior  production  department ;  and  E.  L. 
Garber,  editor. 

Adda  Tennis  Series 

Pat  O’Hara,  professional  tennis  star  at 
River  Forest  Tennis  Club,  Chicago,  and 
cousin  of  Pat  O’Hara  Wood,  Australian 
tennis  champion,  is  writing  a  special 
series  of  articles  on  “How  to  Improve 
Your  Tennis”  for  the  Chicago  Daily 
News. 


Woltjer  Succeeds  Rouse 

Elmer  Woltjer  was  recently  named 
assistant  circulation  manager  of  the 
Grand  Rapids  (Mich.)  Press.  Woltjer, 
who  succeeds  Fred  Rouse,  has  been  with 
the  Press  for  a  number  of  years  as  a  col¬ 
lector  in  the  advertising  department. 


Sponsored  Hydroplane  Race 

Lloyd  M.  Sallaway,  sports  editor  of 
the  Victoria  (B.C.)  Times,  started  the 
eleven  contestants  in  the  second  annual 
Times  hydroplane  race  in  which  a  silver 
cup  is  competed  for.  The  race  was  held 
in  Esquimau  Harbor  near  Victoria, 
B.  C.,  over  a  32-mile  course. 


North  Pole  Essay  Contest 

The  Detroit  Times  is  offering  $5(X)  in 
cash  prizes  to  grammar  and  high  school 
pupils  who  write  the  best  essays  on  the 
subject  of  “The  Meeting  at  the  North 
Pole.”  It  is  known  as  the  Wilkins- 
Eckener  Essay  contest,  based  on  the  pro- 
IK)sed  polar  expedition. 


Has  Tongue  Twister  Contest 

A  “Tongue  Twister”  contest  is  being 
held  by  the  Detroit  Times  with  $500 
in  cash  prizes  offered  each  week.  A 
key  word  is  published  in  the  Times  each 
day  and  contestants  must  put  the  word 
into  a  six-word  sentence  with  each  word 
in  the  sentence  starting  with  the  first 
letter  of  the  key  word. 


Held  Annual  Bike  Race 

The  Vancour’cr  (B.C.)  Province  held 
its  thirteenth  annual  bike  race  around 
Stanley  Park  last  month.  I^w  Rush  of 
Victoria,  B.C.  won  the  nine  rnile  race 
by  two  lengths,  bringing  the  big  silyer 
trophy  to  Vancouver  Island  the  first  time 
in  three  years. 

295,6391 

was  the  average  net  paid  1 
daily  circulation  of  The 
Baltimore  Sun  (morning 
and  evening  issues)  for 
the  month  of 

MAY,  1931  I 

The  average  net  paid  circula-  | 
tion  of  THE  SUNDAY  SUN  j 
per  Sunday  for  the  month  of 
May,  1931,  was  196,368.  | 


15,000  Children  At  Picnic 

More  than  15,000  children  attended 
the  Birmingham  News- Age-Herald’s 
annual  picnic  last  week.  The  children 
were  given  free  rides  at  E^st  Lake 
Amusement  Park  and  a  number  of  prizes 
were  awarded. 


Everything  in  Bmitimere 
Ravelvea  Arvtutd 


THE 

llondng 


Evening 


SUN 

Sunday 


OFFERING  BEACH  SITES 


St.  Louis  Times  Selling  Lots  in  Circu¬ 
lation  Campaign 

The  St.  Louis  Times  is  offering  home 
sites  at  Times  Beach,  a  summer  resort 
on  the  Meramec  river,  as  a  circulation¬ 
building  idea.  The  campaign  is  under 
the  direction  of  Nels  E.  .Anderson,  as¬ 
sistant  general  manager,  who  has  a  spe¬ 
cial  force  of  salesmen  working  under  him 
in  a  separate  office  in  the  business  de- 
l)artment.  The  project  is  conducted  by 
the  Times  alone  and  not  in  cooperation 
with  any  realty  or  promotion  concern. 

Times  Beach  is  “less  than  60  minutes 
from  Broadway”  on  the  Meramec  river, 
adjoining  hiureka.  Mo.  The  frontage 
on  the  river  has  been  dedicated  as  a  park 
for  all  the  property  owners.  Every  lot 
owner  gets  free  use  of  bathhouses  and 
docks  and  a  free  membership  in  the 
community  lodge. 


Conducting  Photo  Contest 

The  Grand  Rapids  (Mich.)  Herald  is 
distributing  $1(X)  in  cash  awards  during 
June,  July,  and  August  for  the  best 
camera  snapshots  submitted  during  this 
time.  All  participants  must  be  amateurs. 
The  Herald  recently  began  distributing 
to  its  readers  maps  showing  Michigan’s 
principal  highways  and  state  parks. 


Running  Jules  Verne  Story 

The  Des  Moines  Register  is  running 
“Twenty  Thousand  Leagues  Under  the 
Sea”  by  Jules  Verne  as  a  serial  in  the 
Sunday  Register.  It  is  being  printed  as 
a  tie-up  with  the  Wilkins  submarine  trip 
to  the  north  pole  since  the  paper  has 
Iowa  rights  to  the  special  dispatches  to 
be  sent  back  by  Wilkins. 


Promoting  “Kids’  Day” 

The  Chicago  Herald  and  Examiner 
has  designated  Saturday,  June  27,  as 
“Kids'  Day”  in  Chicago.  This  day  will 
mark  the  close  of  the  .school  term  and  will 
l)e  a  big  “whoopee”  day  for  children.  .An 
elaborate  program  is  being  prepared. 


DAILY  ACCEPTED  EGGS 

FOR  SUBSCRIPTIONS 

1,000  Dozen  Received  by  Indiana 
Paper  and  100  Names  Added  to 
List — Gave  Five  Cents  Above 
Market  Price 


The  Plymouth  (Ind.)  Daily  Pilot 
created  interest  throughout  the  county 
and  incidentally  took  in  almost  100  su^ 
scriptions,  new  and  old,  in  one  day  when 
it  accepted  eggs  in  payment  for  sub¬ 
scriptions. 

The  eggs  were  taken  in  at  5  cents 
above  the  market  price,  which  on  Satur¬ 
day,  June  6,  the  Pilot’s  egg  day,  hap¬ 
pened  to  be  14  cents.  The  Pilot  paid 
19  cents  and  credited  the  subscriptions. 
Many  subscriptions  paid  the  extra  odd 
change  to  make  the  subscription  a  full 
six  months,  or  one  year.  The  Pilot 
paid  out  no  cash. 

Nearly  1,000  dozens  of  eggs  wert 
taken  in  during  the  day.  In  addition, 
many  comments  were  heard  by  the  farm¬ 
ers  commending  the  plan  and  saying 
they  were  glad  to  be  able  to  get  the  ex¬ 
tra  value  out  of  their  eggs. 

The  eggs  were  sold  by  the  Pilot  to  a  f 
Plymouth  produce  buyer  at  the  market  L 
price.  The  5  cents  per  dozen  loss  I 
amounted  to  less  than  a  circulation  I 
man’s  expense  and  salary  for  one  week.  I 
and  the  income  was  more,  and  so  the  I 
Pilot  gained,  as  well  as  the  farmers,  f 
S.  E.  Boys,  publisher,  said.  | 


Held  Harmonica  Contest  I 

Tlse  Cleveland  Press,  June  6,  sponsored  p 
auditions  in  an  harmonica  contest  at  E 
Loew’s  State  Theatre,  Cleveland.  Every  | 
player  in  the  city  between  10  and  15  years  I 
of  age  was  invited.  The  Press  co-opera-  I 
ted  with  the  playgrounds  division  of  the  ■ 
city  schools  and  Borah  Minevitch,  world 
champion  harmonica  player,  picked  the  ) 
winner  who  was  awarded  $^  in  cash  ' 
and  appeared  a  week  on  the  stage  at  the 
theatre. 


FIRST  and  FOREMOST  in 

NEW  HAVEN, 

CONNECTICUT 

THE 

REGISTER 

Advertisers  in  The  Register  reach  the  real  buying 
power  T  New  Haven  and  vicinity — in  many  sections  a 
full  100%  of  the  buying  power — at  a  cost  per  thou¬ 
sand  circulation  far  lower  than  in  any  other  medium. 
With  an  average  net  paid  circulation  every  night 
exceeding 

60,000 

COPIES  PER  ISSUE 

The  Register  Overwhelmingly  Leads 
in  New  Haven;  It  Completely  Covers  the  Field 

The  Julius  Matthews  Special  Agency 

BOSTON  —  NEW  YORK  —  CHICAGO  —  DETROIT 


N 
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D 


uring  May 


the  circulation  of  the 
New  York  World  Telegram 
averaged  in  excess  of 

4  0  0,0  0  0 

copies  per  day 


World  Telegram 

Scripps-Howard  Newspaper 

BY  —  OF-AND  —  FOR  NEW  YORKERS 


I 


National  advertising  depart  M'ENT:  230  park  avenue,  n.  y.  c. 
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LIBEL  CHARGES  MADE  BY  ED  SULLIVAN 
AGAINST  N.  Y.  MIRROR  REINSTATED 

Appellate  Division  Overrules  Dismissal  of  Complaint — Sports 
Columnist  Claims  Rival  Writer  Inferred  He  Was 
Paid  to  Boost  Camera  as  Fighter 


A  N  action  for  libel  brought  by  Ed- 
ward  V'.  Sullivan,  sports  writer  of 
the  New  York  Evening  Graphic,  against 
the  Daily  Mirror,  Inc.,  Albert  J.  Kohler, 
publisher,  and  Dan  Parker,  sports  editor, 
is  sustained  in  an  unanimous  decision  of 
the  Appellate  Division  of  tlie  Supreme 
Court,  First  Department,  handed  down 
recently.  The  appellate  court  overruled 
the  dismissal  of  the  complaint  by  the 
Supreme  Court. 

Two  articles  written  by  Parker  in  the 
New  York  Daily  Mirror  contained  infer¬ 
ences  that  Sullivan  was  being  paid  by 
outside  interests  to  promote  Primo  Car- 
nera  as  a  heavyweight  prizefighter,  the 
complaint  charges.  The  appellate  court 
upheld  the  plaintiff’s  contention  tliat  the 
articles,  although  written  in  the  sporting 
vernacular  and  with  a  spirit  of  jest,  im¬ 
puted  dishonesty  on  Sullivan’s  part. 

Excerpts  from  the  first  article,  pub¬ 
lished  on  April  25,  1930,  are  quoted  in 
the  complaint  which  charges  the  defend¬ 
ants  with  “maliciously  and  wickedly  con¬ 
triving  to  injure  and  defame  the  plain¬ 
tiff  in  his  character  and  reputation  and 
to  destroy  him  in  his  profession  and  call¬ 
ing.’’  The  article  is  quoted  as  follows ; 

“Speaking,  I  presume,  for  the  Duffy 
interests  which  he  seems  to  represent, 
Mr.  Ed  Sullivan,  the  columnist,  and,  as 
he  confesses,  ‘the  original  bewster  of  the 
big  man  from  the  South  of  Italy,’  offers 
to  take  ‘any  odds  such  a  scoffer  as 
Danyell  Parker  will  offer  and  back  Car- 
nera  to  beat  such  as  (jodfrey,  Jim  Ma¬ 
loney,  K.  O.  Chri.stner,  jack  Gagnon, 
Ted  Sandwina,  Jack  Dorval,  Bain;  Hunt 
or  Marty  Gallagher.’ 

“Now  l(K)k  here,  Eddie,  you  old  sheik. 
'N’ou  know  I  only  get  a  sporting  editor’s 
salary  and  therefore  have  no  money  to 
squander  betting  on  fights.  *  ♦  ♦  ♦ 

“The  trouble  with  me — or  one  of  the 
troubles — is  that  I  am  not  under  obliga¬ 
tions  to  be  ‘loyal’  to  Primo  or  any  of 
his  clique.  Only  my  dear,  dear  public 
has  a  claim  on  me.  I  don’t  think  Bill 
Duffy  is  a  hero.  I  have  no  use  for 
Abe  Attell.  .\nd,  oh,  what  I  know 
at>out  Eddie  Sullivan !’’ 

The  second  cause  of  action  reincor- 
porates  certain  allegations  contained  in 
the  first,  and  charges  that  on  Oct.  15, 
1930,  the  defendants  published  the  fol¬ 
lowing  “false  and  defamatory”  matter ; 

“I  wonder  if  my  pal,  luldie  Sullivan, 
was  driving  at  me  in  his  column  yester¬ 
day  when  he  sjxike  of  ‘Fearless  Dan 
McGrcw.’  ♦  ♦  ♦  ♦  Well,  it  is  alumt 
time  (j<MKi  Old  Eddie  came  back.  Wasn’t 
it  last  May  we  had  that  pleasant  little 
tilt  alxiut  Primo  Camera?  Eddie  picked 
the  argument,  and  then  ran  off  snivelling 
to  his  lawyer  and  threatened  to  sue  nw ! 

*  *  *  *  Hot  cha,  cha !  What  a  ix)wer- 
ful  writer!  I  mean  Eddie’s  lawyer. 

*  *  ♦  Eddie  used  to  f)e  a  press  agent 
once.  Did  I  say  lie  used  to  be?  *  *  * 
I’ve  got  to  Ik'  careful  what  1  say  alxnit 


dear  little  Eddie  or  his  lawyer  will  send 
me  another  letter.  *  ♦  ♦  A  nice  kid 
but  he  can’t  take  it.  *  *  *  That  is,  he 
can’t  take  a  bit  of  rough  joshing.  ♦  ♦  * 
Otherwise,  he  can — and  does — take  it. 

*  ♦  ♦  But  he  shouldn’t  start  anything 
he  can’t  fini.sh.  ♦  *  *  You  know  he’s 
the  guy  that  discovered  exclusively  about 
that  blister  on  Lefty  Hallahan’s  finger. 

*  *  ♦  Now  if  it  had  been  a  blister  on 
Lefty’s  heel  you  would  have  expected 
it  from  Eddie.  *  *  ♦  Sullivan’s  heels, 
you  know.  How  Eddie  plays  up  those 
heels !  *  *  ♦  I  really  ought  tt>  write 
a  column  on  golf  today  instead  of  com¬ 
ing  back  at  Eddie.  That’s  what  he  al¬ 
ways  does.  ♦  ♦  ♦  Or  I  might  write  a 
eulogy  of  Gyp  the  Blood.  ♦  *  ♦  But 
Eddie  might  sue  me  for  infringement  of 
territory  again.  ♦  ♦  *  Eddie  says  what 
the  country  ireeds  is  more  fearless  sports 
writers.  ♦  ♦  *  Yeah,  and  they  shouldn’t 
l>e  on  the  payroll.  *  ♦  ♦  Now  hop  back 
into  Primo’s  left  shoe,  Elduardo,  until 
I  need  you  again.” 

After  setting  up  the  contention  that  the 
Daily  Mirror  intended  to  mean  that  Sul¬ 
livan  was  corruptly  influenced  to  write 
favorable  articles  concerning  Camera, 
the  plaintiff  complained  that  his  standing 
amtmg  newspaper  publishers,  newspaper 
writers  and  siM)rting  writers  and  the 
public  general  Iv  has  been  impaired,  if  not 
IHfrmanently  affected. 

In  his  opinion  for  the  entire  court. 
Justice  James  O’Malley  wrote: 

“The  complaint  has  l)een  dismissed 
upon  the  ground  that  neither  of  the 
articles  upon  which  the  causes  of  action 
are  predicated  is  libelous  per  se;  that 
they  contain  nothing  more  than  keen  jest¬ 
ing  or  banter,  without  malice,  and  are, 
therefore,  not  o|>en  to  a  libelous  construc¬ 
tion. 

“We  are  of  the  opinion  that  the  learned 
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Justice  at  Special  Term  took  an  er¬ 
roneous  view  of  the  effect  of  the  publi¬ 
cation.  It  is  well  settled  that  words 
that  impute  dishonesty  are  actionable 
per  se  and  that  the  publication  of  a 
charge  which  has  a  tendency  to  injure 
or  prejudice  one  in  the  exercise  of  his 
profession  or  calling  is  libelous  per  se. 
So,  too,  in  construing  an  article  it  is  to 
l)e  considered  in  its  entirety  and  in  the 
light  of  the  peculiar  facts  and  circum¬ 
stances  to  which  it  relates.  The  test  is 
whether  to  the  mind  of  an  intelligent 
man,  the  tenor  of  the  article  and  the 
language  used  naturally  import  a  crim¬ 
inal  or  disgraceful  act. 

“W’e  are  of  the  opinion  that  the  pub¬ 
lications  justify  the  innuendo  pleaded. 
We  cannot  read  the  articles  in  their  en¬ 
tirety  without  being  convinced  of  their 
tendency  to  impress  the  average  intelli¬ 
gent  mind  with  disgraceful  conduct  on 
the  part  of  the  plaintiff  in  the  exercise 
of  his  profession.  Their  effect  as  a 
whole  is  to  leave  the  impression  that 
the  plaintiff  had  been  paid  to  write 
favorable  comments  concerning  Camera, 
witliout  regard  to  his  merit  as  a  prize 
fighter,  and  without  regard  to  plaintiff’s 
own  honest  opinion  of  Camera’s  ability 
and  in  desregard  of  the  loyalty  that  the 
plaintiff  as  a  writer  owed  to  the  reading 
public  and  to  his  employer. 

“It  is  to  be  observed  that  the  articles 
here  are  written  in  a  sporting  vernacular 
which  is  easily  and  readily  understood 
by  those  interested  in  prize  fighting  and 
who  read  and  follow  daily  sporting  pages 
of  newspapers.  Such  readers  are  familiar 
with  the  various  persons  and  characters 
who  participate  in  this  class  of  sport 
and  with  their  reputation  for  honesty  or 
dishonesty  as  the  ca.se  may  be.  Cer¬ 
tainly,  to  this  class  of  readers  the  articles 
mav  well  l)e  open  to  the  construction 
which  the  plaintiff  has  placed  ui)on  them.” 
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Mi*«  Jane  Schermerhorn  Is  Promoted 
by  Detroit  Times 

The  newspaper  traditions  of  her  family 
are  being  adhered  to  by  Miss  Jane  Scher¬ 
merhorn,  who  has  been  promoted  to  soci¬ 
ety  editor  of  the 
Detroit  Times. 

Miss  Schermer¬ 
horn,  who  is  20 
years  old,  is  the 
daughter  of 
Charles  Scher¬ 
merhorn,  for 
many  years 
managing  ed¬ 
itor  of  the  De¬ 
troit  Times  at  the 
time  her  uncle, 
James  Schermer¬ 
horn,  Sr.,  was  its 
Jane  ScKF.RMF.KHORM  publisher.  He  also 
was  a  columnist 
for  the  Detroit  Nezes.  Three  other 
uncles,  Fred,  Byron  and  Harry  V.  Scher¬ 
merhorn,  were  on  the  advertising  staff  of 
the  Times  during  the  regime  of  James 
Schermerhorn,  Sr.  James  Schermerhorn, 
Jr.,  who  also  served  on  the  advertising 
staff  of  the  Times  under  his  father,  now 
is  an  advertising  manager.  Another 
cousin,  Mrs.  Otto  P.  Dallavo,  is  society 
correspondent  in  Royal  Oak,  Mich.,  for 
the  Detroit  Free  Press. 

Another  feature  of  Miss  Schermer- 
horn’s  promotion  is  the  fact  that  she  has 
been  in  newspaper  work  only  since  the 
first  of  last  December. 


ADDS  TWO  FEATURE  PAGES 

The  Provo  (Utah)  Ez-ening  Herald 
recently  added  a  theatrical  page  and  a 
church  page  to  its  Sunday  edition. 
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Find  out  how  effective  your  advertising  Is  on  the  79,000 
families  within  this  Syracuse  suburban  area  as  well  as  on 
those  46,000  families  in  Syracuse  proper!  ONE  Syracuse 
newspaper  In  the  morning  flelcd  dominates  all  this  market 
and  more!  Six  daily  afternoon  papers  divide  between  them 
the  readership  of  the  concentrated  area  shown  above! 
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More  than  a  hundred  and  thirty  million  dollars  spent  by  BirminKham's 
sixty-four  thousand  families  give  a  rlear  picture  of  the  buying  power  that 
lies  within  the  active  and  wealthy  Birmingham  District.  The  buying  habits 
of  Birmingham  are  shown  in  the  following  break-down  of  the  newly- 

released  U.  S.  Census  report  on  the  subject: 

Koo«Ih  .  *!J5.«57.827 

(fcncral  Mcrcliiinilisc  .  ‘■J»,H72,tl2 

Apparel  . 

Fiirniliire  and  lloiisehold .  6,S57.23S 

Automohilps,  .Arcessaries,  etc .  26 '.:24,S!)3 

I. umber  anil  Building;  -Material .  6,676,872 

Mlseellaneous  .  20,.t74,764 

,Se<-ond  lliinil  .  620,673 

This  is  indicative  of  the  entire  Birmingham  Market.  A  market  easily  and 
economically  approached  and  sold  through  The  Birmingham  News  and 

Age-Herald  . . . 
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MINNEAPOLIS  JOURNAL  SEES  CONTINUED 
NEED  FOR  SCANDAL  SHEET  GAG 


State  Must  Search  for  New  Remedy  Against  Evil  Believed 
Scotched,  Is  Comment — Other  Editors  Generally 
Approve  Supreme  Court  Decision 


ISSATISFACTION  with  the  Su- 
preme  Court  decision  voiding  the 
Minnesota  gag  law  is  expressed  by  only 
one  editorial  out  of  the  several  score 
which  have  been  read  by  Editor  &  Pub- 
usher  staff  during  the  past  lU  days. 
“Minnesota,”  comments  the  Minneapolis 
Journal,  “must  now  grope  for  some  other 
remedy  for  an  evil  which  she  thought 
had  been  effectually  scotched."  The 
Journal  links  the  “liberal”  opposition  to 
the  gag  law  with  the  criticism  by  the 
same  people  of  five-to-four  Supreme 
Court  decisions  on  constitutional  ques¬ 
tions  and  remarks  that  circumstances 
continue  to  alter  cases. 

Representative  editorials  received  too 
late  for  inclusion  in  last  week’s  issue 
follow : 

Minneapolis  (Minn.)  Journal:  It  was 
by  a  five  to  four  decision  that  the  United 
States  Supreme  Court  knocked  out  Min¬ 
nesota’s  so  called  “gag  law.” 

In  the  verbal  attacks  to  which  this 
statute  has  been  subjected  ever  since  its 
enactment,  no  critics  have  been  more 
vociferous  than  the  very  same  liberals, 
so  called,  that  are  forever  railing  against 
the  justice  of  permitting  five  to  four  Su¬ 
preme  Court  decisions,  and  demanding  a 
constitutional  amendment  protecting  leg¬ 
islative  acts  against  invalidation  by  any 
such  narrow  vote. 

But  this  time  they  won’t  rail,  nor  de¬ 
nounce,  nor  voice  their  belief  that  there 
ought  to  be  a  change.  When  a  five  to 
four  decision  suits  them,  then  our  liberal 
friends  are  mighty  grateful  for  the  pre¬ 
cedent  that  permits  such  decisions.  Cir¬ 
cumstances  continue  to  alter  cases,  and 
the  identity  of  the  gored  ox  cuts  as  much 
figure  as  the  goring. 

As  a  matter  of  fact,  though,  nothing 
would  be  more  unjust  in  the  abstract, 
than  adoption  of  a  constitutional  amend¬ 
ment,  often  proposed  but  never  submitted 
to  the  States,  forbidding  invalidation  of 
any  statute  by  a  five  to  four  vote  of  the 
Justices.  When  a  law  is  held  unconstitu¬ 
tional,  the  Supreme  Court’s  purpose  is  to 
protect  the  rights  of  the  citizen  whom 
that  law  might  injure.  To  deny  to  five 
Justices  the  power  to  abolish  the  injury 
would  be  exactly  the  same  as  giving  to 
four  Justices  the  power  to  perpetuate 
the  injury. 

In  the  “gag  law”  case,  the  Court  ma¬ 
jority  takes  the  view  that  the  libel  laws 
are  sufficient  protection  against  the  activ¬ 
ities  of  scandal  sheets,  ignoring  the  fact 
that  publishers  of  such  sheets  arc  usually 
judgment  proof.  Minnesota  must  now 
grope  for  some  other  remedy  for  an  evil 
which  she  thought  had  been  effectually 
scotched. 

Brooklyn  (N.Y.)  Times:  One  of  the 
ancient  and  sacred  rights  of  American 
law  is  freedom  of  the  press,  guaranteed 
as  it  is  by  a  basic  provision  of  the  Federal 
Constitution.  In  its  essence  this  means 


the  right  to  publish  uncensored  whatever 
a  newspaper  believes  to  be  of  public  in¬ 
terest,  with  the  proviso  that  the  publisher 
is  responsible  to  the  law  and  to  the  per¬ 
son  defamed  for  defamation.  This  great 
grant  of  power,  which  carries  its  own 
antidote  against  abuse,  has  been  the 
fundamental  law  of  the  United  States 
since  the  nation  was  founded. 

Portland  (Ore.)  Oregonian:  One  needs 
but  look  to  Italy,  to  Spain,  to  Russia  to 
see  how  conditions  are  when  the  press  is 
throttled.  Freedom  of  the  press  and 
human  freedom  go  always  hand  in  hand. 
When  one  falls  the  other  falls  with  it. 

There  is  ample  safeguard  to  the  people 
and  to  individuals  against  overt  or  harm¬ 
ful  or  improper  publications  by  the  press 
in  our  system  of  libel  laws  and  in  the 
federal  postal  regulations.  All  news¬ 
papers  are  fully  amenable.  There  is  no 
occasion  for  any  state  to  attempt  a  sus¬ 
pension  of  constitutional  guarantees,  as 
Minnesota  did.  The  supreme  court’s  de¬ 
cision  is  a  reassuring  sign  of  the  times. 

Milwaukee  (Wis.)  Journal:  Minne¬ 
sota’s  press  “gag  law”  has  been  declared 
unconstitutional  by  the  supreme  court  of 
the  United  States.  This  in  itself  will  as¬ 
tonish  nobody.  The  fact  that  the  decision 
was  5  to  4  will,  however,  be  a  matter  of 
astonishment,  for  it  indicates  that  only  a 
bare  majority  of  the  court  sees  a  violation 
of  constitutional  guarantees  in  a  law 
which  would  muzzle  newspapers,  if  gen¬ 
erally  adopted,  so  effectively  that  the 
revelation  of  political  corruption  by  the 
press  would  be  an  impossibility. 

San  Franciseo  (Cal.)  Chronicle: 
With  such  a  law  in  New  York  Boss 
Tween  could  have  put  the  New  York 
Times  out  of  business,  suppressed  Har¬ 
per’s  Weekly  with  the  famous  Nast  car¬ 
toons  and  continued  Tammany’s  orgy  of 
corruption.  The  principle  of  the  Min¬ 
nesota  law  would  give  immunity  from 
exposure  to  any  ring  that  happened  to 
control  a  judge. 

Those  who  fought  the  Minnesota  law 
to  its  extinction  by  the  United  States  Su¬ 
preme  Court  held  that  the  character  of 
the  publications  to  be  suppressed  by 
court  order  was  entirely  beside  the  ques¬ 
tion.  If  the  life  of  one  newspaper  de¬ 
pended  on  the  pleasure  of  a  judge  and 
his  relations  with  a  political  ring  the  life 
of  any  would  hang  by  the  same  thread 
and  there  would  be  the  end  of  the  cher¬ 
ished  and  necessary  freedom  of  the  press. 

Wherever  the  Minnesota  principle  was 
adopted  newspapers  would  be  at  the 
mercy  of  a  power  as  great  as  that  which 
Mussolini  uses  to  suppress  all  criticism 
of  his  rule. 

Seattle  (Wash.)  Post-Intelligencer: 
In  reversing  the  decision  of  the  Min¬ 
nesota  supreme  court,  which  upheld  the 
constitutionality  of  this  newspaper  “gag” 
law,  the  supreme  court  of  the  United 
States  refuses  to  uphold  a  statute  which 
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would  put  the  publisher  of  a  newspaper 
at  the  mercy  of  a  tyrannical  judge  and 
subject  him  to  the  possibility  of  being 
held  in  contempt  by  a  tyrannical  court. 

By  this  five  to  four  decision,  the  great 
tribunal  goes  forward  in  the  tradition  of 
the  forefathers  of  the  American  people, 
who  regarded  the  freedom  of  the  press 
as  a  weapon  against  despotism. 

“Our  freedom  depends  upon  the  lib¬ 
erty  of  the  press,”  said  Thomas  Jefferson, 
“and  that  cannot  be  limited  without  being 
lost. 

“No  government  ought  to  be  without 
censors,  and  where  the  press  is  free  no 
government  ever  will.” 

Spokane  (Wash.)  Spokesman-Review: 
The  decision  in  this  important  case  is 
not  to  be  construed  as  a  justification  of 
the  actions  of  the  offending  newspaper. 
The  difference  is  over  remedial  procedure, 
a  minority  of  the  court  standing  for  com¬ 
plete  suppression  in  the  discretion  of  the 
state  courts,  the  majority  withholding 
from  the  supreme  courts  that  arbitrary 
and  perhaps  dangerous  power. 

A  free  press  is  not  an  unbridled 
press.  It  is  amenable  to  the  libel  laws 
— criminal  and  civil — and  to  laws  re¬ 
lating  to  decency  of  utterance.  Back 
of  all  that  stands  the  wholesome  and 
usually  effective  restraint  of  sound  public 
opinion,  without  the  support  of  which 
no  publication  could  long  continue. 

Lansing  (Mich.)  State  Journal:  The 
situation  with  respect  to  freedom  of 
the  press  is  much  as  it  is  with  respect 
to  the  freedom  of  the  air  we  breathe. 
There  are  all  too  many  unfit  to  breathe 
the  free  air,  but  it  must  not  be  withheld 
in  a  general  way,  even  if  it  could  be, 
because  of  the  rights  of  the  overwhelm¬ 
ingly  large  consideration  of  use  and 
justice. 

That  the  fact  of  whatever  is  put  into 
type  is  not  thereby  given  unimpeachable 
sanctity  is  indicated  by  the  fact  that  the 
court  divided  five  to  four. 

Muskegon  (Mich.)  Chronicle:  Admit¬ 
tedly,  the  principle  of  the  freedom  of 
the  press  places  large  responsibilities 
and  liberties  in  the  hands  of  the  publish¬ 
ers  of  periodicals,  a  responsibility  and 


liberty  almost  no  other  country  dreanu 
of  conceding. 

But  it  is  just  that  utter  liberty  of  ex¬ 
pression,  both  of  speech  and  of  the  press, 
that  has  proven  to  be  the  foundation 
stone  of  our  republican  institutions  in  the 
United  States.  It  is  sometimes  abused, 
as  is  every  other  responsibility  and  every 
liberty  conceded  under  our  free  institu¬ 
tions.  But  our  history  as  compared  with 
that  of  “republics”  where  suppression  is 
tolerated  has  established  conclusively 
that  suppression  is  the  greater  evil  and 
the  greater  danger. 

Whenever  the  press  of  America  be¬ 
comes  so  irresponsible,  whenever  it  so 
wantonly  abuses  the  privilege  extended 
to  it  as  to  be  unworthy  of  continued 
trust,  the  foundation  of  our  free  institu¬ 
tions  will  be  gone.  It  is  a  big  responsi¬ 
bility  the  press  thus  assumes  in  defend¬ 
ing  this  privilege.  It  is  to  be  hoped  the 
press  will  never  lose  sight  of  that  fact. 


CORRECTION 


Erroneous  Kansas  City  Star  Linage 
Figures  Published  for  April 

Figures  published  in  a  May  23  issue  of 
Editor  &  Publisher  purporting  to  be  the 
linage  of  the  Kansas  City  Times  and 
Sunday  Star  for  April,  1931-1930,  wehe 
in  fact  the  news  and  editorial  content  of 
those  papers  for  that  period.  The  correct 
fibres  for  the  month  for  all  papers  are 
given  below : 

KANSAS  CITY,  Mo. 


Gain  or 

1931  1930  Loss 

Journal-Post  .(e)  407,918  497,312  89,394  L 

.Star  . (e)  1,040,823  1,210,393  169,5701 

Times  . (m)  856,734  970,860  114,126L 

Journal-Post  .(S)  106,517  1  54,15  6  4  7,639L 

Star  . (S)  481,127  543,368  62,241  L 


Total  Daily  2,305,475  2,678,565  363,0901 
Total  Sunday.  587,644  697,524  109,880  L 

Grand  Total  2,893,119  3,376,089  482,9701 


NEW  CLASSIFIED  CONTEST 

A  classified  poetry  contest  is  being 
conducted  by  the  New  Britain  (Conn.) 
Herald.  Cash  prizes  are  being  awarded 
for  the  best  pwms  based  on  classified 
advertisements  in  the  paper. 


OMAHA*) 

BLANKETED! 

•  There  are  52,153  homes  in  Omaha  accord¬ 
ing  to  the  United  States  census  estimate. 

•  The  World-Herald  is  delivered  by  carrier 
direct  into  over  44,500  of  those  homes,  a 
coverage  of  over  85  per  cent. 

•  On  top  of  this  the  World-Herald  sells  in 
Omaha  each  week  day,  through  street  boys 
and  news  dealers,  another  8,000  papers,  giv¬ 
ing  the  World-Herald  a  paid  circulation  of 
over  52,500.  The  Omaha  Sunday  circulation 
is  over  49,000. 

•  That  is  as  near  to  100%  coverage  as  any 
advertiser  Ccui  ask! 

•  Naturally  the  World-Herald  can  do  any 
advertising  job  in  Omaha  ALONE. 


The  World-Herald 

May  total  circalation  122,600  daily,  118,846  Sunday 
National  Representatives:  O’MAR  A  &  ORMSBEE,  Inc. 
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PUBLISHER  STRIKES  BACK  WHEN  STATE 
OFFICIAL  SAYS  HE  WAS  “MISQUOTED” 

George  F.  Booth  of  Worcester  Telegram-Gazette  Refuses  to 
Allow  Lieutenant  Governor  to  Impugn  Accuracy  of 
Reporter — Says  **Airy  Denials”  No  Trifling  Matter 


T  N  common  with  many  other  news- 
-*•  paper  editors  I  have  sometimes  al¬ 
lowed  public  men  to  get  away  with 

‘murder,’  but  I 
draw  the  line  at 
allowing  any  of 
them  to  impugn 
the  accuracy  and 
integrity  of  an 
honest  and  com- 
I)etent  reiK)rt  in 
our  news  col¬ 
umns.” 

This  statement 
was  made  in  the 
issue  of  the  Wor¬ 
cester  (Mass.) 
Telegram  of  June 
6  by  George  F. 
Booth,  editor  and 
publisher  of  the  Telegram,  the  Evening 
Gazette  and  the  Sunday  Telegram,  under 
his  own  signature  when  he  was  backing 
to  the  limit  his  reporter  who  covered  an 
address  by  Lieutenant  (Governor  William 
S.  Youngman  of  Massachusetts.  The 
state  official,  in  his  talk,  had  severely 
attacked  the  state  senate  lobby,  and  after 
the  publication  of  news  stories  had  denied 
elements  of  his  speech  as  published.  Mr. 
Booth’s  story  follows,  in  part : 

“The  Worce.ster  Telegram  is  not  con¬ 
cerned  with  the  political  future  of  Lieut. 
Gov.  William  S.  Youngman  and  does  not 
seek  to  promote  or  damage  his  aspira¬ 
tions,  but  it  is  deeply  concerned  with  the 
integrity  of  its  news  reports,  one  of 
which  was  as.sailed  by  the  Lientenant- 
fjovernfp-  yesterday  when  he  publicly  re¬ 
pudiated  an  account  in  a  Boston  news¬ 
paper  of  his  address  Thursday  night  be¬ 
fore  the  Harmony  club  in  Worcester. 

“The  Telegram  cannot,  by  remaining 
silent,  acquie.sce  in  this  repudiation  be¬ 
cause.  as  a  matter  of  fact,  the  essential 
information  concerning  Mr.  Youngman’s 
remarks  was  obtained  by  the  Boston 
paper  from  the  Worcester  Telegram;  the 
reporter  referred  to  in  Mr.  Youugman’s 
denial  was  a  Telegram  reporter. 

“For  the  manner  in  which  the  Boston 
paper  chose  to  word  its  account  of  Mr. 
Youngman’s  remarks,  or  to  interoret 
them,  the  Telegram  is  not  responsible, 
but  it  is  deeply  interested  in  those  parts 
of  the  Lieutenant-Governor’s  repudiation 
which  make  the  Telegram's  report,  as 
well  as  the  Boston  paper’s,  appear  un¬ 
true.  inaccurate  and  slipshod. 

“His  denial  of  the  newspaper  accounts 
of  the  meeting  was  contained  in  a  let¬ 
ter  addressed  to  President  Gaspar  G. 
Bacon  of  the  Senate,  and  the  letter  was 
made  public. 

“The  Telegram  is  not  meticulous  about 
lettiiig  Mr.  Youngman  get  himself  out 
of  a  hole,  if  he  thinks  the  accounts  of  his 
remarks  put  him  in  one.  but  it  is  meti¬ 
culous  concerning  the  care  with  which  it 
gathers  the  news  and  in  affirming  the 
authenticity  of  its  news  reports.  Hence 
it  does  not  yield  one  iota  of  the  state¬ 
ments  made  yesterday  morning  in  its  re¬ 
port  of  Mr.  Youngman’s  remarks.  It 
affirms  the  accuracy  of  every  detail  of 
the  report.  The  reporter’s  mission  at  the 
meeting  was  a  single  and  a  direct  one — 
to  report  what  happened,  as  it  happened. 
This  was  done. 

“We  would  take  this  same  stand  if  it 
concerned  a  governor,  a  United  States 
senator  or  any  other  per.son.  Frequently 
men  in  public  life  in  one  capacity  or  an¬ 
other  say  things  which  terrify  them  when 
they  see  them  in  the  cold,  gray  dawn  on 
the  printed  page  of  a  newspaper.  And  so 
they  repudiate  them.  Possibly  Mr. 
Youngman’s  denial  is  one  of  these  in¬ 
stances. 

“In  declining  to  asquiesce  to  his  gesture 
and  in  affirming  the  accuracy  of  the  Tele¬ 
gram’s  report  in  its  entiretv.  I  am  only 
adhering  to  a  policy  maintained  through¬ 
out  .15  years  as  a  new'spaper  publisher. 

“The  airy  denial  of  a  carefully  gath¬ 
ered  and  carefully  written  news  report 
is  not  to  us  a  trifling  matter.” 


Mr.  Booth  then  reviewed  Mr.  Young¬ 
man’s  denial  in  detail,  and  followed  it 
with  a  written  account  of  all  the  circum¬ 
stances  of  the  original  story  by  John  H. 
Mahoney,  reporter. 


SMALL  NAMED  EDITOR 

CTiarles  H.  Small,  formerly  with  the 
Scripps-Howard  organization,  has  recently 
been  appointed  editor  of  the  Nezv 
Kochclle  (N.Y.)  Standard-Star.  Charles 
IL  (iriffin.  formerly  advertising  manager 
of  the  Standard-Star,  has  been  named 
general  manager,  (jriffin  has  been  with 
the  business  department  of  the  Star  for 
four  years  going  to  New  Rochelle  from 
Troy,  N.Y.,  in  1927. 


NEBRASKA  FIRM  CHARTERED 

A  charter  of  incorporation  has  been 
granted  the  Argus  Publishing  Company 
of  Albion,  Neb.  with  a  capital  stock  of 
$20,000.  The  incorporators  are  G.  M. 
Gaskin  and  A.  L.  Gaskill. 


TO  CONFER  DEGREES  ON  REIDS 

Ogden  Mills  Reid,  publisher  of  the 
New  York  Herald  Tribune,  will  receive 
the  degree  of  doctor  of  laws  and  his 
wife,  Helen  Rogers  Reid,  the  degree  of 
doctor  of  literature  from  Miami  Uni¬ 
versity,  Oxford,  O.,  at  the  university’s 
commencement  June  15.  The  conferring 
of  these  degrees  will  mark  the  75th  an¬ 
niversary  of  the  graduation  of  the  late 
Whitelaw  Reid,  former  Ambassador  to 
Great  Britain  and  publisher  of  the  New 
York  Tribune,  from  the  school.  Ogden 
Reid,  who  succeeded  his  father  as  pub¬ 
lisher  of  the  Tribune,  will  deliver  the 
commencement  address. 


SPECIALS  TO  MEET  JUNE  15 

The  Newspaper  Representatives  Asso¬ 
ciation  of  CJiicago  will  hold  its  monthly 
luncheon  meeting  Monday,  June  15,  pre¬ 
viously  scheduled  for  June  8,  at  the  Me- 
dinah  Athletic  Club.  Lloyd  Maxwell, 
president  of  Williams  &  Cunnyngham, 
Chicago  agency,  will  speak. 


J.  A.  MATTHEWS  GOES  ABROAD 

J.  A.  Matthews,  publisher  of  the  Aber¬ 
deen  (S.D.)  American  Neivs,  accom¬ 
panied  by  Mrs.  Matthews  sailed  June 
10  on  the  S.  S.  Carmania  to  attend  the 
Rotary  International  convention  in 
V'^ienna. 


GEORGE  BINGHAM  MARRIES 

Miss  Mary  Clifford  Caperton,  daugh¬ 
ter  of  Mr.  and  Mrs.  Clifford  Randolph 
Caperton,  of  Richmond,  Va.,  was  married 
June  9  in  Richmond  to  (jeorge  Barry 
Bingham,  son  of  Judge  Robert  Worth 
Bingham,  publisher  of  the  Louisvilh 
Courier-Journal  and  T’lmes  in  St.  James’s 
Protestant  Episcopal  (Thurch,  the  Rev. 
Churchill  J.  Gibson,  the  rector,  officiat¬ 
ing.  The  couple  will  tour  Europe  on 
their  wedding  trip.  Mr.  Bingham,  who 
was  graduate  from  Harvard  in  1928,  is 
a  newspaperman,  associated  with  his  fa¬ 
ther.  He  met  Miss  Caperton  while  he 
was  attending  Harvard  and  she  was  a 
student  at  Radcliffe  College.  She  won 
the  Charles  Eliot  Norton  Fellowship,  en¬ 
titling  her  to  a  year  of  study  at  the 
American  College  at  Athens. 

CONTRACTS  FOR  DAILY  SPACE 

The  Fort  Smith  (Ark.)  Southwest 
American  and  Times-Record  has  received 
a  renewal  of  its  contract  with  the  Boston 
Store  Dry  Goods  Company,  operating 
a  department  store,  totaling  ^,()(X)  inches, 
alleged  to  be  the  largest  advertising 
contract  ever  placed  in  Fort  Smith.  Tl^ 
contract  calls  for  daily  displays  in  both 
papers.  The  original  contract  was  effec¬ 
tive  June  1,  1930.  The  Boston  Store  is 
the  first  concern  in  Fort  Smith  to  place 
its  advertising  on  an  every-day  program. 


Where  Fragrant  Smoke  Clouds 
Are  Thickest — 


¥3 IIODE  ISL.4ND,  with  a  greater  density  of  population 
than  any  other  state  in  the  Union,  consumes  enough 
tobacco  each  year  to  blanket  the  State  in  a  fragrant  cloud. 

Seven  Providence  wholesalers  alone  do  a  business  of 
$6,187,126  (U.  S.  census,  1930).  The  compactness  of  this 
market  simplifies  problems  both  of  distribution  and  of 
advertising. 

Favorite  brands  are  those  for  which  consumer  demand  and 
dealer  good  will  have  been  built  up  and  maintained  by 
advertising  in  the  Journal  and  Bulletin.  Cigarette  sales  are 
striking  evidence.  Cigars  that  have  adequate  advertising 
support  are  bucking  competition  while  others  slip.  Plenty 
of  us  still  “hit  the  pipe,”  and  many  more  would  be  suscep¬ 
tible  to  suggestion. 

Advertising  in  the  Journal  and  Bulletin  reaches  2  out  of  3 
English-reading  families  throughout  the  State.  In 
Providence  (A.B.C.  City)  the  ratio  is  19  out  of  20! 

Economy  influences  pipe  smoking  and  the  big 
lead  of  fiveH’ent  cigars.  On  the  other  hand, 
higher  priced  cigars  advertised  in  the 
Journal  and  Bulletin  reach  a  ratio  of 
prospects  greater  than  those  quoted 
above,  because  of  the  particular 
strength  of  these  newspapers  among 
Rhode  Island  families  of  comfortable 


iproaDVDaDEwcE 

^JOURNAL/BULLETIN 


^NeioEnyUmdr  Second  L  attest  Market 


Representatirea 


CHAS.  H.  EDDY  CO. 
Bo»>lon  New  York  Chirago 


R.  J.  BIDWEIJ.  CO. 

San  Franrioro  Lox  Angeles  Seattle 
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Ihe  second  in  a  series  of  advertisements 
published  in  an  effort  to  bring  to  agency  executives,  their  clients  and  all  ad¬ 
vertisers  the  yardsticks  by  which  they  may  measure  the  colossal  Texas  Market. 

The  2nd  Yardstick  is  BUYING  POWER 

- and  the  1931  buying  power  is  more  than - 

*3,000,000,000 

VALUE  FACTS . ONE  YEAR’S  OUTPUT: 


$1,449,801,916 

Value  ten  years  ago:  999,995,916(1)  A  gain  of  45%! 
Texas  jumps  to  the  front  in  manufacturing. 


PRODUCTS:  ,488,51 6,000 

Texas  produces  twice  as  much  cotton  as  her  nearest  competitor,  yet  cotton  constitutes  but 
53%  of  the  state's  crop  value.  Texas  is  first  in  cattle,  mules,  and  sheep  raising,  wool  and 
mohair  production.  Cattle  number  more  than  5,677,000,  sheep  5,550,000. 


MINERAL 

PRODUCTS: 


$483,807,000” 

Texas  is  the  greatest  state  in  the  Union  in  the  production  of  raw  materials.  It  leads  in  oil 
production,  a  lead  vastly  increased  by  new  East  Texas  developments  which  are  adding 
millions  to  the  state's  buying  piwer. 


SAVINGS 

DEPOSITS 


$232,357,427.71“ 

Total  bank  deposits  exceed  a  billion  dollars.  Texas  people  are  working  and  saving.  They 
have  money  to  spend. 


Texas  produces,  mines,  manufactures.  Diversified  enterprise  makes  for  economic  stability  and  a  consistently  high 
standard  of  living.  Sell  this  big,  rich  Texas  market  through  the  newspapers  listed  below.  They  will  gladly  furnish 
you  specific  information  on  the  markets  they  serve.  • 


(1)  DEPT.  OF  COMMERCE,  BUREAU  OF  THE  CENSUS.  (2)  BLUE  BOOK  OF  SOUTHERN  PROGRESS,  1930.  (3)  TEXAS  ALMANAC.  1931. 

(4)  FEDERAL  RESERVE  BANK,  DALLAS. 


Amarillo  Globe 
Amarillo  News 
Austin  American 
Austin  Statesman 
Beaumont  Enterprise 
Beaumont  Journal 
Dallas  Journal 
Dallas  Morning  News 
El  Paso  Times 
Galveston  Daily  News 


Texas 

The  biggest  market  area  in  the  U.  S. 


Galveston  Tribune 
Houston  Post-Dispatch 
San  Antonio  Express 
San  Antonio  Evening  News 
Port  Arthur  News 
Waco  News-Tribune 
Waco  Times-Herald 
Wichita  Daily  Times 
Wichita  Record  News 
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Technical  Talks  with  Technical  Men 


The  Rebirth  of  the  Newspaper  Printing  Press 

By  HENRY  A.  WISE  WOOD 

XIII 


Ir  HAS  occasionally  been  asked  why  organized 
labor  should  advocate  the  use  of  the  faster  tools 
which  1  have  devised,  such  as  the  Autoplate  ma¬ 
chine  and  the  Wood  press.  The  reason  for  this  is  readily 
seen  when  the  intelligent  line  of  thought  along  which 
modern  organized  labor  works  is  clearly  understood. 
Modern  organized  labor  supports  increased  produc¬ 
tion,  decreased  waste,  wages  commensurate  with  the 
value  of  the  work  turned  out,  and  an  ever  shorter 
working  day. 

No  longer  is  one  of  these  four  precepts  in  dispute 
between  intelligent  labor  and  intelligent  capital, 
except  perhaps  the  length  of  the  work  day.  Both  rea¬ 
lize  that  as  the  powers  of  nature  are  brought  increas¬ 
ingly  under  control  so  that  they,  and  not  man,  shall  do 
more  of  the  work  of  the  world,  the  hours  of  labor  will 
inevitably  shorten.  But,  their  difficulty  lies  in  agree¬ 
ing  just  where  and  when  the  shorter  day  should  be 
applied. 

About  the  main  proposition,  however,  that  waste¬ 
less  low-cost  automatic  production  in,  sufficient  volume 
to  be  plentiful  is  good  for  the  vast  majority,  there  is 
no  disagreement  at  all.  Without  this  giant  harnessing 
of  nature,  which  serves  this  vast  majority  instead  of 
only  the  few,  there  would  be  no  life  such  as  we  know  it. 
We  should  be  without  universal  low-cost  motor  trans¬ 
portation;  there  would,  be  no  radio,  no  phonograph,  no 
player-piano,  no  movie.  We  should  be  without  the 
innumerable  uncostly  utensils,  conveniences  and  beau¬ 
ties  of  our  homes;  without  the  countless  varieties  of 
abundant  and  low-cost  foods  and  delicacies,  and  the 
numberless  pharmaceutical  preparations  upon  which 
we  have  growm  to  depend,  all  the  great  mass  of  big  and 
little  usables,  even  the  indispensable  cigarette.  These 
things  are  now  shared  by  all  in  normal  times.  Then, 
too,  we  should  be  without  the  good  looking,  comfort¬ 
able  clothing  that  is  everywhere  worn.  And,  finally, 
we  should  be  without  fast  print  and  its  daily  wonder 
sheet,  packed  with  news,  knowledge,  and  entertain¬ 
ment,  keeping  its  story  of  the  world  in  action  forever 
before  our  eyes  and,  in  doing  so,  maintaining  the 
machinery  of  our  lives  in  motion  and  in  step. 

If  the  great  principles  of  automatic,  quantitative 
production,  upon  which  all  of  this  depends,  were  sud¬ 
denly  to  be  lost,  modern  life  would  collapse.  The 
world  having  been  bereft  of  the  trades  which,  employ¬ 
ing  uncountable  millions,  hav£  sprung  up  in  the  last 
half  century,  an  indescribable  catastrophe  would 
result.  Without  the  swift,  highly  automatic  machinery 
now  in  use  the  existing  population  could  not  be  sus¬ 
tained.  Without  a  continuous  and  rapid  extension  of 
its  powers  we  should  be  unable  to  provide  occupa¬ 
tions  and  sustenance  for  the  throngs  to  come.  New 
arts  and  industries  must  be  born,  or  children  will 
not  be. 

All  of  the  foregoing  is  known  to  American  labor 
leadership.  These  men  are  aware  that,  despite  our 
position  at  the  moment  upon  the  roller  coaster  of  the 


business  cycle,  the  mechanization  of  our  social  struc¬ 
ture  must  go  steadily  forward — because,  if  for  no 
other  reason,  mechanization  is  the  only  means  by 
\7hich  wealth  enough  and  jobs  enough  for  the  oncom¬ 
ing  generation  can  be  provided.  Handicrafts  and 
handiculture,  with  their  poor  livings  and  narrow  lives, 
have  been  forever  put  behind  us,  industrially  speak¬ 
ing,  by  machinery.  But  there  is  needed  a  more  equable 
distribution  of  the  blessings  of  the  machine,  and  this 
is  steadily  taking  place. 

To  return  to  the  newspaper  industry.  Here, 
mechanical  progress  has  been  welcomed  and  shared  by 
capital  and  labor.  It  has  enabled  the  publisher  to 
widen  his  field  and  increase  his  earnings  by  improving 
and  enlarging  his  product,  while  reducing  the  time 
in  which  it  is  made  and  distributed,  and  lessening  its 
unit  cost.  It  has  enabled  labor  to  expand  its  earn¬ 
ings,  to  shorten  its  hours,  and  to  ease  the  arduous  nature 
of  its  work.  Employee  and  employer  have  acted 
harmoniously  in  apportioning  the  benefits  of  every 
advance. 

It  is  this  mutual  willingness  to  share  equitably  the 
benefits  of  progress  that  especially  marks  this  extraor¬ 
dinary  industry.  The  International  Stereotypers  and 
Electrotypers  Union,  for  instance,  was  the  first  labor 
body  in  the  world  to  adopt  and  make  its  own  a  so-called 
labor-saving  machine — the  Autoplate — in  1901.  The 
Wood  press  was  met  in  the  same  friendly  and  progres¬ 
sive  spirit  by  the  International  Printing  Pressmen  and 
Assistants’  Union  of  North  America.  Both  organizations 
foresaw  that  these  machines  would  increase  the  earn¬ 
ing  powers  and  promote  the  comfort  of  their  crafts, 
and  in  the  end  would  greatly  enlarge  their  numbers 
by  expanding  the  newspaper’s  field.  They  needed 
not  to  be  told  that,  because  a  faster,  handier  and  more 
economical  tool  increases  production  and  decreases 
waste  and  thereby  helps  a  workman  to  create  property 
more  quickly,  more  cheaply,  and  with  less  waste,  it 
enables  him  to  make  his  job  more  profitable  to  him¬ 
self,  by  making  it  more  profitable  to  his  employer. 
As  increased  production  inevitably  increases  pay,  the 
workman’s  interest  lies  in  seeking  the  fastest  and  handi¬ 
est  tools  he  can  get. 

After  forty  years  of  effort  directed  to  the  problems 
of  expediting  publication,  I  have  come  to  the  con¬ 
clusion  that  the  wastes  of  time  and  human  effort  are, 
industrially  and  socially  speaking,  our  most  damaging 
wastes.  The  one  is  wholly  irrecoverable;  the  other 
uses  up  life-effort  without  affording  the  individual  or 
society  an  adequate  return  for  the  human  expenditure. 

If  there  is  a  charge  that  society  may  justly  lodge 
against  the  “machine  age,”  it  is  that  it  has  not  yet 
reached  the  stage  where  the  great  mass  of  muscle-using 
labor  is  relieved  of  the  burdens  of  muscular  effort,  and 
may  use  instead  only  its  supervisory  faculties  in  its 
work.  The  fact  is  that  we  are  not  yet  out  of  the  semi¬ 
automatic  kindergarten  of  what  we  have  miscalled  the 
machine  age,  wherein  the  man  and  machine  are  still 
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harnessed  together,  both  pulling  the  load.  When, 
however,  the  man,  fully  relaxed,  is  firmly  in  the 
driver’s  seat,  with  the  machine  hauling  the  whole  load, 
and  all  workmen  are  doing  only  supervisory  work, 
then,  and  then  only,  may  we  say  truthfully  that  we  are 
in  the  machine  age. 

Then  will  cease  the  enormous  wastage  of  life-effort 
that  occurs  now,  as  well  as  the  incalculable  time-loss 
that  results  from  human  inability  to  function  with  the 
precision,  continuity  and  endurance  that  are  character¬ 
istic  of  the  machine.  For  the  very  lack  of  full  auto- 
maticity  in  the  industrial  machinery  of  today,  labor  is 
denied  the  opportunity  to  use  fully,  as  it  is  entitled  to 
do,  its  mind  instead  of  its  muscles.  It  must  therefore 
subsist  on  the  lesser  return  to  which  it  is  restricted  by 
its  deprivation  of  the  assistance  of  the  complete 
machine. 

It  is  not  yet  understood  that  the  true  industrial  unit 
is  not  the  man,  but  the  man  and  his  tool,  and  that  the 
one  should  perfectly  supplement  the  other.  The  man 
should  furnish  only  supervision;  the  machine  should 
supply  everything  else.  The  rated  earning  power  of 
the  man  should  be  based  upon  the  worth  of  their  com¬ 
bined  effort. 

The  machine  is  in  reality  but  the  workman’s  iron 
workman — his  slave,  in  fact.  The  man  may  not  be 
driven,  but  the  machine  may.  The  most  advanced 
industrial  philosophy  teaches  that  the  man  should  be 
given  the  most  productive  machine  that  can  be  devised, 
and  that  it  should  be  made  worth  his  while  to  drive 
it  to  the  uttermost.  If  the  newspaper  industry  is  to  be 


criticised  at  all,  it  is  upon  the  ground  that  it  has  too 
seldom  made  use  of  this  profitable  and  humane 
practice. 

Turning  to  the  immediate  future,  I  foresee  eruption 
of  the  daily  newspaper  into  the  field  now  occupied  by 
the  magazine.  I  foresee  it  overflowing  the  boundaries 
which  restrict  it  now  to  its  geographical  locality.  I 
foresee  it  entering  more  intimately  into  the  lives  of  the 
people.  These  revolutionary  expansions  await  only 
the  touch  of  machinery.  Machinery  can  easily  bring 
them  all  into  being — machinery  and  the  adoption  of 
the  industrial  philosophy  which  I  have  outlined  above. 
Then  the  radio  problem  will  have  ceased  to  trouble  the 
publisher,  and  the  unemployment  problem  will  have 
ceased  to  trouble  those  who  look  after  the  interests  of 
labor.  The  earnings  of  all  will  be  greater,  and  instead 
of  there  being  fewer  jobs  because  it  takes  fewer  men 
to  turn  out  a  machine-made  product,  there  will  be 
more  jobs  because  the  field  of  manufactory  of  these 
products  will  be  so  greatly  increased. 

Meanwhile,  the  newspaper  industry  is  in  the  dol¬ 
drums;  it  is  fighting  on  the  defensive.  Let  it,  instead, 
create  among  the  people  a  new  interest  in  the  press, 
and  satisfy  that  interest  by  giving  them  a  more  decis¬ 
ively  satisfactory  medium.  Courageous  and  creative 
leadership,  and  the  readiness  to  make  the  necessary 
major  investment  now,  are  all  the  elements  needed  to 
refresh  the  newspaper’s  hold  upon  the  public.  The 
extent  of  the  newspaper’s  opportunities  for  rendering 
profitable  public  service  has  scarcely  as  yet  been 
visualized. 


WITH  THIS  ARTICLE  Mr.  Wood  brings  to  an  end  his  first  series  of  Technical  Talks 
with  Technical  Men,  in  which  he  has  dealt  with  the  reorganization  and 
reconstruction  of  the  newspaper  printing  press. 

These  talks  will  be  'published  in  book  form  and  will  |be  sent,  gratis,  to  all  who 
ask  for  them. 


Following  are  the  more  notable  runs  made  by  the  Wood 
Presses  of  the  new  Brooklyn  Plant  of  The  New  York  Times, 
since  the  publication  of  the  last  Technical  Talk. 

These  figures  cover  net  hourly  production,  with  all  spoils  out, 
single  deliveries  only  being  used ; 


Net  Average 

Date  Pages  Sheet  Breaks  All  Spoils  Out 

Number  of  Number  of  Hourly  Production, 

May  23 .  18  0  36,220 

24 .  18  1  43,750 

24 .  18  0  41,020 

24  .  32  0  39,390 

24  .  32  0  37,940 

25  .  44  Collect  0  20,180 

27  .  60  Collect  0  18,130 

28  .  60  Collect  0  18,310 

28  .  60  Collect  0  18,880 

29  .  48  Collect  1  21,410 

29  .  48  Collect  0  18,840 

30  .  36  Collect  0  20,950 

30  .  36Collect  0  19,680 

31  .  30  0  39,210 


Net  Average 


Date 

Number  of  Number  of 

Pages  Sheet  Breaks 

Hourly  Production, 
All  Spoils  Out 

31 . 

.  30 

0 

39,890 

31 . 

.  30 

1 

34,830 

31 . 

.  30 

0 

34,200 

31 . 

.  30 

1 

34,670 

31 . 

.  24 

0 

39,290 

June  1 . 

1 

21,300 

2 . 

0 

18,590 

2 . 

0 

17,590 

3 . 

0 

19,333 

3 . 

0 

18,640 

4 . 

0 

19,430 

6 . 

1 

21,040 

6 . 

0 

19,800 

6 . 

.  20 

2 

38,990 

7 . 

.  32 

0 

33,920 

7 . 

.  18 

0 

42,130 

7 . 

.  18 

0 

38,100 

8 . 

1 

21,760 

8 . 

0 

20,180 

9 . 

0 

18,670 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 
501  Fifth  Avenue,  New  York. 
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BRANCH  OFFICE  PROMOTION  CAMPAIGN 
INCREASED  CLASSIFIED  LINAGE 

Philadelphia  Inquirer  Reduced  Branches  from  500  to  300, 
Stimulated  Interest  of  Representatives,  and  Used 
Display  Space  in  Paper — Booklets  Distributed 

By  ANDREW  L.  CARMICAL 

Manftfer,  AdvertUinf  Promotion^  Philadelphia  Inquirer 

TH  I S  is  the  story  of  a  promotion  cam-  were  printed.  Each  branch  office  received 
naiirn  that  has  obtained  for  the  a  supply  and  the  druggist’s  name  and  his 

address  were  printed  on  each  booklet. 


Charles  M.  Lafferty 


paign  that  has  obtained  for  the 
Philadcif'hia  Inquirer  a  greatly  increased 
volume  of  branch 
office  classified 
advertising  and 
re-vitalized  this 
section  of  the 
business. 

The  Iteginning 
of  this  story 
dates  Itack  to 
1900  when  the 
Inquirer  estab¬ 
lished  classified 
branch  offices  in 
a  number  o  f 
drug  stores 
throughout  Phil- 
adelpliia  and 

suburbs.  Other  newspapers  were  quick 
to  do  the  same,  with  the  result  that  prac¬ 
tically  every  drug  store  in  the  territory 
soon  became  a  “classified  representative” 
for  one  or  more  of  the  Philadelphia 
dailies.  Until  recently,  however,  there 
was  no  organized  campaign  to  take  ad¬ 
vantage  of  the  concentration  of  popula¬ 
tion  living  within  Philadelphia  and  its 
suburban  area. 

Following  his  appointment  as  adver¬ 
tising  director  of  the  Inquirer,  George 
G.  Steele  took  steps  to  build  up  a  bigger 
branch  office  classified  business.  His 
first  act  was  to  engage  Charles  M.  Laf¬ 
ferty,  a  former  merchandising  executive 
with  Sears,  Roebuck  &  Co.  Mr.  Lafferty 
was  made  supervisor  of  branch  offices, 
with  authority  to  eliminate  or  create 
representation  as  he  saw  fit. 

h'or  two  months  Lafferty  devoted  all 
of  his  time  to  visiting  the  branch  offices. 
He  found  many  of  them  no  longer  ac¬ 
tive  ;  some  did  not  even  know  what  pres¬ 
ent  rates  were;  others  frankly  admitted 
they  hadn’t  been  paying  attention  to 
their  representation. 

Finally  I^ffertv  had  perfected  his 
line-up  of  branches.  Instead  of  more 
than  500  he  had  reduced  the  number 
to  300.  But  these  300  represented  alert, 
intelligent  druggists  who  saw  an  oppor¬ 
tunity  to  make  additional  money,  and 
they  were  strategically  located  through¬ 
out  the  city  and  suburbs. 

The  next  step  was  a  promotion  cam¬ 
paign  to  acquaint  the  public  with  the 
fact  that  these  branch  offices  were  in  a 
position  to  give  them  prompt,  efficient 
service  in  the  preparation  and  placing 
of  want  advertisements. 

A  booklet  was  prepared  entitled ; 
“Ways  to  Make  Money  With  Want- 
Ads.”  This  iKKiklet  outlined  the  various 
uses  of  classified  advertising  and  gave 
a  list  of  some  of  the  ways  it  could  be 
employed  to  make  money,  as  well  as 
save  money. 

One  section  of  the  lxx)klet  was  de¬ 
voted  to  the  preparation  of  copy,  with 
illustrations  of  a  well-written  advertise¬ 
ment  and  a  poorly-written  one  in  prac¬ 
tically  every  classification.  .Attention 
was  called  to  the  danger  of  too  many 
abbreviations;  also  to  the  foolishness  of 
eliminating  necessary  words  in  order  to 
cut  down  the  size  of  the  advertisement. 
Seven  rules  to  be  followed  by  the  per¬ 
son  writinc  an  advertisement  were  given 
as  follows : 

(1)  Think  carefullv  about  your  pro- 
jHJsition  before  you  start  to  write  your 
copv. 

(2)  Direct  your  selling  efforts  at  the 
individual. 

(3)  Re  specific.  Use  colorful  words. 
•Avoid  ceneralities. 

(4)  Tell  the  whole  story. 

f5'  Emphasize  the  best  feature  of  your 
offer. 

ffi)  Mention  price,  unless  there  is  some 
definite  reason  for  not  doinar  so. 

(7)  Make  it  easy  as  possible  for  the 
reader  to  answer  your  ad\-ertisemeut. 

Fifty  thoiisand  copies  of  this  booklet 


some  classifications  have  been  hit  hard 
by  present  conditions. 

Mr.  Lafferty  summarizes  the  campaign 
as  follows : 

“The  Inquirer  has  not  only  built  up  a 
larger  business  in  actual  linage,  but  the 
newspaper  has  developed  a  good-will  with 
both  the  public  and  its  branch-offices,  the 
value  of  which  cannot  be  computed  in 
dollars  and  cents. 

“We  have  also  gotten  over  a  highly 
important  point — that  the  want-ad  should 
not  be  thought  of  only  when  an  actual 
want  exists,  but  that  properly  and  intel¬ 
ligently  used  it  will  add  money  to  the 
family  exchequer.  We  are  continually 
emphasizing  in  our  promotion  copy  the 
possibilities  presented  through  turning 
vacant  rooms  into  casJi selling  house¬ 
hold  furnishings  no  longer  needed,  and 


PRINTING  EXECUTIVES  MEET 


Mr.  Lafferty  then  visited  each  branch 
and  jK-rsonally  went  over  the  booklet 
with  each  representative.  Window  post¬ 
ers  announced  the  fact  that  the  booklet 
was  available  free  of  charge. 

The  campaign  of  advertising  promo-  all  the  other  avenues  of  profit  that  may 

tion  in  the  columns  of  the  inquirer  fol-  be  opened  up  through  use  of  classified, 

lowed.  Page  one  boxes  and  display  ad-  “We  have  found,  too,  that  a  certain 
vertisements,  run-of-paper,  announced  numlK-r  of  people  prefer  to  place  want- 
that  the  booklets  could  be  obtained  by  ads  through  personal  contact,  rather  than 
clii>ping  and  filling  in  the  coupon  on  page  over  the  telephone.  In  most  localities  the 
two  and  taking  it  to  the  nearest  branch  neighborhood  druggist  has  a  wide  ac- 
office.  In  the  event  the  address  of  the  quaintance.  This  is  a  valuable  asset, 
latter  was  unknown,  the  coupon  was  to  And  we  have  taught  our  representatives 
Ik.-  mailed  to  the  Inquirer,  where  the  ad-  how  to  render  a  really  helpful  service.  In 

dress  was  filled  in  and  the  coupon  re-  many  cases  a  want-ad  is  re-written, 

turned  to  the  sender.  No  t)ooklets  were  “The  branch  not  only  makes  money  on 
given  out  unless  a  couix)n  was  presented,  every  advertisement  received,  but  often 


The  rea.sons  for  this  are  obvious.  In 
the  first  place  we  did  not  want  to  give 
out  lxx)klets  to  curiosity  seekers.  In  the 
second  place  we  wanted  each  branch  of- 


the  individual  buys  merchandise  while  in 
the  store.  It  is  a  profitable  set-up  from 
every  standpoint.” 

And  does  the  intensive  work  done  by 


fice  to  compile  a  mailing  and  follow-up  and  on  behalf  of  the  branches  affect  the 


list  from  the  coupons  received. 

The  demand  for  “Ways  to  Make 
Money  With  Want-Ads”  exceeded  all  ex- 
jK-ctations.  It  was  necessary  to  print  an 
additional  supply  of  25,000  copies,  making 
a  total  of  75,0(X)  b(x)klets  that  went  to  the 
branch  offices  for  distribution. 

Then  came  the  follow-up  campaign.  A 
series  of  letters,  a  week  apart,  gave  the 
branch  office  suggestions  on  how  to  get 
the  most  from  the  coupons  that  had  been 
exchanged  for  the  booklets.  One  sug¬ 
gestion  was  that  the  branch  utilize  the 
spare-time  services  of  employes  in  mak¬ 
ing  telephone  calls,  the  “solicitation”  to 
be  something  like  this : 

“Good  morning,  Mrs.  Smith.  Some 
time  ago  you  brought  a  coupon  to  our 
store  and  exchanged  it  for  a  lxx)klet  on 
want-ads  published  by  The  Philadelphia 
Inquirer.  Have  you  read  the  IxKjklet? 
Didn’t  you  find  it  interesting?  As  you 
know  we  are  an  authorized  representa¬ 
tive  for  the  Inquirer  and  we’ll  lx:  glad 
to  help  you  in  any  way  we  can  whenever 
you  are  in  the  market  for  a  want-ad.” 

Another  suggestion  was  to  engage  the 
.services  of  a  woman  to  conduct  a  house- 
to-house  canvass,  visiting  addresses  given 
on  the  coiiixms,  and  making  a  personal 
solicitation.  This  proved  very  effective. 

So  much  for  the  campaign.  What 
alxuit  results? 

.A  careful  check-up  revealed  a  gain  in 
business  of  more  than  15  per  cent  for  the 
first  month  following  the  “drive.”  The 
second  month  produced  a  gain  of  25  per 
cent;  the  third  month  more  than  30  per 
cent,  and  each  succce<ling  month  has  held 
up  to  this  ,30  per  cent  increase  despite  the 
fact  that  in  Philadelphia,  as  elsewhere. 


volume  of  business  done  by  the  telephone 
sales  staff? 

Here  is  the  answer  as  given  by  W,  H. 
Hershey,  manager  of  the  Inquirer’s  tele¬ 
phone  room : 

“It  helps,  rather  than  hampers  us.  The 
greater  part  of  the  advertisements  re¬ 
ceived  by  the  branches  represents  volun¬ 
tary  business. 

“Furthermore,  these  advertisements 
represent  cash  transactions.  There  are 
no  collection  worries,  no  time  spent  in 
verifying  the  orders.  The  ’phone  room, 
therefore,  has  more  time  to  concentrate 
on  creating  new  business,” 


Iowa  Group  Discusses  Production  of 
Typesetting  Machines 

{By  telegraph  to  Editor  &  Publisher) 

Dubuque,  la.,  June  9 — Ottumwa  will 
be  the  host  city  in  1932  for  the  confer¬ 
ence  of  the  Iowa  Daily  Newspaper  Com¬ 
posing  Room  Executives,  it  was  decided 
today  at  the  closing  session  of  the  fifth 
conference. 

Officers  were  elected  as  follows ;  Presi¬ 
dent,  Thomas  Kelly,  Davenport  Daily 
Times;  vice-president,  Ed  Funke,  IVater- 
loo  Courier;  secretary-treasurer,  Leo 
Carle,  Mason  City  Globe-Gazette. 

Besides  the  composing  room  executives, 
the  meeting  was  attended  by  a  number 
of  the  Iowa  publishers.  There  were  75 
representatives  of  newspapers  in  Iowa  and 
neighboring  states  present,  making  it  the 
largest  conference  the  association  has 
held  since  it  was  organized  four  years 
ago  at  a  meeting  in  Waterloo.  Presi¬ 
dent  Leon  Link,  of  the  Des  Moines  Reg¬ 
ister  and  Tribune,  presided  over  the  ses¬ 
sions. 

City  Manager  Roger  M.  Evans  deliv¬ 
ered  the  address  of  welcome  Monday 
morning.  Other  addresses  were:  “Plant 
Efficiency,”  by  Ray  Leach,  assistant  busi¬ 
ness  manager,  Milwaukee  Leader;  “The 
New  Elrod,”  by  E.  H.  Brown,  superin¬ 
tendent  of  the  Council  Bluffs  Nonpareil, 
and  “The  Giant  Caster,”  by  A,  N. 
Pruess,  machinist,  Waterloo  Courier. 
General  discussions  on  the  floor  of  the 
convention  had  to  do  mainly  with  the 
question  of  production  on  typesetting  ma¬ 
chines. 

The  visitors  devoted  several  hours  to 
an  inspection  of  the  new  plant  of  the 
Dubuque  Telegraph-Herald  and  Times- 
Journal. 


PRESENTS  VOLUME  TO  HOOVER 

Peter  Lot,  editor  of  the  Polish  Press, 
a  chain  of  six  illustrated  dailies  in  Po¬ 
land,  called  at  the  White  House  last 
week  and  presented  President  Hoover 
with  a  handsomely  bound  volume  of 
history  of  the  last  decade  in  Poland. 


E  CYPT^S 

ASSOCIATED  DAILIES 


There’s  No  Other 
Way  to  Cover 
Southern  Illinois 

Use  these  dailies,  that  cooperate 
with  national  advertisers 

Marion  Republican 
Centralia  Sentinel 
Mt.  Carmel  Republiean-Repieter 
Mt.  Vernon  Regieter-Newt 
Murphytboro  Independent 
Haniiburg  Repiiter  Cairo  Citizen 
Benton  Evening  Weit  Frankfort 

Newt  American 

Eldorado  Journal  Carbondalo  Free  Preta 
Du  Quoin  Call  Lawrenceville  Record 
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f^orri/town!fBuqinq  Power 
Continue/ fo  Crow '  ^ 

.e,500% 

'■•ORRISTOWN’S  payroll  has 


15,000,000 


2,000,000 


healthy  increase  of  500%  in  the  past 
30  years  —  a  good  measure  to  gauge 
the  puchasing  power  of  the  Norris¬ 
town  market  and  why  Norristown 
families  are  able  to  enjoy  many  com¬ 
forts  and  luxuries. 

You  can  reach  this  exceptionally 
rich  market  through  the  Norristown 
Times  Herald,  its  outstanding  daily 
which  enjoys  ‘he  full  confidence  of 
the  Norristown  consumer. 

When  planning  your  Pennsylvania 
appropriation  list,  place  the  Times 
Herald  at  the  top.  It  belongs  there. 
It  is  the  buying  guide  for  one  of 
Pennsylvania’s  richest  markets. 


0 

1,000,000 
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Montgomery  County’s  Great  Home  Newspaper 


New  York 
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ADVERTISERS  since  JANUARY  1 


*DEALER-/Z/NG 


During  1930,  a  total  of  181  national  advertisers 
in  The  Christian  Science  Monitor  received 
mention  in  DEALER-IZED  advertisements  in 
the  same  medium,  paid  for  by  retail  dealers. 

During  1930,  a  total  of  73,S23  DEALER- 
IZED  advertisements  appeared  in  the  columns 
of  the  Monitor,  paid  for  by  retail  dealers. 

More  than  12,000  retail  dealers,  in  1000  cities, 
the  tvorld  over,  advertise  regularly  in  the  Moni¬ 
tor,  providing  the  basis  for  this  unique  coop¬ 
erative  service.  Their  stores  offer  to  national 
advertisers  in  the  Monitor  a  most  friendly  and 
responsive  outlet. 

Five  hundred  and  ninety-tour  representatives 
of  the  Monitor  are  available  to  help  extend 
retail  distribution  and  arrange  for  DEALER- 
IZED  advertising. 


^DEALER. IZEt  to  pul  dpalert  into 
nrlion;  lo  make  Healeri.  A  word  that  sig- 
nificnnlly  dptcrihva  Ihp  Atonilor's  Mprricp 
to  nolionnl  ndvprlitprg,  urhprpby  dpolpra  in 
hundrpda  of  cilipt  fpolurp  in  ihpir  own 
Monitor  ndvprli$pmenl$  goods  nationallv 
advpriispd  in  thp  Monitor. 


A-h  answer  to  tlie  question, 
**How*s  business  th  is  year?** 

New  atlverlisers  obtained  by  a  publication  certainly  constitute 
a  most  convincing  answer  to  this  question,  so  frtHjuently  asked 
nowadays. 

Thus  far  in  1931,  forty-eight  national  ailvertisers  have  begun 
to  use  space  in  The  (Christian  Science  Monitor  fur  the  first  time. 
Among  them  are  the  following: 

Apfutlachian  Gas  Cor/ioration,  !\eiv  York 
The  Bon  Ami  Company,  N'eic  I'orfc 
Bradley  Knitting  Company,  Delavan,  Wise. 

Cape  Cod  Shirt  Com/Miny,  Fall  River,  W«.ts. 

Carrier-Lyle  Corporation,  ISetvark,  J. 

Celotex  Company,  Chicago 
Chevrolet  Motor  ComiHtny,  Detroit 
Curtis  Publishing  Company,  Philadelphia 
Forta  Silks,  Basel,  Stvitzerland 
Fox's  Glacier  Mints,  Ltd.,  Leicester,  England 
Hellmann's  Mayonnaise,  iSetv  York 
Kellogg  Company,  Battle  Creek,  Mich. 

Operadio  Mfg.  Com/Hiny,  St.  Charles,  III, 

Ridge  Tool  Company,  Elyria,  Ohio 
Semet-Solvay  Com /winy,  ISeiv  York 
Snaptni  Rubber  Shoe  ComiHiny,  Watertown,  Mass. 
Straubel  Paper  Company,  Green  Bay,  ff'isc. 

In  aildition  to  those  listetl  above,  there  are  thirty-one  other 
national  advertisers  who  have  begun  to  use  the  Monitor  this  year. 

One  reason  the  Monitor  is  developing  so  much  new  business 
under  present  conditions  is  that  the  Monitor  gives  large  and 
proven  value  for  the  advertising  dollars  invested  in  it.  Through 
the  Monitor,  advertisers  reach  a  friendly,  responsive  group  of 
readers,  having  a  purchasing  power  above  the  av^-rage,  and  a  keen 
interest  in  the  advertisements  which  this  newspaper  publishes. 

Ask  for  booklet,  Dealerized  Advertising.  This  sixteen-page 
booklet  describes  the  unusual  merchandising  service  of  the  Mon¬ 
itor  and  other  reasons  for  its  value  to  national  advertisers.  Every 
advertising  and  sales  executive  should  have  a  copy. 


The  Christian  Science  Monitor 

A  Daily  Ncstfmpapcr  for  the  Home 

Pnbliakcd  by  Tbc  Cbriatian  Science  Pabliebinff  Society,  107  Falmoatb  Street,  Bocton,  MacMcbnaetts 


NEW  YORK  CITY,  N«r  YoHi 
270  MMiMon  Avmiim 


CHICAGO*  IllifMMt 
1050  McCormick  Building 


BRANCH  ADVERTISING  OFFICES 

KANSAS  CITY,  MiMouri  LOS  ANGELES.  Oliforni, 

405  National  Fidelity  Lift  Bldg.  210  Waat  Seventh  Street 


LONDON*  England 
I  and  2  Adelphi  Terrace 


BERLIN,  Germany 
Unier  den  Linden  59A 


DETBOTT*  Michigan 
3*101  General  Motor*  Building 


ST.  LOUIS*  Miaaouri 
1775  Railway  Exchange  Bldg. 


SAN  FRANCISCO*  Caliromia 
625  Market  Street 


SEATTLE*  Washington 
350  Skinner  Building 


PARIS,  France 
1*  Avenue  de  I'Opera 


FLORENCE.  Italy 
Via  Magenta  11 
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COGENT  REASONS  WHY  THE 


“TUBULAR”  WILL  MAKE  YOU 


MONEY  BY  ITS  SAVINGS  IN  PRO- 
DUCnON  COSTS  TODAY. 


All  page  combinations  printed 
in  multiples  of  two. 

Only  one  set  of  plates  is  cast. 

All  products  delivered  at  full 
speed — 35,000  per  hour. 

Additional  units  may  be  added 
at  any  time. 

Readily  adapted  to  color  sup* 
plement  work. 

Bills,  posters,  broadsides  pro* 
duced  more  economically. 

May  be  arranged  for  tabloid — 
magazine  sections,  etc. 

The  tubular  plate  weighs  20% 
less  than  other  plates. 

Double  page  advertisements 
may  be  handled  with  facility 
that  is  impossible  on  any 
other  press. 

Will  accommodate  page  sizes  up 
to  8  columns,  13  ems. 

Doubles  the  product — plate  for 
plate. 

Simplicity  of  design  and  accessi* 
bility  make  it  more  easy  and 
economical  to  operate  than 
any  other  press  built. 


THE  SHEBOYGAN  PRESS 
Sheboygan,  Wisconsin 

The  Duplex  Printing  Press  Co., 

Battle  Creek.  Michigan. 

Gentlemen : 

WTien  we  erected  our  new  plant  in  1924,  we  installf 
a  24*page  Tubular  press,  and  this  past  winter  a  twin  unit,  whit 
will  make  possible  the  printing  of  48  pages. 

We  have  refrained  from  writing  you  until  we  were  a 
well  convinced  relative  to  the  new  installation  as  the  old.  V' 
might  say  now,  however,  that  we  feel  amply  justified  in  selectic. 
the  Duplex.  It  has  given  us  excellent  service,  and  the  col' 
fountain,  making  possible  three  colors,  has  paid  for  itself  mai 
times  over.  Our  phenomenal  growth,  and  the  proud  positi"’ 
that  we  occupy  as  the  only  English  paper  in  a  city  of  40,000  ca: 

be  in  a  measure  attributed  to  the  high  class  printing  that  is  mai  l 

"  " "  '  '  ' 

possible  on  our  Tubulars.  It  is  economical  as  to  operation 
thoroughly  reliable,  and  is  one  of  the  big  assets  of  our  institution 

For  economy  of  operation  and  excellent  seni^ 
it  justifies  all  that  has  been  said  and  claimed  for  it. 

p 

Sincerely  yours, 

C.  E.  Broughton, 

Editor. 


THE  DUPLEX  PRIXTIXG  PRESS  € 


TIMES  BLDG. 
NEW  YORK 


CHICANE 


DUPLEX  PRESSES 


TOMERS 


WRITE 


AD!^ 


THE  CANISTEO  TIMES 
Canisteo,  N.  Y. 

The  Duplex  Printing  Press  Co., 

Battle  Creek,  Michigan. 

Gentlemen : 

A  few  words  about  our  Model  “A”  Duplex  Flat-Bed 
Web  Press. — It  is  rather  unusual  for  one  of  these  presses  to  be 
located  in  such  a  small  place  as  Canisteo.  I  think  this  is  the 
smallest  place  in  the  United  States  where  one  of  your  presses 
may  be  found. 

I  especially  desire  to  say  that  this  press  has  made  good 
in  a  marvelous  way  with  us,  and  has  not  only  made  it  possible 
for  us  to  accept  advertising  and  print  much  news  that  previously 
always  had  to  be  omitted,  but  it  has  actually  created  new  business 
for  us  of  the  most  profitable  sort.  I  am  not  overstating  this. 
At  times  we  have  carried  at  least  $300.00  in  extra  business  which 
we  could  NOT  have  handled  under  the  old  press  conditions.  This 
Duplex  press  paid  for  itself  very  rapidly  and  its  value  to  us  as  a 
time,  labor  and  drudgery  saver  is  beyond  even  my  ability  to  esti¬ 
mate.  We  have  also  been  able  to  accept  a  profitable  run  of  20,000 
eight-page  bills  every  other  month  from  a  neighboring  city.  This 
press  has  revolutionized  our  office,  and  I  have  lost  thousands  of 
dollars  because  I  did  not  install  it  ten  years  ago. 

Words  are  inadequate  to  express  the  tremendous 
advantages  of  this  press  over  the  old  hand-fed.  one-side-at-a-time- 
press,  from  every  standpoint. 

I  can  quickly  prove  this  to  any  publisher  of  a  small 
country  weekly  like  mine  who  is  sufficiently  interested  in  his  own 
prosperity  to  find  out  the  facts. 

The  Canisteo  field  is  very  limited.  The  results  we  are 
obtaining  are  possible  anywhere  else  and  in  99  times  out  of  100 
in  a  far  greater  degree  because  our  field  is  so  limited. 

Yours  faithfully, 

J.  C.  Latham, 

Publisher. 


COGENT  REASONS  WHY 


DUPLEX  IS 


MODEL  A 


TODAY  SPECIALLY  PROFIT- 


ABLE 


Roll  paper  costs  materially 
less  than  cut  paper. 

Margin  wastes  eliminated. 

Prints,  fold^  and  delivers  a 
complete  paper  in  one  op¬ 
eration,  “Work  and  Turn” 
and  separate  folding  opera¬ 
tions  being  abolished. 

An  eight-page  paper  printed 
in  the  same  press  time  as  2, 
4  or  6  pages. 

All  news  columns  open  for 
late  rush  items  until  the 
last  minute  before  press 
time. 

Papers  are  ready  for  the 
street  when  the  last  form 
goes  to  press  and  the  motor 
is  started. 

Presswork  is  done  in  one- 
tenth  the  time,  allowing  the 
force  more  time  for  job 
work. 

More  profit  in  bill  and  poster 
job  work  because  it  is  so 
much  more  cheaply  pro¬ 
duced  from  roll  paper. 


AXY  — BATTLE  CREEK^  MICHIBAN 


SI 
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E  D  I 


A.  F.  A. 


WITH  its  meeting  in  New  York  next  week, 
for  the  first  time  in  more  than  a  quarter 
century  of  annual  gatherings,  the  Advertising 
Federation  of  America  passes  well  beyond  the  be¬ 
ginnings  of  the  strictly  business  regime  that  began 
a  year  or  so  ago.  Its  progress  has  not  lieen  so  spec¬ 
tacular  as  in  the  days  when  "Truth  in  Advertising” 
was  a  rousing  slogan  and  the  glamour  of  circus  days 
haloed  the  annual  meetings.  Advertising  has  out¬ 
grown,  or  almost  outgrown,  that  j^riod  and  many 
of  its  leaders  do  not  look  on  it  with  any  pride. 

Next  week's  meetings  will  be  concentrated  under 
one  roof.  There  will  l)e  entertainment,  but  not  to 
interfere  with  business.  New  York  will  welcome  the 
delegates  as  part  of  its  day’s  routine,  go  alwut  its 
affairs  and  leave  the  convention  to  do  likewise.  The 
city’s  thousand  and  one  distractions,  often  cited  as  a 
reason  for  not  holding  a  convention  in  New  York, 
are  available  24  hf)urs  a  day,  but  there  is  no  com¬ 
pulsion  to  heed  them,  no  schedule  set  for  their 
visitation.  If  the  program  chairman  has  done  his 
job  well,  and  inspection  of  advance  proofs  indicates 
that  for  the  .A.F..^.  general  and  departmental  meet¬ 
ings,  New  York’s  lures  can  wait  till  sundown  without 
losing  any  of  their  bloom. 


Impertinent  Questioner  asks  lehether  Cal,  in 
takini/  his  netespaper  faeation,  is  ready  to  an- 
noiinee  his  future  plans. 


“I  WAS  MISQUOTED  *  *” 

NK\VSP.\PERMEN  are  well  used  to  flarebacks 
from  accurate  reports  of  indiscreet  political 
addresses.  The  spectacle  of  a  ix)litician  sav¬ 
ing  his  face  by  asserting  that  he  was  not  correctly 
quoted  in  newspaper  accounts  is  so  common  that 
newspapers  rarely  defend  themselves  against  it. 

In  Worcester  last  week,  George  F.  Bcnrth,  i)ub- 
lisher  of  the  Telegram-Gazette  newspapers,  used 
front-page  space  over  his  own  name  to  refute  the 
charge  of  the  Lieutenant  Governor  that  his  words 
had  been  distorted  from  their  true  meaning.  The 
speaker  asserted  that  he  had  addressed  a  private 
organization  and  understood  that  no  reporters  were 
present,  that  the  report  must  therefore  have  been 
second-hand,  and  that  he  had  not  seen  or  talked  with 
a  rei)orter.  To  which  Mr.  Booth  responded  by 
authenticated  statements  that  a  Telegram  reporter 
had  been  present  and  taken  notes  for  all  but  a  few 
minutes  of  the  meeting,  that  the  speaker  had  been 
so  informed,  and  that  the  reporter,  meeting  the 
speaker  after  the  meeting,  had  introduced  himself 
and  asked  questions  about  certain  phases  of  the 
address,  informing  the  Lieutenant  Governor  that  his 
remarks  would  make  a  good  story. 

Standing  solidly  behind  his  reporter  and  the  integ¬ 
rity  of  his  newspapers’  news,  Mr.  Booth  lias  .set  an 
excellent  example  for  the  rest  of  the  craft,  and,  not 
wholly  incidentally,  has  given  public  men  and  read¬ 
ers  of  his  newspapers  a  new  sense  of  their  importance 
and  responsibility. 


And  hoxe  about  those  radio  programs? 


EXCITING  ADVERTISING 

Not  in  many  years  have  we  read  better  depart¬ 
ment  store  and  specialty  shop  advertising  copy 
than  is  now  running  in  the  daily  press.  Prices 
of  merchandise  have  dropped  to  levels  which  astonish 
the  natives.  There  is  great  news  abroad  concerning 
what  a  few  American  dollars  will  buy  in  fabrics 
of  cotton,  wool,  silk  and  rayon.  Ia;athcr  g<K)ds, 
silverware,  hardware,  furniture,  fixtures  are  offered 
at  prices  which  surprise  and  delight  thrifty  home¬ 
makers.  Leading  department  stores  run  exciting 
news  copy,  showing  how  the  startling  1930-31  decline 
in  raw  material  prices  have  established  new  low'  levels 
for  the  century.  These  are  reflected  in  retail  prices. 

Plainly  this  is  a  good  time  for  people  with  reserve 
cash  to  stock  up.  If  wages  are  sustained,  keeping 

money  in  circulation,  there  is  net  doubt  that  low 
prices  for  excellent  material,  properly  backed  by 
candid  advertising,  will  prove  an  important  element 
in  relieving  the  depression.  The  purchasing  capacity 
of  the  American  people  has  never  been  plumbed.  \N’e 
are  a  sjiending  race,  appreciative  comforts  and  luxuries. 
The  machine  age  ought  to  supply  materials  at  low 
prices,  with  fair  profits  to  all  who  actually  contribute 
to  production,  sale  and  distribution.  The  l>est  ad¬ 
vertising  writer  at  present  is  an  economist. 


R  I  ^  L 


Let  not  mercy  and  truth  forsake  thee:  *  •  * 
Write  them  upon  the  table  of  thine  heart. — 
Proverbs,  III;  3. 


FULL  REPEAL  NEEDED 

Minnesota  can  settle  whatever  uncertainty 
remains  as  to  the  scope  of  the  Supreme  Qiurt’s 
decision  on  its  newspaper  suppression  law, 
by  erasing  the  statute  from  its  Ixxiks.  The  majority 
of  the  Supreme  Court,  while  finding  that  one  section 
of  the  law,  dealing  with  malicious,  slanderous  and 
defamatory  publications,  was  unconstitutional,  did  not 
refer  to  the  previous  subdivision  of  the  statute  cover¬ 
ing  lewd,  lascivious,  and  ohsceiw  matter. 

No  genuine  newspaper  man  writes  or  prints  matter 
designedly  falling  under  those  definitions,  but  in  the 
sulphurous  state  of  much  municipal  politics,  it  is 
easily  conceivable  that  an  accurate  description  might 
employ  terms  tliat  conniving  politicians  and  courts 
could  torture  into  a  law  violation. 

That  menace  must  not  stand.  A  newspaper  re- 
straine<l  from  publication  is  a  newspaper  destroyed, 
and  it  is  better  that  a  hundred  purveyors  to  vice  l)e 
unmolested  than  that  one  public  service  journal 
should  be  snared  by  scoundrels  in  a  legal  trap. 
There  are  laws  to  punish  indecency  and  they  can  be 
invoked  against  the  persons  of  the  offenders,  as  they 
should  be.  The  process  of  censorship  by  injunction 
for  any  cause  has  no  place  in  the  .American  code. 


An  intangible  newspaper  asset  of  increasing 
value  in  depressed  limes  is  the  smiling  carrier 
boy.  Appreciate  him. 


MISPLACED  POWER 

SLIGHT  wonder  that  publishers  who  feel  responsi¬ 
ble  to  readers  for  the  matter  their  columns 
make  public  are  increasingly  weary  of  medical 
advertising,  when  one  reads  the  list  of  human  disor¬ 
ders  which  one  single  patent  medicine  is  advertised  to 
cure,  exposed  by  Dr.  Ernest  Risley  Eaton  in  Your 
Health  Magazine.  Here  is  the  list: 


Asthma,  Abrasions,  Abscesses;  Bites,  Boils, 
Bruises,  Bunions,  Bronchitis,  Bloc^  Poison,  Bowel 
Troubles;  Catarrh,  Colds,  Cramps,  Chahngs,  Chil¬ 
blains,  Corns,  Carbuncles,  Cuts,  Chatii>ed  Hands, 
Chapiied  Lips;  Discolorations;  Earacne,  Eczema; 
Faccache,  Frost  Bites,  Foot  Soreness,  Inllammations ; 
Joint  Soreness;  Lame  Back,  Lumbai?o,  Ix»ss  of  Voice; 
Mosquito  Bites;  Neuralgia,  Nose  Bleed;  Piles,  Pru¬ 
ritus,  Poison  Ivy,  Poison  Oak,  Prickly  Heat;  Ouinsy; 
Rheumatism,  Rose  Colds,  Razor  Rash;  Salt  Rheum, 
Stiffness,  Sprains,  Styes,  Scalt^i,  Sunburn,  Sore  Eyes, 

Sore  Feet,  Sore  TTiroat,  Sore  Naples,  Sciatica, 
Stings  of  Insects.  Stomach  Trouble;  Tonsilitis,  Tooth¬ 
ache,  Tetter,  Throat  Trouble;  Ulceration,  Urinary 
Trouble;  Varicose  Veins;  Wounds. 

Commenting  on  this  astonishing  cure-all  New  York 
Sun  says  that  the  author  of  the  advertisement  is  mis¬ 
placed — he  should  l)e  sent  to  Washington  as  head  of 
a  commission  to  banish  the  nation’s  depression  ills. 


Have  you  sold  your  retail  merchants  on  clas- 
sifted  advertising  for  odd-lot  goods? 


M 


BACK  CHAMBER  ETHICS 

■\TTER-OF-F.ACT  description  of  American 
espionage  over  the  diplomatic  correspondence 
of  friendly  nations,  and  innuendo  concerning  an 


alleged  plot  to  poison  President  Wilson  in  Paris  have 
received  considerable  attention  in  reviews  of  a  new 
b<x>k  by  Major  Herbert  ().  Yardley.  The  lx)ok,  deal¬ 
ing  with  .-\merican  secret  cipher  metluxls  during  and 
after  the  war,  racily  mentions  these  charges  in  the 
course  of  an  exposition  of  facts  that  could  only  have 
come  into  the  author’s  ixtssession  as  a  confidential 
employe  of  the  government.  Though  no  longer  in 
active  service,  he  writes  under  the  military  title  that 
his  duties  brought  him,  selling  through  his  Ixxtk  infor¬ 
mation  that  can  be  considered  his  only  by  the  loosest 
ethical  rea.soning.  Undoubtedly  his  revelations  have 
sensational  interest,  but  the  most  sensational  of  news¬ 
papers  would  not  have  published  them  on  its  own 
responsibility  without  the  strictest  of  investigations 
to  determine  their  basis  in  fact. 


DEHYDRATED  NEWSPRINT 

The  drastic  reduction  in  capitalization  proposed 
for  tlie  Canada  Power  &  Paper  Company  by  a 
committee  representing  principally  the  lx)nd- 
holders  is  harsh  medicine  for  investors,  some  of 
them  probably  newspaper  publishers,  but  it  seems 
to  lx*  a  iK'cessary  step  back  from  the  morass  in  which 
the  paper  industry  is  now  struggling.  The  extent  to 
which  water  had  been  introduced  into  the  structure 
in  the  acquisition  of  some  excellent  mill  properties 
hy  the  corporation  is  indicated  by  the  15  cents  on  the 
dollar  value  set  on  the  $33,(XM),000  Canada  Power  & 
Paper  debentures.  The  total  capital  structure,  it 
appears,  will  be  reduced  about  40  per  cent. 

The  overcapitalization  revealed  by  this  reorganiza¬ 
tion  plan  is  present  in  other  newsprint  operations  on 
both  sides  of  the  Canadian  border.  Based  originally 
on  the  idea  that  the  United  States  was  fast  going 
out  of  the  manufacture  of  newsprint,  due  to  exhaus¬ 
tion  of  raw  material,  and  that  the  market  for  the 
Canadian  prtxluct  was  far  undersupplied,  the  Cana¬ 
dian  expansion  went  far  Ixyond  any  sane  limits  of 
consumption.  Actual,  existing  plant  in  the  Dominion 
has  recently  been  estimated  as  adequate  for  the 
netxls  of  the  North  American  newspaper  industry 
five  years  hence  if  the  newspapers  continued  to  ex¬ 
pand  to  1936  as  they  grew  Ixtween  1923  and  1929. 
Present  conditions  do  not  warrant  any  such  optimism, 
and  the  large  excess  of  Canadian  capacity  appears 
certain  to  drive  from  the  field  all  but  the  most  effici¬ 
ently  operated  mill  units.  Certainly  an  industry  with 
the  prospect  of  operating  at  no  better  than  70  per 
cent  caiiacity  can  not  long  carry  a  financial  overload 
of  30  to  40  per  cent. 

.Supply  and  demand  conditions  promise  the  news¬ 
print  buyer  the  advantage  for  some  years  to  come. 
Quality  as  well  as  price  can  be  dictated.  Sound 
financial  and  management  methods  can  be  demanded 
and  should  be,  if  the  next  upswing  in  American  busi¬ 
ness  is  not  to  be  followed  by  another  orgy  of  promo¬ 
tion.  The  aftermaths  of  desolate  forest  and  mill 
villages,  starving  wixidsmen,  mechanics,  and  their 
families,  investors  watching  their  life-savings  marked 
down  83  per  cent,  and  demoralizing  competition  for 
tonnage  buyers  have  no  place  in  an  industry  so  close 
to  the  daily  lives  of  the  North  American  press  and 
people.  The  total  lack  of  self-discipline  that  the 
newsprint  banking  fraternity  exhibited  during  the 
past  five  years  is  a  direct  invitation  for  government 
regulation. 


In  July,  consider  Wilkins  under  the  arctic 
ice  and  P.ckencr  grazing  polar  snoxv-caps,  xvon- 
dcring  xAtcfhcr  it  xeill  ez’cr  be  xoarm  again. 


CALENDAR  REFORM 

A  PHASE  of  the  calendar  reform  movement  ap¬ 
pears  to  one  of  our  newspaper  publisher 
friends  as  serious.  If  Monday  becomes  a  uni¬ 
versal  holiday,  as  the  folks  who  would  change  the 
Julian-Gregorian  arrangement  desire,  what,  our 
friend  wonders,  wilt  become  of  Sunday  newspaper 
advertising  ?  .Assuming  that  his  question  represents 
a  possible  eventuality,  the  fate  of  Sunday  newspaper 
advertising  would  of  course  lx;  that  of  other  out¬ 
moded  liuman  arrangements.  The  money  it  repre¬ 
sents  would  be  used  for  other  things  and  Sunday 
newspaper  publishers  would  find  other  occupations. 

We  doubt,  however,  that  this  publisher  is  in  any 
danger  of  joining  tbc  unemployed.  Radical  as  have 
been  many  changes  in  our  civilization  since  1900,  and 
even  more  radical  as  may  be  the  turns  of  the  wheel 
before  1950,  calendar  reform  does  not  now  appear  to 
have  any  prospects  of  adoption.  The  five-day  week 

has  contemporary  appeal  as  an  unemployment  remedy, 
but  its  general  duration  lx;yond  the  next  industrial 
boom  is  at  least  doubtful.  .And,  if  it  does  become 
a  part  of  our  working  scheme,  it  is  more  likely  that 
Saturday  will  find  greater  favor  than  Monday  as  the 
extra  holiday. 

Religious  objections  to  any  move  to  detract  from 
Suixlay  any  part  of  its  character  as  the  day  of  rest 
will  be  strenuous  on  both  sides  of  the  Atlantic,  and 
will  probably  carry  more  weight  than  any  logic  on 
either  side  of  the  question.  In  any  case,  it  might  be 
well  to  provide  the  desire  for  greater  leisure,  plus 
the  spiritual  and  financial  capacity  to  enjoy  it,  before 

inflicting  on  the  world  a  new  otiose  24  hours  per 
week.  At  last  reports,  Satan  was  still  supplying 
work  for  idle  hands. 
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PURELY  PERSONAL 

E  LANSING  RAY,  president,  editor 
•  and  general  manager  of  the  St. 
Louis  Globe-Dcmocrat,  with  his  wife  and 
her  mother,  Mrs.  E.  G.  Burkham,  have 
gone  to  the  Ray  summer  home  in  Rye 
Beach,  N.H.  Mr.  Ray  will  return  to 
St.  Louis,  June  23,  and  expects  to  go  to 
Rve  Beach  again  Aug.  1  for  a  month’s 
vacation. 

R.  J.  Cromie,  proprietor  of  the  Van- 
coui'cr  (B.C.)  Sun.  was  tire  feature 
speaker  on  the  first  day  of  the  Canadian 
Manufacturers’  Association  convention  in 
Victoria,  B.C. 

\V.  A.  Cochel,  editor,  Kansas  City 
(Mo.)  Weekly  Star,  received  the  honor¬ 
ary  degree  of  doctor  of  laws  at  the 
aimual  commencement  June  4  at  the 
University  of  Missouri. 

Elbert  H.  Baker,  of  the  Cleivland 
Plain  Dealer,  is  spending  several  weeks 
in  Oregon  and  Washington  visiting  his 
sons,  Elton  Baker,  president,  Eugene 
(Ore..)  Register-Guard,  and  Frank  S. 
Baker,  president,  Tacoma  (Wash.) 
Ledger  &  .Wews  Tribune. 

Clarence  F.  Byrns,  editor.  Fort  Smith 
(.\rk.)  Soutlnvest  American  and  Times 
Record,  was  elected  president  of  the 
Noon  Civics  Club,  June  5. 

Mrs.  R.  K.  Gore,  editor  of  the  Ta- 
iwes  (Fla.)  Citisen,  underwent  an  oper¬ 
ation  June  2  at  an  Orlando  hospital.  She 
is  reported  improving. 

C.  F.  Eise,  Cincinnati  Enquirer  corre¬ 
spondent  at  Gallion,  O.,  has  been  named 
editor  emeritus  of  the  Gallion  Inquirer, 
after  55  years  of  service. 

Donald  Fraser,  assistant  to  J.  S.  H. 
Matson,  publisher,  Victoria  (B.C.)  Colo¬ 
nist,  celebrated  his  ninetieth  birthday 
June  2.  He  is  one  of  Victoria’s  most 
picturesque  and  loved  citizens.  He  was 
born  in  Perth,  Ontario,  Canada,  June 
2,  1841.  Mr.  Fraser,  who  enjoys  perfect 
health,  still  walks  to  and  from  the  Colo¬ 
nist  office  daily. 

I  Charles  S.  Ryckman,  editor  of  the  Fre¬ 
mont  (Neb.)  Tribune  and  winner  of  the 
$500  Pulitzer  editorial  prize  for  1930, 
was  recently  initiated  as  an  honorary 
meml)er  of  the  Nebraska  chapter  of  Sig¬ 
ma  Delta  Chi,  professional  journalistic 
fraternity. 

Mrs.  C.  H.  Holderman,  editor  and 
owner  of  the  Cocoa  (Fla.)  Tribune,  is 
visiting  her  daughter  at  Dixon,  Ill. 

X.  D.  Welty,  editor,  Bartlesville 
(Okla.)  E.ramincr  and  his  wife  Mrs. 
Welty  are  recovering  from  injuries 
^ffered_  in  an  automobile  accident  on 
Decoration  day,  in  which  Mr.  Welty 
.'ulfered  bruises  and  Mrs.  Welty  a 
broken  leg. 

George  Fort  Milton,  president  and 
Mitor,  Chattanooga,  (Tenn.)  Nezvs, 
delivered  the  commencement  address  at 
Louisiana  State  Universitv,  Baton  Rouge, 
June  8. 

C.  F.  Kelly  of  the  Kelly-Smith  Com- 
^ny  and_  publisher,  I-'all  River  (Mass.) 
Herald  visited  Fall  River  May  30 

to  attend  the  first  anniversary  of  the 
consecration  ()f  his  friend,  Rt.  Reverend 
^^tssidy,  auxiliary  bishop  of 

John  Temple  Graves  It,  associate  edi- 
(  tor  and  columnist  of  the  Birmingham 
■^se-lierald.  and  Miss  Rose  Duncan 
-mith  of  Birmingham  have  announced 
tneir  engagement. 

associate  editor 

ft  c  "tt'tnni.q/iam  Age-Herald,  sailed 
or  hurope  last  week  where  he  will  rep- 
the  Birmingham  Rotary  Club  as 
mcial  delegate  to  the  international  con¬ 
ation  in  Vienna.  He  will  also  write  a 
rJav  paper  on  economic 

•itlions  on  the  continent. 

Phillips  Hasbrook,  publisher 
w  husi^ss  manager  of  the  Richmond 
I  r  Tinies-Dis/fatch,  has  returned 
I  *  business  trip  to  New  York. 

>N  the  business  office 

C.  SPEP2R,  bu.siness  man- 

N’miif*^’  .  Blade,  and  Frank  S. 

\  tn.  assi.stant  business  m.anager  and 
director,  are  spending  several 
'“tlrs  m  Los  Angeles. 


William  F.  Wiley,  general  manager  of 
the  Cincinnati  Enquirer,  will  deliver  the 
commencement  address  at  Heidelberg 
University,  Tiffin,  O.,  this  month. 

B.  C.  Whitsitt,  advertising  director, 
Decatur  (Ill.)  Review  recently  addressed 
the  Decatur  Rotary  Club  and  the  Decatur 
Y.W.C.A.  on  “Enthusiasm  in  Selling.’’ 

Clayton  Finch,  formerly  of  the  adver¬ 
tising  staff,  Arkansas  City  (Kan.)  Trav¬ 
eler,  has  been  made  advertising  manager 
of  the  Shaumee  (Okla.)  Morning  News 
and  Ez'ening  Star. 

First  Lieut.  Frederick  W.  Schaub, 
business  manager,  Decatur  (Ill.)  Rc- 
view  and  Captain  R.  H.  Dunlap,  assist¬ 
ant  business  manager  of  the  Review,  have 
been  attending  the  U.  S.  Army  reserve 
corps  officers  camp  at  Decatur. 

Fred  Jarvie,  classified  department, 
Toledo  Blade,  and  Mrs.  Jarvie,  are 
parents  of  a  daughter,  Nancy  Lee,  born 
last  week. 

Thom  W.  Corby,  (Waterbury 
(Conn.)  Republican  and  American, 
classified  department  has  returned  from 
a  visit  in  Montreal. 

A.  O.  Toll,  for  the  past  several  years 
with  the  advertising  department,  Janes¬ 
ville  (Wis.)  Gazette  has  joined  the 
advertising  department  of  Oscar  Mayer 
(k  Co.,  Madison,  Wis. 

Miss  Rose  Matson  of  the  classifietl 
department,  Cincinnati  Enquirer,  has 
had  a  number  of  articles  published  by 
magazines  in  the  advertising  field 
recently. 

Brom  Ridley,  advertising  department. 
Little  Rock  Arkaiksas  Gazette,  spoke 
June  2  at  the  Kiwanis  Club. 

Lester  Schultz,  classified  manager, 
Dam'Ule  (Ill.)  Commercial-Nrzvs,  and 
Mrs.  Schultz  are  parents  of  a  son  born 
June  4. 

Aforris  A.  Penter,  advertising 
director,  San  Diego  (Cal.)  Union  arid 
Tribune,  and  Alan  L.  Houser,  business 
manager,  San  Diego  Sun,  have  been 
elected  directors  of  the  San  Diego 
Better  Business  Bureau. 

K.  E.  Moffett  has  been  appointed 
advertising  manager  of  the  Ingiczvood 
(Cal.)  Daily  News  succeeding  Max 
Brunstein  who  has  joined  the  Hunting- 
ton  Park  Signal. 

IN  THE  EDITORIAL  ROOMS 

CAMERON  SHIPP,  editor  of  the 
Forest  HiUs-Kczv  Gardens  (N.Y.) 
Post,  is  in  Europe  for  several  months. 

Walter  M.  Harrison,  managing  editor, 
Oklahoma  City  Daily  Oklahoman  and 
Times,  spoke  June  8  at  the  state  meeting 
of  Izaak  Walton  League  at  Medicine 
Park,  near  that  city. 

George  Esselburne.  city  court  reporter, 
Buffalo  Times,  has  resigned. 

Joseph  Kinney,  sports  assistant,  Utica 
(N.Y.)  Daily  Press,  has  returned  from 
a  week’s  vacation. 

Dr.  Edward  Durney,  music  critic,  Buf- 


FOLKS  WORTH  KNOWING 

Hard  work  in  the  making  of  a  good 
local  newspaper  is  the  creed  of 
Edward  T.  Austin,  the  youthful  execu¬ 
tive  who  became 


editor  of  the 
T oledo  N  e  w  s- 
Bee,  June  3.  He 
believes  in  no 
rigid  set  of  rules 
and  regulations, 
declaring  each 
newspaper  to  be 
an  i  n  d  i  V  i  d  u  al 
problem  with  its 
own  peculiar  ob- 
j  e  c  t  i  V  e  s  a  n  d 
responsibilities. 
“My  theory  of 

Euwakd  T.  Austi.n  newspapering  is 
to  print  a  good 
local  paper,’’  Mr.  Austin  said,  “and  the 
only  rule  that  applies  equally  to  all  news¬ 
papers  in  the  attainment  of  that  aim  is 
hard  work.  The  newspaper  should  set 
up  a  standard  of  good  citizenship  by  per¬ 
forming  its  first  duty  of  supplying  the 
community  with  all  the  news.” 

Mr.  Austin  came  to  Toledo  from  the 
San  Diego  (Cal.)  Sun,  where  he  ha<l 
been  managing  editor  three  years.  Prior 
to  that  he  was  managing  editor  of  the 
Cleveland  Press  two  years. 

The  new  News-Bee  executive  gained 
his  first  journalistic  experience  in  1916 
on  the  Frederick  (Okla.)  Leader.  After 
two  years  in  the  army  he  returned  to 
the  Leader  in  1919  and  the  same  year 
joined  the  Oklahoma  City  Daily  Oklaho¬ 
man  as  a  reporter.  When  he  left  two 
years  later  he  was  Sunday  editor. 

Mr.  Austin  did  general  editorial  work 
on  the  Chicago  Daily  Nen’s  and  Chi¬ 
cago  Herald  &  E.xaminer  for  the  next 
three  years,  and  then  returned  to  Okla¬ 
homa  City  to  join  the  Times  as  city 
editor.  From  this  position  he  went  to 
the  Cleveland  Press  five  years  ago. 

falo  Evening  Nezvs,  has  been  named  act¬ 
ing  health  commissioner  of  Buffalo 
during  the  European  tour  of  Commis¬ 
sioner  Dr.  Francis  E.  Fronezak. 

John  Fletcher,  news  editor,  Buffalo 
Times,  was  injured  severely  al)out  the 
head  and  face  when  he  was  thrown 
through  the  windshield  in  an  automobile 
accident,  June  5. 

Philip  Kinsley,  staff,  Chicago  Trihutve, 
spent  the  recent  week  at  Nashville,  Tenn., 
reporting  the  House  of  Representatives 
hearing  on  the  impeachment  charges  filed 
against  Governor  Henry  H.  Horton. 

Willis  F.  Forbes,  city  editor,  Sioux 
City  Journal  has  been  elected  presi¬ 
dent  of  the  Morningside  college  alumni 
of  that  city. 

Chester  XIorton.  formerly  of  the  Toledo 
News-Bee  and  recently  with  the  Boston 
Transcript  and  Rez'ietv  of  Rez'iews,  has 
rejoined  the  News-Bee  staff. 

(Continued  on  next  page) 


Smith  Writes 


The  weekly  articles  by  Alfred  E.  Smith  are  gaining  in 

popularity.  They  fill  a  place  occupied  by  no  other  writer. 

Mr.  Smith  knows  politics  and  government.  His  articles 

are  informative  and  educational.  And  the  human  qual¬ 

ity  shines  through. 

/Vole*  for  huuy  editor*:  Alfred  E.  Smith  is  one  of  the  busiest  men 
in  the  world.  But  his  weekly  ropy  is  always  on  time.  .  .  .  Zoe  Berkley 
lives  in  a  rottage  at  Tolland,  Conn.,  during  the  summer.  .  .  ,  Roe  Fulker¬ 
son  and  Mrs.  Fulkerson  have  moved  to  “Ourhill,”  their  summer  home 
in  Maryland.  .  .  .  J.  P.  McEvoy,  creator  of  Dixie  Dugan,  has  a  successful 
radio  hour  going,  and  Paramount  is  preparing  to  shoot  his  ^Mister 
Noodle.** 
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James  Hart,  editorial  staff,  Providence 
(R.I.)  Journal,  and  Mrs.  Hart,  are  the 
parents  of  a  son. 

Jack  Carberry  has  joined  the  staff  of 
the  Denver  Rocky  Mountain  News. 

David  Dietz,  science  editor,  Cleveland 
Press,  is  the  author  of  a  book  just  pub¬ 
lished,  “The  Story  of  Science.” 

John  Hubert  Greusel,  former  member 
of  the  staff,  Detroit  Free  Press,  is  seri¬ 
ously  ill  at  Hollywood,  Cal.,  following  an 
operation  for  acute  appendicitis.  His 
father  at  one  time  was  part  owner  and 
associate  editor  of  the  Free  Press. 

Donald  J.  Meath,  until  recently  city 
hall  reporter,  Bridgeport  (Comi.)  Tele¬ 
gram,  has  been  appointed  clerk  of  the 
municipal  board  of  purchases  in  Bridge¬ 
port  at  a  salary  of  $4,500  a  year.  The 
term  is  for  two  years.  Meath  will  suc¬ 
ceed  Louis  J.  Reilly,  who  was  on  the 
copy  desk  of  the  Bridgeport  Post  before 
he  entered  the  city’s  employ  six  years 
ago. 

Robert  E.  Quinn,  Syracuse  (N.Y.) 
Post  Standard  state  editor,  has  returned 
from  a  business  tour  of  the  northern  sec¬ 
tion  of  the  state. 

Dave  Young  has  resigned  from  the  San 
Antonio  Express  reportorial  staff  to  join 
the  Lewis  Advertising  Agency,  San 
Antonio.  Clyde  O.  Wantland  has 
rejoined  the  Express. 

\V.  Cramer,  managing  editor, 

Denison  (Iz.)  Bulletin  v/as  stricken  with 
a  slight  attack  of  paralysis  last  week. 

Niver  \V.  Beaman,  desk  man,  IFatcr- 
bury  (Conn.)  Republican  and  .dmerican, 
is  on  vacation  for  a  month  at  his  home 
in  Corning,  N.  Y.  Mr.  Beaman  also 
plans  a  trip  through  the  middle  West. 

James  P.  Powers,  Detroit  Free  Press, 
correspondent  at  the  state  capital,  Lans¬ 
ing,  is  accompanying  Governor  Wilber 
M.  Brucker  on  a  10-day  tour  of  the  upper 
peninsula  of  Michigan. 

Miss  Carolyn  W.  Stevens,  society 
editor,  Portland  (Me.)  Sunday  Telegram, 
is  on  her  vacation,  visiting  friends  in 
Brookline,  Mass.,  and  Providence,  R.I. 

Lewey  Robinson,  for  the  past  10  years 
political  reporter  Birmingham  (Ala.) 
Post,  has  resigned  to  give  his  entire  time 
to  his  duties  as  a  member  of  the  lower 
house  of  the  Alabama  legislature. 

Thomas  Q.  Lempertz,  of  the  Detroit 
Free  Press,  has  taken  a  leave  of  absence 
and  will  make  a  tour  of  Europe. 

Marian  and  Margaret  Day,  daughters 
of  John  B.  Day,  city  editor,  Denver  Post, 
were  awarded  prizes  in  a  nationwide  story 
writing  contest  conducted  by  the  Maga¬ 
zine  World,  an  educational  publication. 

Hal  Cram,  automobile  editor,  Portland 
(Me.)  Smtday  Telegram  is  spending  his 
vacation  in  the  White  Mountains.  Charles 
W.  Weaver,  Jr.,  is  substituting  for  him. 

(Jeorge  Butler,  telegraph  editor,  Chat¬ 
tanooga  Neu's.  w'ho  has  been  on  an  exten¬ 
sive  western  trip,  has  returned  to  his  desk. 

William  J.  Donahue,  reporter  for  the 
U'aterbury  (Conn.) Republican  is  on  a 
two  weeks’  vacation  in  Canada. 

-Arthur  Linnell,  Swedish  news  reporter, 
Worcester  (Mass.)  Telegram,  has  been 
spending  his  vacation  at  C)nset,  a  summer 
resort  on  Cape  Cod. 

James  W.  Collins,  night  city  editor, 
Cleveland  Plain  Dealer,  was  called  to 
Brockton.  Mass.,  last  week  by  the  death 
of  his  sister  Miss  Agnes  Collins. 

Clark  H.  Galloway,  city  editor.  Council 
Bluffs  (la.)  Nonpareil  was  one  of  the 
judges  at  a  beauty  contest  conducted  by 
one  of  the  theatres  last  week  to  pick  a 
participant  for  the  international  beauty 
contest  to  be  held  in  Galveston. 

Mrs.  Kate  Woodward  Noble,  obituary 
and  religious  editor,  Waterbury,  (Conn.) 
.dmeriean  celebrated  her  36th  year  with 
the  establishment  last  week.  Mrs.  Noble 
is  one  of  the  oldest  working  newspaper 
women  in  New  England. 

Mrs.  Marion  Orchard  Shell,  daughter 
of  W.  R.  Orchard,  editor  of  the  Council 
Bluffs  (la.)  Nonpareil  has  joined  the 
editorial  staff  for  the  summer. 


Eric  Cullenward,  Pacific  Coast  news¬ 
paperman,  formerly  with  Hearst  news¬ 
papers  in  Los  Angeles  and  San  Fran¬ 
cisco,  has  been  appointed  secretary  of  the 
California  State  Highway  Commission. 

Dick  Pierce,  Norman,  correspondent 
for  the  Oklahoma  City  Daily  Oklahoman 
and  Times  is  substituting  for  Jeff  Griffin 
police  reporter,  for  the  Oklahoma  City 
Daily  Oklahoman  who  is  on  his  vacation. 

Robert  Daniel  Burns,  Rochester 
(N.Y.)  Times-Union  reporter,  and 
authority  on  the  expeditions  of  LaSalle, 
is  spending  two  week’s  vacation  in  the 
Georgian  Bay  country  investigating 
reported  discoveries  relating  to  the 
French  explorer.  Burns  is  preparing  a 
book  manuscript  of  LaSalle’s  enterprises 
originating  in  the  Genesee  country. 

Mrs.  Nancy  Hodges,  society  editor, 
Victoria  (B.C.)  Times,  will  spend  her 
vacation  at  Qualicum  Beach  Hotel, 
Qualicum  Beach,  \’ancouvcr  Island. 

George  Harris,  music  critic,  Richmond 
(\^a.)  Timcs-Dispatcli,  has  joined  the 
summer  music  colony  at  Camden,  Me. 
He  recently  purchased  a  summer  home  in 
Ballard  Park. 

Harold  Brown,  desk  man,  Oklahoma 
City  Daily  Oklahoman  has  returned  from 
his  vacation. 

Winfield  S.  Beaman  and  his  wife, 
members  of  the  Springfield  (Mass.) 
Union  news  staff  were  the  week-end 
guests  of  Kenneth  C.  Hughes,  Provi¬ 
dence  (R.I.)  F.vening  Bulletin  and  Mrs. 
Hughes  at  their  home  in  Providence, 
recently. 

Russell  Fox  of  the  copy  desk,  Worces¬ 
ter  (Mass.)  Telegram,  is  on  vacation 
in  Detroit. 

W.  O.  Wiseman,  commercial  reporter, 
Omaha  Bee-News,  spent  last  week  on  a 
good-will  tour  through  central  and  west¬ 
ern  Nebraska,  sponsored  by  the  Omaha 
Chamber  of  Commerce. 

Gene  Lowery  has  returned  to  work  on 
the  Syracuse  (N.Y.)  Post  Standard  staff 
after  several  weeks  in  the  Adirondack*. 

Miss  Gertrude  Harlan,  society  editor, 
and  Mrs.  G.  P.  Mauck,  reporter  and 
assistant  proof  reader,  of  the  Council 
Bluffs  (la.)  Nonpareil,  have  returned 
from  their  vacations.  Max  Namen, 
courthouse  and  federal  building  reporter, 
has  gone  on  his  vacation. 

Morris  Adams,  Rochester  (N.Y.) 
Times-Union  telegraph  editor,  in  on  his 
vacation. 

Archie  Hall,  of  the  feature  department, 
Camden  (N.J.)  Courier,  is  working  on 
the  copy  desk  during  the  vacation  of 
Ben  Courter. 

Charles  Israel,  city  editor  Philadelphia 
Evening  Bulletin,  has  returned  to  work 
after  a  long  illness. 

Edward  Weibling,  veteran  police  re¬ 
porter,  Columbus  (().)  Citizen,  has  been 
ill  in  Grant  hospital  in  that  city. 

Hugh  Thorbahn,  until  recently  assist¬ 
ant  to  his  brother,  Stewart  Thorbahn, 
associate  editor  of  the  Fladdon  Town¬ 
ship  (N.J.)  News,  has  joined  the  At¬ 
lantic  City  News  staff. 

Anne  Whelan,  feature  writer  and  con¬ 
ductor  of  the  column.  “On  The  Spot,” 
in  the  New  Haven  (Conn.)  Times,  ad¬ 
dressed  the  journalism  class  of  New 
Haven  College  of  Commerce  recently. 

Miss  Muriel  F.  Tickner  resigned  June 
1  from  the  Syracuse  (N.Y.)  Post  Stand¬ 
ard  staff.  Her  engagement  to  John 
Brinckerhoff  Kerr  of  Englewood,  N.J., 
was  recently  announced. 

Frederick  A.  Storm,  Rochester  (N.Y.) 
Times-Union  political  writer,  and  Mrs. 
Storm  have  returned  from  a  vacation  in 
Bermuda. 

Leo  Sweet,  member  of  the  Rochester 
(N.Y.)  Times-Union  financial  staff,  is 
on  vacation. 

Tom  Ryan,  sports  editor,  Camden 
(N.J.)  Courier,  is  serving  as  president 
of  the  Camden  County  Baseball  League. 

Roy  Yerger,  Rochester  (N.Y.)  Times- 
Union  reporter  is  receiving  a  master’s 
degree  at  the  University  of  Rochester 
this  month. 

Lloyd  Gregory,  sports  editor,  Houston 
(Tex.)  Post-Dispatch,  was  among  a 
party  of  60  local  sportsmen  who  were 
guests  of  a  sporting  goods  company  on 


an  all-dav  deep  sea  fishing  trip  in  the 
Gulf  of  Mexico.  The  party  caught  1,2()0 
pounds  of  fish. 

James  K.  Nesbitt,  marine  editor,  Vic¬ 
toria  (B.C.)  Times,  has  left  for  a  short 
vacation  to  Kamloops,  B.C.,  where  he 
intends  to  do  mountain  climbing  in  the 
Canadian  Rockies. 

John  W.  Hillman,  formerly  of  the 
Boston  Herald  and  later  head  of  the 
journalism  department  in  Baker  Univer¬ 
sity,  Baldwin,  Kan.,  has  joined  the  copy 
desk  of  the  Indianapolis  Star. 

Marville  R.  Gill,  sports  editor, 
Antonio  Evening  News,  underwent  an 
operation  for  appendicitis,  June  2. 

George  S.  Robbins,  automobile  editor, 
Chicago  Evening  Post,  is  now  conducting 
an  out-of-doors  column  in  the  Post  as 
a  weekly  feature. 

Ina  Gainer,  society  editor,  Oklahom 
City  Times,  is  taking  a  two  weeks' 
vacation. 

David  Barr  Chidsey  has  returned  to 
New  York  after  six  months  in  tht 
Hawaiian  Islands.  Chidsey  has  been 
doing  free-lancing,  and  substituted  as 
correspondent  of  the  Associated  Press 
in  Honolulu  for  a  number  of  weeks 
during  the  illness  of  Homer  T.  Ash- 
baugh.  Chidsey  was  formerly  on  the 
N^ew  York  World. 

Ted  Cannon,  reporter,  and  George 
Easter,  librarian.  Salt  Lake  City  Deseret 
News  are  on  vacation. 

Eileen  Draper  and  Helen  Dann  have 
recently  joined  the  women’s  staff  of  the 
Syracuse  (N.Y.)  Post  Standard. 

Miss  Jennie  Vimmerstedt,  religious 
editor,  Jamesto^vn  (N.Y.)  Evening 
Journal  has  returned  to  her  desk  after 
a  ten  weeks’  absence  due  to  illness. 

Frank  S.  Hoag,  Jr.,  son  of  the  pub¬ 
lisher,  will  join  the  editorial  staff  of  the 
Pueblo  (Col.)  Star-Journal  July  1,  fol¬ 
lowing  his  graduation  from  Princeton. 

La  Rue  P.  Daniels  of  the  Clevelmi 
Plain  Dealer  city  staff,  has  returned 
from  Palm  Beach,  Fla.,  where  he  spent 
the  winter  and  spring  on  the  Palm  Beach 
Times. 


Joe  Sheridan,  formerly  of  the  Oaklatd 
((Zal.)  Post-Enqurer,  has  joined  the  Wf 
Lake  Tribune,  as  police  reporter,  suc¬ 
ceeding  R.  A.  Johannsen  who  has  be¬ 
come  a  deputy  sheriff. 

Charles  Briggs  has  joined  the  Cleie- 
land  Plain  Dealer  reportorial  staff.  He 
is  a  former  student  of  Oxford  Univer¬ 
sity,  England. 

John  R.  P.  Brady,  of  the  copy  desk. 
Bridgeport  (Conn.)  Telegram,  has 
resigned. 

Mellor  A.  Jones,  Waterbury  repre¬ 
sentative  of  the  Bridgeport  (C)onn.l 
Sunday  Herald,  has  resigned  to  join  the 
staff  of  the  Bridgeport  Times-Star.  He 
was  formerly  on  the  staff  of  the  Bridge¬ 
port  Telegram. 

Saul  Lehrer,  New  York  Evening  Jov- 
tMl  financial  staff  is  spending  his  vaca¬ 
tion  in  the  Adirondacks. 


Karl  W.  Fischer,  of  the  staff,  Indian¬ 
apolis  News,  received  a  master  of  arts 
degree  from  Indiana  University  this 
month. 


Gene  Peach,  state  editor  of  the  Okk- 
homa  City  Daily  Oklahoman,  and  Mrs 
Peach,  are  parents  of  a  son  born  June  6 

Naylor  Stone,  sports  editor.  Mcmpkii 
(Tenn.)  Press-Scimitar,  and  Mrs.  Stone, 
spent  the  week  on  vacation  at  El  Rene 
Cikla.,  his  former  home,  and  Conway 
Ark. 

C.  Everett  Roberts,  who  recetuly 
graduated  from  Syracuse  Universitv»‘ 
joined  the  staff  of  the  Jamcstoien  (N-*-’ 
Evening  Journal. 

G.  O.  Robinson,  Jr.,  staff,  Mernfie^ 
Commercial  Appeal,  was  at  Wynne,  Ark 
June  4,  for  the  first  annual  raspberr 
festival  for  counties  in  that  territory- 


Sam  C.  Johnson  has  returned  to  the 
rewrite  desk  of  the  Houston 
Post-Dispatch  after  covering  a 
session  of  the  legislature  at  Austin.  V 
Kilman,  roving  staff  correspondent.  » 
been  assigned  to  remain  in  Austin  durw 
the  term  of  office  of  Governor  Ro**^ 
Sterling,  publisher  of  the  Post-Dispato- 
Miss  Patricia  McNealy,  aviation  editor 
(Continued  on  page  44) 
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40  Million  Dollars 

for  Public  Improvements  in 

Kansas  City 


By  a  4-to-l  majority  the  people  of  Kansas  City 
and  Jackson  County,  Mo.,  have  just  voted  to 
spend  40  million  dollars  in  public  improvements. 
Only  a  2-to-l  majority  was  necessary  but  Kansas  City 
made  it  4  to  1  for  good  measure. 

Special  tax  assessments  in  districts  benefited  by  traffic- 
ways  will  add  another  10  million  dollars  to  the  total. 

Not  one  of  the  20  bond  proposals  was  defeated. 
The  victory  was  overwhelming.  Never  before  has 
Kansas  City  adopted  a  program  of  such  magnitude. 
Never  before  has  Kansas  City  voted  with  such  unan¬ 
imity  on  a  civic  issue. 

A  new  city  hall,  a  new  county  court  house,  a  new 
public  auditorium,  a  new  stadium,  new  traffieways,  are 
among  the  items  in  the  list  of  improvements. 

For  two  years  Kansas  City  has  seen  a  tremendous 
expansion  in  buildings  financed  by  private  capital.  Four 
structures  of  28  to  32  stories  have  recently  been  erected 
or  are  nearing  completion.  A  dozen  buildings  of  less 
altitude  have  also  been  added  to  the  downtown  district. 


Just  the  private  projects  about  to  be  started  (not 
counting  the  ones  completed  or  under  way)  represent 
conservatively  1  5  million  dollars.  The  new  post  office 
building,  contract  for  which  has  been  let,  will  add  4J4 
million  dollars. 

A  grand  total  of  69yi  expended  for  major  projects 
in  Kansas  City’s  program  of  building  and  trafheway 
development. 

Advertisers  who  desire  to  serve  this  progressive, 
forward-looking  community  will  find  in  The  Kansas 
City  Star  a  medium  sufficient  to  their  requirements — 

Circulation  coverage,  the  most  thorough  in  America! 

Advertising  rate,  the  lowest  in  America! 


EVENING  297,125 


MORNING  295,399 


SUNDAY  311,791 
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Houston  (Tex.)  Post-Dispatch,  left 
recently  for  New  Mexico  where  she  will 
spend  her  vacation  visiting  friends. 

Edwin  H.  Gooding,  Buffalo  (N.Y.) 
Evening  Netcs  copy  desk,  has  returned 
from  a  trip  into  Eiastern  New  York. 

June  Burn,  columnist,  Bellingham 
(Wash,)  Herald,  is  now  on  her  way  to 
Alaska.  She  will  be  gone  a  month, 
gathering  material  for  her  column  "Puget 
Soundings.” 

Willis  Wilbur,  telegraph  editor, 
Worcester  (Mass.)  Telegram,  passed 
one  week  of  his  vacation  at  Buffalo, 
N..  Y.,  and  t<K>k  a  motor  trip  this  week 
along  CajK;  Cod. 

John  S.  Sparks,  oil  reporter,  Tulsa 
(Okla.)  World  was  at  Oklahoma  City, 
June  5  and  6,  for  the  meeting  of  the 
Oklahoma  Petroleum  Marketers  Asso¬ 
ciation. 

Arthur  Shumway,  feature  writer  and 
conductor  of  The  Index  Finger  column 
for  the  Evanston  (Ill.)  News-Index,  is 
the  author  of  a  short  story,  “Larry 
Wade,”  appearing  in  the  June  nunilier 
of  The  Midland,  literary  magazine. 

William  H.  Warren,  for  more  than  20 
years  a  member  of  the  news  staff  of  the 
Portland  Oregonian,  has  retired  as  Sun¬ 
day  editor.  Philip  H.  Parrish,  editorial 
writer,  succeeds  him. 

PRESS  ASSOCIATION  NOTES 

^  ICH.ARD  OWEN,  columnist  for  the 
Staten  Island  Transcript  has  I)een 
appointed  Associated  Press  representa¬ 
tive  for  Staten  Island. 

Edward  C.  Soderberg,  formerly  of  the 
Martinet  (Cal.)  Contra  Costa  Gazette, 
has  joined  the  San  Francisco  oftice  of 
the  .Associated  Press. 

S.  Edward  Jones,  formerly  with 
the  Houston  (Tex.)  Post-Dispatch  and 
recently  a  reporter  on  the  Longview 
(Tex.)  Keu>s,  has  joined  the  staff  of 
the  United  Press  in  Dallas. 

James  Crossley,  telegraph  editor, 
Buffalo  Times,  joined  the  United  I’ress 
New  York  staff  this  week. 

William  J.  Kelly,  graduate  of  Columbia 
School  of  Journalism,  and  James  C. 
Walker  of  Lampassas,  Tex.,  brother  of 
Stanley  Walker,  city  editor  of  the  Nezv 
York  Herald  Tribune,  have  been  added 
to  the  New  York  staff  of  International 
News  Service. 

Dupont  Wright,  formerly  of  the  Nezv 
York  Times  London  oftice,  has  been 
added  to  the  New'  York  foreign  depart¬ 
ment  of  l.N.S. 

M.  O.  Chenoweth,  I.N.S.,  Cleveland 
bureau  manager,  Croswell  Bowen  of  the 
New  York  office,  and  James  Hilcman 
of  the  Los  Angeles  staff,  are  on  vacation 
for  two  weeks.  George  Doyng  is  acting 
as  Cleveland  manager  during  Cheno- 
weth’s  absence. 

Morris  J.  Harris,  Associated  Press 
correspondent  at  Shanghai,  is  coming  to 
the  L^nited  States  in  July  for  a  three- 
months’  leave.  He  lives  in  Kansas, 
City,  Mo. 


James  P.  Howe,  son  of  E.  W.  Howe, 
has  been  acting  chief  of  the  Associated 
Press  bureau  at  Tokio  in  the  absence  of 
Glenn  Babb  who  is  visiting  the  United 
States. 

Henry  E.  Mooberry,  manager  of  the 
Portland  (Me.)  office  of  the  Associated 
Press  and  Mrs.  Mooberry  are  parents  of 
a  daughter  born  June  1. 

J.  M.  Kendrick,  executive  news  editor. 
Associated  Press,  New  York,  returned 
this  week  from  a  vacation  in  the  Penn¬ 
sylvania  mountains. 

Sidney  Whipple,  of  the  United  Press 
New  A  ork  office  is  in  France  accom¬ 
panying  the  group  of  American  city 
mayors  on  their  tour.  He  will  return 
June  20. 

Frank  H.  Bartholomew,  Pacific  Coast 
division  manager.  United  Press,  has 
returned  to  San  Francisco  by  boat  from 
New  York. 

Lloyd  Allen,  foreign  department. 
United  Press,  is  back  from  a  vacation 
in  Canada. 

C.  E.  Kenyon,  news  picture  mat 
editor.  Associated  Press,  New  York, 
was  recently  called  to  his  home  in  Med¬ 
ford,  Ore.,  by  the  death  of  his  father. 

J.  R.  Brackett.  .Associated  Press  busi¬ 
ness  writer.  New  York,  is  spending  his 
vacation  in  Iowa,  visiting  his  mother. 

Wilson  Hicks,  news  editor  of  the 
Asscxriated  Press  Feature  Service,  New 
A'ork,  will  spend  his  vacation,  starting 
next  week,  in  Sedalia,  Mo. 

F.  B.  Colton.  Associated  Press  sci¬ 
ence  editor,  stationed  in  Washington, 
will  spend  his  vacation,  starting  next 
week,  in  New  England. 

W.  J.  Davis,  Associated  Press  feature 
editor  stationed  at  Atlanta  will  motor  to 
Asheville,  N.C.,  next  week  on  his 
vacation. 

Alvin  Hallmann.  .Associated  Press 
cable  staff.  New  York,  has  been  trans¬ 
ferred  to  the  London  bureau. 

F.  H.  Gervasi  and  Robert  St.  John, 
both  formerly  of  the  Philadelphia 
Keeord,  St.  John  as  assistant  telegraph 
editor,  have  joined  the  Associated  Press 
night  local  staff  in  New  A’ork. 

W.  _  \\’.  Chaplin,  formerly  of  the 
Associated  Press  l^ndon  jiureau,  has 
returned  to  the  New  York  local  staff. 

Byron  Darnton  has  t)ccn  transferred 
by  the  Associated  Press  from  the  day 
h)cal  staff.  New  York,  to  the  cable 
department. 

Theodore  F".  K<x)p  has  been  trans¬ 
ferred  from  the  Associated  Press  Des 
.Moines  bureau  to  the  night  staff  in 
New  York. 


ASSOCIATIONS 

IV/f  EMBERS  of  the  Wo.mkn's  Nationai. 

Press  Ch'b  were  entertained  at  tea 
bv  Mrs.  Hoover  in  the  garden  of  the 
White  House,  June  3. 

Reginald  F.  Heber,  member  of  Hel)cr 
Brothers  Printing  Company,  has  been 
chosen  president  of  the  Columbus  (O.) 
.Advertising  Club.  W.  O.  Dunson  and 
G.  R.  Johnson  arc  the  new  vice-presidents 
and  Edward  R.  Brown  is  treasurer.  D. 
G.  Starkey  continues  as  secretary. 


W^i^^^r^^SrPiiblisher. . 

^Th™  State  cfit  ’  Partlowe  Company  " 

-The  STATE  to  -  deS*  we* ‘f'eerthat‘  we 

thly  -x  «t''aVned"‘*durmR 

to  you.  when  y°“Xye«r».  After  all  ia  ThrParllowe  Company. 

«>!rf;r°,:^o°*nr;nd\haf.  what  w^e^o^afron^h^^^^^^ 
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WEDDING  BELLS 

AMES  THADDEUS  DUNN,  editor 
of  the  New  Bedford  (Mass.)  Times, 
to  Miss  Beatrice  Ellen  Woodward  of 
Fall  River,  Mass.,  at  St.  Anthony’s 
church  in  Portsmouth,  R.  L,  last  week. 

F.  R.  Pound,  editor,  Mayo  (Fla.)  Free 
Press,  to  Miss  Elizabeth  Hart  of  the 
same  city,  May  29  at  Jasper,  Fla. 

Justin  Gibson,  of  the  Kentucky  office, 
Cincinnati  Enquirer,  and  also  conductor 
of  Gibson’s  Kentuckians,  a  dance  orches¬ 
tra,  to  Miss  Hazel  Caldwell  of  Coving¬ 
ton,  May  23. 

Willard  Bassmann,  news  editor.  Clare- 
more  (Okla.)  Messenger,  to  Miss  Ruth 
Verfurth  of  Tulsa,  Okla.,  June  5  at 
Independence,  Mo. 

Winston  Phelps,  former  editor  ami 
publisher  of  the  Harzvichport  (Mass.) 
Chronicle,  to  Miss  Dorothy  D.  Hall  of 
East  Orange,  N.  J.,  recently.  E^ch  w'as 
graduated  from  Columbia  University  this 
month  and  Phelps  received  a  Pulitzer 
traveling  scholar.ship  for  a  year’s  travel 
in  Europe. 

George  A.  Ahearne,  sports  editor,  Lynn 
(Mass.)  Item  to  Miss  .Alice  Barker,  of 
Lynn,  June  2. 


CHANGES  OF  OWNERSHIP 

Elk  CITY  (Okla.)  Journal  has  lieen 
sold  to  L.  G.  Hardy  of  Maud,  Okla. 
Mr.  Hardy  also  owns  the  Maud  Daily 
Enterprise.  Mr.  Haggard  the  retiring 
editor  and  publi.sher  will  remain  in  Elk 
Citv  with  the  staff  of  radio  station 
KGMP. 

Frank  D.  Hills  has  purchased  from 
Tom  Mitts  an  interest  in  the  Aft  on 
(Okla.)  American. 

Odie  Minatra,  formerly  of  Dallas,  has 
purchased  the  Karnes  City  (Tex.)  Cita¬ 
tion.  weekly,  from  Dan  \V.  Huffor  and 
has  taken  charge  as  editor. 

John  .A.  Murphy  has  purchased  the 
.S’d/i'wi  (Mass.)  Sunday  Tribune.  The 
Naumkeag  Publishing  (Company  formerly 
published  the  paper;  John  T.  Donehue, 


presidc-nt,  and  Arthur  G.  Flynn,  editor 
and  publisher. 

Bonham  (Tex.)  Herald,  a  weekly 
owned  by  E.  C.  McClure,  has  been  sold 
to  E.  C.  Velmer  of  Huston,  Mo. 

ON  THE  MECHANICAL  SIDE 

pLAIR  H.  WALBRIDGE  of  the 
^Rochester  Democrat  Chronicle  last 
week  was  elected  president  of  Rochester 
Typographical  Union  15. 

Emerson  P.  Howard  was  elected  presi¬ 
dent  of  the  Omaha  Typographical  union 
May  27. 

The  Tulsa  Typographical  Union,  re¬ 
cently  elected  G.  O.  Murray,  president; 
George  E.  Palmer,  vice-president;  and 
Sam  Moore,  secretary-treasurer. 

E'rank  J.  Mahon,  secretary  and  treas¬ 
urer  of  the  Providence  (R.L)  Typo¬ 
graphical  Union  was  re-elected  last  week 
by  a  vote  of  99  to  98  for  his  opponent, 
Augustine  M.  McNamee.  Ulric  R 
Shortley  was  chosen  president  with 
David  H.  Goldman  vice-president  and 
Frank  J.  Carr  recording  secretary. 

J.  Franklin  Derry  has  just  completed 
39  years’  service  in  the  composing  room 
of  the  Uhrichsville  (O.)  Chronicle.  He 
is  foreman  of  the  plant. 

G.  A.  LaVelle  recently  was  elected 
president  of  Denver  Typographical  Union, 
No.  49.  B.  A.  Howard  was  named  vice- 
president  and  E.  E.  Goshen,  secretary- 
treasurer. 


SCHOOLS 

pAUL  WALKER  of  Columbus  and 
Harvey  Miller  of  Cleveland  have 
been  chosen  business  manager  and  editor, 
respectively,  of  the  I-anter,  Ohio  State 
University  daily,  published  at  Columbus. 

Two  staff  writers  of  the  Omaha  Bee- 
Nezvs,  Jack  Erickson  and  Cliff  F. 
Sandahl,  were  awarded  Sigma  Delta  Chi 
loving  cups  at  a  recent  honors  convoca¬ 
tion  at  the  University  of  Nebraska  for 
writing  the  best  stories  appearing  in 
the  Daily  Nebraskan,  student  newspaper. 


2O9247  Families 
Can^t  ALL  Be  Wrong! 


When  that  many  fatnilic.s  show  their 
preference  for  The  Schenectady  UNICJX- 
STAR  by  payinjr  three  cents  a  day  .  .  . 
in  cash  ...  to  have  it  in  their  homes  each 
afternoon  .  .  .  and  use  it  profitably  in  their 
marketin|r  and  shopping  .  .  .  they  can’t 
.ALL  he  wrong. 


Market  Action 

Families 


The  keenest  and  shrewdest  advertisers 
think  they  are  right — and  prove  it  to 
their  own  profit  by  using  more  UNION- 
ST/\R  advertising  space  .  .  .  Food  adver¬ 
tisers  102,990  lines  more — Department 
stores  100,119  lines  more  in  the  first  four 
months  of  1931  as  compared  with  1930. 


Evenings 


Conferences 


Buying  Decisions 


Every  advertiser  is  under  obligation  to 
give  his  business  the  fullest  opportunity 
to  jirosper  .  .  .  especially  now.  And  no 
advertiser  can  certainly  do  that  in  Sche¬ 
nectady  without  adecpiate  advertising 
use  of  the  home  newspaper  that  now  so 
uiujuestionahly  dominates  that  market 
.  .  .  and  in  the  evening,  too. 


Seheneetady  Union -Star 

“Always  in  the  home,  every  evening,  for  everybody” 

CHAS.  H.  EDDA’’  CO.,  National  Representative 
New  York — Chicago — Boston 


A  Thirty  Minute 
Car  Ride 


Wilshirc  Bouivvard,  Los  Angeles 


Just  about  50  per  cent  of  the  entire  population  of  Southern  California — 
1,^97,084  people,  or  about  375,000  families,  accordins  to  the  1930 
census  of  the  A.  B.  C.,  live  within  ten  miles  of  the  center  of  the  city  of 
Los  Angeles.  .  .  .  less  than  a  half  hour  by  ^automobile  or  street  car  from 
''downtown.'' 

These  people  make  up  what  is  unquestionably  the  richest  metropolitan 
market  in  America.  They  have  an  average  annual  spendable  income  per 
capita  of  $1,351.  .  .  .  higher  by  far  than  any  other  similiar  size  (or  larger) 
community  in  the  world. 

The  1930  A.  B.C.  Audit  Report  shows  that  194,053  of  these  prosperous 
families  have  The  Los  Angeles  Evening  Herald  come  into  their  homes  six 
days  a  week.  This  coverage  of  America’s  fifth  city  is  66,000  copies  more, 
or  52  per  cent  greater,  than  is  offered  by  the  second  Los  Angeles  daily 
(a  morning  paper),  and  nearly  two  and  one  half  times  that  of  the  second 
afternoon  paper.  .  .  .  and  that’s  a  big  reason  why  Media  Records  reports 
that  in  1930  The  Evening  Herald  lead  tke  second  Los  Angeles  daily  by 
3,874,450  lines,  and  why  The  Evening  Herald  has  for  years  carried  more 
Display  Advertising,  both  local  and  national,  than  any  other  daily  news¬ 
paper  on  the  Pacific  coast. 


Any  Schedule  Designed  to  cover  Los  Angeles  Should  begin  With  the 


L.OS  .A.NCCL.ES 


EVEN  I  NO  HERALD 


Represented  in 


New  York 
by 

HERBERT  W.  MOLONEY 
342  Madison  Ave. 


Chicago 

by 

JOHN  H.  LEDERER 
326  Madison 


Detroit 

by 

RAY  MILLER 
General  Motors  Bldg. 


San  Francisco 
by 

A.  J.  NORRIS  HILL 
Hearst  Bldg. 
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AVERAGE  SOLICITOR  A  CIRCULATION 
SELLER  ONLY,  STORE  MEN  BELIEVE 

Replies  to  Questionnaire  Lead  Writer  to  Doubt  That  News* 
papermen  Know  How  to  Sell  Space  to  Department 
Stores — Urges  Study  of  Merchandising 


By  A  SOLICITOR 


D 


EPARTMEXT 
think  much  of 


store  people  don’t 
us.  IJy  “us”  I  refer 


to  solicitors  of  department  store  advertis¬ 
ing.  We  have  felt  that  the  situation  was 
bad  but  in  order  to  find  out  definitely 
the  opinions  of  department  store  people 
we  drafted  the  following  questionnaire 
which  was  sent  to  a  number  of  leading 
retail  advertising  executives  in  various 
sections  of  the  country. 

1.  Has  the  average  newspaper  solicitor  a 
working  knowledge  of  retail  sales 
{ilanning  ? 

2.  Have  you  at  any  time  placed  any  value 
on  the  opinions  of  a  newspaper  solici¬ 
tor  in  relation  to  your  problems? 

3.  Aside  from  the  A.B.C.  circulation  re¬ 
port  does  a  newspaper  solicitor  pro¬ 
vide  you  with  any  information  in  rela¬ 
tion  to  harmonizing  your  price  lines 
with  the  editorial  appeal  of  his  news- 
pajier  ? 

4.  Please  state  freely  how  you  feel  about 
newspaper  solicitors? 

And  the  replies  amazed  us.  All  of 
these  leading  retail  advertising  executives 
answered  the  first  three  questions  nega¬ 
tively.  Regarding  their  “frank  opinion” 
of  newspaper  solicitors  one  states:  “The 
average  newspaper  solicitor  sells  his 
paper  on  a  circulation  basis.  He  is 
usually  not  a  practical  advertising  man 
and  has  very  little  knowledge  of  the  re¬ 
tail  business  and  its  problems.  He  is 
usually  absolutely  untrained  in  the  pres¬ 
entation  of  constructive  suggestions.  He 
is  a  circulation  seller — no  more  and  no 
less.” 

Another  says,  “Not  important  with  us 
as  local  advertisers.” 

Here’s  one  from  down  South :  “News¬ 
paper  solicitation  is  a  farce  so  far  as  the 
average  retail  advertiser  is  concerned. 
Most  of  them  waste  their  time  chasing 
copy  and  the  extent  of  their  solicitation 
usually  amounts  to  ‘we  carried  two  pages 
for  you  last  year,  don’t  fall  down  on  us 
this  year.’  ” 

And  still  another :  “The  outstanding 
contribution  of  the  newspaper  solicitor 
consists  of  reasons  why  a  store  should 
spend  more  in  his  paper — why  the  other 
pai)er  is  a  mess — and  why  the  proofs  are 
late.” 

.^nd  this  from  an  advertising  man  in 
a  relatively  small  city:  “When  a  solicitor 
quotes  me  his  A.B.C.  circulation  report, 
as  a  rule  he  is  dumbfounded  when  I  ask 
him  how  many  subscribers  in  that  report 
can  really  be  counted  as  prospective  cus¬ 
tomers  for  my  store.  Every  advertiser 
who  is  interested  in  response  and  returns 
to  his  publicity  is  naturally  interested  in 
this  answer,  and  that  seems  to  l)e  the  one 
question  the  average  solicitor  cannot 
answer  satisfactorily  and  convincingly.” 

This  is  a  deplorable  situation,  both 
from  a  viewpoint  of  the  newspaper  and 
the  department  store.  Furthermore,  it 
is  evidently  not  confined  to  any  one  sec¬ 
tion  of  the  country.  Although  we  did 
not  send  the  questionnaire  to  every  ad¬ 
vertising  manager  in  every  city  we  feel 
rather  definitely  sure  had  we  done  so, 
that  the  answers  would  have  been  the 
same. 

Now  this  is  nothing  new.  One  out¬ 
standing  advertising  man  in  this  country 
stated  two  years  ago  in  a  si^ech  which 
he  made  before  the  International  Asso¬ 
ciation  of  Newspaper  Advertising  Execu¬ 
tives:  “I  am  convinced  that  the  adver¬ 
tising  departments  of  the  average  metro¬ 
politan  newspaper  are  of  no  assistance  to 
retailers.  Solicitors  are  assigned  to  ac¬ 
counts,  which  they  ‘contact’  now  and 
again.  Very  little  is  accomplished  by 
these  interviews.  The  time  of  the  ad¬ 
vertising  manager  or  his  assistant  is 
usually  wasted  but  that  can  hardly  be 
called  accomplishment.” 

This  man  had  the  courage  to  state 
exactly  what  the  conditions  were  within 
his  experience.  This  speech  w-as  cussed 
and  discussed  all  over  the  country,  quoted 
and  mis-quoted.  Very  little  was  done 


alx)ut  it  except  in  one  or  two  instances. 

In  a  few  instances,  the  newspapers 
have  recognized  the  fact  that  department 
store  people  have  hundreds  of  problems. 
They  know  from  the  outset  that  retailers 
appropriate  huge  sums  of  money  for 
advertising  to  be  spent  in  newspapers. 
The  advertising  managers  of  these  re¬ 
tail  stores  are  anxious  to  spend  it  just 
as  wisely  as  possible.  In  fact  that  is 
the  primary  responsibility  of  any  ad¬ 
vertising  manager  and  for  that  reason 
they  are  wide  open  to  every  suggestion 
which  will  contribute  to  the  increased 
effectiveness  of  their  expenditures.  When 
you  stop  to  realize  tJiat  there  are  from 
10,000  to  40,000  different  promotional 
items  in  the  department  store  you  will 
then  begin  to  realize  the  importance  of 
knowing  how  to  advertise  many  of  these 
items.  You  will  also  begin  to  appreciate 
the  many  problems  facing  retail  adver¬ 
tising  managers  and  you  will  immediately 
begin  to  study  pertinent  phases  of  their 
problems  in  order  to  provide  them  with 
information — not  simply  relying  upon 
your  portfolio  in  which  you  keep  only 
circulation  records  and  rate  cards.  For 
example :  how  many  solicitors  who  read 
this  article  can  intelligently  discuss  the 
theory  and  practice  of  price  lining? 
How  many  can  give  any  assistance  on 
ideas  or  suggestions  to  promote  sales  of 
boys’  clothing — or  any  other  department? 
How  many  can  tell  the  store  the  shop¬ 
ping  habits  of  the  readers  of  their  news¬ 
papers?  Or,  in  other  words,  if  it  would 
be  wise  to  carry  a  greater  linage  on  the 
^.95  shoe  rather  than  the  $8.95  shoe 
in  their  newspapers  or  vice  versa?  How 
many  can  tell  the  store  what  day  of  the 
week  would  insure  greatest  returns  from 
the  promotion  of  a  certain  department’s 
merchandise?  How  many  newspaper 
solicitors  made  an  effort  to  obtain  copy 
from  either  the  men’s  clothing  or  sport¬ 
ing  goods  department  to  tie  up  with  the 
opening  of  the  baseball  season?  How 
many  equip  themselves  with  advance 
knowledge  of  various  sports  events  to  be 
held  in  their  city  in  order  to  enable  them 
to  promote  more  space? 

Isn’t  it  true  and  won’t  you  admit  that 
our  solicitations  consist  mainly  of  com¬ 
paring  our  linage  with  that  of  our  com¬ 
petitors,  and  asking  for  equal  copy  or 
i)etter? 

Looked  upon  as  a  group,  the  newspaper¬ 
men  are  totally  unorganized  in  their  at¬ 
tempts  to  help  solve  the  riddle  of  the 
promotion  of  merchandise.  Perhaps  that 
is  the  reason  for  our  lack  of  knowledge 
and  the  ineffectiveness  we  are  charged 
with.  The  national  departments  of  our 
newspapers  are  much  more  adequately 
.set  up  to  serve  national  advertisers.  The 
local  field  is  left  more  or  less  to  luck 
and  chance  and  daily  pleading  for  busi¬ 
ness.  Of  course,  this  is  not  100  per 
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Specimen  sheets  showing 
all  sizes  of  this  authentic 
Ludlow  typeface  will  be 
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LudlowTypograph  Company 
2032  Clybourn  Ave.,  Chicago 


cent  true  because  there  are  notable  in¬ 
stances  where  local  men  know  their  busi¬ 
ness  ;  I  am  talking  now  in  general  terms. 

Now  on  the  other  hand,  take  the  re¬ 
tail  advertising  men  of  department  stores. 
They  are  organized  and  very  well  or¬ 
ganized.  Do  we  local  solicitors  know 
that  there  is  a  group  of  the  National 
Retail  Dry  Goods  Association  called  the 
Sales  Promotion  Division — with  one  of 
the  most  brilliant  advertising  men  in  the 
country  as  its  chairman?  Do  we  know, 
furthermore,  that  this  division  has,  in 
addition  to  a  board  of  directors,  more 
than  500  retail  advertising  executives  in 
its  membership?  This  division  has  func¬ 
tioned  for  years  in  developing  improved 
methods  of  retail  advertising.  For  its 
members,  its  central  office  disseminates 
successful  advertising  experiences  and 
exchanges  interesting  promotional  ideas 
and  techniques.  Moreover,  it  holds  two 
conventions  each  year  wherein  are  dis¬ 
cussed  vital  advertising  problems  of  im¬ 
mediate  interest  to  the  entire  retail 
advertising  craft. 

We  newspaper  solicitors  would  do  well 
to  organize  ourselves  into  an  auxiliary 
group  to  sit  at  the  door  of  this  Sales 
Promotion  Division  asking  for  admit¬ 
tance  to  their  deliberations.  But  this 
isn’t  at  all  necessary.  Out  of  .sheer  wil¬ 
lingness  to  help  us  become  better  solici¬ 
tors  they  have  recently  opened  their 
doors  and  have  invited  newspapermen  to 
become  subscribing  members  for  an  ab¬ 
surdly  nominal  fee  which  scarcely  covers 
the  cost  of  a  year’s  correspondence. 

At  the  present  time  without  aggres¬ 
sively  publicizing  this  privilege,  the  Sales 
Promotion  Division  now  counts  among 
its  membership  many  of  the  leading  news¬ 
papers  in  the  country. 

This  division  publishes  periodically,  the 
“Data  Book”  which  is  filled  with  retail 
advertising  knowledge  vital  to  us  as  so¬ 
licitors — providing,  of  course,  it  is  granted 
that  we  should  become  helpful  by  being 
advertising  executives.  Frequently  ma¬ 
terial  in  this  publication  is  worth  the 
yearly  fee  because  it  is  primarily  written 
by  department  store  advertising  men  for 
denartment  store  advertising  men.  In 


addition  to  this  publication,  the  division 
keeps  three  or  four  committees  busy  in 
studying  immediate  major  problems. 

Other  publications  of  another  group  of 
the  National  Retail  Dry  Goods  Associa¬ 
tion,  the  Merchandise  Managers’  Di¬ 
vision,  are  available,  notably.  The  Buyer’s 
Manual,  which  is  an  invaluable  collection 
of  articles. 

There  are  other  sources  of  information 
which  could  be  utilized  by  us  newspaper 
men,  such  as  Retailing,  a  weekly  periodi¬ 
cal  published  by  the  Fairchild  people; 
the  Journal  of  Retailing,  a  quarterly 
bulletin  published  by  the  New  York  Uni- 
v'ersity  School  of  Retailing;  and  of 
course,  there  are  numerous  books  on  re¬ 
tailing  which  are  invaluable,  such  as 
Paul  Mazur’s  book  and  Edward  Filene’s 
book  on  “Model  Stocks.” 

EnmoR  &  PenuSHER  has  also  pub¬ 
lished  invaluable  articles  on  reader  habits 
which  can  be  used  in  department  store 
solicitations. 

As  some  of  us  see  it,  the  only  way 
“out”  of  a  distasteful  situation  is  to  hook 
up  with  some  of  these  agencies  and  find 
out  how  department  store  people  are  buy¬ 
ing  advertising.  We  will  then  know  how 
to  sell  advertising. 


SUMMER  MEETING  SCHEDULED 

Summer  meeting  of  the  Interstate  Ad- 
vertisingiManagers  Association  will  be 
held  July  11  at  the  .\nthony  Wayne 
hotel,  Waynesboro,  Pa.  David  Knipe, 
Lonsdale  (Pa.)  North  Penn  Reporter, 
is  president;  C.  E.  Stoneback,  JVesI 
Chester  (Pa.)  Local  News,  vice-presi¬ 
dent;  John  T.  Wagner,  Pottstown  (Pa.) 
Nru’s,  secretary,  and  A.  Wesley  Stone. 
Bridgeton  (N.J.)  Evening  Nexvs,  secre¬ 
tary. 


TWO  NEW  A.P.  BUREAUS 

New  Associated  Press  bureaus  have 
been  established  in  San  Diego,  Cal.,  and 
Amarillo,  Tex.,  recently.  The  San  Diego 
bureau  in  the  Union-Tribune  building  is 
under  the  direction  of  W.  E.  Warne,  and 
the  .Amarillo  office  in  the  Globe-News 
building,  directed  by  H.  Montgomery. 
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WHAT  PRICE  GOOD  PRINTING? 

At  the  recent  conference  of  mechanical  men  under  the 
auspices  of  the  A.N.P.A.,  the  poor  printing  exhibited  was 
an  eye-opener. 

The  reason  for  so  much  poor  newsprinting  now  current 
may  not  be  far  to  seek,  nor  hard  to  find.  In  a  well-meant 
desire  to  economize  too  many  publishers  are  chasing  after 
pennies  and  reaping  a  harvest  of  poor  printing.  Many 
publishers  have  already  learned  that  there  is  a  brand  of 
economy  which  is  too  expensive,  and  many  more  will  sooner 
or  later  learn  it,  too. 

By  going  back  to  better  ink,  better  newsprint,  better  metal 
and  better  mats,  publishers  are  able  to  produce  better 
papers  —  clearly  and  cleanly  printed  papers  —  which  are 
easily  read  and  make  for  happy  and  contented  readers 
and  advertisers. 

If  you  are  not  satisfied  with  the  appearance  of  your 
paper  and  your  readers  and  advertisers  are  complaining, 
we  respectfully  suggest  that  you  try  a  case  of  Certified 
mats  in  your  stereotype  foundry. 

And  back  to  better  ink,  better  newsprirnt  and  better  metal, 
too.  That's  true  economy. 

Forget  pricel  Use  quality  at  the  right  pricel  It  paysl 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.Y 

hr  dependable  sfereofyplnq  use  Certified  Dry  Mats 

MAOCMTMC  UftA. 
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The  Washington  Bi-centennial,  com¬ 
memorating  the  two  hundredth 
anniversary  of  the  birth  of  George 
Washington,  will  be  celebrated  dur¬ 
ing  the  year  1932.  The  attention  of 
the  entire  country  will  be  focused 
on  the  National  Capital  during  this 
historic  event. 

Your  advertising  plans  which  are 
now  being  laid  should  take  into 
consideration  the  strategic  impor¬ 
tance  which  Washington  will  hold  in 
public  interest,  and  as  the  Mecca  for 
the  thousands  of  sojourners  to  do 
honor  to  the  immortal  name. 

Your  message  in  The  Star— Even¬ 
ing  and  Sunday — will  reach  not  only 
these  visitors  but  the  practically 
three-quarters  of  a  million  who  reside 
in  the  Washington  Market  area. 

W\c 

WASHINGTON,  D.  C. 

New  York  Office:  Member  Chicago  Office: 

Dan  A.  Carroll  The  100,000  Group  J.  E.  Lutz 

110  E.  42nd  Street  of  American  Cities  Lake  Michigan  Bldg. 
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Advertising  Agencies 

COLOROTO  USED  IN  100 
DAILIES  BY  SHEAFFER 

Success  of  Last  Year’s  Copy  in 
Thirty-eight  Papers  Prompted 
Expanded  Campaign  at 
Commencemet  Season 


Development  of  coloroto  advertising 
in  newspapers  has  had  substantial  im¬ 
petus  through  the  efforts  of  the  W.  A. 
Sheaffer  Pen  Company,  of  Ft.  Madison, 
la.  Last  year  the  Mcjunkin  Advertis¬ 
ing  agency  of  Chicago  succeeded  in 
placing  Sheaffer’s  coloroto  advertising 
in  a  group  of  newspapers,  notwithstand¬ 
ing  the  fact  that  only  five  newspapers  in 
the  country  were  equipped  to  handle  this 
type  of  advertising. 

.  The  results  of  the  1930  campaign  were 
so  satisfactory  that  the  Sheaffer  com¬ 
pany  instructed  the  Mcjunkin  agency  to 
extend  this  campaign  in  1931.  More 
than  100  newspapers  are  l)eing  em¬ 
ployed  this  year  to  carry  the  Sheaffer 
message  in  coloroto.  These  papers  are 
located  in  states  from  coast  to  coast. 

Nearly  all  of  these  newspapers  were 
visited  personally  by  either  W.  \V. 
Garrison,  vice-president  of  the  Mc¬ 
junkin  agency,  or  Frank  B.  Avery,  man¬ 
ager  of  the  media  department,  intro¬ 
ducing  the  plan  whereby  it  was  possible 
for  the  newspapers  to  participate  on  a 
satisfactory  basis.  Mr.  Garrison  visited 
the  publishers  west  of  the  Mississippi 
river  and  Mr.  .Avery  covered  the  Atlantic 
sealx»ard. 

The  first  of  the  1931  coloroto  series 
of  advertisements  appeared  in  May  and 
June  in  connection  with  the  graduation 
and  wedding  season.  The  Sheaffer  ad¬ 
vertisement  appeared  as  a  part  of  a  four- 
page  rotogravure  picture  supplement. 
The  front  page  was  a  color  roto¬ 
gravure  editorial  feature,  namely,  a 
pretty  girl  graduate.  The  back  page 
carried  the  pen  advertisement  in  color 
rotogravure.  The  two  inside  pages 
were  timely  editorial  pictures  in  mono¬ 
tone. 

.All  of  the  coloroto  sections  were 
printed  by  Alco  firavure.  Inc.,  either  in 
their  New  A’ork  or  Chicago  establish¬ 
ments.  In  eacli  case,  however,  the  news¬ 
paper  had  its  own  masthead  on  the  front 
page.  If  the  newspaper  furnished  the 
material  for  the  two  inside  pages  of  the 
supplement,  the  copy  aiul  pictures  were 
sent  t<i  .Alco  Gravure  where  the  printing 
of  the  entire  section  was  done. 

Some  of  the  newspapers  in  larger 
cities  .sold  space  on  the  inside  pages  of 
the  section  to  other  advertisers.  . 

The  Sheaffer  Company  has  l)een  one 
of  the  pioneer  adverti.sers  in  color  roto- 
grax-ure.  This  company  first  used  color 
njtogravure  in  the  Chicaiio  Tribune  in 
1927.  The  success  of  this  campaign 
prompted  the  expansion  of  this  adver¬ 
tising  to  other  markets,  and  has  resulted 
in  the  national  coloroto  campaign  of 
this  year. 


Norton  Account 

S.  Norton.  Philadelphia,  manufacturer 
of  metal  specialties,  has  appointed  Rol¬ 
and  G.  E.  Ullman  to  handle  the  adver¬ 
tising  of  his  new  one-hand  cigarette 
dispenser  for  automobile,  home  and  office. 
Plans  beyond  direct  mail  have  not  been 
completed.  Publication  schedules  are  to 
be  made  up  later. 


Joins  Boston  Agency 

Gwrge  Carlton  .Adams,  formerly  ad¬ 
vertising  manager  of  Hollander’s  Boston 

specialty  .shop,  has  joined  Wood,  Putnam 
and  W’^ood,  Boston  apcncy. 

New  Post  For  McCann 

Thomas  E.  McCann,  formerly  New 
England  advertising  manager  of  the 
Radio  Science  Publications.  Inc.,  has 
joined  the  Counfry  Ouh  Magazine,  Lis 

Angeles,  as  advertising  manager. 


Handlinsr  Airplane  Account 

The  Porter  Corporation  of  Boston,  is 
now  handling  the  advertising  account  of 
the  .American  .Airplane  &  Engine  Cor¬ 
poration  ;  Farmingdale,  X.  Y. 


AMONG  THE  COPY  CHIEFS 
Bt  C.  P.  McDonald 


Thomas  Kennedy 

'■PHOMAS  KENNEDY,  who  has 

been  copy  chiefing  for  a  year  for 
Doremus  &  Co.,  New  York,  gets  his 
principal  physical  exercise  from  swim¬ 
ming  and  his  main  mental  stimulus  from 
playing  chess. 

He  has  a  background  of  varied  news¬ 
paper  experience,  having  done  general  as¬ 
signments  for  the  Chicago  Journal  and 
the  Chicago  Hcrald-Exatnincr  from  1911 
to  1919 — covered  city  hall,  county  build¬ 
ing,  federal  building;  was  an  automobile 
editor  and  a  travel  editor,  an<l  even  had 
a  festive  fling  at  column  conducting. 

Then,  too,  Tom  taught  English  at  the 
Carnegie  Institute  of  Technology,  Pitts¬ 
burgh,  for  four  years,  and  at  Columbia 
University,  New  York,  for  five  years. 

For  Doremus  &  Co.’s  New  York  office 
he  is  preparing  the  copy  for  a  large 
number  of  accounts,  principally  Pan- 
.American  .Airways.  Chase  National  Bank, 
United  Founders  Corporation,  and  In¬ 
ternational  Paper  &  Power  Company. 

“There  are  two  ways  to  get  into  the 
advertising  agency  business,”  says  Ken¬ 
nedy.  ‘‘One  is  to  start  at  alxiut  $15  a 
week  and  learn  the  business,  working  up 
as  rapidly  as  possible.  The  other  is  by  a 
lucky  break.  I  chose  the  latter  as  much 
simpler  and  easier.  Doremus  &  Co. 
needed  someone  with  newspaper  training 
and  research  experience  as  well,  to  do  a 
specific  assignment.  .A  friend  of  mine 
told  them  about  me,  with  the  result  that 
I  went  to  work. 

“The  rest  of  my  advertising  ‘career’  is 
simply  a  result  of  willingness  and  ability 
to  do  the  next  thing  that  needed  to  be 
done.  I  began  to  write  copy  in  emer¬ 
gency.  when  copy  needed  to  be  written, 
and  kept  on  liecause  I  succeeded  at  it. 
My  previous  training  stood  me  in  good 
stead,  hut  I  confess  that  I  studied  ad¬ 
vertising  pretty  hard,  and  still  do.  for 
that  matter.  When  the  head  of  our  copy 
department  left  to  join  another  agency,  I 
seemed  to  be  the  logical  man  to  step  into 
his  shoes.” 

Ittuet  Geographical  Index 

The  Standard  Advertising  Register 

published  by  the  National  Register  Pub- 
iishing  Company,  New  York,  has  re¬ 
sumed  printing  the  Standard  Geographi¬ 
cal  Index  which  lists  geographically  the 
names  and  addresses  and  product  of  every 
concern  listed  in  the  Standard  .Advertis¬ 
ing  Register.  .A  key  number  carried 
after  each  item  indicates  corresponding 
Iiage  ill  Standard  .Advertising  Register. 

New  Albert  Frank  Client 

The  advertising  account  of  the  Century 
Securities  corporation,  Chicago,  national 
wholesale  distributors  for  First  Diversi¬ 
fied  Bond  Trust  participating  certificates, 
has  been  placed  with  .Albert  Frank  &  Co., 

Chicago. 

Power  Control  Account  Xo  Xyson 

O.  S.  Tyson  &  Co.,  New  York,  has 
been  appointed  to  handle  and  place  the 
advertising  of  the  Power  Control  Corpo¬ 
ration,  Sy  racuse,  X.Y. 


FOREIGN  MANAGERS  SHIFTED 


Rae  Smith  Heads  London  Office  of 
J.  Walter  Thompson  Co. 

Rae  Smith,  formerly  account  represen¬ 
tative  in  the  London  otfice  of  J.  W’ alter 
Thompson  Company,  has  been  made 
manager  of  the  unit  succeeding  Samuel 
W.  Meek,  Jr.,  who  has  returned  to  New 
York  as  a  vice-president  of  the  company. 
Henry  C.  Flower,  Jr.,  formerly  in  charge 
of  the  International  Department  at  New 
York,  is  now  regional  director  of  Euro¬ 
pean  operations,  with  headquarters  in  the 
Paris  office. 

The  new  manager  of  the  Paris  office 
is  Arthur  E.  Hartzell,  who  has  been 
transferred  from  a  similar  post  at 
Madrid.  He  succeeds  Earl  Knipe,  who 
has  returned  to  the  domestic  company. 
His  successor  at  Madrid  is  F.  Malcolm 
Thomson,  formerly  in  charge  of  copy  in 
ihat  office. 


Gillette  Files  Suit 

The  Gillette  Safety  Razor  Company 
of  Boston  has  filed  suit  in  the  Suf¬ 
folk  County  Superior  Court  in  Bos¬ 
ton,  to  recover  from  the  ext*cutors  of  the 
estate  of  W^illiani  E.  Nickerson,  late  of 
Boston,  $97,482  alleged  to  have  been  paid 
to  Nickerson  by  mistake  in  royalties. 
Nickerson,  according  to  the  firm,  was 
under  contract  at  $12,000  a  year  with 
royalties  of  half  a  cent  a  dozen  on  all 
razor  blades  made  and  .sold  anywhere 
except  in  Canada,  in  return  for  his  serv¬ 
ices  as  inventor  and  mechanical  engineer. 
The  firm  alleges  that  it  paid  him  the 
royalties  on  19,496,411  dozen  blades  only 
to  discover  afterward  they  had  not  been 
sold  in  the  meaning  of  the  contract  but 
were  on  hand  with  the  company  on  Jan. 
1,  1929,  at  the  expiration  of  Nickerson’s 
contract. 


Fairman  Joint  Hearn  Company 

I^eroy  Fairman,  for  several  years  copy 
chief  and  secretary  of  the  Charles  C. 
Green  .Advertising  Agency,  has  become 
an  associate  in  the  Alfred  S.  Hearn  Com¬ 
pany,  Inc.,  as  of  June  1.  Mr.  Fairman’s 
advertising  activities  cover  a  wide  range 
and  a  long  period.  He  was  a  member  of 
the  copy  staff  of  the  old  Charles  Austin 
Bates  Agency,  from  which  organization 
many  prominent  advertising  men  were 
graduated.  I.ater  he  was  secretary  of 
the  Ethridge  Company,  editor  of  Adver- 
tixinq  and  Selling  and  chief  of  copy  of 
the  J.  Walter  Thompson  Company. 


Street  &  Finney  Appointed 

Street  &  Finney,  Inc.,  New  York,  has 
obtained  the  account  of  the  Irvington 
Varnish  &  Insulator  Company,  Irvington. 
N.J.  Direct  mail  and  trade  papers  will 
be  used  on  -  their  Harvel  and  Kap  Seal 
Lines. 

Birge  Account  To  Addison  Vars 

The  M.  H.  Birge  &  Sons  Companv. 
Buffalo,  N.Y.,  manufacturers  of  wall 
paper,  will  hereafter  place  their  adver¬ 
tising  through  Addison  Vars,  Inc.,  Buf¬ 
falo  N.Y. 


1543%  Increase 

In  Butter  Sales 

■..and  O'lsHkeM  advertlHetl 

only  an  an  individual  Item  in 
the  ireneral  a<l  of  an  in«lepen«lent 
tirorery  C'haln.  InrrtNiHecI  from 
1400  to  33,000  pounds  diirinx 
piiMl  eight  months. 

.\dvertlNing  of  the  Quaker  Stores, 
fr<»m  whom  theH^  IlKiireH  were 
«>htaine4l.  appeared  ex«*liiMively  in 
the  Camtlen  Courier-l*«»Mt — South 
derN4>y*fl  own  local  newNpaperfi 
rcitchlnif  7  out  of  A  homcH. 

COURIER.POST 

S4^Hour  MmJium  mi  onm  eomt** 
Lm*  than  liaH  1%  rMd«r  dupIlMtl*#! 
N»tloiml  Ropreocntmtlv— 
OEO.  A.  MeDBVITT  CO. 


PAPER  PRODUCTS  TO  MOON 

The  Bennington  Wax  Paper  Company 
of  Bennington,  Vt.,  manufacturers  of 
waxed  paper  and  other  paper  products, 
has  appointed  the  Byron  G.  Moon  Com¬ 
pany,  Incorporated,  New  York  and  Troy, 
N.  A'.,  as  counsel  to  direct  their  adver¬ 
tising-merchandising  activities. 


Watson  Company  Appoints 

The  Watsem  Company,  Attleboro, 
Massachusetts,  manufacturer  of  sterling 
silver  tableware,  has  placed  its  adver¬ 
tising  account  with  Dorrance,  Kenyon  & 
Co.,  Boston  advertising  agency.  General 
and  class  magazines  and  trade  papers  are 
being  used. 


Johnson  Joins  Silex 

Curtiss  S.  Johnson,  formerly  with  the 
Ralph  H.  Jones  Company,  and  previous 
to  that  advertising  manager  of  Manning 
Bowman  &  Co.,  of  Meriden,  Conn.,  has 
become  vice-president  and  director  of  the 
Silex  Company  of  Hartford,  Conn. 


New  Accounts  For  Frank  B.  White 

The  Illinois  Wire  and  Manufacturing 
Company,  Joliet,  and  the  Man  Builders, 
Inc.,  Milwaukee,  have  been  added  to  the 
list  of  accounts  of  Frank  B.  White  Com¬ 
pany,  Agricultural  Advertisers’  Service, 
Chicago. 


Has  Kwong  Yuon  Account 

Wood.  Putnam  &  Wood  Company, 
Boston,  has  been  appointed  to  direct  the 
acc<>unt  of  Kwong  Yuon  &  Co.,  Chinese 
importers  of  New  York. 


Davis  Heads  Boston  Group 

Henry  Davis,  president  of  the  Stetson 
Press,  Boston,  was  recently  re-elected 
president  of  the  Boston  Sales  Manager’s 
Club. 


Ice  Account  To  Gunnison 

The  Knickerbocker  Ice  Company  has 
appointed  Stanley  E.  Gunnison,  Inc.,  New 
York,  to  handle  its  advertising. 


Seattle  Food  Merchants 
Show  decided  Preference 
for 

THE  SEATTLE  STAR  i 

as  indicated  by  their  increased  j 

lineage. 

Media  Rerord  for  the  first  five 

months  of  1931  shows 
The  Star’s  local  food 
lineage  gain  .'54,249  lines 
over  the  corresponding 
period  of  1930;  May 
1931  as  gaining  10,283 
lines  over  May  of  1930. 

I'OM  iniiHnt  rover  t^ratlle 
without  the  Seattle  Star. 

A  SCRIPPS-CANFIELD 
NBWHi’APBR 

GILMAN,  NICOLL  &  RUTHMAN 

National  Representatives 


ONLY 

-m 

CITIES 

New  York, 

have  a  dail.v 

Chicago, 

new  spaper 

Philadelphia, 

with  as  large 

Boston, 

a  circulation 

Baltimore, 

as 

Detroit, 

The  Deo 

Kansas  City 

Moines 

and 

Raster  and 

St.  Louis 

Tribune - 

Over  247,000  Daily 

.  J 


Among  the  metropolitan  markets 
^  ^  offering  great  sales  potentials, 
Milwaukee  is  outstanding  today  because 
it  also  offers  a  simple  solution  to  the 
manufacturer’s  present  problem  of 
economical  marketing. 

The  Milwaukee  market  is  America’s 
twelfth  largest:  More  than  a  million 
consumers  in  a  compact  are  a — a 
metropolitan  market  ranking  fourth  in 
density  of  population — more  than  50% 
of  all  its  homes  owned  by  occupants — 
nearly  ^400,000,000  in  retail  sales 

annually  in  Milwaukee  stores  alone. 
And  one  newspaper — ^The  Milwaukee 

Journal — is  all  the  advertiser  need  use  to 

sell  this  market  thoroughly.  The  Journal 
is  the  shopping  guide  of  nearly  every 
able-to-buy  home  in  Milwaukee  and  its 
suburbs.  It  not  only  reaches  more 
Milwaukee  and  Wisconsin  homes  than 

any  other  Milwaukee  newspaper,  but 


its  circulation  is  100%  reader  interest 
circulation — ^the  kind  that  builds  sales. 
Premiums  have  never  been  used  either 


FiV5f  Time  in  Milwaukee 
— Run-ofPaper  Color 

Advertisers  can  now  multiply  the 
power  of  a  message  in  The  Milwau¬ 
kee  Journal  with  run-of-paper  color 
advertising — one  color  and  black  in 
full  page  units — daily  or  Sunday. 
The  high  attention  value  of  color  in 
the  regular  news  sections  will  be 
further  enhanced  by  allowing  only 
one  color  page  per  issue. 

Color  in  Comic  Section 

Space  is  also  available  in  the  four 
color  comic  section  of  The  Sunday 
Journal  in  full  page  size — 7  columns 
by  298  lines — or  in  a  bottom-of-the- 
page  unit  of  7  columns  by  28  lines. 


to  attract  or  to  retain  Milwaukee  Journal 
readers — and  it  is  one  of  the  few  papers 
in  the  country  allowing  full  returns. 

Solely  on  its  merits  as  a  newspaper.  The 
Journal  has  attained  a  readership  more 
than  twice  as  great  as  that  of  the  Mil* 
waukee  morning  newspaper  and  60% 
greater  than  that  of  the  other  evening 
newspaper.  This  leadership  extends  to 
advertising  also  and  The  Journal  pub¬ 
lishes  more  lineage — local  display,  gen¬ 
eral,  classified  and  total — than  the  other 
two  Milwaukee  newspapers  combined. 

This  unique  newspaper  situation  plus 
Milwaukee’s  natural  advantages  as  a  trad¬ 
ing  center  makes  this  market,  today,  one 
of  the  most  productive  of  net  profits. 

Exclusive  schedules  in  The  Journal 
eliminate  wasteful  duplication,  allow 
use  of  commanding  space  at  low  cost, 
and  do  a  thorough,  efficient  selling  job 
more  profitably  than  is  possible  by  using 
any  combination  of  newspapers. 


New  York 


THE  MILWAUKEE  JOURNAL 

^  FllCST  BY  MEP^IT 
N^ationai  Representatives  ....  O’Mara  dC  Ormsbee,  Inc. 

Chicago  Detroit  Los  Angeles 


San  Francisco 
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AD-VENTURES 

By  ROBERT  S.  MANN 


"F  FFORTS  to  develop  a  national  co- 
operative  advertising  campaign  for 
life  insurance,  which  have  been  carried 
on  by  at  least  two  organizations,  are  re¬ 
port^  to  be  making  slow  progress. 

One  is  sponsored  by  the  co-operative 
advertising  committees  of  the  Life  Insur¬ 
ance  Sales  Research  Bureau  and  of  the 
National  Association  of  Life  Under¬ 
writers.  Under  this  plan  insurance  com¬ 
panies  are  asked  to  sign  statements  that 
they  are  interested  in  a  three-year  cam¬ 
paign,  to  be  paid  for  by  contributions  on 
the  basis  of  seven  cents  per  thousand  dol¬ 
lars  of  new  ordinary  insurance  paid  for, 
and  four  cents  per  hundred  dollars  of 
ordinary  renewal  premium  income.  When 
enough  signatures  are  obtained  to  indi¬ 
cate  a  yearly  fund  of  $500,000,  a  confer¬ 
ence  of  the  companies  is  to  be  held  at 
which  a  definite  decision  on  whether  to 
advertise  or  not  would  be  reached. 

Inquiries  about  the  campaign  brought 
a  statement  from  M.  A.  Linton,  vice- 
president  of  the  Provident  Mutual  Life 
Insurance  Company  of  Philadelphia  and 
chairman  of  the  advertising  committee  of 
the  Life  Insurance  Sales  Research  Bu¬ 
reau.  that  “work  is  being  done  upon  two 
or  three  of  the  pivotal  companies,  but 
the  progress  is  disappointingly  slow.” 
He  said  companies  whose  contributions 
would  aggregate  upwards  to  $325,000  a 
year  had  signed  the  form. 

The  other  effort  to  organize  an  adver¬ 
tising  campaign  is  being  carried  on  by  a 
Southern  advertising  man  representing  a 
nation-wide  list  of  newspapers.  This  plan 
is  to  become  effective  when  a  total  of 
$2,000,000  is  pledged  for  a  year’s  cam¬ 
paign  at  rates  based  on  the  size  of  the 
participating  companies.  No  information 
is  available  on  the  amount  thus  far 
pledged. 

•  •  * 

A  DVERTISING  in  taxicabs,  after 
some  experimental  showings,  be¬ 
came  a  regular  thing  June  10  when  cars 
of  the  Terminal  Cab  Company  of  New 
York,  appeared  with  a  full  showing  of  22 
advertisements  rotated  so  as  to  appear 
one  at  a  time  for  seven  seconds  each.  All 
of  the  company’s  cabs,  numbering  more 
than  100,  will  be  equipped  by  June  18, 
according  to  John  H.  Livingston,  Jr., 
president  of  Taxi  Advertising,  Inc.,  who 
also  controls  advertising  on  the  Fifth 
Avenue  busses. 

*  *  * 

p  ROVER  A.  WHALEN,  manager  of 
Vy  the  John  Wanamaker  store.  New 
York,  and  chairman  of  the  New  York 
co-operating  committee  which  has  hwn 
busy  with  arrangements  for  the  A.F.A. 
convention  next  week,  has  been  elected  a 
vice-president  of  the  Advertising  Club 
of  New  York,  succeeding  Lee  J.  Elast- 
man,  of  the  Packard  Motor  Car  Com- 
IMny  of  New  York,  who  recently  re¬ 
signed.  G.  Lynn  Sumner,  president  of 
the  agency  bearing  his  name  and  chair¬ 
man  of  the  A.E.A.  program  committee, 
has  been  made  a  director  of  the  club,  suc¬ 
ceeding  Mr.  Whalen. 

Both  appointments  are  effective  until 
the  1932  election  of  club  officers. 

*  •  * 

A  NNOUNCEMENT  that  the  Du  Pont 
Cellophane  Company,  subsidiary  of 
E.  I.  Du  Pont  de  Nemours  &  Co.,  Is  to 
enlarge  its  Buffalo  plant  at  an  expense 
of  about  $2.ooo.(^.  is  an  interesting  side¬ 
light  on  advertising  results.  Buyers  of 
cellophane  themselves  have  spent  large 
sums  in  advertising  cellophane  wrappers 
as  an  added  attraction  for  the  goods 
offered. 

*  *  ♦ 

/"OPPOSITION  to  use  of  physicians’ 
^  testimonials  in  advertising  in  such  a 
way  as  to  be  misleading  or  unethical  was 
expressed  at  the  annual  convention  of  the 
Medical  Society  of  New  Jersey,  held  at 
Asbury  Park.  The  resolutions  adopted 
called  on  physicians  to  guard  their  repu¬ 
tations  by  refusing  to  participate  in  such 
advertising,  and  also  on  publishers  and 
operators  of  radio  stations  to  decline 
such  advertisement. 

*  * 

Vf  I  DOLE  western  newspapers  repre- 
sented  in  the  national  advertising 
field  by  Scheerer,  Inc.,  have  been  run¬ 


ning  a  series  of  anti-substitution  adver¬ 
tisements  urging  the  importance  of  buy¬ 
ing  advertised  brands  rather  than  goods 
bearing  “unknown  labels.” 

“The  answer  to  substitution  is  always 
‘no,’  ”  is  the  slogan  worked  into  each 
piece  of  copy.  The  participating  news¬ 
papers  are  the  Michigan  League  of  Home 
Dailies,  the  Indiana  League  of  Home 
Dailies,  and  several  Illinois  dailies.  Re¬ 
prints  of  the  advertisments,  issued  in 
pamphlet  form,  are  dedicated  especially 
to  advertisers  represented  in  the  news¬ 
papers  in  the  last  year.  Numerous  fav¬ 
orable  comments  from  advertisers  and 
agencies  are  reported  by  the  Scheerer 
headquarters. 

*  *  m 

EPARTMENT  store  sales,  after 
making  a  sharp  increase  in  April  as 
compared  to  previous  months  of  the 
year,  showed  a  decrease  of  6  per  cent 
from  April  to  May  on  an  average  daily 
basis,  according  to  preliminary  figures 
released  this  week  by  the  Federal  Re¬ 
serve  Board  as  compared  to  May,  1930. 
May  sales  were  14  per  cent  smaller  and 
the  first  five  months  of  the  year  showed 
an  aggregate  loss  of  9  per  cent  as  com¬ 
pared  to  the  same  period  of  1930.  The 
Reserve  Board’s  index  number,  which 
allows  for  both  the  number  of  business 
days  and  the  usual  seasonal  changes,  was 
95  for  May,  compared  with  106  for 
April  and  97  for  March. 

Indications,  however,  are  that  June 
figures  will  make  a  much  better  .show¬ 
ing.  The  month  started  off  with  vigor¬ 
ous  promotion  of  National  Cotton  Week 
by  stores  all  over  the  country,  and  re¬ 
ports  to  the  Cotton  Textile  Institute, 
New  York,  tell  of  large  increases  in  vol¬ 
ume  not  only  on  cotton  goods  but  in 
some  instances  of  store-wide  sales.  In 
other  cases  good  gains  in  volume  have 
resulted  from  aggressive  advertising 
based  on  the  lowered  level  of  prices  now 
existing.  As  one  example,  R.  H.  Maev 
&  Co..  New  York,  advertised  on  June  11 
that  “last  week,  from  June  1  through 
June  6,  we  completed  235,789  more  tran¬ 
sactions  than  during  the  first  six  shop¬ 
ping  days  of  June,  1930.” 

*  4>  * 

HE  success  of  National  Cotton  Week, 
which  was  promoted  principally  by  the 
newspaper  advertising  of  local  stores,  is 
indicated  by  such  reports  as  the  follow¬ 
ing,  made  public  by  George  A.  Sloan, 
president  of  the  Cotton  Textile  Insti¬ 
tute  : 

William  Filene’s  Sons  Company,  Bos¬ 
ton — Cotton  gloves,  235  per  cent  in¬ 
crease  over  same  period  last  year. 
Women’s  and  misses’  dresses  and  under¬ 
wear,  300  to  350  per  cent  increase. 

L.  Bamberger  &  Co.,  Newark,  N.  J. — 
Forty  per  cent  increase  in  cotton  yard 
goods ;  24  per  cent  increase  in  cotton 
ready-made  goods.  Approximately  5,200 
customers  bought  19  miles  of  cotton 
cloth. 

Jas.  McCreery  &  Co.,  New  York — We 
sold  30,000  towels  in  special  promotion, 
which  greatly  exceeded  any  towel  event 
we  have  ever  had.  We  increased  our 
cotton  dress  business  by  more  than  50 
per  cent.  Our  sale  of  cotton  domestics 
went  well  ahead,  and  cotton  piece  goods 
likewise  showed  small  increase. 

Gimbel  Bros. — Our  Milwaukee  store 
week  showed  20  per  cent  increase  sales 
average  all  cotton  departments.  Pitts¬ 
burgh  and  Philadelphia  10  to  30  per 
cent  gain,  and  New  York  store  22  per 
cent. 


Shoe  Company  Appoints 

The  Walter  Booth  Shoe  Company, 
Milwaukee,  manufacturers  of  men’s  shoes, 
has  apjKiinted  the  Milwaukee  office  of  the 
Dimham,  Younggreen,  Lesan  Company 
to  direct  its  advertising  account.  Pub¬ 
lications  and  direct  mail  will  be  used. 


Joins  New  Orleans  Agency 

Currie  B.  W’itt,  formerly  of  Lord  & 
Thomas  and  Logan’s  New  York  office 
and  formerly  of  General  Electric  Com¬ 
pany,  has  joined  the  staff  of  Bauerlein, 
Inc.,  New  Orleans  advertising  agency, 
in  the  capacity  of  account  executive. 


URGES  STEADY  ADVERTISING 


Soap  Man  Says  His  Industry  Shows 
Way  hy  Increasing  Efforts 

“Intensive  advertising  and  sales  effort” 
as  means  to  stabilize  production  and  em¬ 
ployment  are  suggested  by  Roscoe  C. 
Edlund,  manager  of  the  Association  of 
American  Soap  &  Gylcerine  Producers, 
Inc.,  in  a  report  on  behalf  of  his  in¬ 
dustry  to  the  President’s  Emergency 
Committee  for  Employment,  sent  to  Col. 
Arthur  Woods,  its  chairman.  Explain¬ 
ing  that,  by  this  phrase,  is  meant  “the 
steady  and  consistent  use  of  advertising 
and  sales  promotion  plans,  not  in  per- 
icxiic  campaigns  that  are  discontinued 
or  reduced  in  times  of  depression,  but 
an  persistent,  sustained  effort  that  is 
continued  through  all  seasons  and  per¬ 
iods,  and  is  even  increased  when  gen¬ 
eral  depressions  come,”  Mr.  Edlund 
continues : 

“Stabilized  advertising  pays  in  many 
fields.  It  pays  the  laborer,  it  pays  the 
employer  who  hires  him,  and  it  pays 
the  general  public.  Notable  for  the 
practice  of  this  theory  is  the  soap  in¬ 
dustry  of  the  United  States.  The  pres¬ 
ent  depression  is  no  exception.  Adver¬ 
tising  of  soaps  and  cleansers  continues 
not  in  reduced  but  in  increased  amount. 
.At  a  time  when  certain  other  industries 
are  restricting  their  cooperative  public 
educational  programs,  the  .soap  manufac¬ 
turers  of  the  country  are  not  only  con¬ 
tinuing  but  are  enlarging  their  coopera¬ 
tive  expenditures  and  programs.” 


Glaat  Joins  McGraw-Hill 

Severin  S.  Glass  has  joined  the  staff 
of  Whittlesey  House,  trade  division  of 
the  McGraw-Hill  Book  Company,  to  take 
charge  of  sales.  For  the  last  14  years 
Mr.  Glass  has  been  sales  manager  of 
Automobile  Blue  Books,  Inc.,  and  prior 
to  that  he  was  sales  manager  of  Small, 
Maynard  &  Company,  publishers.  Guy 
Holt,  director  of  Whittlesey  House,  will 
confine  himself  principally  to  editorial 
matters  but  will  retain  certain  sales 
territories. 


Agency  Twenty-five  Years  Old 

Twenty-fifth  anniversary  of  the  found¬ 
ing  of  Klau-Van  Pieterson-Dunlay  As¬ 
sociates,  Milwaukee  advertising  agency, 
was  observed  at  a  dinner  at  the  University 
Club  of  that  city  June  2.  The  dinner 
was  given  by  six  junior  members  of  the 
firm  in  honor  of  the  three  charter 
members,  G.  W.  Klau,  A.  Van  Pieterson, 
and  Walter  F.  Dunlap. 


New  Agency  Formed 

Oberfelder-Franken,  Inc.,  advertising 
agency,  with  offices  at  507  Fifth  avenue, 
has  been  organized  by  Robert  E. 
Oberfelder,  former  president  of  the 
Melron  Company,  and  Joseph  P.  Franken, 
formerly  account  executive  with  the 
same  agency. 


Gunite  Corporation  Appoints 

The  Williams  &  Cunnyngham,  Chicago, 
has  been  appointed  to  direct  the  adver¬ 
tising  of  Gunite  Corooration,  Rockford. 
Ill.,  manufacturers  of  gunite  cast  brake 
drums  and  general  castings. 


Ely  Appointed  Director 

Newell  D.  Ely  has  joined  the  Dunham, 
Younggreen,  Lesan  Company,  of  Chicago, 
as  director  of  the  radio  department.  He 
was  formerly  with  Doremus  &  Co.  and 
Erwin,  W’asey  &  Company. 


Detroit  Agency  Joins  4-A 

Fecheimer,  Frank  &  Spedden,  Inc., 
Detroit,  has  been  elected  to  membership 
in  the  .American  Association  of  Adver¬ 
tising  Agencies. 


Denney  Co.'s  Address 

The  address  of  the  William  H.  Denney 
Company.  Inc.,  incorrectlv  reported  in 
an  item  last  week,  is  461  Eighth  avenue. 
New  York  City. 


Plane  Account  To  Landis 

Heath  Aircraft  Corporation  of  Niles. 
Mich.,  and  Chicago,  has  appointed  Reed 
G.  Landis  Company  of  Chicago,  to  direct 
its  advertising.  • 


30,000  IN  TRACK  MEET 


Detroit  Free  Press  Presents  Twenty* 
eight  Cups  and  Medals  to  Winners 

The  largest  crowd  in  the  history  of 
the  affair  thronged  Belle  Isle  at  Detroit, 
Mich.,  on  June  5,  to  witness  the  seven¬ 
teenth  annual  interscholastic  field  meet, 
held  under  the  auspices  of  the  Detroit 
Free  Press. 

Thirty  thousand  boy  and  girl  athletes 
of  Detroit  schools  and  vicinity  competed 
in  the  events  while  thousands  of  others 
massed  on  the  sidelines  to  cheer  the  con¬ 
testants.  Games  were  played  and  races 
run  aside  from  the  meet  events. 

At  10  o’clock  the  first  of  17  aerial 
bombs  was  fired  to  start  what  is  said 
to  be  the  greatest  athletic  event  of  its 
kind  in  the  world.  State,  county  and 
city  officials  as  well  as  civic  leaders 
were  included  in  the  group  of  officials 
who  started  the  events  of  the  day. 

Each  school  had  a  tent  assigned  to  it  to 
be  used  as  a  headquarters  as  well  as  a 
place  in  which  contestants  could  rest.  A 
staff  of  doctors  and  nurses  was  on 
hand  to  treat  those  injured  in  the  con¬ 
tests. 

In  the  center  of  the  tent  encircled  city 
was  the  Free  Press  tent  where  trophies, 
medals  and  merchandise  prizes  were 
on  display.  There  were  28  cups  and 
other  trophies  for  winning  schools  in 
addition  to  thousands  of  gold,  silver  and 
bronze  medals  as  well  as  bats,  base¬ 
balls,  purses,  flashlights,  fielder’s  gloves 
and  other  articles,  awarded  to  winners 
in  the  events. 


WOULD  REWARD  JOURNALISTS 


H.  G.  Selfridge,  London  Merchant, 
Offers  to  Establish  Annual  Prizes 

H.  Gordon  Selfridge,  American  de¬ 
partment-store  owner  in  London,  has  of- 
fere<l  to  British  journalists  five  annual 
prizes  of  $500  each  on  the  lines  of  the 
Pulitzer  prizes,  it  was  recently  an¬ 
nounced.  Mr.  Selfridge  suggests  that 
prizes  should  be  for  the  best  piece  of 
foreign  correspondence,  the  best  “scoop, " 
the  best  description  reporting,  the  best 
article  on  industry,  commerce  or  finance 
and  the  most  interesting  photograph. 

He  nominated  a  selection  committee, 
consisting  of  Lord  Riddell,  president  of 
the  Newspaper  Proprietors’  Association; 
Ralph  D.  Rlumenfeld.  chairman  and  edi¬ 
tor-in-chief  of  the  Daily  E.r/'rc.M,  and  the 
presidents  of  the  Institute  of  Journalists 
and  the  National  Union  of  Journalists. 


Campbell-Ewald  Move* 

The  Chicago  offices  of  Campbell- 
Ewald  Company,  have  moved  to  new  and 
larger  quarters  in  the  201  North  Wells 
street  building. 


AD  TIPS 


N.  W.  Ayer  A  Son.  Inc..  200  Fifth  ivenne. 
New  York.  Will  make  up  Hate  during  July  fot 
the  Curtice  Brothera  Company.  Rocheater,  N-  v. 
maniifactiirera  of  Blue  Label  Ketchup  and  otatr 
Blue  I.at>el  fooda. 


Brinckorhoff.  Ino..  38.1  North  Michigan  avWM- 
Chicago.  .May  uae  newapapera  In  mlddle-wttf- 
ern  territory  on  Allnlre-Woodward  Compaay, 
Peoria.  Illlnola  (El  Vamplro  Inaectlclde). 

E.  H.  Brown  Company,  IdO  South  Pea^u> 
atreet.  Chlciiito.  Reported  to  be  iaaulnz  ordm 
to  newapapera  on  Sterllnn  Inveatment  Company* 
Reno,  Nevada. 

Erwin  Waaey  A  Co.,  I.toyd  Bulldlnit.  Seattlb 
Wnali.  Will  make  up  llata  diirlmr  July  for  w 
Wenitchee  Platrlct  Co-operative  Aaaoclation. 
Wenatchee.  Waahlnirton,  to  advertlae  Ita  appl**' 


Frankel-Boae  Company,  T.l  Boat  Waoker  drlrt. 
CTilcaeo.  Rei»orted  to  be  aendlng  out 
newapai>er8  on  Atlaa  Inaurance  Company,  Cai* 
cago. 

Oreen,  Fulton  A  Cunningham,  3fl0  North  Mlfkc 
gan  avenue,  Chicago.  Said  to  be  preparing 
Hat  of  newapapera  on  Nnah  Motor  Car  t®"' 
pany,  Kenoaha,  Wlaconaln. 

Lawrence  C.  Oumblrner  Agency,  9  Eaat  tttj 
atreet.  New  York  City.  Wilt  make  up  11>" 
during  July  for  Guy  T.  Olbaon,  Inc.,  New 
City,  manufacturera  Parfuma  Giro  and  ro 
Rouge.  _ 

H.  W.  Kaator  A  Sona  Ccanpany.  360  Not** 
Michigan  avenue,  Chicago.  Reported  to  be 
tng  Bome  additional  towna  to  the  Hat  on  ^ 
Jeatic  Refrigerator,  Grlgaby-Grunow  Company, 
Chicago. 

Potta-Tumbull  Company,  Inc.,  Dlerka  Bm  • 
Ing,  Kanaaa  City.  Will  make  up  HaU  dnnw 
July  for  the  Carey  Salt  Company,  Hutchin 
manufacturera  of  aalt. 

Shuman-Hawa  Company,  820  Tower 
('hlotigD.  Said  to  bo  Itsulni?  copy  to  newiptP* 
on  PrlucefiB  I*«t,  Ltd.,  Cbicago  (CoRroetiCij* 
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Personality 

Counts  in  Selling 

— In  newspapers  the 
same  as  in  people 

The  Los  Angeles  Times  is  the  only  standard-size  newspaper  owned 
and  edited  in  Los  Angeles.  That  means  kinship  with  the  community. 


It  is  the  only  large  Los  Angeles  newspaper  that  vigorously  and  fear¬ 
lessly  supports  all  local  rights  and  interests,  untrammeled  by  conflicting 
ownerships  in  other  cities.  That  means  good  will  and  confidence. 


It  produces  all  of  its  own  principal  features,  telling  local  people 
what  they  want  to  know  about.  That  means  reader-attention. 


It  is  distributed  over  96%  straight  to  the  homes  by  carriers.  That 
means  family  influence.  ' 

It  goes  to  people  56%  of  whom  read  no  other  Los  Angeles  news¬ 
paper.  That  means  freedom  from  waste. 

It  furnishes  the  largest  obtainable  circulation  throughout  Los 
Angeles’  suburbs,  neighboring  cities  and  countryside.  That  means 
market-wide  coverage. 

It  exceeds  every  other  Pacific  Coast  newspaper  in  both  display  and 
classified  advertising.  That  means  the  prestige  of  leadership. 


Los  Angeles  Times 
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A  NEW  YORK  PIONEER  ADVERTISER  GREETS 


ADVERTISING  FEDERATION  OF  AMERICA  MEMBERS 


Dear  Friends: 

Now  that  you  are  in  New  York  in  attendance  at  your  Annual  Con¬ 
vention,  1  want  you  to  know  that  the  L.  E.  Waterman  Company 
appreciates  what  you  have  done  to  make  the  Company’s  advertis¬ 
ing  pay  better  than  it  ever  did. 

When  in  1884  we  started  to  advertise  the  Waterman  Fountain 
Pen,  it  was  a  great  deal  more  difficult  than  it  is  now  to  get  favorable 
acceptance  from  the  public.  This  was  because  advertisers  in  other 
lines  had  fooled  people  so  often  that  they  wanted  proof  that  Water¬ 
man’s  Ideal  Fountain  Pen,  which  was  an  innovation,  would  do  what 
we  claimed  for  it. 

We  were  glad  to  prove  its  merits,  but  it  took  a  lot  of  time  and 
patience,  and  high  cost  sales,  before  we  finally  got  an  encouraging 
foothold. 

Before  your  Organization  got  under  way,  twenty-six  years  ago, 
all  advertisers  who  valued  reputation  and  honest  service  to  the 
public  as  the  most  important  factors  in  building  their  business  on 
an  enduring  foundation  did  not  have  an  easy  time  to  make  their 
advertising  pay. 

We  were  all  greatly  encouraged,  therefore,  when  we  learned 
that  the  leaders  in  the  Advertising  Industry  had  come  together 
to  inaugurate  a  movement  which  would  eliminate  unreliable  adver¬ 
tising  from  all  publications. 


//////// 
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The  sales  of  Waterman’s  Ideal  Fountain  Pens  began  to  increase 
noticeably  within  a  year  after  you  started  your  Organization. 
While  we  do  not  mean  to  say  that  our  world’s  business  at  the 
moment  equals  that  of  “peak  periods”  we  do  want  to  tell  you  that 
it  is  so  many  times  larger  than  it  was  when  you  initiated  the 
Honest  Advertising  Movement  that,  instead  of  registering  any 
complaints,  we  wish  to  express  our  gratitude  to  you  for  making 
it  possible  for  business  institutions  that  play  fair  with  the  public 
to  carry  on  successfully. 

I  think  one  outstanding  fact  has  contributed  very  largely  to 
the  success  of  the  Waterman’s  Ideal  Fountain  Pen,  and  that  is  that 
it  has  always  been  the  favorite  with  most  business  executives  and 
professional  people,  who  have  continually  sounded  its  praises. 
They  have  always  found  Waterman’s  Pen  to  stand  up  under 
any  test  made  with  it. 

Having  started  its  career  without  sensational  or  other  guar¬ 
antees,  but  on  the  principle  of  giving  the  longest  possible  service 
at  the  lowest  possible  cost.  Waterman’s  continues  its  service  to  peo¬ 
ple  in  all  walks  of  life.  It  is  made  in  so  many  varieties  that  every 
person  may  select  a  Waterman’s  suited  exactly  to  his  or  her  style 
of  writing. 

Your  Organization  and  Waterman’s  Ideal  Fountain  Pens  are 
now  fixtures  in  public  confidence,  so  neither  of  us  has  anything  to 
worry  about  now  or  in  the  future. 

With  deep  appreciation  of  your  service  to  the  dependable  busi¬ 
ness  interests  of  the  country,  I  am 


Very  sincerely  yours. 


PRESmiiST 


54 


Editor  &  Publisher  The  Fourth  Estate  for  June  13,  1931 


The  past  year  emphasized  the  stability  of  food  manu¬ 
facturing  concerns.  Taken  by  and  large,  the  leading 
food  companies  maintained  almost  normal  business. 

General  Foods,  with  20  nationally  advertised  prod¬ 
ucts,  represents,  in  a  measure,  a  cross-seaion  of  the 
package  food  business. 

Many  interesting  facts  about  this  company  are 
brought  to  light  in  the  General  Foods  year  book, 
which  is  now  being  offered  to  the  public.  This  book 
shows  how  a  wide  variety  of  produas  has  helped 
stabilize  sales.  How  research  aaivities  are  producing  ^ 
new  and  improved  products.  How  economies  are  | 
being  effected  in  manufacture  and  distribution. 

This  is  the  kind  of  information  the  thoughtful 
investor  likes  to  have.  You  may  secure  a  copy  of  the 
General  Foods  year  book  free  upon  request. 

GENERAL  FOODS 

DEPARTMENT  4-Y  250  PARK  AVENUE  NEW  YORK  CITY 

Maxwell  House  Coffee,  Log  Cabin  Syrup,  Jell-0,  Certo,  Post’s  Bran  Flakes, 
Minute  Tapioca,  Postum,  Hellmann’s  Mayonnaise  Products,  Walter 
Baker’s  Chocolate  and  Cocoa,  Franklin  Baker’s  Coconut,  Calumet  Baking 
Powder,  Grape-Nuts,  Sanka  Coffee,  Swans  Down  Cake  Flour,  Post  Toasties, 

La  France,  Satina,  Diamond  Crystal  Salt,  Whole  Bran. 


WHAT  1930  REVEALED  ABOUT 


AMERICA’S  LARGEST  BUSINESS.. 


THE  FOOD  INDUSTRY 


*^gA09jc^ 

Ginbral  Foods 


CHESTER  TIMES  OCCUPIES  NEW  HOME 


Newly  constructed  plant  of  Pennsylvania  daily. 


The  Chester  (Pa.)  Times.  Charles  R. 

LonR,  editor  and  publisher,  recently 
moved  to  its  new  plant  pictured  above. 
The  building  is  three  stories  with  a  base¬ 
ment.  The  construction  is  steel  and  con¬ 
crete  throughout. 

The  front  portion  of  the  first  floor  is 
used  as  a  commodious  business  office  and 
divided  from  a  large  public  space  by  a 
steel  counter.  The  rear  portion  of  the 
first  floor  is  a  news  delivery  room.  It 
is  flanked  on  one  side  by  the  mail  room 
and  on  the  other  side  by  a  large  news¬ 
paper  boys’  room.  A  large  driveway  in 
the  rear  of  the  circulation  room  enables 
the  newsdealers  and  newspaper  trucks  to 
load  under  cover. 

The  editorial  department  is  on  the 
second  floor  together  with  the  display 
advertising  department,  the  library, 
record  storage  vaults,  teletype  room  and 
the  executive  offices. 

The  third  floor  is'  arrang^  to  take 
care  of  the  mechanical  facilities,  the 

“sponsors” “FIVE-YEAR  PLAN” 

Atlanta  Journal  Promoting  Improve¬ 
ment*  in  Business  and  Politics 

A  “five-year  plan"  for  the  development 
of  Georgia  which  has  as  its  goal  not  the 
Russian  ideal  but  an  accomplislimeiit 
duplicating  that  of  California  has  been 
launched  editorially  by  the  Atlanta  Jour¬ 
nal,  and  is  being  sponsored  by  a  commit¬ 
tee  of  100  business,  industrial  and  politi¬ 
cal  leaders  of  the  state. 

Briefly  the  plan  prov  ides  for  a  general 
political,  industrial,  agricultural  and  busi¬ 
ness  improvement,  which  shall  include  a 
campaign  for  a  greater  population,  bet¬ 
ter  markets  and  distribution,  and  a  gen¬ 
eral  simplification  of  methods,  particularly 
political  methods  in  the  state. 

A  committee  of  the  Georgia  legislature 
has  already  met  with  the  new  governor 
and  made  recommendations  for  a  general 
overhauling  of  state  governmental  ma¬ 
chinery,  including  the  abolishment  of  sev¬ 
eral  bureaus  and  offices  and  the  consoli¬ 
dation  of  others,  all  looking  to  a  reduc¬ 
tion  of  overhead  expense  and  a  lowering 
of  taxes. 

The  committee  has  in  vievv  the  adver¬ 
tisement  of  the  state  as  a  tourist  spot  with 
coastal  and  mountain  sections  for  the 
amusement  and  health  of  visitors. 

ARTICLES  CAUSED  DISPUTE 

Robert  H.  Watkins,  editor,  Collins 
(Miss.)  Commercial,  and  Harvey  Shue- 
make  were  fined  $7.50  each  on  an  as¬ 
sault  and  battery  charge  when  arraigned 
in  court  June  5  and  required  to  make 
$1,000  peace  bond  each  against  James 
D.  Arrington,  editor  of  the  newly  estab¬ 
lished  Cozington  County  News,  also  at 
Collins.  A  feud  developed  between  the 
editors  over  certain  articles  appearing  in 
their  newspapers.  Arrington  declared 
that  on  June  2,  Watkins  and  Shuemake 
came  to  his  office  and  a  fight  followed. 


A.P.  EDITORS  MEET 

Group  Report*  Progress  in  Elimination 
of  Free  Radio  Advertising 

Progress  in  the  campaign  to  eliminate 
free  advertising  in  published  radio  pro¬ 
grams  was  reported  at  a  meeting  of  edi¬ 
tors  of  the  Connecticut  Associated  Press 
Newspapers  in  New  Haven,  recently. 
It  was  learned  that  practically  all  papers 
in  Connecticut  are  reducing  the  total 
space  occupied  by  radio  programs  and 
are  eliminating  the  use  of  brand  and 
company  names  in  announcements.  The 
editors  attending  expressed  satisfaction 
with  the  situation,  considering  that  much 


had  been  accomplished,  although  no  offi¬ 
cial  action  was  taken. 

The  Hartford  Courant  and  Hartford 
Times,  have  cut  the  space  occupied  by 
the  daily  programs  from  more  thii  thre* 
columns  to  less  than  a  single  column. 
Similar  reductions  are  also  being  effected 
elsewhere  in  the  state. 

COMPLETES  SECOND  BOOK 

Johnston  D.  Kerkhoff,  of  the  Neza 
York  Journal  editorial  staff  and  formerly 
city  editor  of  the  Grand  Rapids  (Mich.) 
Herald,  has  written  his  second  book, 
“Aaron  Burr,”  a  romantic  biograiAy. 
Kerkhoff’s  first  book,  “Traitor,  Traitor,” 
was  a  story  of  the  famous  Dreyfus  case. 


front  portion  being  used  as  a  job  print¬ 
ing  department. 

The  front  portion  of  the  basement  is 
used  for  paper  storage  and  will  accom¬ 
modate  eight  carloads  of  newsprint,  and 
an  electric  hoist  is  used  in  stacking  the 
rolls  of  newsprint.  The  rolls  of  paper 
are  reecived  at  the  side  yard  level  and 
lowered  into  the  basement  by  a  freight 
elevator.  A  circulating  news  ink  system 
and  storage  tank  is  located  near  the  press 
on  the  basement  floor.  The  entire  elec¬ 
tric  control  equipment  is  housed  in  one 
fireproof  room  in  the  rear  of  basement. 

A  new  Octuple  Duplex  press  occupies 
the  center  of  the  basement  erected  on  a 
sub-structure  about  eight  feet  high.  This 
permits  the  newsprint  rolls  to  be  placed 
on  the  press  reels  without  transporting 
the  rolls  from  the  storage  room  floor. 
The  operating  platform  of  the  press  is  a 
mezzanine  steel  floor  surrounding  the 
press  proper  and  reached  by  a  gallery 
from  either  side  of  the  building. 

$80,000  ubel“suit 

Suit  for  $80,000  has  been  filed  against 
the  Salem  (Ore.)  Statesman  in  a  libel 
action.  Kenneth  Harlan,  of  the  Carey  & 
Harlan  rate  expert  firm,  Portland,  insti¬ 
tuted  the  action.  Harlan’s  complaint  is 
based  on  alleged  libelous  assertions  made 
in  an  editorial  published  in  the  States¬ 
man,  which,  he  said,  caused  his  firm  to 
lose  a  contract  with  the  city  of  Salem  in 
connection  with  the  purchase  of  a  water 
plant. 


FROM  THE 

Linotype  Mailbag 


'‘Surely  Some  Service’’ 

"I  am  taking  this  opjxjrtunlty  to 
express  my  appreciation  of  the  prompt 
service  rendered  by  you  recently  In 
sending  us  some  badly  needed  parts 
for  our  Model  Nine  Linotype. 

“Two  gears,  which  had  been  in  ser¬ 
vice  since  the  machines  were  Installed 
many  years  ago.  wore  out  on  Saturday 
night.  We  called  on  the  long  distance, 
getting  In  communication  with  you 
five  minutes  after  the  call  was  placed. 

“At  nine  o’clock  Sunday  morning 
the  parts  were  delivered  by  special 
delivery  messenger. 

“This  was  surely  some  service,  and 
It  is  doubtful  if  It  would  have  been 
faster  if  the  parts  could  have  been  ob¬ 
tained  In  the  city  of  Jackson.” 

T.  W.  Anderson,  Foreman 
Jackson  Daily  News 
Jackson,  Mississippi 


LINOTYPE 


LINOTYPE  METROMEDIUM  AND  IONIC  NO.  5  H 
540.3 1. 3-?: 
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DAILY  NEWS  REPORT,  with  a  flow  of  news  stories  on  all  phases 
of  science  gathered  by  telegraph,  cable  and  fast  mail,  distributed 
by  air  mail. 

SCIENCE  SHORTS,  eight  one-sentence  paragraphs  daily  crowded 
with  facts  and  information,  suitable  for  daily  feature  or  filler  use. 

NEWS  FEATURE  PAGE,  complete  feature  coverage  of  science, 
including  matrices  of  striking  science  photographs,  short  stories 
suitable  for  boxes,  personality  sketches,  etc. 

FEATURE  SERIES,  sequences  of  six  to  ten  articles  upon  important 
and  timely  subjects,  such  as;  The  Conquest  of  Cancer,  How  to 
Keep  Cool,  The  Fight  Against  Drugs,  etc. 

MAP  OF  THE  STARS,  direct  reading  picture  maps  of  the  evening 
skies  with  a  story  of  the  heavens  each  month. 

PREPAREDNESS,  a  complete  science  morgue  full  of  background 
stories  worthy  of  being  used  on  page  one  as  follow  stories  when 
spot  news  breaks. 


WRITE 
or  WIRE 


SCIENCE  SERVICE 


2 1  ST  AND  CONSTITUTION  AVE. 
WASHINGTON.  D.  C. 


FOR  DETAILS 
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BABIES  AND  DOGS  PUT  OVER  MESSAGES 
IN  “HUMAN  INTEREST”  ADVERTISING 

Pretty  Girls  Don’t  Rule  All  Copy  Today — Listerine  Presents 
Canine  Testimonial  and  Texaco  Has  “Listen  Dogs’’ — 

Milk  Companies  Invade  Nursery 

By  JEROME  H.  WALXER 


T  F  the  eminent  Lister  or  the  equally 

distinguished  Pasteur  could  read 
modern  advertising  copy  they  would  see 
how  little  children  and  smart  dogs  are 
educating  manhood  to  use  their  great 
scientific  discoveries. 

Even  the  father  of  antiseptic  treatment 
undoubtedly  would  stop  to  read  the  Lam¬ 
bert  Pharmacal  Company’s  Listerine 
advertisement  in  which  a  bright-faced 
pup  writes  a  testimonial  but  declares 
“Nobody  Paid  Me  $1,000.”  “I’ll  lie 
lucky  if  I  get  an  extra  bone,”  the  canine 
author  goes  cm,  as  it  tells  the  story  of 
how  “the  boss”  lost  his  sweetheart  and 
didn’t  know  why  until  the  dog  barked 
at  a  Listerine  advertisement  in  a  maga¬ 
zine  that  lay  on  the  floor. 

Perhaps  Pasteur  would  not  be  as  in¬ 
terested  in  halitosis,  but  he  would  admire 
the  photographic  studies  of  happy  babies 
that  thrive  on  pasteurized  milk  in  cur¬ 
rent  newspajjer  advertising.  Not  artists’ 
sketches  of  ideal  babies,  but  actual  pic¬ 
tures  from  the  nursery  give  the  “human 
interest”  touch  to  milk  copy  such  as  that 
placed  by  the  Borden  Company  and  its 
subsidiaries. 

When  five-column  space  is  dominated 
by  a  picture  of  a  laughing  baby  clutching 
a  nippled  bottle,  Borden  Company  offi¬ 
cials  believe  it  is  difficult  for  mothers — 
or  proud  fathers — to  pass  up  reading  the 
text  which  leads  through  a  discussion  of 
liabies’  appetites  to  the  statement  that 
“the  selection  of  a  milk  supply  for  the 
family  is  truly  one  of  the  most  import¬ 
ant  of  women’s  responsibilities.” 

Pictures  of  pretty  girls  command  the 
most  attention,  says  a  current  magazine 
advertisement  for  the  Pro-phy-lac-tic 
toothbrush  in  reply  to  a  reader’s  appeal 
to  “give  the  men  a  break,”  but  pictures 
of  infants,  of  nude  boys,  and  of  young 
men  have  their  advocates  in  advertising 
for  many  different  types  of  business. 
And  competing  with  Sinclair  Mobiline’s 
“scaly  monsters”  of  pre-historic  origin, 
the  Texas  Company  has  adopted  two 
Scotch  terriers  as  symbols  of  Texaco 
motor  oil  refinement.  These  two  “listen 
dogs” — as  the  creations  of  Morgan  Den¬ 
nis  are  known — were  selected  to  illus¬ 
trate  the  slogan,  “Drain,  Fill,  then  Lis¬ 
ten”  after  psychological  tests  which 
eliminated  the  picture  of  a  man  cupping 
his  ears  at  a  motor,  another  applying 
a  stethoscope  to  the  engine,  and  a  pic¬ 
ture  of  a  girl  with  finger  to  her  lips. 

This  is  an  example  of  where  copy 
writers  found  two  dumb  animals  best 
represent  the  sense  of  hearing  in  print. 
The  ear-cupping  pose,  it  was  determined, 
might  l>e  interpreted  as  deafness.  The 
stethoscope  was  too  technical,  and  the 
closed  lip  command  ga\e  too  much  of  an 
air  of  mystery. 

To  put  over  the  idea  of  Vitamin  D — 
the  “sunshine  vitamin” — Bond  bread  ad¬ 
vertisements  focus  the  spotlight  on  a  nude 
boy  in  varying  play  attitudes.  The  first 
copy  pictured  the  boy  riding  a  veloci¬ 
pede.  “If  your  boy  went  around  like 
this  he  wouldn't  need  Vitamin  D,”  was 
the  theme  of  the  advertisement. 

A  new  campaign  for  the  Ford  Motor 
company  is  addressed  to  the  school  youth 
of  the  family  at  the  same  time  that  it 
ai)Tx*als  directly  to  parents.  Two  boys 
with  a  Ford  roadster  view  a  panorama 
of  farm  and  factory,  mountain  and 
prairie.  Across  the  picture  is  this:  “Two 
bovs  will  go  adventuring  this  summer.” 

The  copy  then  makes  it  known  that 
the  parents  of  two  boys  have  decided  to 
give  them  a  Ford  car  for  making  good 
grades  in  school,  but  with  the  stipulation 
that  the  boys  tour  the  country  and  visit 
not  only  places  of  scenic  interest,  but 
also  factories,  farms  and  offices  to  get 
a  real  education.  The  name  Ford  ap- 
I>ears  only  twice  in  the  entire  copy,  and 
no  signature  cut  is  used. 

Buick  also  has  made  good  use  of  the 
younger  generation  in  its  copy,  chiefly  in 
magazines  though,  which  remarks  “Some 


day  your  boy  will  own  a  Buick.”  The  ap¬ 
peal  there,  however,  is  to  the  purchas¬ 
ing  power  of  the  family,  whereas  the 
Johnson  Motorboat  company  goes  directly 
to  the  boy  in  a  new  series  of  advertise- 


A  picture  of  a  happy  baby  gives  this 
Borden’s  Milk  Company  copy  uni¬ 
versal  appeal,  it  is  believed. 


ments  which  attempt  to  sell  a  $250  prod¬ 
uct.  If  a  boy  wants  the  boat  he  will 
“sell”  his  father  on  the  idea  of  spend¬ 
ing  the  money,  it  is  figured. 

In  the  same  vain,  a  chain  of  milk  deal¬ 
ers  in  scattered  cities  is  placing  copy  in 
which  a  little  child  tells  her  father, 
“You  need  some,  too.  Daddy.”  And  the 
Niagara  Hudson  Power  corporation  in 
New  York  state  also  features  a  juvenile 
salesman  for  hot  water  heaters.  He  gets 
over  the  line,  “Never  mind.  Mother,  hot 
water  will  quickly  clean  it,”  when  the 
pet  dog  tramples  mud  into  the  house. 

The  true  “human  interest”  appeal  is 
made  by  another  public  utility  concern — 
the  New  Jersey  Bell  Telephone  Com¬ 
pany — in  its  institutional  campaign.  The 
most  talked  of  copy  in  the  series  shows 
a  child  in  pajamas  speaking  into  a  tele¬ 
phone,  with  the  caption,  “I’m  all  alone 
and  it’s  awfully  hot.”  Then  this  follows : 

“The  Rutherford  night  operator  reached 
along  the  switchboard  and  answered  the 
tiny  glowing  lamp  that  told  of  a  telephone 
call  in  the  making.  .  .  . 

“I’m  all  alone  and  it’s  getting  awfully 


Sunshine 

T  T’S  only  human  to 
want  a  “place  in  the 
sun.”  But  sunshine  is 
reflected  happiness:  you 
can  bask  in  it  only  when 
your  ow'n  personality  has 
brifjhtened  the  lives  of 
others.  Let  Fraternicus 
spread  your  sunshine. 

Neither  life  nor  purse 
is  at  stake.  Write 
today  for  trial  offer. 

BETTER  FE.ATURES 
SYNDICATE 

Box  173 

Middletown,  jOhio 


hot.”  The  voice  was  small  and  fright¬ 
ened.  The  Operator  gave  assurance  of 
help  while  she  deftly  completed  another 
coiuiection  to  police  headquarters.  A 
safety  valve  on  the  furnace  had  jammed, 
and  the  boiler  was  perilously  close  to  ex¬ 
ploding,  the  officer  reported  later  from 
the  house. 

“An  incident  out  of  the  ordinary  in 
the  day’s  work  of  a  New  Jersey  Service 
Organization.” 

Youth  and  age  are  combined  to  achieve 
an  effect  of  vigor  and  happiness  in  the 
photographs  that  have  been  selected  to 
illustrate  copy  for  Nujol,  a  Stanco,  Inc., 
product. 

The  Uneeda  Biscuit  boy,  raincoat  and 
all,  is  now  a  familiar  figure  in  newspaper 
advertising,  adding  to  the  gallery  of  juve¬ 
nile  figures  that  identify  many  well  known 
brands  of  food.  And  it  has  been  foixl, 
too,  that  has  elevated  many  animals  be¬ 
sides  the  dog  to  a  new  advertising  dig¬ 
nity.  The  fish  fares  well,  not  only  as  a 
food  item,  but  as  a  household  spectre, 
reigning  in  comfort  in  copy  of  the  Ilg 
Electric  \’entilating  Company  which  ad¬ 
vises,  “Keep  the  fish  off  the  sofa !” 


USING  “BABSON  CHECKS” 


Tarrytown,  N.Y.,  Employs  Plan  to 
Pay  Off  Community’s  Debts 

The  plan  of  keeping  checks  in  circula¬ 
tion  to  pay  off  debts,  proposed  by  Roger 
Babson  in  Editor  &  Publisher  several 
months  ago  and  since  tried  out  in  a  num¬ 
ber  of  communities,  is  now  in  operation 
in  Tarrytown  and  North  Tarrytown. 
N.Y.  The  Chamber  of  Commerce  is 
sponsoring  the  plan. 

The  chamber  sells  checks  to  service 
clubs  and  to  chamber  members  at  $.t 
each.  As  soon  as  the  check  is  received 
the  recipient  is  pledged  to  pay  a  debt 
within  24  hours  or  to  spend  it  for  mer¬ 
chandise.  The  checks  cannot  1^  de¬ 
posited  in  the  banks  until  after  June  31. 
Each  check  will  change  hands  30  times 
this  month,  each  $5  check  doing  $150 
worth  of  business.  Four  hundred  checks 
were  in  circulation  the  first  day. 


SUCH  IS  “FAME” 


Headline  Personalities  Unknown  (• 
Many,  Questionnaire  Reveals 

Some  interesting  revelations  wen 
made  recently  when  Northwestern 
university  students  and  instructors  wen 
asked  to  identify  notables,  whose  names 
appear  frequently  in  public  print,  in  a 
questionnaire  prepared  by  the  Doilj 
Northwestern,  student  newspaper.  Sfi. 
teen  of  25  students  and  instructors  did 
not  know  who  Correll  and  Gosden 
(Amos  ’n  Andy)  are.  One  suggested 
that  Correll  was  an  Indian  guide. 

Ralph  (“Moon”)  Baker,  former  North¬ 
western  football  captain  and  all-Americai 
halfback,  was  described  as  a  “noted  aac 
racer.”  Howard  Ehmke,  who  pitchei 
the  Philadelphia  Athletics  to  a  world 
series  victory  over  the  Chicago  Ciis 
two  years  ago,  was  variously  described 
as  a  “famous  crook”  and  a  “campm 
politician.” 

Floyd  Collins,  victim  in  the  Kentucb 
cave  trap,  was  said  to  be  “a  one-eyed 
war  correspondent  and  radio  broad¬ 
caster.”  James  W.  Cox,  former  governor 
of  Ohio  and  democratic  candidate  for 
president,  was  named  as  “the  head  d 
Coxey’s  army”  and  also  as  the  “weather 
man.” 

Sinclair  Lewis,  Nobel  prize  novdk 
was  called  an  “oil  baron.”  Greta  Garbo, 
movie  actress,  was  defined  as  a  figure  in 
classic  mythology. 


DETROIT  WOMEN  ELECT 

Christine  Dawson,  advertising  man¬ 
ager  of  F.T.D.  News,  Detroit,  has  been 
re-elected  president  of  the  Women's 
.Advertising  Club  of  Detroit.  Other 
officers  are :  Marie  Ryan,  vice-presi¬ 
dent  ;  Florence  Cox,  publisher  of  nonie- 
vardxcr,  treasurer,  and  Margaret  Mor- 
iarity,  Detroit  News,  secretary.  Di¬ 
rectors  :  Louise  Grace,  Grace  &  HoDi 
day  agency ;  Alice  (jorham,  publk^ 
director,  radio  station  _  WXYZ;  Vr 
ginia  Murray,  advertising  director  oi 
Edgar  A.  Murray,  and  Mae  V^dr 
Pyle,  of  .Advertising  Letter  Service 


“Do  One  Thing  Well- 
Make  the  Best  Dry  Mat” 

'  'HIS  has  been  the  goal  of  all  efforts  in 
the  Wood  Flong  plant.  For  sixteen 
years  we  have  concentrated  up>on  dry  mat 
manufacture.  We  begin  with  the  Wood 
experimental  laboratory  and  carry  through 
to  the  operations  of  the  Wood  Service 
Man  in  the  newspaper  plant.  Fifty  mil¬ 
lion  dry  mats  produced  in  sixteen  years 
give  some  idea  of  the  wisdom  of  making 
one  product  and  making  that  to  the  best  of 
our  ability. 


FLONG  -  OORPORAHON 

HOOSICK  FALLS,  N.Y. 


Gas  or  Electric 
Scorchers 


fWOOD 

iMor  j 

MAI'S 


“64”  Parting 
Powder 


ALWAYS  UNIFORM 


Cork,  Felt  and  Rubber  Molding  Blankets 
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UIB  One-Piece  Magazine  Plates  with  Unbroken  Channels 
Promote  Uninterrupted  Movement  of  Matrices. 

©Intertype  Keyboard  Has  the  Same  Light  Touch  at  All 
Times. 

©Intertype  Castings  Contain  Nickel  Where  Additional 
Strength  Is  Needed. 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  New  York;  Chicago,  130  North  Franklin  Street;  New  Orleans,  816 
Howard  Avenue;  San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue; 
Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry  Co.  Ltd.,  Toronto;  London,  and  Berlin 


THE  PROGRESSIVE  InTERTYPE 

Made  its  way  by  the  way  it's!  made 


A45.  Set  in  Intertype  Vogue  Bold. 
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UNDER  AND  OVER  THE  NORTH 
POLE 


(Continued  from  page  7) 


largely  scientific.  But  the  struggle  of 
man  against  the  rigors  of  an  inimical 
Nature  to  the  lay  reader  will  be  the 
crux  of  the  expeditions. 

The  “big  names”  heading  the  expe¬ 
ditions  is  another  factor  in  the  story. 
Sir  Hubert  has  been  long  in  the  public 


Lady  Drummond  Hay  and  Karl 
Von  Wiegand,  who  will  accompany 
the  Graf  Zeppelin  on  its  North  Pole 
flight,  photographed  on  the  Graf 
just  before  it  started  on  its  trip  to 
the  United  States  in  1928. 

eye.  His  most  recent  exploration  trip, 
the  Wilkins-Hearst  Antarctic  Expedi¬ 
tion,  which  carried  him  to  the  Antarctic 
at  the  same  time  Commander  Byrd  was 
there,  resulted  in  valuable  discoveries. 
There  are  several  islands  off  the  Ant¬ 
arctic  Continent  which  Sir  Hubert  dis¬ 
covered,  a  number  of  them  named  for 
Hearst  executives. 

Sir  Hubert  became  famous  with  his 
epic  flight  from  Point  Barrow,  Alaska, 
to  Spitzbergen  in  1927,  news  rights  of 
which  had  been  purchased  by  the  Detroit 
News.  For  many,  many  months  Sir  Hu¬ 
bert  and  the  late  Ben  Eielson,  his  pilot, 
had  hovered  waiting  for  a  chance  to  make 
this  remarkable  flight,  but  there  had 
been  numerous  discouraging  crack-ups 
and  adverse  weather  conditions  to 
hinder  them.  When  the  flight  was 
finally  made,  however,  it  was  a  fitting 
climax  to  such  a  discouraging  start. 
Sir  Hubert  was  knighted  in  England 
for  that  feat. 

Hearst  officials  think  Sir  Hubert, 
besides  being  an  astute  explorer,  a 
careful  scientist,  and  an  intrepid  com¬ 
mander,  is  an  extremely  capable  news¬ 
paper  reporter.  He  has,  they  say, 
qualities  that  many  learned  men  do  not 
have  in  being  able  to  coordinate  the 
scientific  aspects  of  an  expedition  with 
human  interest  element,  writing  con¬ 
cisely  and  understandably. 

Dr.  Eckener  is  well-known  for  his 
many  flights  in  the  Graf,  coming  twice 
to  the  United  States  and  going  once 
around  the  world.  Sir  Hubert  was  on 
the  trip  around  the  world.  Karl  H. 
Von  \Viegand  and  Lady  Drummond 
Hay  are  likewise  well-known  as  aerial 
reporters.  They  are  now  ready  to 
participate  in  their  most  thrilling  as¬ 
signment. 


WEEKLIES  CONSOLIDATE 

The  consolidation  of  two  Edmonton 
Okla.,  papers  and  the  organization  of  a 
new  publishing  company  to  issue  the  com¬ 
bined  publications  has  been  announced. 
The  merger  was  effected  by  Dr.  D.  W. 
Banzett  of  the  Edmond  Booster  and 
Royce  B.  Adamson  of  the  Edmond  En¬ 
terprise.  The  Enterprise  will  l)e  pub¬ 
lished  on  Tuesday  in  the  future. 


NEW  BROCKTON  TIMES  M.E. 

Arthur  J.  Qiase,  formerly  a  newspaper¬ 
man  hut  for  several  years  with  the  Walk- 
Over  Shoe  Company,  this  week  was  ap¬ 
pointed  managing  ed'tor  of  the  Brockton 
(Mass.l  Times.  John  D.  Bogart  is  edi¬ 
tor  and  publisher. 


MERGER  ENDS  MADISON 
RADIO  RIVALRY 


Dailies'  Stations  Combined  Under 
New  Company  Divorced  from 
Newspapers — W.  T.  Evjue 
Is  President 


Advanced  to  eliminate  a  wasteful  com¬ 
petitive  situation  between  Madison’s  two 
radio  stations,  both  owned  and  manag^ 
by  local  newspapers,  the  Federal  Radio 
Commission  has  approved  the  merger  of 
stations  WISJ  and  WIBA. 

The  new  station  will  be  directed  by 
the  Badger  Broadcasting  Company,  the 
stock  of  which  is  owned  by  the  Capital 
Times  and  the  Wisconsin  State  Jourtwl, 
but  the  station  will  have  no  connection 
with  any  newspaper  except  for  one  daily 
15-minute  news  broadcast  to  be  assigned 
to  each  paper. 

WISJ,  owned  by  the  Wisconsin  State 
Journal,  is  a  500-watt  station  operating 
on  a  frequency  of  780  kilowatts.  WIBA, 
owned  by  the  Capital  Times,  also  is  a 
500-watt  station  which  operates  on  a  fre¬ 
quency  of  1280  kilocycles.  The  new  sta¬ 
tion  will  carry  the  call  letters  of  WIBA. 
and  will  use  the  1280  kilocycle  wave¬ 
length. 

The  radio  commission  has  granted  per¬ 
mission  to  increase  daytime  power  to 
1,000  watts. 

The  consolidation  ends  an  eight- 
months’  struggle  between  the  two  Madi¬ 
son  newspapers  for  supremacy  in  the 
radio  field.  Both  used  the  full  resources 
of  their  newspapers  and  radio  stations  to 
promote  their  programs. 

Under  the  terms  of  the  consolidation, 
the  new  radio  station  will  be  a  purely 
commercial  institution.  Neither  news¬ 
paper  is  to  have  any  time  on  the  air,  ex¬ 
cept  during  the  15-minute  news  broad¬ 
casts,  and  officers  and  staff  members  are 
not  allowed  to  broadcast. 

Officers  and  directors  of  the  new  sta¬ 
tion  are  W.  T.  Evjue,  publisher  of  the 
Capital  Times,  president;  A.  M.  Bray- 
ton,  publisher.  State  Journal,  vice-presi¬ 
dent;  T.  C.  Bowden,  secretary  and  treas¬ 
urer;  1.  U.  Sears,  Harry  D.  Sage,  Glenn 
Roberts  and  Leo  T.  Crowley,  directors. 
An  executive  committee  of  W.  T.  Evjue, 
Don  Anderson,  T.  C.  Bowden,  Kenneth 
Schmidt  and  W.  E.  Walker  will  direct 
station  affairs. 


RADIO  PROGRAMS  DROPPED 


Columbia  (S.C.)  State  Carrying  Only 
Local  Station's  List 

The  Columbia  (S.C.)  State  dropped 
from  its  news  columns  the  standardized 
radio  programs  last  week.  The  paper 
continues  to  print  the  program  of  sta¬ 
tion  WIS,  a  local  station. 

F.  C.  Withers,  general  manager,  said 
the  programs  were  deleted  as  an  experi¬ 
ment  and  that  a  careful  check  will  be 
made  on  complaints  registered  by  sub¬ 
scribers. 

The  Columbia  Record,  afternoon  daily, 
continues  to  run  the  programs  as  dis¬ 
tributed  by  press  associations. 

Since  WIS  went  on  the  air  about  a 
year  ago,  the  State  has  cooperated  with 
a  nightly  broadcast  of  news.  No  an¬ 
nouncement  concerning  this  feature  was 
made  at  the  time  the  radio  programs 
were  eliminated. 


WRITING  “LOOP”  COLUMN 

“Looping  the  Loop”  with  Jess  Krueger 
is  a  new  column  appearing  daily  in  the 
Chicago  Evening  American.  Mr.  Krue¬ 
ger,  formerly  contest  editor  for  the 
Evening  American,  has  lived  in  Chicago 
for  the  past  25  years  and  knows  the  city’s 
night  clubs,  theatres,  and  amusement 
centers.  His  column  contains  chit  chat 
about  Chicago’s  loop  district. 


DAILIES  USING  COLOR 

Two-color  advertising  copy  recently  I 
appeared  in  the  Oklahoma  City  Times  j 
and  the  New  Orleans  Item.  Both  were 
in  black  and  red.  In  the  Item  the  ad-  ! 
vertisement  w’as  a  full  page  for  the  local 
General  Electric  refrigerator  dealer,  and 
in  the  Times  a  half-page  for  a  grocery 
store. 


THE  ST.  PAUL  DISPATCH-PIONEER  PRESS 
HAS 

A  Corner  on  the  ^ 
Buying  Power  t 
of  Minnesota% 


of  all  cars  sold  In  Mn. 
nesota  in  1930,  cxcludi^ 
Hennepin  and  St.  Low 
Counties,  were  sold  in  tht 
counties  .shaded  on  this  nup. 


40% 


of  all  cars  registered  it 
Minnesota  in  1930,  exclud¬ 
ing  Hennepin  and  St.  Lout 
Counties,  were  registered  k 
the  counties  shaded  on  thu 
map. 


Dispatch-Pioneer  Press 
Circulation  in  These  Counties 


142,000 

DAILY 

Minneapolis  Journal 
Circulation  in  these  counties 
11,000  Daily,  24,000  Sunday. 


81,000 

SUNDAY 


Minneapolis  Tribune 
Circulation  in  these  counties 
11,000  Daily,  21,000  Sunday 


A  big  proportion  of  Minnesota’s  automobile  buying  power  is 
concentrated  in  21  counties,  shaded  on  the  above  map.  Where 
there  is  automohile  buying  power,  there  is  wealth  and  sales  volume 
for  all  products.  Whether  you  sell  automobiles,  pianos  or  paper 
clips,  these  21  counties  represent  a  profitable  market.  And  the 
way  to  reach  it  is  through  the  Dispatch-Pioneer  Press — the  only 
Twin  City  papers  that  cover  and  influence  these  21  counties. 


MEMBERS  OF  THE  AUDIT  BUREAU  OF  CIRCULATION 

ST.  PAUL  DISPATCH 

MEMBERS  OF  THE  100.000  GROUP  OF  AMERICAN  CITIES 

ST.  PAUL  PIONEER  PRESS 

EXCLUSIVE  ASSOCIATED  PRESS  SERVICE  IN  ST.  PAUL 
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EMPIRE  STATE 

extends 


Greetings 


to  Advertising  Federation  of  America 


E  are  indeed  glad  that  the  Advertising 


▼  ▼  Federation  of  America  has  waited  un¬ 
til  1931  before  convening  in  our  home  town. 
Otherwise  Empire  State  could  not  have  done 
its  bit  in  welcoming  this  splendid  organiza¬ 
tion  that  wields  such  a  force  for  progress  and 
enterprise  in  the  modern  commercial  world. 

Advertising  is  the  advance  guard  of  busi¬ 
ness  methods.  Empire  State  is  an  advance 
guard  of  business  architecture. 

Advertising  refines  the  theories  and  visions 
of  the  future  into  practical  procedures  of 
merchandising.  Empire  State  has  refined 
office-building  theories  and  visions  of  the 
future  into  practical  homes  where  that  mer¬ 
chandising  can  more  efficiently  be  brought 
to  its  fulfillment. 


®wuitsBros.,N.Y. 


OFFICERS 

Alfred  E.  Smith 

President 

Robert  C.  Brown  J.  Holloway  Tarry 
Vice-President,  Treasurer  Secretary 

DIRECTORS 

Pierre  S.  Du  Pont  Alfred  E.  Smith 

Louis  G.  Kaufman  Ellis  P.  Earle 

August  Heckscher  John  J.  Raskob 


EMPIRE  STATE 
OBSERVATORY 
— a  Quarter  of  a 
Mile  above  New 
York  City.  The 
new  After-Theatre 
Thrill!  Open  from 
8  A.  M.  to  Midnight 


ff 


LOCAL  CO-OPERATIVE  DRIVES  DAILIES 
ANSWER  TO  LINAGE  PROBLEM 


for  26  weeks.  The  copy  is  6(X)  lints 
weekly. 

The  fourth  campaign  was  garages,  tl* 
copy  appeal  being  for  the  motorist  to  stek 
the  services  of  garages  with  "certifiaj 
.service."  Twenty-two  contracts  wt^ 
signed  at  S2  weekly  for  20  weeks.  Xht 
copy  is  3(K)  lines  weekly. 

1  he  fifth  campaign,  just  in  the  making, 
is  among  the  “shoe  repair  shops,”  tit 
copy  apiK'al  of  which  will  be  tlie  par- 
ticular  type  of  service  the  cooperators 
are  prepared  to  give  as  against  that  ot 
the  ordinary  repair  shop.  There  will  bt 
30  contracts  at  $1.50  per  week  for  IJ 
weeks.  The  copy  is  350  lines  weekly. 

None  of  this  effort  in  the  least  hurt 
normal  linage  prospects.  To  the  con¬ 
trary  it  is  whetting  the  apj^etitie  of  those 
who  never  advertised  individually  for 
more  advertising  later  on. 

Perhaps  the  most  important  advantage 
realized  was  not  in  the  total  of  the 
lOO.(KK)  lines  obtained,  but  in  affording  a 
new  stimulus  to  the  sales  staff.  Times 
of  depression  kill  the  spirit  of  a  salts 
force,  particularly  an  advertising  staff. 
Following  the  .same  routine,  ah>orhing 
the  multiplied  tales  of  woe  that  ccine  with 
the  times,  kills  initiative,  depresses  the 
urge  to  do  things.  The  coo])erative  sales 
campaign  idea  developed  a  new  goal.  It 
injected  renewed  enthusiasm  in  selling 
space.  It  was  something  each  man  knew 
he  could  sell  because  the  individual  cost 
was  within  the  reach  of  any  prospect  and 
he  knew  the  combined  space  was  domi¬ 
nating  enough  to  bring  results. 

.-\nd  they  sold  one  campaign  after  an¬ 
other  with  comiiaratively  little  effort. 

Imixirt.'int  too  was  the  foundation  wnrli 
laid  in  advance  of  each  campaign. 

h'or  the  druggists,  for  instance,  we 
joined  their  associatioti.  We  attended 
their  meetings.  We  became  one  of  them. 
.■\nd  at  the  proper  time  the  campaign 
was  jjroposed  and  endorsed.  For  the 
campaign  of  the  shoe  repair  men,  the 
officers  of  their  association  were  sold 
first.  Letters  in  both  English  and  Italian 
were  obtained  to  influence  prospects. 

Every  campai.gn  was  carefully  worked 
out  in  advance. 


NEW  PRESIDENT  OF  N.E.A. 


Camden  (N.J.)  Courier-Post  Papers  Have  Sold  Five  Campaigns 
Totaling  Nearly  100,000  Lines — 218  Individual 
Firms  Participating 


By  W.  L.  TUSHINGHAM 

Business  Manager,  Camden  (N-l.)  Courier  and  Morning  Post 

suggest  as  they  like.  The  poor  ideas  are 
thrown  aside.  The  good  ideas  are  picked 
to  pieces  and  framed  up  in  practical 
shape.  .^nd  if  they  decide  upon  some¬ 
thing  that  is  considered  good,  the  whole 
staff  pitches  in  to  put  it  over. 

A  reiKirt  of  each  local  conference  is 
passed  through  to  the  general  staff  con- 
lerence  held  later  in  the  week. 

It  was  first  generally  decided  among 
the  staff  that  our  present  condition  was 
one  of  readjustment,  with  a  view  to  seek¬ 
ing  new  levels  of  normalcy,  making  it 
necessary  that  sales  minds  be  adjusted  to 
the  new  order  of  things  with  a  greater 
apiireciation  of  harder  effort,  more  at¬ 
tention  to  small  details,  and  an  appre¬ 
ciation  of  the  smaller  business  suecesses 
that  must  be  as  keen  as  the  elation  over 
the  larger  accomplishments  of  the  past. 

Proceeding  on  that  basis  it  was  decided 
that  instead  of  a  series  of  disjointed 
“siiecials"  or  stunts,  there  was  a  need  for 
one  fundamental  idea  that  would  permit 
linage  development  to  go  ahead  in  a  sub¬ 
stantial  and  sound  manner.  In  the  main, 
the  general  idea  resulted  from  an  appre¬ 
ciation  of  the  fact  that  under  present  con¬ 
ditions  a  volume  outlet  lies  in  a  general 
and  more  ixipular  appeal  for  advertising 
monies  at  a  smaller  unit  of  expense  to 
the  advertisers  involved.  It  was  pat¬ 
terned  somewhat  after  the  national  co¬ 
operative  group  movements  which  have 
spent  hundreds  of  thousands  of  dollars 
in  publicity  recently,  such  as  candy 
dealers,  florists,  etc.  It  was  further  based 
on  the  reasfMiing  that  at  this  time  there 
is,  of  necessity,  only  a  limited  amount  of 
money  available  amfnig  people  for  the 
purchase  of  merchandise  or.  services  of 
various  characters. 

.\s  an  illustration,  Mrs.  Jones  may  be 
able  to  afford  each  week,  either  to  have 
her  laundry  sent  out.  or  to  have  her  hair 
taken  care  of  bv  a  hairdresser  or  to  go 
to  a  show.  The  cpiestion  as  to  which 
she  will  decide  upon,  and  con.sequently 
which  line  of  business  will  rash  in.  de¬ 
pends  very  much  on  iust  what  effort  is 
put  forth  through  advertising  to  shape 
her  opinions.  .And  it  is  right  here  that 
cooperative  advertising  effort  seems  to 
insure  big  returns  for  those  business 
firms  in  any  one  category  which  are  big 
enough  to  see  the  thought  and  get  to¬ 
gether  right  awav.  It  is  up  to  news¬ 
papers  to  sell  the  idea. 

It  was  out  of  this  process  of  reasoning 
the  cooperative  advertising  idea  was  de¬ 
veloped.  The  thought  came  from  Milton 
Gifford,  one  of  the  local  staff. 

The  first  effort  was  a  camnaiirn  of  the 
merchants  on  “communitv  buving"  with 
the  usual  sentimental  argument  elimi¬ 
nated  and  real  reasons  for  home  huvine 
emnloyed.  This  netted  115  contracts  at 
$1.50  a  week  for  26  weeks  making  pos- 


The  Fir«t  of  a  Serie»  of  20  Mewaget 


Motorist 
f  !  f  f 


Before 

<■ 

Your  Gir  Bepaired 

— Consider 


L.  M.  Nirhols,  etlitor  of  the  Hrislotv 
<  Okla.  >  Daily  Record,  who  was 
elected  president  of  the  jNational 
Editorial  Assoriatioii.  June  4.  at  the 
annual  convention  in  Atlanta,  Ga. 
He  succeeds  George  B.  D(dliver,  of 
the  Rattle  Creek  (Mich.)  Moon- 
Journal,  and  served  last  year  as 
vice-president. 


The 

chftiiic  or  tervice  foroge  you  intend 
taking  it  to  ...  .  will  your  job  be  a 
perfect  one  of  absolute  satisfaction? 

Will  the  particular  garage  you 
have  in  mind  stand  behind  the  job 
lOO^i. 

....  Make  sure  of  these  facts 
by  taking  your  car  to  the  service 
garage  that  displays  this  emblem  of 
Certified  Service. 

)|  This  Service  Is 

/L  Represented  by 

X  the  Following 
'''A  Responsible 

Auto  Repair  Firms 


sible  a  half-page  each  week.  Original  art 
and  go(Kl  sales  appeal  goes  into  the  copy 
with  the  Cooiterative  merchants  listed 
below. 

The  .second  campaign  was  among  the 
In-auty  parlors,  the  apical  being  good  ser¬ 
vice  at  a  fair  price.  Twenty-four  con¬ 
tracts  were  signed  at  S2  each  for  15 
weeks.  The  copy  is  .340  lines  weekly. 

The  third  campaign  was  amrnig  the 
druggists,  the  copy  appeal  being  coopera¬ 
tion  with  the  physicians,  stressing  im¬ 
portance  of  the  drug  store  to  overcome 
competition  of  the  patent  medicine  stores. 
This  produced  28  contracts  at  $2.50  each 


LOOK  FOK 
THIS  SIGN 


Plate-casting  problems 
of  cost  and  speed 
were  solved  by 
Autoplate  Machines 


Co-operative  copy  being  placed  by 

Camden  automobile  repair  firms. 

N.J.,  to  offset  the  decline  in  linage  totals 
among  advertisers  who  haye  curtailed. 

b'ive  cooperative  campaigns  have  been 
signed  up  running  anywhere  from  15  to 
2(>  weeks  with  no  individual  advertiser 
taxed  more  than  $2.50  per  week  for  his 
cooperation.  A  total  of  218  contracts 
have  been  signed  up  without  employing 
any  additional  help  or  without  any  "high- 
pressure”  selling.  Of  the  more  than  200 
cooperators,  most  of  them  are  non-ad¬ 
vertisers  who  have  been  attracted  into 
the  cooperative  way  of  advertising  through 
a  low'-cost  individual  outlay  offering 
possibilities  of  at  least  a  hundred  po¬ 
tential  regular  advertisers  for  individual 
campaigns  later  on. 

The  campaign,  under  Frank  J.  Kinsclla. 
advertising  director,  was  handled  by  E. 
F.  deBaroncili,  local  advertising  manager. 
The  idea  came  out  of  the  weekly  sales 
conference,  held  independent  of  the  gen¬ 
eral  weekly  conference.  The  kKal  ad¬ 
vertising  manager  and  his  staff  of  ten 
men  meet  weekly,  for  a  discussion  of 
local  advertising  problems,  for  an  ex¬ 
change  of  ideas  on  the  best  method  of 
attack  on  this  and  that  advertiser  and 
more  especially  for  the  development  of 
merchandizing  ideas  that  grow  out  of  the 
individual  contacts  of  the  men. 

At  this  meeting,  among  themselves,  the 
men  feel  perfectly  free  to  discuss  their 
problems  with  greater  ease  and  frankness 
than  when  in  the  sales  conference  of  the 
entire  staff.  Some  things  suggested  are 
impractical.  .And  yet  they  can  talk  and 
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WILL  THE  A.  F.  A. 
PRESCRIBE  A  REMEDY? 

A  sreat  deal  is  expected  from  the  27th  Annual  Convention  of  the  Advertis¬ 
ing  Federation  of  America  to  be  held  in  New  York  starting  tomorrow,  June 
14th. 

Business  men  everywhere  are  hopeful  that  the  Advertising  Specialists,  com¬ 
posing  the  A.  F.  A.,  will  be  able  to  diagnose  correctly  the  real  cause  of  the 
ailment  of  business  and  prescribe  a  course  of  treatment  which  will  bring 
about  a  cure. 

Never  has  so  great  an  opportunity  come  to  Organ¬ 
ized  Advertising  to  work  out  a  plan  that  wi  I  be 
accepted  by  the  business  interests  of  the  country 
as  a  practical  solutidn  of  their  difficulties. 

Whatever  we  can  do  to  assist  the  Specialists  we  shall  do,  of  course. 

We  believe  that  Advertising  is  a  splendid  tonic  when  business  is  good  and  a 
very  effective  medicine  when  it  is  ailing. 

Our  specific  tonic  and  medicine  are  used  wholly  to 
stimulate  Newspaper  Advertising. 


EDITOR  &  PUBLISHER 

THE  FOURTH  ESTATE 

1700  Times  Square  Building,  Times  Square,  New  York  City 
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ONLY  75  FOOD  PRODUCTS  OUT  OF  500 
RECEIVE  APPROVAL  OF  DOCTORS 

Other  425  Tentatively  Rejected  Because  Adulterated  or  Misrep¬ 
resented  in  Advertising,  American  Medical 
Association  Committee  Reports 


riV'E  hundred  labeled  food  products 

have  been  submitted  to  the  Ameri¬ 
can  Medical  Association  for  approval  in 
the  first  year  of  the  association’s  new 
testing  plan,  it  was  reported  at  the  as¬ 
sociation’s  convention  in  Philadelphia 
this  week  by  Dr.  Morris  Fishbein, 
chairman  of  the  committee  on  foods. 

In  75  cases  the  food  was  approved 
and  the  manufacturers  obtained  permis¬ 
sion  to  use  the  A.M.A.  emblem  in  ad¬ 
vertisements.  The  425  others  were 
tentatively  rejected  either  because  they 
were  adulterated  or  not  wholesome,  or 
because  their  advertising  was  considered 
misleading.  Some  of  the  foods  tenta¬ 
tively  rejected  may  be  passed  when  the 
manufacturing  or  advertising  methods 
are  changed. 

The  committee  reported  that  one  com¬ 
pany  was  changing  the  name  of  a  na¬ 
tionally  known  cereal  product  because 
the  name  was  held  misleading.  The 
product  is  to  be  advertised  under  the 
new  name  with  the  seal  of  the  com¬ 
mittee. 

All  foods  which  have  the  endorse¬ 
ment  of  the  American  Medical  Associa¬ 
tion,  it  was  announced,  will  be  tested 
frequently  to  make  sure  that  the 
standard  of  excellence  has  been  main¬ 
tained,  and  the  advertising  will  be  sub¬ 
jected  constantly  to  the  censorship  of 
the  association’s  committee  on  foods. 

One  of  the  products  which  was  re¬ 
fused  the  use  of  the  association’s  in¬ 
dorsement  was  a  cereal  product,  whole¬ 
some  in  itself,  but  advertised  with  an 
overemphasis  on  its  vitamin  content, 
according  to  the  committee,  which  re¬ 
ported  that  a  baby  would  have  to  eat 
four  pounds  of  it  in  order  to  get  the 
equivalent  in  vitamins  of  one  teaspoon¬ 
ful  of  cod  liver  oil. 

No  fee  is  accepted  from  the  manu¬ 
facture  by  the  American  Medical  As¬ 
sociation,  whether  the  product  is  ac¬ 
cepted  or  rejected.  The  original  pur¬ 
pose  of  the  committee  was  to  pass  on 
the_  merits  of  foods  for  which  special 
claims  of  health-giving  properties  were 
made.  Later  it  was  decided  that  it  was 
unfair  to  give  the  association’s  seal 
and  the  prestige  that  went  with  it,  to 
foods  which  were  advertised  as  having 
special  health  value,  unless  all  man¬ 
ufacturers  or  wholesome  and  correctly 
advertised  food  products  were  al¬ 
lowed  the  use  of  the  seal.  After  one 
year’s  experiment  in  this  field,  the  com¬ 
mittee  is  flooded  with  requests  from 
manufacturers  and  dealers  in  foods  for 
tests  which,  if  pas.sed,  would  make  the 
association’s  seal  available  for  adver¬ 
tising  purposes. 

“The  first  year  of  operation  of  the 
c^mittee,’’  said  the  report,  “must  be 
viewed  as  one  of  experiment,  organiza¬ 
tion  and  preparation  for  future  work. 
The  _  daily  inquiries  from  advertising 
agencies  and  manufacturers  of  every 
variety  of  foods  for  copies  of  the  rules 
and  regulations  and  from  physicians 
and  citizens  of  all  stations  of  society 
for  information  on  accepted  and  un¬ 
acceptable  foods  indicate  the  present 
recognition  of  the  value  of  the  work 
of  the  committee  and  presages  its  fu¬ 
ture  potentialities. 

“The  committee  on  foods  has  under¬ 
taken  an  unprecedented  task  and  far- 
reaching  service  in  the  interest  of  the 
health  and  welfare  of  the  public — the 
proper  education  and  guidance  of  the 
pwple  and  physicians  on  matters  of 
diet,  food  values  and  nutrition  through 
the  medium  of  commercial  food  ad¬ 
vertising.  No  other  organization  out¬ 
side  of  the  Federal  government  has 
the  confidence  and  support  of  the  pub¬ 
lic  to  such  a  degree  as  to  qualify  for 
the  successful  accomplishment  of  the 
work  undertaken.  The  influence  of  the 
committee  inaugurates  a  new  era  in 
food  advertising.’’ 

After  describing  the  rules  of  the 
committee  as  “exacting,”  the  report 
continues ; 


“The  commonest  infraction  is  incor¬ 
rect  or  false  claims  of  more  or  less  seri¬ 
ous  moment  on  the  label  or  in  adver¬ 
tisements.  A  large  proportion  are  in 
violation  of  the  food  laws  by  misbrand¬ 
ing.  Two  foods  were  adulterated  as 
containing  non-food  substances,  liquid 
petrolatum  and  castile  soap.  The  com¬ 
plete  advertising  portfolios  of  a  con¬ 
siderable  number  were  practically  un¬ 
acceptable  in  toto.  A  bread  product 
was  given  an  entirely  new  name  to 
meet  the  committee  requirements.  A 
honey  peanut  food  was  also  renamed. 
One  of  the  chief  cereals  on  the  market 
will  have  to  be  renamed  because  of  its 
deceptive  name.  Another  accepted  na¬ 
tional  cereal  brand  must  be  relabeled 
or  l)e  rejected.  The  labels  of  two  other 
well  known  cereals  are  being  wholly  re¬ 
vised. 

“The  foregoing  conditions  are  well 
representative  of  the  average  goods 
coming  under  consideration.  It  is 
pleasing  to  note  the  willingness  of 
most  manufacturers  to  accede  to  the 
requirements  of  the  committee  and  co¬ 
operate  in  its  endeavors. 

“The  healthfulness  of  cacao  products 
for  children  because  of  the  theobromine 
and  caffein  content  has  been  under 
discussion,  but  a  decision  has  not  yet 
been  reached.  The  decision  will  affect 
special  health  claims  for  children  now 
being  made  by  this  class  of  foods.” 


TRIBUTE  TO  MUSE 


Iowa  A.P.  Member*  Honor  Memory  of 
Mason  City  Editor 

Resolutions  of  sympathy  for  the  death 
of  Will  F.  Muse,  editor  of  the  Mason 
City  (la.)  Globe-Gazette,  were  adopted 
at  the  annual  spring  meeting  of  the  Iowa 
Associated  Press  members  in  Des  Moines 
June  3.  J.  Tracy  Garrett,  of  the  Burling¬ 
ton  Hawk-Eye,  state  president,  presided, 
and  John  T.  Milar,  Des  Moines  corre¬ 
spondent  of  the  A.P.,  discussed  problems 
of  the  association. 

The  session  was  attended  by  C.  S. 
Johnston  and  John  Houston,  Ottumwa 
Courier;  Ralph  J.  Leyser,  Davenport 
Times;  John  Cowles,  Rasil  V/alters  and 
G.  W.  Churchill,  Des  Moines  Register 
and  Tribune;  Verne  Marshall,  Cedar 
Rapids  Gazette;  Rodney  C.  Wells,  Mar¬ 
shalltown  Times-Re  publican;  L.  O. 
Brewer  and  George  Seigle,  Newton 
Daily  Nezvs;  D.  D.  Mich,  Muscatine 
Journal;  Thomas  Green,  Burlington  Ga¬ 
zette;  Ralph  W.  Cram,  Davenport  Demo¬ 
crat;  George  A.  Croft,  Creston  News- Ad¬ 
vertiser;  Deemer  I^ee,  Estherville  Daily 
Nezt's;  George  C.  Tucker,  Webster  City 
Preman-J oumal ;  C.  A.  Roberts  and  G. 
P.  Mitchell,  Fort  Dodge  Messenger;  E. 
R.  Moore,  Waterloo  Courier;  E.  L  An¬ 
thony  and  A.  M.  Clapp.  Clinton  Herald; 
A  Xi.  Link,  Dubuque  Telegraph  Herald; 
J.  Tracy  Garrett,  Burlington  Hawk-Eye ; 
^’ern  Hall,  Perry  Chief. 


HEWES  SUCCEEDS  BATES 

Milton  D.  Hewes,  formerly  city  hall 
reporter.  Pay  Citv  (Mich.)  Daily  Times, 
has  been  appointed  city  editor,  succeeding 
Kirk  M.  Bates,  who  has  resigned  to  join 
the  Milwaukee  Journal.  Stewart  O.  Van- 
derpool  has  been  transferred  from  the 
telegraph  desk  to  the  city  hall  beat.  Joseph 
W.  Robison,  formerly  of  the  Detroit  bu¬ 
reau  of  the  Associated  Press,  has  taken 
Vanderpool’s  place  on  the  telegraph  desk. 


TO  CONTINUE  SHORT  WEEK 

The  five  and  one-half  day  week  sched¬ 
ule  started  in  January  will  be  continued 
for  six  months  more,  commencing  July 
12,  members  of  the  Duluth  Typographi¬ 
cal  L’nion  No.  136  voted  last  week. 
The  plan  was  started  the  first  of  the 
year  to  provide  employment  for  extra 
union  printers, in  Duluth.  W.  T.  Cow¬ 
hey  was  elected  president  of  the  Duluth 
local. 


“Why,  you  ask,  with  an  improved  product, 
greater  distribution,  better  trained  sales  or¬ 
ganization,  and  more  forceful  advertising, 
do  sales  still  lag  or  fall  behind  >  Maybe  it’s 
your  choice  of  the  wrong  media.  Maybe 
you  lack  information  on  changing  reader 
preferences.  Maybe  you  are  unaware  of 
the  high  duplication  of  seemingly  profitable 
newspaper  combinations.  Maybe  it  would 
be  better  to  see  not  how  cheap  you  can  buy 
space,  but  how  well*' 

Advise  That  Ton 
Seek  New  Sound,  Sales 
Producing  Channels  As 
We  T)id/^ 

I  j  “Take  Rhode  Island  for  instance.  Now,  in 

j  j  Providence,  we’ve  obtained  best  results 

from  using  evening  papers,  because  we 
I  I!  learned  that  Providence  was  an  evening 

I  !i  paper  city.  It’s  too  large  for  any  one  even- 

j  I  ing  paper  to  do  the  job  alone.  That’s  why 

!  I  we  tapped  a  new  reservoir  of  responsive 

I  readers  when  we  added  The  News- 

i!  i  Tribune.” 

THE  NEWS-TRIBUNE 


PROVIDENCE,  RHODE  ISLAND 
Represented  by 

Small,  Spencer,  Levings  &  Brewer,  Inc. 
Boston — New  York — Chicago 


^^Are  You  Resigned  to 
Measure  Sales  By  How 
Little  You  LOSE? 
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. . .  and  through  the 
South’s  leading 
daily  newspapers 
you  will  reach  its 
mass  buying  power 


npers  nr 

.  Ww  HATEVER  the  conditions  may  be  — 

Bll  its  whether  good  or  bad  —  the  South  is  the 

national  advertiser  s  market,  because  it  is 
one  of  the  largest  consumers  of  the  branded 
product.  The  South  has  not  slackened 
its  pace  it  set  a  number  of  years  ago  to 
convert  its  rich  natural  resources  into 
industrial  wealth.  Its  industrial  activity 
continues  unabated.  Its  industrial  expan¬ 
sion  calls  for  raw  and  finished  materials 
and  products  for  use  in  the  home,  factory 
and  the  office,  and  the  annual  consump¬ 
tion  of  these  products  totals  into  the 
billions  of  dollars. 


•  Each  year  the  South  through  its  con¬ 
version  of  its  vast  resources  into  productive 
wealth,  is  adding  to  the  buying  power  of 
its  millions  of  consumers.  It  furthermore 
is  raising  the  standards  of  living,  so  that 
today  it  ranks  with  the  average  for  the 
country. 


•  To  reach  these  millions  of  consumers, 
to  sell  them  your  product,  these  leading 
daily  newspapers  represent  the  quickest 
and  the  most  direct  way.  A  campaign 
carefully  planned,  carefully  executed, 
reaches  the  great  mass  buying  power  of 
the  South. 


FLORIDA 

^Daytona  Beach  News-Journal.  ..(ES) 
*Pensacola  News  and  Journal.  .(E&M) 
•Palm  Beach  Post  (M)  9,876 . (S) 


Circu-  2,500 
lation  Lines 


5,589  .06 

16.039  .09 


9.965  ■.07(.09S)  .07(.09S) 


•Augusta  Herald  . (E) 

•Augusta  Herald  . . .  •  .JS) 

•Macon  Telegraph  &  News . (Mab) 

•Macon  Telegraph  &  News . (S) 


M,440  .05 

14,470  .05 

39,539  .15 

35,830  .15 


NORTH  CAROLINA 


•Greensboro  News  4  Record. .  (M4E) 
•Greensboro  News  4  Record . (S) 


49,662  .15 

37.305  .12 


SOUTH  CAROLINA 


•Columbia  State  . (M) 

•Columbia  State  . . .  •  •  ■  (S) 

•Greenville  News  4  Piedmont. .  (M4E) 

•Greenville  News  . . 

•Spartanburg  Herald  4  Journal.(M4E) 
•Spartanburg  Herald . (E4S) 


26.131  .09 

27.135  .09 


40,967  .12 

28,556  .10 


15.096  .08 

18,694  .09 


•Roanoke  Times  4  World  News. (M4E) 

•Roanoke  Times  . 

•Staunton  News  Leader  (M),  Leader.(K) 


36.814  .11 

25,342  .08 

7,821  .045 


tOovemment  Statement,  April  1,  1931. 

•A.  B.  C.  Publishers’  Statement,  Apr.  1,  1931. 


I 
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GANNETT,  IN  ELMIRA, 
RE-LIVES  EARLY  DAYS 


Publisher  Is  Greeted  by  Veteran  Em¬ 
ployes  on  25th  Anniversary  of 
His  Start  as  Publisher — 

Tells  Anecdotes 

Frank  E.  Gannett,  president  of  the 
Gannett  group  of  17  newspapers,  went 
back  to  Elmira,  N.  Y.,  last  Saturday, 
June  6,  to  visit  a  while  at  the  offices  of 
the  Star-Gazette.  It  was  the  twenty-fifth 
anniversary  of  his  start  as  a  publisher. 

On  June  6,  1906,  Mr.  Gannett,  a  news¬ 
paperman  of  10  years’  experience,  bought 
a  half-interest  in  the  Elmira  Gazette, 
his  partner  being  Erwin  R.  Davenport. 
Together  they  founded  the  Gannett  chain 
a  year  later  when  they  acquired  the  El¬ 
mira  Star.  From  there,  Mr.  Gannett 
branched  out  to  other  key  cities  in  New 
York  state,  adding  to  his  newspaper 
holdings.  Eventually  his  purchases  ex¬ 
tended  to  Winston-Salem,  N.  C.,  Plain- 
field,  N.  J.,  and  Hartford,  Conn.  The 
ll’inston-Salem  Sentinel  was  the  only 
newspaper  which  he  purchased  and  later 
sold. 

The  Gannett  Newspapers  also  were  to 
figure  prominently  as  bidders  for  the 
Kansas  City  Star  and  the  Chicago  Daily 
Nru’s.  Efforts  also  were  made  to  have 
Mr.  (iannett  submit  a  bid  for  the  New 
York  World  newspapers  last  spring. 

Surrounded  by  seven  employes  of  the 
Elmira  Star-Gazette  who  worked  on  the 
paper  25  years  ago,  Mr.  Gannett  re¬ 
called  some  of  his  early  days  as  a  pub¬ 
lisher.  First  he  told  how  he  spent  three 
days  at  the  capitol  in  Albany  conferring 
wdth  David  B.  Hill,  former  governor  and 
Lnited  States  Senator,  on  the  purchase 
of  his  interest  in  the  Gazette. 

“We  discussed  price  and  he  asked  me 
how  much  I  had,”  Mr.  Gannett  recol¬ 
lected.  “I  said  I  had  very  little.  In  the 
end  he  was  very  generous,  drawing  up  a 
contract  which  I  was  able  to  fulfill.  In 
a  few  years  I  had  paid  the  senator  in 
full.” 

Mr.  Gannett  continued  with  memories 
of  his  early  association  with  Mr.  Daven¬ 
port,  who  motored  from  Philadelphia  to 
Elmira  to  be  present  at  the  anniversary 
meeting. 

“Of  my  associations  with  Mr.  Daven¬ 
port  and  I.  S.  Copeland,  Dr.  W.  J.  Cope¬ 
land  and  James  F.  Woodford  I  have  the 
most  pleasant  memories,”  Mr.  Gannett 
said.  “Dr.  Copeland  and  I  were  joint 
managing  editors.  We  divided  the  jobs 
of  editor,  telegraph  editor,  and  city 
editor  between  us.  ‘Jim’  Woodford  was 
circulation  manager,  Erwin  Davenport 
was  our  shrewd,  cautious  and  tactful 
business  manager. 

“Frank  Tripp,  who  has  taken  the  finan¬ 
cial  and  business  burdens  of  the  organiza¬ 
tion  from  Davenport’s  shoulders,  was 
working  on  the  Gazette  as  a  reporter  at 
$16  a  week  when  I  became  editor.  Much 
as  ‘I^vie’  and  I  hated  to  lose  his  services 
we  could  not  see  how  we  could  give  him 
the  $18  the  Star  later  offered.  Fortu¬ 
nately  for  the  future  of  the  newspapers 
when  we  bought  the  Star  we  bought  him 
back.” 

Mr.  Tripp  was  among  the  seven  Star- 
Gazette  veterans  at  the  ceremony.  The 
others  were:  William  O.  Bacon,  classi¬ 
fied  department;  Frank  J.  Gengcr,  me¬ 
chanical  superintendent ;  Mrs.  'VV'’illiam  J. 
McTiernan,  accountant:  Dennis  J.  Daly, 
day  composing  room  foreman;  Walter 
Scott,  printer ;  and  Charles  Frydenborg, 
printer. 

Altogether  Mr.  Gannett  has  acquired 
22  newspapers,  but  by  consolidations  has 
brought  the  number  down  to  17,  published 
in  13  cities  and  in  three  states.  Every 
newspaper  in  the  group  was  established 
at  the  time  of  its  purchase.  Mr.  Gannett 
has  never  started  a  newspaper.  Seven  of 
his  holdings  have  been  in  existence  more 
than  100  years.  They  are :  Hartford 
(Conn.)  Times,  Elmira  Star  Gazette. 
Ithaea  Journal-Ne^cs.  Ogdenshurg  Re¬ 
publican- Jourfial.  Rochester  Democrat  Tr 
Chronicle,  Rochester  Times-Union,  and 
Utica  Obsen'cr-Dispatch. 

.\  policy  of  local  management  was 
adopted  10  years  ago.  Today  mere  than 
1,000  employees  of  the  newspaix;rs  hold 
preferred  stock  and  in  practically  every 


GANNETT  RE-VISITS  OLD  SCENES 


Frank  E.  Gannett,  visiting  Elmira  on  June  6,  the  25th  anniversary  of  his 
ownership  of  a  newspaper,  was  greeted  hy  old  employes.  Erwin  R.  Daven¬ 
port,  fourth  from  the  left,  was  Mr.  Cannett's  business  partner  from  1906  to 
1924.  In  the  picture,  left  to  right,  are  Walter  Scott,  Charles  Frydenborg, 
William  O.  Baron  whose  service  on  Elmira  newspapers  began  in  1885, 
Mr.  Davenport,  Mr.  Gannett,  John  H.  Causer,  Frank  E.  Tripp,  general 
manager  of  Gannett  Newspapers,  Frank  J.  Genger,  Mrs.  William  McTiernan 
and  Dennis  Daly.  All  of  these,  except  Messrs.  Davenport  and  Causer  are 
still  with  the  Elmira  Star-Gazette  and  were  employed  on  the  Elmira  Gazette 
when  Mr.  Gannett  became  a  newspaper  owner.  Mr.  Causer  suggested  to 
Mr.  Gannett  that  he  locate  in  Elmira.  It  was  he  who  brought  Gannett  and 
Davenport  together. 


city  the  local  management  is  in  the  hands 
of  minority  interests. 

Frank  E.  Gannett  began  his  newspaper 
career  when  a  student  in  Cornell  Univer¬ 
sity,  as  reporter  on  Ithaca  papers,  and 
as  correspondent  and  editor  of  the  Cor¬ 
nell  Sun,  prior  to  his  graduation  in  1898. 
He  earned  his  way  through  college  and 
won  $1,000  cash  scholarship  with  his 
diploma. 

Later  he  became  editor  and  manager  of 
the  Ithaca  News  and  editor  of  the  Pitts¬ 
burgh  Index.  Before  going  to  Elmira 
he  spent  some  time  in  the  Philippines,  as 
secretary  to  Jacob  Ck)uld  Schurman,  Cor¬ 
nell  president,  and  head  of  the  first  gov¬ 
ernment  commission  sent  there. 


PRESS  GALLERY  DINES 


Ottawa  Writers  Twit  Canadian  States¬ 
men  at  Annual  Banquet 

Canada's  statesmen  were  twitted  in 
song  and  speech  at  the  annual  dinner  of 
the  Parliamentary  Press  Gallery  held  in 
the  parliament  buildings,  Ottawa,  June  6. 

The  chief  guest  was  the  Earl  of  Bess- 
borough.  Governor  General  of  Canada. 
Prime  Minister  R.  B.  Bennett  was  un¬ 
able  to  attend  and  was  represented  by 
Hon.  R.  J.  Manion,  Minister  of  Railways 
and  Canals,  and  other  members  of  the 
government. 

A  feature  of  the  dinner  was  the  publi¬ 
cation  of  the  gallery  “rag”  sheet  “’Um- 
bug”  which  commemorated  the  epithet 
applied  to  Premier  Bennett’s  speech  at 
the  Imperial  Conference  in  London  by 
Rt.  Hon.  J.  H.  Thomas.  Secretary  for 
the  Dominions  in  the  British  government. 
Ihiring  the  dinner  songs  written  for  the 
occasion  by  members  of  the  gallery  w'cre 
sung. 

E.  C.  Buchanan,  president  of  the  gal¬ 
lery,  presided  at  the  dinner  and  intro¬ 
duced  the  speakers. 

Among  the  visiting  newspapermen 
were  A.  H.  Kirchhofer,  managing  editor, 
Buffalo  Evening  Netes,  and  James  L. 
Wright,  Washington  correspondent  for 
the  .same  paper;  James  R.  Flatt,  superin¬ 
tendent  of  the  Canadian  Press  New  York 
bureau;  Harold  Raine,  general  superin¬ 
tendent  of  the  Canadian  Press;  Herbert 
Berkley,  city  editor  the  Toronto  Tele¬ 
gram;  X'ernon  Knowles,  managing  editor, 
Toronto  3Iail  and  Empire. 

HEADS  COLLEGE  PAPERS 

J.  E.  .\ngell  has  resigned  as  city  editor 
of  the  Denton  (Tex.)  Record-Chronicle 
to  become  manager  of  student  publications 
at  Texas  A.  &  M.  College.  College  Sta¬ 
tion.  Tex.  .\ngell  had  l)cen  with  the 
Record-Chronicle  nine  years. 


CLAYTON  HEADS  ALUMNI 

St.  Louis  alumni  of  the  University  of 
Missouri  School  of  Journalism  met  on  the 
Pevely  Dairy  Company  farm  at  Crescent, 
Mo.,  June  7,  and  formed  a  local  associ¬ 
ation  with  Charles  C.  Clayton  of  the 
editorial  staff  of  the  Globe-Democrat  as 
president.  Other  officers  are:  Mrs. 
Caralee  A.  Stanard,  vice-president; 
Frances  Hunt,  advertising  department, 
Stix,  Baer  &  Fuller  Company,  secretary, 
and  A.  B.  Geeson,  advertising  manager, 
Corno  Mills,  treasurer. 

WISCONSIN  GROUP  ELECTS 

The  Chain  o’  Lakes  group  of  the 
Wisconsin  Press  Association  met  at 
Wild  Rose,  Wis.,  June  6.  Officers  are 
A.  A.  Washburn,  Clintotwillc  Gazette, 
president ;  N.  M.  Keller,  Birnamwood 
Nesvs,  vice-president,  and  John  Burnham, 
Waupaca  Post,  secretary-treasurer. 

CLARK  SUCCEEDS  TUOHEY 

William  Clark  has  been  named  city 
editor  of  the  New  Haven  (Conn.)  Times, 
succeeding  Avery  Tuohey. 


PURPLE  AND  SILVER  INK 
USED  ON  WEB  PRESS 

New  Orleans  Timet-Picayune  Gets  Out 

Special  Supplement  in  Color  for 
Advertiser — Silk  Used  to 
Make  Ink  Stick 

An  unusual  newspaper  printing  beat 
was  achieved  by  the  New  Orleans  Times- 
Picayune  recently  when  the  newspaper 
produced  a  16-page  tabloid  for  Katz  i 
Besthoff,  Ltd.,  drug  store  chain,  using 
silver  metallic  and  purple  ink  on  each 
page,  the  entire  supplement  produced  as 
a  unit  of  the  newspaper  on  a  high  speed 
press. 

It  is  believed  that  this  marked  the 
first  time  in  which  metallic  ink  has  been 
used  successfully  on  a  web  press.  Tlie 
occasion  was  the  silver  anniversary  oi 
the  drug  store  company.  A  new  color 
press  was  used  by  the  newspaper. 

After  agreeing  to  print  the  supplement 
the  Times-Picayune  conducted  many  ex¬ 
periments  with  different  grades  of  silver 
ink.  The  plates  were  made  one  quarter 
inch  nickel.  The  application  of  silver 
ink  was  made  only  on  “solids”  and  on 
none  of  the  pages  was  there  any  offset. 
The  nipping  roller  on  the  folder  was 
loosened  to  a  slight  extent.  All  of  the 
rollers  were  set  to  approximately  one 
line  because  of  the  fact  that  the  weight 
of  the  metallic  ink  would  have  packed 
up  under  the  rollers  and  completely 
snoiled  the  operation. 

No  difficulty  was  experienced  in  bring¬ 
ing  the  ink  to  the  first  inking  drum  but 
it  was  after  the  fluid  had  reached  that 
location  that  the  difficulty  was  met  with. 
The  trouble,  however,  was  practically 
eliminated  when  the  rollers  were  reset. 
The  inking  carriage  was  backed  off  from 
impression  to  the  extent  of  eight  points 
in  the  effort  to  distribute  the  silver  ink 
on  the  plates.  This,  however,  did  not 
overcome  that  difficulty.  The  process  of 
getting  the  ink  to  the  plates  had  been 
accomplished  but  the  problem  was  how 
to  make  it  stick. 

Sheets  of  white  silk  were  cut  to  fit  all 
solids  on  the  plates  and  these  were  over¬ 
lapped  under  the  plates.  It  was  pasted 
to  hold  it  fast.  From  then  on  success  ir- 
warded  their  efforts — when  the  roller 
inked  the  silver  on  the  silk  it  held  ^ 
printed  far  better  than  had  been  antici¬ 
pated.  The  rate  increase  to  the  adver¬ 
tiser  for  silver  ink  was  25  per  cent. 


JOINS  WIDE  WORLD  PHOTOS 

Charles  W.  Wilt,  formerly  with  P. 
&  A.  Photo  Service  and  recently  with 
the  Cleveland  Plain  Dealer,  is  now  in 
charge  of  the  Wide  World  Photo  Sen- 
ice.  in  Plain  Dealer  building,  Cleveland. 


NEWSPAPER  PRESSES 
FOR  SALE 

The  New  York  Times 
OFfers 

Four  X-pattern,  double  sextuple  presses  each 
equipped  with  two  folders,  and  arranged  to  run 
as  three,  four,  five  arid  six  roll  presses. 

Also  four  90-100h.  p.  Clinc-Westinghouse 
drives,  and  four  60-80  h.  p.  Cutler  Hammer 
drives,  and  24  Kohler  reels. 

Completely  equipped  with  rubber  rollers  and 
large  assortment  of  spare  gears. 

Presses  may  be  seen  in  operation  in  the  press  rooms 
of  The  New  York  Times,  229  West  43rd  St.  The  Times 
is  installing  new  higher-speed  presses.  For  full  informa¬ 
tion  write  Mechanical  Department,  The  New  York  Times. 
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•doctors  are  hosts  to 

N.  Y.  NEWSPAPERMEN 


of  Medicine’s  Publicity 
Committee  Marks  Third  Year  of 
Existence  —  Handled  2,437 
I  Queries  in  Past  Year 


:  It  took  a  visit  from  the  King  of  Siam  | 
'to  the  United  States  and  an  operation  on  : 
his  eye  here  to  demonstrate  the  growing  j 
I  cooperation  between  the  press  and  the  I 
i  medical  profession  in  New  York.  The 
operation  was  a  delicate  one,  the  sur- 
in  charge  were  proverbially  shy 
of  publicity,  and  his  majesty  was  a  head¬ 
line  subject.  The  contingency  was  met. 
however,  liy  the  bureau  of  publicity  of 
the  New  York  Academy  of  Medicine,  to 
the  complete  satisfaction  of  the  press. 
On  the  day  of  the  operation  an  article 
hy  Dr.  lago  Galdston,  secretary  of  the 
bureau,  appeared  in  the  newspapers — a 
lucid  account  of  the  operation  and  the 
preparations  for  it. 

This  example  was  cited  several  times 
at  a  dinner  May  28  given  by  the  bureau 
to  a  group  of  newspapermen.  The  dinner 
marked  the  third  vear  of  the  bureau’s 
functioning,  and  ^  the  talks  afterwards 
were  on  ways  and  means  whereby  the 
jiiysicians  and  the  newspapermen  might 
I  come  to  a  closer  understanding  in  mat- 
i  ters  of  public  interest,  without  imposing 
b  on  the  stern  ethical  standards  of  the  doc- 
i  tors  and  at  the  same  time  furthering  pub- 
I  lie  health  and  meeting  the  newspaper.s’ 

!  demand  for  authentic  checking  on  medi- 
■  cal  news. 

During  the  past  year,  it  was  reported, 

I  the  bureau  had  received  2,437  queries, 

'  635  of  them  from  newspapers.  A  total 
of  643  articles  were  printed  as  a  result 
'  of  these  inquiries. 

1  .\mong  the  newsi)apermen  present 
,  were  Arthur  M.  Howe,  editor,  lirook- 
I  Ip  Daily  liaqle;  Lee  B.  Wood,  execu¬ 
tive  editor,  W orld-Tclcgram ;  Arthur  S. 
Draper,  assistant  editor.  Herald  Trilmne; 
David  H.  Joseph,  city  editor,  Times; 
lames  V\^  Barrett,  city  editor,  American. 
.4mong  the  doctors  present  were  Dr. 
John  J.  Moorhead,  chairman  of  the  bu¬ 
reau  of  publicity;  John  A.  Hartwell, 
president  of  the  New  York  Academy: 
Dr.  Charles  Gordon  Heyd,  president  of 
the  New  York  County  Medical  Society: 
Dr.  Lin.dcv  R.  Williams,  the  director  of 
the  New  York  -Academy,  Dr.  Orrin  S. 
Wightman,  editor-in-chief  of  the  Nejv 
Vork  Stale  Journal  of  Medicine  and 
chairman  of  the  state  grievance  com¬ 
mittee.  and  Dr.  Galdston. 


WEEKLY  NOT  SUBSIDIZED 


Ciacinnati  Radio  Paper’*  Fir*t  Issue 

of  10,000  Sold  Out 

The  weekly  Radio  Dial,  started  in 
Cincinnati  following  exclusion  of  radio 
programs  from  the  newspapers,  is  not 
subsidized  by  any  station  or  radio  corpo¬ 
ration,  A.  M.  Mathieu,  temporary  editor, 
told  Editor  &  Publisher  this  week. 

The  niiblication,  an  eight-page  tabloid 
^inted  on  coated  paper,  is  published  by 
M  Rosenthal,  owner  of  the  Writer's 
Oigesl,  the  Writer’s  Year  Book,  and 
other  publications.  It  carries  complete 
ProRrams  of  all  Cincinnati  stations. 

The  first  issue,  Mr.  Mathieu  said,  con¬ 
sisting  of  10,000  copies  was  sold  out. 
Snbscriptions  are  being  solicited  over 
mtw  Cincinnati  stations  at  a  trial  offer 
of  five  weeks  for  ten  cents.  Two  dollars 
Ptr  vear  will  he  the  regular  price. 


OHIO  WEEKLIES  MERGE 


Merger  of  the  Oltaiea  County  S'ews-  | 
oemnerat  and  the  Proqressh’e  Times,  I 
"teklies  published  in  Port  Clinton,  ().,  | 
^  Ine  Ottazva  County  iVcvc.v  has  licen  j 
Wnounced  by  Ohio  News,  Inc.,  which  | 
wught  the  two  iianers  a  year  ago.  Tlie  I 
Wrger  became  effective  j  line  8.  Ralph 
itiydCT  of  .Ada,  O.,  will  be  business  and 
Mitorial  manager;  W.  H.  .Althoff,  former 
®*'ncr  of  the  News-Democrat,  will  be  i 
iwistant  editor  and  Samuel  Kuesthardt  | 
0  the  Progressive  Times  will  be  me-  | 
hinical  manager.  Port  Clinton  lias  one  i 
p  ^  ^^"blv  paper,  the  Ottaiea  County 
,Jhmican-I I erald .  owned  bv  William 

brupp  •  j 


HOME  EDITION 


STEEL  BONDSES 
O.K.'D  BY  COURT 
DURING  SUIT  BY 
STOCKHOLDERS 


Bethlehem  Sydem  U 
Permitted  to  Go  on 
Pending  e  Decieion. 
but  Bond  Required. 


martial  law  stops  wave 

^  DRAFTING  RUM  OF  SPANISH  CHUBCUBURNING; 
mIL  ORDER 


Ingtitutiofu  in  Ruins; 


Ceensd  ter  the  RKtgMels 
Aggliet  ter  Riibl  le  Pay 
Seas  They  Ha«*  Net  Beta 
CettMU  SiMce  JtMery  I. 


,100,0 


bnd  Nuns  Flee  Flames; 
L  Is  $30,000,000 


OOO 

doily 


rS  IN  CAPITAL; 

:  STILL  PARALYZED 
^  by  Mob  in  Cadii 
Kriously  Injured; 

Irdinal  Silent 


Holdup.  ■:  --.a-.-; 

SAYS  CAFE  MAN 


riT  Sperling  U  Held  »e 


AM  INNOCENT,' 

AVOWS  LONGEY 

LEAVING  PRISON  “oli 


There  is  no  other  daily  newspaper  in  the 
country  of  comparable  circulation  that 
offers  to  advertisers  as  large  a  city  cir¬ 
culation  as  does  the  Newark  Star-Eagle. 


Over  90%  of  the  Star- 
Elagle’s  circulation  is  con¬ 
centrated  in  ABC  Newark 
...  a  city  of  almost  a  mil¬ 
lion  people. 


The  productiveness  of  any 
newspaper’s  circulation  can 
be  measured,  and  varies  in 
the  degree  of  its  concen¬ 
tration  in  areas  where  the 
greatest  number  of  people 
and  retail  outlets  are  to  be 
found. 


The  greatest  concentration 
of  population  of  the  New¬ 
ark  market  is  in  Corporate 
Newark — and  in  Corporate 
Newark  the  Star  -  Eagle 
covers  half  of  the  homes; 
the  other  evening  paper 
covers  the  other  half. 


To  adequately  cover  this 
market  the  over  -  1  00,000 
daily  circulation  of  the  Star- 
Eagle  is  necessary. 


W'’  -t 


v  V  ,  ' 


NEWARK  STAR-EA4*LE 


PAUL  BLOCK  and  ASSOCIATES 
National  Advertising  Representatives 


NEW  YORK 


PHILADELPHIA 


SAN  FRANCISCO 
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p  KOBABLY  the  best  of  this  year’s 
books  on  advertising  is  “Facts  and 
Fetishes  in  Advertising”  (Consolidated 
Book  Publishers,  Inc.,  Chicago)  by  E.  T. 
Gundlach,  who  has  long  had  a  reputa¬ 
tion  for  knowing  more  than  any  one 
else  about  coupons  in  advertising  and 
alM  for  being  a  frank  and  unafraid 
critic  of  advertising  bunk  and  blue  sky. 
This  book  adds  to  both  those  reputations, 
and  besides,  I  think,  entitles  him  to  rank 
among  the  few  who  have  written  sanely 
and  interestingly  on  the  whole  broad  field 
of  advertising.  In  1927  he  wrote  “Old 
Sox  on  Trumpeting,”  a  burlesque  Pla¬ 
tonic  dialogue  on  publicity,  especially  in¬ 
stitutional  and  atmospheric.  That  was 
a  very  hard  book  to  read,  since  not 
many  are  equipped  with  Mr.  Gundlach’s 
familiarity  either  with  Greek  dialects  or 
with  mail-order  methods  in  advertising, 
and  it  may  be  doubted  whether  the  man¬ 
ner  was  well  suited  to  the  matter.  The 
new  volume  is  easier  on  the  mental  pro¬ 
cesses  of  the  average  business  man — 
bright,  breezy  and  colloquial,  pretty  care¬ 
fully  organized,  and  almost  encyr.lopedic 
in  its  scope. 

The  whole  book  is  personal,  the  first 
fifth  is  mostly  autobiography,  and  every¬ 
where  you  find  reports  of  campaigns  with 
names  and  facts  and  figures — for  Mr. 
Gundlach  is  all  for  figures  and  checking 
returns,  and  all  against  the  false  gods 
and  fetishes  of  advertising  and  the  false 
attitude  that  advertising  is  a  religion. 
He  wants  to  make  it  a  business,  a  pro¬ 
fession  and  a  science. 

The  newspaperman  will  be  specially 
interested  in  Gundlach’s  early  exper¬ 
iences,  after  leaving  Harvard  in  1898,  on 
the  IV ashingtoH  Post  during  the  war 
with  Spain,  on  the  Chicago  Record,  the 
Omaha  News  and  the  Chicago  Inter- 
Ocean.  Throughout  the  b<x)k  are 
many  good  stories,  all  the  better  for  the 
well-known  names  that  figure  in  them. 
If  you  have  only  a  minute  to  look  at 
the  book  read  the  anecdotes  of  Charles 
Daniel  Frey  (p.  133),  Walter  Drey  (p. 
327),  W.  E.  Donahue  (p.  453)  and 
Edison  (287).  Indeed  Eidison  is  Gund¬ 
lach’s  ideal,  always  experimenting  and 
never  satisfied  with  the  conventional 
method.  And  so  you  can  imagine  Gund¬ 
lach’s  delight  at  learning  that  ^ison 
in  his  early  days  had  checked  all  his  own 
advertising  and  years  later  remembered 
figures  on  inquiries  and  costs,  was  still 
a  good  judge  of  pulling  power,  and  was 
shrewd  enough  to  know  that  no  guess 
was  as  safe  as  a  test.  Gundlach  advises 
“guessing  in  numbers,”  if  you  are  going 
to  guess  at  all ;  and  he  constantly  comes 
back  to  the  arraignment  of  most  adver¬ 
tising  that  it  is  only  guess  work.  “Not 
50  advertisers  outside  the  purest  direct 
action  field  attempt  a  methodical  use  of 
the  yardstick  ‘Does  it  pay?’”  There  is 
a  swell  newspaper  story  on  page  265 : 
“Panics  Forecast  by  Mail  Orders.”  .  .  . 
“In  1929  while  general  business  seemed 
rosy  and  the  habit  of  hand  to  mouth  buy¬ 
ing  \\'as  waning,  mail  order  business  began 
to  slump  in  proportion  to  sales  eflfort  by 
the  end  of  March  or  in  April,  not  in 
September  as  other  industries  reported. 
From  May  on,  it  went  steadily  downward 
while  the  stock  market  soared.”  (He 
admits  that  those  who  knew  the  mail 
order  figures  did  not  all  sell  stocks  in 
time.) 

Working  on  the  lasis  of  trace  and 
check,  Mr.  Gundlach  has  no  use  for  the 
conventional  selling  talk  of  advertising, 
and  a  large  part  of  this  book  is  devoted 
to  showing  up  the  “fetishes,”  including: 
mass  f>.<!yclwlogy:  cumulative  effect, 
which  is  ab.solutely  disproved  by  the 
experience  of  all  traced  advertising 
where  the  first  advertisement  always  gets 
the  biggest  response ;  continuity,  apropos 
of  which  he  insists  that  two  newspapers 
are  always  better  than  one — a  ray  of 
hope  for  space  sellers ;  budgeting,  which 
he  criticizes  for  blocking  flexibility  and 
so  gives  another  argument  to  the  solic¬ 
itor  who  gets  there  after  the  schedule  is 
closed;  dealer  coof^eration,  which  he 


condemns  on  grounds  that  every  news¬ 
paper  space  selling  department  should 
carefully  canvass ;  “attractiveness.”  on 
which  topic  he  has  his  say  about  New 
Yorker  and  Vanity  Fair  types  of  copy 
and  art,  and  also  about  Harvard  awards 
— “in  prize  awards,  peddler  compositions 
lose  out.”  If  you  are  selling  newspaper 
space,  take  comfort  from  Chapter  31  on 
the  fetish  of  Pictorial  Art.  Checking  re¬ 
turns  always  reduces  the  space  given  to 
picturas,  and  it  is  the  no-check  advertis¬ 
ing  that  is  heavily  illustrated.  News¬ 
papers  which  run  color  should  quote  in 
their  promotion  from  page  422 ;  “The 
money  value  of  color  has,  so  far  as  I 
know,  never  been  exaggerated  .  .  . 

A  single  strong  color,  used  under  right 
conditions,  is  worth  a  minimum  of  50 
per  cent  .  .  .  Wherever  the  colorful 
character  of  the  merchandise  is  an  out¬ 
standing  factor  in  purchase,  we  estimate 
that  color  has  250  per  cent  to  300  per 
cent  extra  value.”  Every  young  copy 
writer  should  read  the  chapters  on  lit¬ 
erary  style,  prolixity  and  brevity;  and 
every  layout  expert  may  well  read,  but 
will  not  heed,  a  chapter  on  Brevity’s 
Babies,  the  “need  of  large  type”  and 
“white  space.”  There  is  inspired  com¬ 
mon  sense  in  the  iconoclastic  treatment 
of  “The  Power  of  the  Printed  Word.” 
Gundlach  insists  that  printers’  ink  does 
not  sell,  just  gets  things  started,  bringing 
in  inquiries  that  may  produce  10  to  12 
per  cent  sales  where  salesmen  follow-up 
would  bring  20  to  25  per  cent.  In  dis¬ 
cussing  the  fetish  of  “High  Class 
Trade”  he  says:  “Classes  and  masses 
are  all  in  one  pot  when  they  are  buyers ;” 
and  gives  much  valuable  information  that 
a  newspaper  might  use  in  competition 
w’ith  magazines,  or  a  mass  daily  against 
the  claims  of  a  class  newspaper. 

This  book  makes  a  strong  finish.  The 
last  part  of  the  body  of  the  text  is  on 
the  social  aspects  of  advertising.  Isn’t 
it  surprising,  and  is  not  it  a  hopeful 
sign,  that  Gundlach  whose  objective  in 
advertising  is  results  in  dollars  and  cents 
should  write  on  social  aspects?  Yes, 
and  far  more  hopeful  because  he  writes 
so  well  on  this  topic.  He  notes  the 
growing  cooperation  among  competitors. 
“I  have  rarely  known  any  man  in  adver¬ 
tising  who  made  a  decid^  success  with¬ 
out  some  spark  of  social  interest.” 
Better  advertising  and  more  advertising 
have  helped  make  the  managing  editor 
more  independent.  Department  stores 
may  influence  newspaj^r  policy  because 
their  advertising  is  a  circulation  builder; 
other  advertisers  don’t  affect  editorial 
views. 

And  the  very  end  of  this  long  and 
valuable  book  is  the  supplement  on  tech¬ 
nical  details  of  tracing  and  checking.  It 
debunks  questionnaires,  field  investiga¬ 
tions  and  other  frills  and  fetishes  of  the 
agencies. 

I  am  sorry  this  book  has  no  index  and 
that  it  is  not  better  cross-referenced, 
since  it  has  such  a  huge  amount  of  sug¬ 
gestive  and  heterodox  matter  in  it. 
Perhaps  there  will  be  a  second  edition 
that  will  be  even  better. — R.W. 

*  *  « 

Anew  magazine.  Parade,  published 
by  W.  Holden  White,  polo  writer 
for  the  CleT'cland  Plain  Dealer,  made  its 
appearance  recently.  Its  first  issue,  dated 
June  4,  is  a  curious  combination  of  the 
styles  of  The  Nezo  Yorker,  Vanity  Fair, 
and  society  magazines,  and  with  no  dis¬ 
tinguishing  feature  of  its  own.  It  leans 
most  heavily  on  The  New  Yorker.  The 
art  work  is  mediocre  and  most  of  the 
writing  routine.  Perhaps  its  complexion 
will  clear  after  a  few  issues  have  been 
experimented  with.  Altnough  it  is  now 
intended  to  appeal  mainly  to  Cleveland¬ 
ers.  the  publishers  hope  to  make  it  a 
national  magazine.  Carle  B.  Robbins  is 
managing  editor. — J.W.P. 

*  ♦  * 

Here  is  an  excellent  reference  book: 

“Living  Authors,”  containing  about 
400  biographies  of  writers.  The  in¬ 
formation  in  these  articles  contains  all 


the  pertinent  data  and  includes  ap¬ 
praisals,  their  work,  idiosyncracies,  and 
sidelights  on  their  characters.  A  full  list 
of  their  published  work  is  another  fea¬ 
ture.  Some  of  the  biographies  are  quite 
extensive,  and  nearly  all  carry  one- 
column  cuts  of  the  subjects.  There  are 
402  pages  in  the  book.  It  is  published 
by  the  H.  W.  Wilson  Company,  N.Y. 
*  *  * 

TM-ARTIN  JOSEPH  FREEMAN,  a 
Chicago  teacher,  and  formerly  with 
the  Lima  (O.)  Times-Dcmocrat,  Decatur 
(Ill.)  Herald,  Dayton  (O.)  Journal, 
Beaumont  (Tex.)  Journal,  Toledo  Nezvs- 
Bcc  and  Cincinnati  Post,  has  written  a 
murder-mystery,  “Murder  of  a  Midget,” 
published  last  week  by  Dutton.  There  is 
considerable  newspaper  atmosphere  in 
the  Book.  .  .  .  W.  C).  McGeehan,  sports 
editor  of  the  New  York  Herald  Tribune, 
speculates  on  “The  Man  Who  Will  Fill 
Bobby  Jones’s  Shoes”  in  the  June 
.American  Magacinc  .  .  .  The  IVoman’s 
Home  Companion  appeared  in  June  in  a 
new  dress  designed  by  Frederick  Wil¬ 
liam  Goudy.  The  new  type,  called 
“Woman’s  Home  Companion  Old  Style 
and  Italic,”  is  described  as  “a  letter  with 
a  degree  of  strength,  yet  with  a  touch 
of  femininity.”  The  body  of  the  magazine 
is  in  Garamond,  another  Goudy  creation. 
*  *  * 

^  HE  effect  of  Col  Lindbergh’s  “in- 
*  flexible  policy  of  dealing  solely  with 
the  conservative  press,”  the  outcome  of 
his  fight  for  a  private  life,  is  told  in  the 
May  30,  Saturday  Evening  Post  by 
Donald  E.  Keyhoe.  This  policy,  it  will 
be  remembered,  started  when  the  Colonel 
gave  out  photographs  of  his  baby  to  cer¬ 
tain  newspapers  and  press  associations, 
excluding  certain  others. 

The  result  (Mr.  Keyhoe  writes)  has  been  the 
acquisition  of  many  sincere  jifrsonal  friends  on 
the  one  hand,  and  fhe  inevitable  creation  of 
enemies  on  the  other  side  of  the  barrier.  The 
aviation  editors  and  reporters  of  the  conserva¬ 
tive  metro|>olitan  papers  can  telephone  Lind¬ 
bergh  at  almost  any  hour  and  confer  with  him. 
A  strong  Iwnd  has  grown  up  between  them. 
The  colonel  has  more  than  once  asked  the 
advice  of  these  aviation  writers.  He  respects 
and  likes  them. 

But  the  reporters,  editors  and  photographers 
on  some  newspapers  are  bitter  on  the  subject  of 


Colonel  Lindbergh.  Distorted  stories  appear  • 
their  pages.  * 

Lindberg  is  satisfied,  Mr.  Keyhoe  says, 
with  the  “clean  break.”  He  knows  where 
he  stands  now,  and  so  do  the  newspapers. 
Concerning  the  attacks  made  on  him,  ac¬ 
cording  to  the  writer,  the  famous  aviator 
is  “singularly  untroubled” — the  attacks, 
he  thinks,  “will  be  taken  at  their  fact 
value  and  understood  by  most  people.” 

*  * 

ONALD  D.  HOOVER’S  “Copy!" 
recently  published  by  the  Thomas  Y. 
Crowell  Company,  New  York,  is  a  mui 
better  handbook  than  the  majority  that 
have  been  issued  recently.  The  exclana- 
tion  point  in  the  title  explains  the  manner 
in  winch  it  is  written :  it  gives  authentic 
information  concerning  the  newspaper's 
alluring  routine,  and  in  a  journalistic 
straightforward  manner.  Mr.  Hoover, 
now  assistant  city  editor  of  the  Indiampo. 
Us  Nezi’s,  has  had  considerable  newspaper 
experience. 

The  book  is  a  “handbook  for  reporters 
and  students  of  journalism”  and  was  writ¬ 
ten  “to  bridge  the  gap  between  journalisB 
cour.ses  and  the  period  when  the  youn| 
reporter  becomes  oriented  in  actual  dafly 
newspaper  work.”  He  tells  how  the  stti- 
dent  may  get  a  job,  about  city  rexsm  rot- 
tine,  covering  courts  and  the  county 
building,  city  hall  reporting  and  the  fed¬ 
eral  run,  the  statehouse  and  politics  rot- 
tine,  police  reporting,  interviewing,  sports 
writing,  features  editorial  writing,  and  so 
on.  Information  on  libel  laws,  publicity 
methods,  press  associations,  foreign  cor¬ 
respondence,  headline  writing,  copy  read¬ 
ing,  and  other  pertinent  subjects  is  also 
given. 

“Copy !”  is  carefully  written  and  at¬ 
tractively  printed.  The  book  carries  at 
introduction  by  William  L.  Mapel,  direc¬ 
tor  of  the  Lee  School  of  Journalism, 
Washington  and  Lee  University. — J.W.P, 

STORE  TOOK  COLOR  SECTION 

The  Cleveland  News,  June  1,  issued  an 
eight-page  color  section  carrying  adver¬ 
tising  of  the  May  Company,  department 
store.  The  cover  pages  were  in  four  cd- ! 
ors,  fhe  remaining  pages  in  two  colors. 


this  Kardex  Record  analyzes 
Advertising  Lineage . .  increases 
your  sale  of  space 

OVER  40  of  the  country's  leading  J 

dailies  have  already  adopted 
the  Kardex  Display  Advertising 
Record  as  a  means  of  analyzing 
their  advertising  lineage  and  increa-  ^  m 
sing  their  sale  of  space.  kardex  disput 

ADVERTISING  RECORD 

Kardex  signals  at  a  glance  the  line- 
age  of  each  advertiser  in  each  paper, 

tlie  class  of  account,  whether  local  or  foreign,  date  of  contract  expir¬ 
ation —  every  fact  you  need  to  knowr  in  formulating  successful  plans 
to  increase  your  advertising  revenue.  Moreover,  the  Kardex  Progres¬ 
sive  Signal  enables  an  accurate  comparison  of  current  lineage  with 
that  of  past  years  at  any  time. 

The  Kardex  Display  Advertising  Record  assembles  for  in.stant  inter¬ 
pretation  figure  facts  of  value  to  every  department  of  your  paper- 
Investigate  this  means  of  increasing  your  advertising  revenue,  proved 
profitable  by  leading  papers  everywhere.  The  coupon  is  for  your  con¬ 
venience.  Kardex  Division,  Remington  Rand  Business  Service,  Buffalo. 
J\ew  York. 

Remington  Rand 

I  am  inte^e^^tcd  in  the  Kardex  Display  Advertising  Reconl.  ^'1|| 
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OPTOMETRISTS  IN  OHIO 
WILL  ADVERTISE 

Campaign  Planned  to  Offaet  Effecta 
of  “Unethical”  Copy — State  Bara 
Pricea  from  Advertising 
Copy 

Optometrists  of  Ohio  in  the  next  six 
months  will  conduct  a  state-wide  cam¬ 
paign  of  advertising  in  newspapers  to  off¬ 
set  ^e  effects  of  what  is  termed  unethi¬ 
cal  advertising  of  some  individuals.  This 
was  decided  at  the  annual  convention  of 
the  State  Optometrical  Association  in 
Toledo  last  week. 

The  house  of  governors  voted  to  carry 
out  the  program  through  assessments 
against  members.  The  amount  of  adver¬ 
tising  will  be  determined  by  the  amount 
arried  by  those  who  are  considered  un¬ 
ethical  in  their  methods  of  doing  business. 
A  general  campaign  to  inform  the  public 
of  proper  means  of  obtaining  professional 
care  for  eyes  will  be  carried  on  in  con¬ 
nection  with  the  advertising  program. 

.Announcement  at  the  convention  of 
m  regulations  of  the  state  board  of  op¬ 
tometry,  especially  in  regard  to  advertis¬ 
ing,  revealed  a  split  in  the  ranks  of 
optometrists  of  the  state  and  the  fact  that 
certain  groups  in  Ohio  soon  are  expected 
to  launch  an  organized  attack  on  what 
they  term  an  Ohio  “eye  glass  trust.” 

the  clause  in  the  new  rules  which  has 
caused  the  greatest  concern  among  both 
companies  and  the  men  they  have  em¬ 
ployed  provides  that  no  licensed  optome¬ 
trist  may  work  for  another  concern  unless 
all  the  advertising  used  by  the  concern  is 
in  the  private  optometrist’s  name.  Thus 
it  virtually  excludes  incorporated  com¬ 
panies  from  continuing  their  optical  busi¬ 
ness,  recognized  by  the  state  for  years,  it 
vas  pointed  out. 

Other  regulations  provide  that  optome¬ 
trists  and  concerns  fitting  spectacles  shall 
not  advertise  the  prices  of  lenses,  frames 
or  the  entire  glasses,  or  announce  in  the 
a(hertisement  that  the  glasses  are  fitted 
without  an  examination  fee.  Optometrists 
associated  with  those  so  doing  must  quit 
their  positions  in  order  to  protect  their 
licenses,  the  rules  provide. 

Opponents  describe  the  new  regulations 
as  an  attempt  to  create  a  monopoly  or 
trust  in  the  spectacle  fitting  business.  A 
court  acticin  is  pending  in  Columbus, 
where  an  injunction  has  been  asked  to 
prevent  the  state  hoard  from  putting  into 
operation  the  regulations  on  the  ground 
they  are  unconstitutional  and  inimical  to 
the  public. 

The  state  association  adopted  resolu- 
tioM  backing  the  state  board  and  appro¬ 
priating  money  to  aid  in  fighting  the  law¬ 
suit 

MORE  COMIC  SECTION  ADS 

The  San  Francisco  Chronicle  recently 
iMURurated  advertising  in  its  Sunday 
o^ic  section.  Red  Cap  candy  bar  makers 
osed  an  eight  column  space  four  inches 
v*'*  3t.the  ^ttom  of  the  first  page  of 
W  comics.  The  advertising  w'as  printed 
®  red  and  white  relief. 


at  Is  This 

DEPRESSION 

Anyway? 


I  HE  man  of  Soufhern  Minnesota  would  like 
to  know.  He  knows  it  only  from  hearsay.  He 
reads  about  it.  The  stock  market  reports  bring 
statistical  records  of  economic  distress.  But  he 
does  not  know  it  from  personal  contact.  Business 
is  about  as  usual  in  Southern  Minnesota. 

He  wonders  why  his  section  of  the  country  ap¬ 
pears  to  be  free  from  economic  gloom.  He  may 
even  have  an  explanation.  He  may  point  out 
that  Southern  Minnesota  has  been  blessed  with 
diversification  both  in  agriculture  and  industry; 
that  its  eggs  are  in  many  baskets;  and  that  those 
baskets  are  being  watched  by  the  people  who 
filled  them,  for  Southern  Minnesota  has  a  keen 
interest  in  its  own  development. 


BUT  WHILE  HE  WONDERS  HE  BUYS  AS  USUAL 
He  is  not  preparing  to  tighten  his  belt.  His  neighbors 
are  building  new  homes,  and  improving  their  old  ones. 
His  wife  across  the  dinner  table  still  tells  of  friends  who 
are  buying  new  cars  and  hinting  that  the  old  bus  no 
longer  properly  reflects  his  status  in  the  community.  She 
reads  the  advertisements  and  responds  to  them. 


I  w 


MINNESOTA 


FARIBAULT 
^MANKATO,  * 


^WISCONSIN 


albcrtTZ^ 

I  o  w  A  y 


AMONG  THE  DIVERSIFIED  PRODUCTS 
OF  SOUTHERN  MINNESOTA  DEPRES¬ 
SION  IS  NOT  LISTED.  Livestock  raising, 
dairying,  grain  growing  and  manufacturing 
carry  this  section  through  periods  of  all 
kinds  without  serious  distress. 

Reach  this  fertile  market  area  through 
these  daily  newspapers  of  Southern  Minne¬ 
sota — the  only  mediums  covering  this 
responsive  territory  completely. 


almroth  joins  glass  firm 

K  Almroth,  associated  for  many 
J''  with  the  glass  industry  in  To- 
.has  assumed  his  new  duties  as  ad- 
isiiic  manager  of  the  Owens-Illinois 


held  cooking  school 

annual  Sheboygan  (VVis.) 
school  was  held  recently 
"  nierchants  cooperating. 


REACH  A  HE.4I.THT  MARKET  THROUGH  THESE  DAILY  NEWSPAPERS  IN  SOUTHERN  MINNESOTA 

Albert  Lea  Tribune 
Austin  Daily  Herald 
Faribault  Daily  News 

VERIFIED  CIRCULATION  OF  THESE 

Mankato  Free  Press 
Rochester  Post  Bulletin 
Winona  Republican  Herald 

:  PAPERS  IN  EXCESS  OF  SO, 000  COPIES  DAILY 

o8 
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NEWSPAPER  SHRINE  URGED 


100  MEMBERS  OF  N.E.A, 
TOURING  GEORGIA 


HURLEY  VISITS  AMON  CARTER 


Group  Attend*  Unveiling  of  Bust 
of  Henry  W.  Grady,  Southern 
Journalist,  in  University 
Hall  of  Fame 


Newspaper  Post,  V.F.W.,  New  York! 

At  the  service,  Col.  Walter  E.  Grcv 
post  commander,  said :  “Of  all  the  pr; 
fessions  and  trades  in  the  country 
War  Department  records  show  that 
newspaper  profession  led  in  the  prop,- 
tionate  number  who  served  in  the  ans- 
forces  in  the  World  War.  This  fact; 
not  to  be  wondered  at,  for  at  all  tin* 
the  newspaper  profession  has  been  ic: 
most  in  keeping  lit  the  fires  of  patri 
ism,  and  in  fighting  those  extreme « 
ments  such  as  communism  and  intole 
ance,  which  would  undermine  the  for 
dations  upon  which  our  country  has  bt 
so  firmly  established. 

“But  what  is  to  be  wondered  at 
that  the  newsnarrer  profession  has  set: 
ingly  never  taken  stock  of  its  patro; 
accomplishments  and  has  not  memori: 
ized  its  war  dead  as  have  other  proi: 
sions  and  trades.  Haying  no  shrine : 
our  own,  the  post  decided  to  hold  its  r.rr 
services  at*  this  beautiful  flag  pole,  !: 
we  hope  that  in  the  near  future  a  me  ^ 
ment  will  be  started  to  build  a  shrine' 
our  war  dead  and  those  who  have  si'; 
passed  on.  Let  us  hope  if  this  sh; 
come  true  this  shrine  will  be  of  s* 
practical  value,  not  merely  a  cold  s: 
shaft.” 


Secretary  of  War  Patrick  J.  Hurley  displays  the  speckled  beauty  he  snared  at 
the  Shady  Oak  farm  of  his  friend.  Anion  G.  Carter,  right,  publisher  of  the 
Fort  W  orth  Star-Telegram. 


ADOPTS  PENSION  PLAN 


1  hence  they  went  to  Columbus  and  hort  Moines  Register  and  Tribune  advertise 

Benmng,  where  they  witnessed  a  review  _  .  c*  i  every  C( 

of  troops.  Macon  and  Montezuma  were  Go-operating  With  Employe*  nounced 

next  visited,  after  which  the  editors  A  retirement  pension  plan  for  em-  and  Roi 

visited  Andersonville  and  the  National  ployes  of  the  Dcs  Moiitcs  (la.)  Regis-  institute. 
Cemetery,  Americus,  Albany,  where  the  ter  and  Tribune,  has  just  been  announced  Aug.  1. 
visitors  were  guests  of  the  Chamlier  of  by  Gardner  Cciwles,  president  of  the 
Commerce,  Sea  Island  Beach,  Bruns-  Register  and  Tribune  company, 

wick.  Darien,  Savannah,  Statesboro,  Under  provisions  of  the  plan  the  em- 

August  and  Athens.  ploye  who  elects  to  take  advantage  of  it 

Gainesville,  NVal’s  Gap,  Dahlonega  and  will  contribute  approximately  3  per  cent 
other  north  Georgia  points  will  con-  of  his  wages  while  the  comnany  will  pay 
elude  the  tour.  The  editors  will  visit  the  rest  of  the  amount  which  will  exceed 
Press  Haven  where  the  Georgia  editors  the  individual  contributions  of  the 
spend  their  vacations,  and  will  be  en-  employe. 

tertained  there  by  the  Georgia  Power  The  fund  will  be  handled  by  the 

Company  with  a  luncheon.  Metropolitan  Life  Insurance  Company  of 

In  voting  to  hold  the  next  conven-  New  York  and  will  provide  a  pension 
tion  in  California  the  meeting  left  the  approximating  half  the  average  wage, 
selection  of  the  city  to  the  executive  based  on  30  years’  membership  in  the 
committee.  It  was  understood  that  San  plan,  and  retirement  at  age  65.  Employes 
Francisco  was  virtually  agreed  on.  who  enter  the  plan  under  the  age  of  35 

- - -  will  receive  an  increased  amount.  Those 

who  are  older  will  receive  a  smaller 
sum. 

Provisions  have  been  made  for  repay¬ 
ment  to  the  individual  of  the  principal 
he  had  contributed  providing  he  leaves 
the  company  before  payment  of  the  pen¬ 
sion  begins.  It  has  been  pointed  out  that 


FEMRITE  TO  NEW  ORLEANS 

1.  I.  F'emrite  has  been  appointed  ir.;: 
ager  of  the  United  Press  New  Orlq 
bureau  succeeding  B.  J.  Holloway, 
will  become  assistant  manager  of 
Dallas,  Tex.,  bureau.  The  appoint 
is  effective  June  15.  Femrite  is  now 
the  Dallas  office,  and  was  formerly 
Des  Moines  and  Kansas  Citv  hureau; 


ADDS  ROTO  SECTION 

Beginning  Saturday,  June  6,  the  Pitts¬ 
field  (Mass.)  Berkshire  Evening  Eagle 
added  eight  pages  of  rotogravure  on 
Saturdays.  Four  of  Uiese  pages  are 
confined  to  pictures  of  local  persons  and 
events,  and  four  to  general  views. 


RUBBER  ROLLER  GRINDING 


Send 

For 

Booklet 


RUBBER  ROLLER  POLISHING 


COUNTED  GAME  FROM  AIR 


Rubber  Roller  Grinder 


Louisville  Times  Aided  State  Com¬ 
mission  in  Forest  Census 

The  Kentucky  Game  &  Fish  Commis¬ 
sion,  in  co-operation  with  the  Louisville 
Times,  has  just  completed  an  aerial  wild 
game  census  of  43,000  acres  of  forest. 

A  cabin  plane,  equipped  with  aerial 
camera  and  microscopic  lens,  carried 
Tom  B.  VV’atts,  commission  chairman, 
arid  Paul  J.  Hughes,  reporter  for  the 
Times,  from  Louisville  to  the  preserve. 
The  pilot,  Capt.  W.  Sidney  Park,  was 
assisted  in  the  photography  by  Hughes 
while  the  commissioner  kept  track  of 
boundary  marks  on  open  spaces  in  the 
forest.  The  party  raked  at  low  altitude 
back  and  forth  over  the  area  10  times, 
sighted  deer  in  every  part  of  the  refuge 
and  from  observation  estimated  900  deer 
and  1,000  wild  turkey  in  the  woods. 

The  project  was  in  line  with  the  edi¬ 
torial  policy  of  the  Times,  supporting 
protection  of  wild  life,  reforestation  and 
establishment  of  outside  hunting  areas. 


NEW  ADVERTISING  MAGAZINE 

Achievement  in  Advertising,  a  monthly 
dealing  with  the  mechanics  of  modern 
advertising,  made  its  appearance  in  Chi¬ 
cago  this  month  under  the  controlled  cir¬ 
culation  plan.  The  publication's  message 
is  addressed  primarily  to  the  advertising 
manager.  More  than  8.900  copies  were 
mailed  out.  The  territory  included  a 
400-mile  radius  from  CTiicago.  Edwin 
J.  Heimer,  is  editor.  All  of  the  type  in 
the  magazine  is  hand  set,  and  each  issue 
will  be  printed  in  a  different  type  face. 


machine  with  practically  every  part  specially  designed 
for  handling  of  every  type  and  size  of  rubber  printing 
rollers  designed  by  leading  press  makers.  Equipped 
with  gauging  device. 

Egnor  Rubber  Roller  Polisher 


ILUNOIS  WOMEN  ELECT 

Leona  A.  Malek,  better  known  as 
Prudence  Penny,  home  economics  expert 
for  the  Chicago  Herald  and  Examiner, 
has  been  re-elected  president  of  the 
Illinois  Woman’s  Press  Association. 
Other  officers  chosen  are :  Ada  A.  Gridley, 
second  vice-president ;  Elizabeth  Leitz- 
bach  Fontaine,  corresponding  secretary ; 
and  Helen  B.  Bennett,  of  Paris,  honorary 
vice-president.  Officers  remaining  on  the 
board  are:  Marjorie  Barrows,  first 
■vice-president;  Irene  Jean  Crandall, 
third  vice-president;  Edith  H.  Heileman, 
recording  secreta^ ;  Hazel  Duncan, 
treasurer :  and  Minnie  Starr  Goodwin, 
parliamentarian. 


JOINS  JOURNALISM  SCHOOL 

James  H.  MacLennan,  for  many  years 
editorial  writer  for  the  Denver  Rocky 
Motintain  News,  has  been  named  pub¬ 
licity  director  and  professor  of  journal¬ 
ism  at  Denver  University.  He  succeeds 
Sam  Jackson,  former  newspaperman. 


This  automatic  machine  rapidly  and  accurately  polishes 
rubber  rollers.  A  marvelous  machine.  Send  for  details. 

BLACK  ROCK  MFC.  CO. 

Bridgeport,  Conn. 


PRINTING  SPEEDERS’  NAMES 

Names  of  motorists  convicted  of  speed¬ 
ing  or  reckless  driving  are  being  pub¬ 
lished  in  the  Muskegon  (Mich.)  Chron¬ 
icle  in  an  effort  to  cut  down  traffic  viola 
tions  and  accidents. 
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SOUVENIR  PROGRAM  EVIL  ABOLISHED 
BY  CHELSEA  RECORD^S  PLAN 

Local  Groups  Persuaded  to  Buy  Space  in  Daily  for  Their  Pro¬ 
grams — Copy  Sold  and  Collections  Made  by  Members — 
Double  Trucks  Sold  at  Transient  Rate 
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A  SPECIAL  section  feature  advertis¬ 
ing  plan  to  combat  the  so-called 
special  souvenir  program  evil  has  been 
successfully  worked  out  by  Herbert  D. 
Hancock,  advertising  manager  of  tlie 
Chelsea  (Mass.)  Evening  Record  and 
has  netted  the  Evening  Record  seven 
special  sections,  five  of  two  pages  each 
and  two  of  one  page. 

The  plea  of  one  of  the  Record’s  ad¬ 
vertisers  started  Mr.  Hancock  to  work 
on  his  plan.  He  was  talking  advertising 
one  day  with  a  merchant  in  the  latter's 
office  when  two  women  came  into  the 
store.  They  represented  a  fraternal  or¬ 
ganization  which  was  going  to  stage  its 
annual  amateur  show  and  they  wanted  an 
“advertisement”  for  their  souvenir  pro¬ 
gram.  One  of  the  women  was  one  of 
the  merchant’s  best  customers  and  as  he 
afterward  said,  “I  couldn’t  afford  to  turn 
her  down  and  offend  her.”  They  left 
the  store  with  $20  and  the  copy  for  an 
“advertisement.” 

“That’s  where  my  money  goes,”  com¬ 
plained  the  merchant.  '‘That’s  why  I 
can’t  spend  more  money  for  newspaper 
advertising.  I’d  like  to,  for  I  realize  I 
don’t  get  half  a  break  in  these  programs.” 

Here  was  a  problem.  The  merchant 
said  that  he  had  numerous  calls  of  such 
nature  each  week.  Here  was  money  he 
wanted  to  spend  in  the  newspaper  for 
legitimate  advertising.  He  was  taking  it 
out  of  his  advertising  budget. 

After  some  informal  discussions  with 
other  merchants,  the  Evening  Record 
published  consistently  a  quarter-page  ad¬ 
vertisement  captioned  “Give  the  Mer¬ 
chant  a  Break,”  in  which  it  suggested 
that  civic,  fraternal  and  social  organiza¬ 
tions  planning  public  events  for  the  near 
future  consider  the  publication  of  their 
advertisements  in  a  special  double-truck 
section  in  the  Evening  Record  instead  of 
issuing  a  souvenir  program. 

The  advertisements  compared  the  cir¬ 
culation  of  the  Evening  Record,  the  city’s 
only  daily,  with  the  unknown  and  com¬ 
paratively  insignificant  circulation  of  the 
souvenir  programs. 

The  Record  also  offered  to  do  its  share 
and  give  the  organizations  a  break  in  the 
matter  of  publicitv. 

The  American  Legion  was  the  first  to 
sa  the  light  and  contracted  for  the  pub¬ 
lication  of  a  special  two-page  section  on 
the  night  before  its  annual  Armistice  Day 
hall.  A  layout  calling  for  200  inches  of 
space  on  a  two-page  section  was  given 
each  of  the  mem^rs  of  the  Legion’s  ball 
committee,  Mr.  Hancock  talked  the  plan 
over  with  them,  explained  that  a  portion 
of  the  layout  would  be  devoted  to  cuts 
of  the  members  of  the  ball  committee, 
oames  of  the  entire  committee,  the  pro¬ 
gram  for  the  ball  and  other  news  items 
®*^terest  about  the  ball  and  the  Legion. 

The  Legion  men  solicited  and  wrote 
the  copy  for  the  advertisements,  which 
were  two,  _  three,  four,  six  and  eight 
inches  in  size.  They  charged  their  own 
rates  and  made  collections,  paying  a  flat 
rate  for  the  two-page  section. 

,  The  signing  of  the  contract  for  the 
section  was  given  due  publicity  in  the 
5?^  ®nd  the  Legion  men  found  little 
m^lty  in  selling  their  advertisements, 
nj  face  of  the  so-called  business  depres¬ 
sion. 

The  copy  was  typed  by  the  committee 
*  iMex  cards,  was  easy  to  set  and  the 
wrumg  of  the  stories,  listing  of  com¬ 
mittee  and  actual  work  of  the  laying  out 
w  t^  page  required  not  more  than  a 
®°^e  of  hours  of  office  time. 

drew  the  largest  at- 
in  several  years,  the  advertisers 
.  given  a  break”  and  the  Legion 
^mitt«  was  so  pleased  that  it  imme- 
signed  up  the  next  year, 
halu  given  the  advertiser  was  not 
oiy  more  than  would  have  been  given 
■siyway,  and  it  served  to  create 
lor  the  newspaper. 

tile  Elks  worked  the  same  plan  for 


their  annual  minstrel  show  as  did  the 
Shurtleff  School  Parent-Teacher  Asso¬ 
ciation,  Chelsea  Chapter  of  Hadassah  for 
a  ball.  Battery  H  for  a  ball,  the  Italian- 
American  Improvement  Club  for  a  ball, 
the  Beth-El  Sisterhood  for  a  bazaar. 

The  Evening  Record  charged  its  tran¬ 
sient,  one-time  rate  for  the  advertising 
and,  in  addition  to  making  a  substantial 
profit  in  each  case,  it  developed  a  field 
of  advertising  hitherto  untouched.  These 
organizations  had  advertised  their  events 
in  the  past,  but  not  to  the  extent  of  one 
or  two  full  pages. 

Since  the  plan  was  put  in  effect  only 
two  large  local  groups  have  issued  their 
own  programs  for  a  special  event. 

TO  GRADUATE  THIRTY-FOUR 


Louis  Wiley  to  Speak  at  Printing 
School  Commencement 

Thirty-four  young  men  and  three 
young  women  will  receive  certificates  at 
the  tenth  annual  commencement  of  the 
Empire  State  School  of  Printing,  Ithaca, 
N.Y.,  Friday  June  19. 

Ten  of  these  are  now  working  on  daily- 
newspapers  of  the  state,  four  of  the  ten 
in  the  advertising  dejiartment  of  their 
papers.  One  young  man  purchased  a 
weekly  since  completing  school  work  and 
is  now  an  editor  and  publisher.  The 
rest  are  employed  on  weekly  newspapers 
or  in  commercial  printing  plants. 

Louis  Wiley,  business  manager  of  the 
Xcw  York  Times,  will  deliver  the  com¬ 
mencement  address  and  on  the  program 
with  him  will  be  Braton  R.  Gardner,  puli- 
lisher  of  the  Montrose  (O.)  Independent. 
William  O.  Dapping,  managing  editor. 
Auburn  (N.Y.t  Citizen-Journal,  will 
preside  and  certificates  will  be  presented 
by  the  director,  Don  A.  Johnson. 

HILO  PAPERS  SPEEDED 


Honolulu  Advertiser  Using  Plane 
Daily — Adds  Carrier  Boys 

What  is  said  to  be  first  complete  “lit¬ 
tle  merchant”  carrier  unit  to  be  organ¬ 
ized  in  the  territory  of  Hawaii  went  into 
effect  May  25  when  the  Honolulu  Ad¬ 
vertiser  started  a  new  method  of  deliv¬ 
ering  its  papers  at  Hilo,  some  200  miles 
away  by  water. 

The  paper  is  now  sent  to  Hilo  daily 
by  plane  and  distributed  direct  to  sub¬ 
scribers’  homes  by  carrier  boys,  who 
collect,  solicit  and  deliver  in  their  own 
route  territory.  They  are  under  the 
direction  of  Lee  R.  Boozer,  a  member 
of  the  Advertiser  circulation  depart¬ 
ment  for  eight  years. 

The  Hilo  papers  were  formely  placed 
in  the  mail  and  taken  by  steamer,  some¬ 
times  not  arriving  for  two  or  three  days 
when  there  was  no  steamer  leaving 
Honolulu  for  Hilo.  The  papers  now  ar¬ 
rive  on  the  day  of  publication. 


PLANS  ADVERTISING  DRIVE  ' 

The  South  Texas  Press  Association 
through  its  directors,  meeting  in  San  An¬ 
tonio  June  6,  launched  a  campaign  to 
“sell”  South  Texas  to  national  advertisers. 
The  directors,  presided  over  by  Henry 
Reese  III,  Gonzales  Inquirer,  association 
president,  decided  to  conduct  a  survey  of 
South  Texas  resources  and  buying  power, 
the  results  of  the  survey  to  be  compiled 
and  placed  before  advertisers.  Fred 
Herndon.  San  Antonio,  secretary,  will  be 
in  charge  of  the  survey. 

HOFMANN  HONORED 

To  mark  his  completion  of  five  years 
as  publisher  of  the  Jamaica  (N.Y.)  Long 
Island  Daily  Press,  William  F.  Hofmann 
gave  a  dinner  June  2  for  the  heads  of 
the  editorial,  business  and  mechanical 
departments  of  the  paper,  who  recipro 
cated  the  following  evening  by  dining 
Mr.  and  Mrs.  Hofmann  at  the  Pomonok 
Country  Qub,  Flushing,  N.Y. 


IN  APPRECIATION 

of  the 

ADVERTISING  FEDERATION 
OF  AMERICA 


—  for  the  splendid  service  it  is  rendering  the  country¬ 
wide  business  community  in  spreading  the  message  of 
advertising  as  an  indispensable  part  of  the  economic 
structure. 


Any  advertiser  who  has  a  quality  product  needs  and 
will  profit  by  the  concentrated  circulation  coverage  in 
America's  most  richly  productive  region,  South  and 
West  Texas,  of  San  Antonio  Express  and  San  Antonio 
Evening  News. 

These  two  newspapers  reach  all  the  buying  power  of 
the  substantial,  successful  families  who  shop  in  San 
Antonio,  the  market  place  of  South  and  West  Texas. 

Sell  in  San  Antonio,  South  and  West  Texas,  through 
The  Express  and  The  Evening  News,  that  have  the  buy¬ 
ing  public's  confidence,  interest  and  good-will. 

SAN  ANTONIO  EXPRESS 
SAN  ANTONIO  EVENING  NEWS 

Texas'  Foremost  Newspapers 

The  JOHN  BUDD  COMPANY,  Representative 

New  York  -  Chicago  •  St.  Louis  -  Atlanta  •  Dallas  •  San  Francisco 
Los  Angeles  •  Portland,  Ore. 
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RADIO  INDUSTRY  COPY 
CALLED  ‘INEFFECTIVE’ 

Public  Know*  Little  About  Receiving 

Sets  After  $100,000,000  Expen¬ 
diture,  R.M.A.  President 
Tells  Convention 

iSpeciat  to  Editor  &  Publisher) 

Chicago,  June  10. — The  seventh  annual 
Radio  Manufacturers’  Association  con¬ 
vention  here  this  week  was  marked  by 
discussions  concerning  the  relation  of 
newspapers  and  radio,  government  regu¬ 
lation  of  broadcasting  channels,  censor¬ 
ship  of  radio,  and  ineffective  radio  set 
advertising. 

“Radio  advertising  has  been  weak  and 
futile,’’  declared  Morris  Metcalf,  retiring 
president  of  the  Radio  Manufacturers’ 
Association.  “Ninety  per  cent  of  it  has 
been  a  jumble  of  technical  phrases,  catch 
words  and  superlatives,  and  might  have 
been  written  in  Sanskrit  as  far  as  the 
reading  public  was  concerned.  Even 
today,  after  five  years  of  heavy  adver¬ 
tising  expenditure,  the  public  knows  no 
more  about  a  radio  receiver  than  it  did 
at  the  beginning.  It  has  been  estimated 
that  the  radio  industry  spends  approxi¬ 
mately  $30,000,000  annually  advertising 
its  products.  Possibly  $100,000,000  has 
been  spent  in  five  years.  We  will  venture 
to  say  that  half  that  amount  spent  col¬ 
lectively  in  an  instructive  and  educational 
manner,  and  without  competitive  selling 
arguments,  would  have  doubled  the  sales 
of  radio  sets.’’ 

Censorship  of  radio  broadcasting  sta¬ 
tions  was  referred  to  by  John  W.  Van 
Allen,  of  Buffalo,  N.Y.,  general  counsel 
for  the  R.M.A. ,  who  cited  the  recent 
Minnesota  “gag”  law  decision  as  impor¬ 
tant  to  the  radio  industry.  “It  is  diffi¬ 
cult  to  see  under  the  language  of  the 
Radio  Act  allowing  free  speech  how  an 
injunction  would  lie  against  a  radio  sta¬ 
tion  under  similar  circumstances,”  he 
said. 

Frank  D.  Scott,  of  Washington,  D.C., 
legislative  counsel,  sounded  a  warning 
against  the  proposed  bills  to  classify 
radio  as  a  common  carrier  or  as  a  public 
utility.  There  is  also  a  group,  he  says, 
seeking  to  obtain  15  per  cent  of  the 
present  broadcasting  channels  for  educa¬ 
tional  use  only.  He  pointed  out  the 
dangers  of  political  patronage  in  this  con¬ 
nection.  The  tendencies  in  state  legisla¬ 
tion  are  principally  in  the  field  of 
taxation  and  regulation,  he  said. 

J.  Clarke  Coit,  of  Chicago,  was  elected 
president  of  the  R.M.A.  for  the  ensuing 
year.  Other  officers  are:  A.  S.  Wells, 
of  Chicago,  first  vice-president ;  Fred  D. 
Williams,  of  New  York,  second  vice- 
president  ;  N.  P.  Bloom,  of  Louisville, 
Ky.,  third  vice-president;  and  Leslie  F. 
Muter,  of  Chicago,  treasurer. 

I>.  Julius  Klein,  assistant  secretary  of 
commerce,  said  business  was  now  in  a 
valley,  following  the  rock  bottom  stage 
reached  last  January.  Statistics  show, 
he  said,  that  in  January  business  was  34 
per  cent  below  normal,  the  worst  in  the 
whole  period  since  the  crash  in  October, 
1929.  Since  January  there  has  been  a 
gradual  improvement,  with  32  j^r  cent 
off  in  February,  31  in  March,  30  in  April, 
and  indications  that  business  advanced 
into  the  twenties  during  May. 

Walter  J.  l)amm,  of  Milwaukee,  Wis., 
president  of  the  National  Association  of 
Broadcasters,  said  radio  manufacturers 
and  broadcasters  “should  not  act  hastily 
in  condemning  iiewspaiier  publishers  for 
their  stand  on  radio  programs  as  paid 
advertising,  when,  basically,  tlie  stand  is 
an  editor’s  point  of  view.” 

He  further  declared  that  radio  is  not  a 
direct  competitor  to  the  newspaper  in  the 
field  of  advertising  and  news  broadcast¬ 
ing.  He  declared,  however,  that  news¬ 
papers  had  just  complaint  against  sta¬ 
tions  broadcasting  lotteries  over  the  air 
and  he  favored  government  regulation  on 
this  point. 

CONDUCTING  GOLF  POLL 

The  Toledo  Blade  sports  department  is 
conducting  a  poll  of  golfers  to  determine 
whether  the  old  or  new  size  ball  is  pre¬ 
ferred.  A  coupon  for  voting  is  carried 
in  the  sports  pages  daily.  Plummer 
Whipple,  golf  editor,  is  in  charge. 


WHAT  OUR  READERS  SAY 


FREE  PRESS  IN  WAR-TIME 

To  Editor  &  Publisher:  We  may  put 
the  matter  of  censorship  in  war-time  on 
a  basis  of  expediency  and  still  prove 
that  a  limited  censorship  is  most  desira¬ 
ble  and  practicable.  (“Shop  Talk  at  30,” 
May  30.)  Americans  have  never  lik^ 
the  idea  of  supplying  cannon  fodder. 
They  probably  would  not  tolerate  very 
long  a  system  under  which  they  had  to 
supply  the  fodder  without  knowing  at 
least  some  of  the  truth  about  how  it  was 
being  fed  to  the  enemy. 

Ironclad  censorship  in  war-time  has 
been  tried  so  many  times  that  a  historic 
review  of  its  many  failures  seems  un¬ 
necessary.  One  illustration,  from  the 
British  “home  front”  in  1915,  should  be 
sufficient  to  show  clearly  the  weakness 
of  Herbert  B.  Swope’s  recent  advoracy 
of  such  restrictions.  When  Lord  Kitch¬ 
ener  and  his  staff  blundered  by  failing 
to  provide  proper  supplies  before  the 
battles  of  Neuve  Chappelle  and  Festu- 
bert,  there  was  a  faction  which  tried  to 
silence  all  adverse  criticisms  of  him. 
Lord  Northcliffe  risked  his  newspapers’ 
prestige  and  his  own  personal  safety  by 
printing  in  the  Daily  Mail  “The  Tragedy 
of  the  Shells:” 

“Lord  Kitchener  has  starved  the  army 


in  France  of  high-explosive  shells.  .  .  . 
The  admitted  fact  is  that  Lord  Kitchener 
ordered  the  wrong  kind  of  shell — the 
same  kind  of  shell  which  he  used  largely 
against  the  Boers  in  1900.  .  .  .” 

This  bold  but  necessary  stroke  at  a 
hero  of  the  hour  would  have  been  cen¬ 
sored  under  such  a  system  as  Mr.  Swope 
advocates.  Yet,  the  influence  which 
Northcliffe’s  editorial  had  in  producing 
a  coalition  government  and  correcting 
Kitchener’s  mistakes  is  well  known. 
Northcliffe  may  have  erred  many  times 
as  a  propagandist.  He  may  have  circu¬ 
lated  many  untruths  behind  the  enemy 
lines.  Possibly  some  of  his  propaganda 
on  the  “home  front”  was  ill-advised.  But 
at  least  he  showed  rather  convincingly 
the  desirability  of  an  informed  and 
critical  public  opinion  during  the  crisis 
of  the  World  War. 

George  E.  Simmons, 
Journalism  Department, 
Tulane  University, 
New  Orleans,  La. 

“STIMULATING" 

To  Editor  &  Publisher:  Your  sym¬ 
posium  of  May  16  should  not  pass  by 
without  a  word  of  appreciation.  It  re¬ 
veals  a  sincere  and  enlightened  spirit  for 


stimulating  members  of  the  press  to  p#. 
sue  more  useful  practices  in  promotb 
public  welfare,  without  detriment  aai 
perhaps  with  benefit  to  themselves.  Ji 
doubtless  will  make  a  widespread  imprti. 
sion  and  lead  to  fruitful  results.  0^ 
country  needs  most  of  all  the  cultivatk* 
of  mutual  understanding  among  its  nm 
of  intelligence  and  influence. 

Yours  very  truly, 

Andrew  R.  Shemur 
Chicago, 

Chairman,  Committee  on  Cooperatioo 
Between  the  Press  and  the  Bar 
American  Bar  Association. 

INSTALLS  RADIO  SET 

City  Editor  William  F.  Butler  has  in. 
stalled  a  short  wave  radio  set  beside  ha 
desk  in  the  editorial  rooms  of  tk 
Rochester  (N.Y.)  Times-Union  to  keep 
in  touch  with  the  affairs  of  the  Rochestc 
police  department  which  has  just  instalkd 
a  special  short  wave  broadcasting  station 
which  keeps  in  constant  touch  with  prt- 
cinct  and  vicinity  police  stations  and 
police  automobiles. 

NEW  MEXICO  MEET,  JULY  lO-n 

The  New  Mexico  State  Newspape 
-Association  will  hold  its  summer  meeting 
Friday  and  Saturday,  July  10-11,  at  La 
Vegas.  J.  C.  McConvery  is  president « 
the  group. 


MEXICO  CITY 

PRESS  CONGRESS  of  the  WORLD 
August  10-14,  1931 
OFFICIAL  CONVENTION  SPECIALS 


Lv.  St.  Louis  6:30  pm  Thur.  Aug.  6 

Lv.  Memphis  11:05  pm  Thur.  Aug.  6 

Lv.  New  Orleans  9:05  pm  Thur.  Aug.  6 

Lv.  San  Antonio  9:15  pm  Fri.  Aug.  7 

Ar.  Mexico  City  7:35  am  Sun.  Aug.  9 

Thru  De  Luxe  Trains.  Observation  Service— Drawing  Room 
Compartment  Sleepers — Dining  and  Club  Cars 


^"HISSOURr 
PACIFIC 


A  SERVICE  INSTITUTION 


OFFICIAL  HOUSE  PARTY  TOURS 
3  De  Etuxe  Escorted  Tours  I 

The  Travel  Guild,  Chicago,  has  been  selected  as  Otficial  Tour 
Operators  by  Convention  Committee. 

TOUR  NO.  1 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday,  Aug.  9,  spending  Aug. 
10-14  inclusive  in  Mexico  City,  arriving  St.  Louis  Monday,  Aug.  17. 
One  in  a  lower  berth,  $198.00. 

TOUR  NO.  2 — Lv,  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday,  Aug.  9,  spending  Aug. 
10-14  Inclusive  at  the  convention.  Aug.  15  to  18  sight-seeing  excursions 
from  Mexico  City,  arriving  St.  Louis  Friday,  Aug.  21.  One  in  a  lower 
berth,  $253.91. 

TOUR  NO.  3 — Lv.  St.  Louis  Thursday,  Aug.  6,  stopping  at  San  Antonio 
and  Monterrey,  arriving  Mexico  City  Sunday.  Aug.  9,  spending  Aug. 
10-14  inclusive  at  the  convention.  Aug.  15  to  18  sight-seeing  excursions 
from  Mexico  City  arriving  St.  Louis  Friday,  Guadalajara  arriving  St. 
Louis  Saturday,  Aug.  29.  One  in  a  lower  berth,  $366.35. 

Itineraries  —  Picture  Books  —  Further  Information 


E.  H.  McReynolds 
Transportation  Chairman 
Press  Congress  of  the  World 
2108  Missouri  Pacific  Bldg. 
St.  Louii,  Mo. 


Frank  L.  Martin 
Convention  Chairman 
Press  Congress  of  the  World 
University  of  Missouri 
Columbia,  Ho. 


M-EXICO  CITY  -  7500  feet  above  Sea 

Cool '  Crisp  '  Comfortable  all  Summer  Long 
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BELLAMY  WARNS  AGAINST  STRESSING 

mere  size  in  newspaper  library 

Output  or  Turnover  Is  the  Test  of  a  Good  Reference  Depart- 
ment,  He  Tells  Cleveland  Librarians*  Convention — 
Importance  of  Library  Increasing 


{By  telegraph  to  Editor  &  Publisher) 

LEVELAND,  O.,  June  11. — “Every 
newspaper  library  should  be  con¬ 
structed  with  reference  to  the  particular 
needs  of  the  newspaper  which  it  serves; 
there  is  no  such  thing  as  an  artificially 
arrived  at  correct  size  for  a  newspaper 
library;  if  I  had  to  choose  between  pic¬ 
tures  and  clippings  I  should  say  that 
clippings  are  the  more  important  part  of 
a  newspaper  library.” 

These  views  were  expressed  by  Paul 
Bellamy,  managing  editor  of  the  Cleve¬ 
land  Plain  Dealer,  Wednesday  afternoon, 
during  a  conference  of  the  Newspaper 
Group  of  the  Special  Libraries’  Associa¬ 
tion  three-day  convention,  at  the  Hotel 
Qeveland  here. 

The  convention  drew  to  the  city  sev¬ 
eral  hundred  librarians  holding  mem- 
brship  in  the  several  groups. 

About  20  representatives  of  metropoli¬ 
tan  newspaper  libraries  registered  at  the 
opening  conference  Wednesday  morning 
when  Ford  M.  Pettit,  director  of  the 
reference  department  of  the  Detroit 
Sews,  and  chairman  of  the  Newspaper 
Group,  spoke  on  "Events  of  the  Year  in 
the  Newspaper  Library.” 

The  afternoon  conference  began  with 

I  Mr.  Eellamy’s  talk.  He  said :  “There  is 
danger  that  a  fetish  be  made  of  mere  size 
in  a  newspaper  library.  My  own  idea  of 
a  good  newspaper  library  is  the  one 
which  is  used  intensively.  The  output  or 
turnover,  in  short,  is  the  measure  of  a 
library’s  success. 

‘T  think  that  it  is  an  unwise  use  of  the 
publisher’s  money  to  have  on  hand  a 
newspaper  library  so  elaborate  as  to  fur¬ 
nish  all  the  reference  material  needed  for 
special  writers  on  abstract  subjects.  To 
^  real  research  work,  as  distinguished 
from  the  ordinary  output  of  careful  news 
and  editorial  writing,  the  newspaperman 
should  go  to  the  public  library,  or  some 
large  collection  of  Ixioks  and  reference 
material  outside  of  his  own  plant. 

“There  is  no  question  that  the  import¬ 
ance  of  the  newspaper  library  is  constant- 
increasing  as  we  get  farther  away  from 
'w  windy  journalism  and  progress  into 
'he  present  phase  of  factual  journalism. 
'W  shall  in  the  future  be  called  upon  to 
:cniiv!i  more  intelligently  the  back- 
cn  uml  of  news  stories  in  order  that  the 
meaning  of  current  events  may  be  prop¬ 
erly  understood.” 

In  stressing  the  importance  of  clippings 
ar.d  pictures,  Mr.  Hellamy  said ;  “But 
irere  again  the  practice  of  the  individual 
■  .■'.paper  will  have  an  important  effect, 
r  the  paper  specializes  in  illustrations,  it 
mil  obviously  have  need  of  a  much 
“'cir  photograph  collection  than  if  it  is 
profusely  illustrated.  Every  news- 
Idvr  library  of  25  years  or  more  of  age 
“1-  need  of  at  least  one  intelligent  person 
>■  go  over  the  collection  constantly  and 
]t  :m;natc  dead  material.” 
i  -Mr.  Bellamy’s  address  was  followed  by 
'j  on  “Cleveland  Newspaper 

"•“■rarns.’’  Dorothy  Ford  of  the  Dress, 
Ij-  Schrieber  of  the  Press,  Edith  S.  Os- 
■  'n  of  the  Plain  Dealer,  Winifred  Clark, 

'  ‘arian  of  NEA  Service,  and  others 
-1  u  M.  Walsh,  supervisor 

^  ^^<^^tle  Times  information  bureau, 

'-.;nc(i  its  work.  One  other  subject 
•r’.,.  ^  Alphalietical  Division,”  by 
''  •■.lam  C.  Waugh,  director  of  the  Rus- 
^ndex  System,  of  Buffalo,  N.  Y. 
.“Htbh  Newspaper  Libraries,”  by  J.  J. 
j^'jn.  librarian  of  the  Yorkshire  Press, 
Eng.,  was  omitted,  because  the 
Th  unable  to  come  to  Cleve- 

At  an  evening  conference  indexing 
;■  ’’^'^'spapers  was  under  discussion. 

Peterson  of  the  Milwaukee 
‘WM/,  presided.  It  was  agreed  that 
‘l-fxmg  has  its  merits  against  indexed 
"PPings,  provided  proper  files  of  news- 
Kfs  and  other  publications  indexed  are 

■tiJt. 

A.  T.  Walker,  of  the  New  York 
!j''*ssed  the  care  of  pamphlets. 
G.  Rogers,  New  York  Herald 


Tribum,  discussed  the  matter  of  keeping 
records  of  materials  used  and  best  meth¬ 
ods  of  having  them  properly  returned. 

The  librarians  pointed  out  the  difficul¬ 
ties  of  having  materials  returned  and 
methods  of  penalizing  library  users  guilty 
of  not  returning  borrowed  materials. 

During  the  Thursday  breakfast  con¬ 
ference  Joseph  F.  Kwapil,  of  the  Phila¬ 
delphia  Public  Ledger,  presided  and  led 
off  with  “Some  New  Classifications  and 
Helps  for  Old.”  Questions  on  classifi¬ 
cation  problems  were  discussed.  The 
afternoon  was  spent  in  visiting  the  plant 
of  the  Akron  (O.)  Beacon-Journal  and 
the  hangar  in  which  is  being  built  by  the 
Goodyear-Zeppelin  Corporation  the 
world’s  largest  dirigible.  During  their 
visit  to  the  Beacon- Journal  John  S. 
Knight,  managing  editor,  talked  on  the 
value  of  a  newspaper  library.  Joseph 
Sheridan,  librarian  of  the  Akron  paper, 
arranged  the  trip. 

One  of  the  interesting  exhibits  at  the 
Hotel  Cleveland  was  by  the  Chicago 
Tribune  whose  attendants  and  literature 
exploited  the  wide  ramifications  of  the 
paper’s  library  and  research  department. 
The  Tribune  has  1,500  volumes  of  its 
own  publication,  all  five  editions  now  be¬ 
ing  bound,  while  other  Chicago  dailies 
are  kept  on  file  for  six  weeks.  The 
newspaper  indexes  kept  are  those  of  the 
New  York  Times  and  the  United  States 
Daily,  2,500  subjects  lieing  listed  by  the 
clipping  department.  About  10,000  ref¬ 
erence  books  are  kept. 

The  closing  sessions  of  the  newspaper 
group  were  held  Friday  morning  and 
afternoon,  William  Alcott,  librarian  of 
the  Boston  Globe,  presiding. 

Friday  night  the  newspaper  group  was 
to  leave  on  a  boat  trip  to  I)etroit,  where 
Saturday  will  be  spent  inspecting  the 
Detroit  News  plant  and  other  points  of 
interest. 


I.  F.  MARCOSSON  MARRIED 

Isaac  F.  Marcosson,  noted  interviewer 
and  writer  on  world  economics,  and 
Mrs.  Frances  Barberey,  New  York, 
were  married  June  8  at  the  home  of 
George  Horace  Ixvrimer,  editor  of  the 
Saturday  Evening  Post,  in  Wyncote, 
Pa.  Mr.  Marcosson  has  been  with 
Saturday  Evening  Post  as  chief  foreign 
correspondent  and  special  writer  for  24 
years.  During  this  time  he  reported 
four  wars,  covering  in  interviews  and 
general  articles  every  country  in  the 
world,  except  Australia  and  New  Zea¬ 
land. 


STARTS  ADVERTISING  MONTHLY 

Southwestern  Adirrtising,  devoted  to 
the  advertising  interests  in  Arkansas, 
IvOuisiana,  Texas  and  Oklahoma,  started 
publication  as  a  monthly,  June  5.  Ex¬ 
ecutives  of  the  publication  are:  Austin 
E.  Burges,  editor;  Julian  Capers,  Jr., 
and  J.  Richard  Brown  associate  editors : 
Joe  Buckingham,  business  manager,  and 
Alfred  Benners,  advertising  manager. 
The  publication  office  is  located  at  812 
Wholesale  Merchants  building,  Dallas, 
Tex. 


TO  HOLD  ANNUAL  PICNIC 

Annual  picnic  of  the  Cleveland  Plain 
Dealer  employes  and  their  families  and 
friends  will  be  held  at  Euclid  Beach, 
June  23.  The  picnic  will  be  given  by 
the  newspaper’s  management.  Until  a 
few  years  ago  Elbert  H.  Baker,  chair¬ 
man  of  the  directorate  of  the  company, 
entertained  the  employes  at  his  country 
home,  but  the  “family”  became  too 
large  and  for  several  years  the  event 
has  been  held  at  Euclid  Beach. 


NEW  BUENOS  AIRES  TABLOID 

Buenos  Aires,  June  11. — .A  new  eve¬ 
ning  tabloid  newspaper.  Las  Noticias,  be¬ 
gan  publication  yesterday,  under  the 
sponsorship  of  La  Nacion,  standard-size 
morning  newspaper. 


A  1921  Messase 

from  the  Founder 

that  Fits  1931 

“There  will  be  plenty  of  work  | 
for  all  if  we  show  our  faith,  not 
by  relaxing  our  efforts,  holding 
back  in  fear,  putting  on  blue 
glasses,  and  keeping  our  money 
in  our  pockets,  but  by  making 
needed  improvements,  starting  to  | 
build  and  rebuild,  buying  and 
selling — putting  to  work  our  ener¬ 
gies,  our  brains,  our  monies — 
everything  we  have — for  the  good 
of  the  country.” 

i 

“Money  must  come  out  of  its 
I  hiding  place — in  banks  and  in 
I  the  homes — and  go  to  work  along 

!  with  our  physical  and  mental 
energy — to  build  new  homes,  new 
stores,  new  factories,  new  busi- 
!  nesses,  new  courage  and  new 
faith.” 

I  “I  have  more  faith  in  America 

I 

today  and  more  expectation  for 
:  the  future  than  at  any  time  in 

j  my  sixty  years  as  a  merchant.” 

{Signed) 
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TO  DEDICATE  HARDING 
MEMORIAL  NEXT  WEEK 


Q^bttuarg 


Fiftjr-five  Reporters  Will  Cover 
Ceremonies  in  Marion,  O.,  June 
16 — President  Hoover  to 
Speak 


(.Special  to  Editor  &  Pubusbek) 

Marion,  O.,  June  11. — Marion  next 
Tuesday  will  become  a  mecca  for  special 
newspaper  and  press  association  writers 
when  President  Herbert  Hoover  dedi¬ 
cates  Harding  memorial.  It  will  be  the 
third  time  in  little  more  than  a  decade 
that  newsmen  of  the  country  have  fo¬ 
cused  their  attention  on  Marion,  once 
before  in  the  “front  porch”  presidential 
campaign  of  1920  and  again  at  the  Hard¬ 
ing  funeral  in  August,  1923. 

Considerable  preparation  for  accommo¬ 
dation  of  the  press  has  been  made  by 
officials  of  the  Harding  Memorial  Asso¬ 
ciation  executive  committee,  headed  by 
Hoke  Donithen,  chairman. 

No  fewer  than  55  newspaper  writers 
will  occupy  press  tables  in  front  of  the 
platform  directly  in  front  of  the  $800,000 
memorial  where  the  dedicatory  program 
will  be  given  at  2  p.  m.,  E.S.T. 

Twenty-one  .sets  of  wires  connected 
with  Bell  Telephone  Company  toll  lines 
have  been  brought  up  to  the  platform 
for  radio,  telegraph  and  telephone  use. 
Four  pairs  of  wires  will  be  used  by  the 
Columbia  network  and  the  National 
Broadcasting  Company  to  flash  instant 
news  of  the  dedication  over  the  country. 

The  Marion  Star,  formerly  owned  and 
published  by  President  Harding,  will  pub¬ 
lish  a  special  souvenir  edition  Tuesday 
containing  highlights  of  the  history  of 
President  Harding,  as  a  writer  and  poli¬ 
tician.  George  H.  Van  Fleet,  present 
publisher  of  the  Star,  and  a  memtier  of 
the  Harding  Memorial  Association  execu¬ 
tive  committee,  is  in  charge  of  all  ar¬ 
rangements  for  the  accommodation  of  the 
press. 


LAURENCE  J.  LINES 

Laurence  J.  IJncs,  33,  manager  of 
special  advertising  campaigns  for  the  St. 
Louis  Post-Dispaich,  died  suddenly  in  a 
hotel  in  Rochester,  Minn.,  June  .5,  when 
preparing  to  return  to  St.  Louis.  Death 
was  due  apparently  to  a  heart  attack. 
He  had  just  recovered  from  the  effects 
of  an  aMominal  operation  in  the  Mayo 
clinic.  Mr.  Lines  formerly  was  athletic 
director  of  the  Recreation  Commission 
in  Detroit.  He  had  lieen  with  the  Post- 
Disjiatch  for  two  years.  His  wife  was 
with  him  when  he  died.  Interment  was 
in  Detroit,  his  former  home.  Besides  his 
wife,  he  is  survived  by  four  children. 


MERLE  H.  GRAY 

Merle  H.  Gray,  40,  managing  editor  of 
tlie  San  Jose  (Cal.)  Mercury  Heratd, 
died  June  lo  in  San  Jose  of  acute  indi¬ 
gestion.  Mr.  Gray  started  as  a  carrier 
boy  in  San  Jose,  and  later  became  a  re- 
1)orter  and  then  city  e-<litor  of  the  Mer¬ 
cury  Herald.  He  left  atid  joined  the 
Oakland  (Cal.)  Tribune,  San  Francisco 
F.raminer  and  San  I'raneisco  Ihilletin, 
returning  to  the  Mercury  Herald  four 
years  ago.  He  recently  conducted  a  suc¬ 
cessful  campaign  against  prohibition  law 
violators  and  racketeers  in  San  Jose. 


H.  B.  CROZIER 

H.  B.  Crozier,  4.J,  formerly  manag¬ 
ing  editor,  St.  I'aul  (Minn.)  Dispatch 
and  Pioneer  Press,  died  June  3  in  St. 
Paul  after  a  long  illness.  Crozier  was 
known  throughout  the  northwest  as  a 
political  writer  and  w'as  a  close  friend 
of  many  public  executives.  Crozier  in 
1927  became  managing  editor  of  the 
Muskoqce  (Okla.)  Phoenix  and  Times 

Democrat  hut  was  forced  by  illness  to 
resign. 


CLARENCE  C.  ANGELL 

Clarence  Cooper  Angell,  editor  and 
publisher  of  the  Bryson  City  (N.C.) 
Times  was  found  dead  in  his  home.  June 
7,  with  a  pistol  wound  in  his  heart. 
Xfemhers  of  his  family  believe  he  shot 
himself  accidentally.  The  coroner  said 
no  investigation  would  be  made. 


lyr  RS.  EDWARD  SALES  HOLT,  53, 
director  and  publisher.  Cedar 
Rapids  (la.)  Gazette,  died  June  1„  in 
her  home  in  Miami,  Fla.  Her  brother, 
John  L.  Miller,  is  president  of  the  Ga¬ 
zette  company.  Two  daughters  and  her 
brother  survive. 

Edith  Bowyer  Whiffen,  concert 
pianist,  and  widow  of  the  late  Walter 
C.  Whiffen,  Associated  Press  corre¬ 
spondent  for  many  years  in  Mexico  City, 
Petrograd  and  I’eking,  died  Tune  3  in 
Hollywood,  Cal.  Mrs.  Whiffen  main¬ 
tained  a  studio  in  New  York  until  two 
years  ago  and  appeared  in  concerts  in 
this  country  as  well  as  in  Canada  and 
Mexico  with  Kathleen  Parlow  and 
others.  She  was  born  at  Algona,  la., 
and  received  her  musical  education  at 
the  Chicago  Conservatory  of  Music  and 
in  Europe. 

James  P.  Egan,  63,  editor  of  the 
Weekly  Bulletin,  official  organ  of  the 
American  Federation  of  Labor,  was 
killed  June  7  when  struck  by  an  automo¬ 
bile  near  his  home  at  Riverdale,  Md., 
a  suburb  of  Washington,  D.C.  Mr.  Elgan 
was  editor  of  the  Bulletin  for  20  years. 

Mrs.  Divine  Hudson,  mother  of 
C-eorge  S.  Hudson,  marine  editor,  Boston 
Herald,  died  last  week  at  her  home  in 
Winchester. 

Joseph  B.  Lawler,  42,  part  owner  and 
editor,  Carrollton  (O.)  Carroll  County 
Chronicle,  died  this  week  after  a  long 
illness. 

C.  R.  Musson,  75,  former  editor  and 
postmaster  of  Arcanum  (O.)  died  at  his 
home  in  Dayton  (O.)  May  31.  For  25 
years  he  was  owner  and  editor  of  the 
Arcanum  Rnterprise,  a  weekly. 

Miss  Elsie  M.  Farrell,  employe  of 
the  Cincinnati  Enquirer  classified  depart¬ 
ment  for  several  years,  died  last  week  of 
blood  poisoning. 

Maj.  Wiluam  Harley  Porter,  68, 
formerly  a  widely  known  Toledo  news¬ 
paperman,  died  last  week  in  Walter  Reed 
hospital,  W'ashington,  where  he  had  gone 
for  a  major  operation.  Maj.  Porter 
worked  on  the  old  Toledo  Commercial 
and  later  the  Toledo  Sunday  Journal.  At 
one  time  he  was  a  member  of  the  Toledo 
Blade  staff  and  during  the  Spanish- 
American  war  served  as  its  correspondent 
in  Cuba. 

John  J.  Toohill,  26,  copyreader  in 
the  sports  department  of  the  Chicago 
Trihtmc,  was  drowned,  June  10,  when 
his  canoe  capsized  in  Lake  Michigan. 
Toohill  formerly  worked  on  the  Decatur 
(Ill.)  Herald,  the  Bloomington  (Ill.) 
Pantograph  and  Illinois  State-Register 
at  Springfield. 

A.  B.  (Barney)  Cochran,  59,  adver¬ 
tising  man  and  former  automobile  editor, 
San  Antonio  Express,  died  in  a  San 
.\ntonio  hospital  June  1.  A  native  of 
Boston.  Mr.  Cochran  went  to  San  An¬ 
tonio  alKuit  nine  years  ago  from  Hous¬ 
ton.  where  he  had  worked  on  the  Post. 

Mrs.  Gkrai.I)  D.  PiFjtCE,  69,  wife  of 
Gerald  I’ierce  formerly  with  the  Chicago 
Record  Herald  and  the  Minneapolis 
Tribune  in  the  early  eighties,  died  in 
I.ake  Wales,  Fla.,  recently.  Mrs.  Pierce 
is  survived  by  her  husband,  Gerald 
Pierre  and  her  daughter,  Kathryn.  Mr. 
and  Mrs.  Pierce  went  to  I^ke  \\’ales  in 
1921  when  Mr.  Pierce  retired  from 
business. 

Mrs.  Donald  B.  Craigin,  50,  of 
Hartfonl,  Conn.,  daughter  of  William  H. 
Gannett  of  .Xiigusta.  a  retired  publisher  ; 
and  sister  of  Guv  I’.  Gannett,  publisher 
of  the  Portland  (Me.)  Press  Herald, 
Evenina  Express  and  Sunday  Telegram, 
died  Mav  30.  as  a  result  of  injuries  sus¬ 
tained  in  an  automobile  accident.  She 
was  one  of  stockholders  in  the  Portland 
Maine  Publishing  Company. 

Mrs.  C.  \y.  B.xys.  who  for  years  was 
associated  with  her  husband  in  the  pub¬ 
lication  of  the  Sih’er  Citv  (la.)  Times. 
died  May  28  in  San  Diego.  Cal.  .She 
had  been  ill  for  three  months.  Mr.  and 
Mrs.  Rays  sold  the  Silver  Citv  Times 
and  moved  to  San  Diego  three  vears 
ago.  Her  husband  and  four  daughters 
s>'-'ive. 

Mrs.  Mary  J.  Sweinhart,  wife  of 


Henry  L.  Sweinhart,  head  of  the  Havas 
News  Agency,  Washington,  D.C.,  died 
at  her  home  June  7  after  a  brief  illness. 
The  body  was  sent  to  Mrs.  Swein- 
hart’s  old  home  at  Newton  Falls  Mass., 
for  burial. 

J.  W.  Farnum,  47,  motion  picture 
writer  and  producer,  died  June  3  at  his 
home  in  Beverly  Hills,  Cal.  He  began 
his  career  as  a  writer  in  1911  conducting 
a  column  for  tlie  old  New  York  Telegram 
under  the  name  of  (Jordon  Trent.  He 
went  to  Califoniia  in  1924.  He  had  won 
an  award  from  the  Academy  of  Motion 
Picture  Arts  and  Sciences. 

Frank  Thompson,  librarian  of  the 
Trenton  (N.  J.)  Times  newspapers,  died 
on  June  5,  following  a  stroke  at  his 
home,  488  Riverside  ETrive,  Trenton. 
52  years  old.  He  was  at  one  time  sports 
editor  of  the  State  Gazette  and  later 
legislative  correspondent  for  the  Times. 

Herman  B.  Myers,  65,  former  news¬ 
paperman  and  trade  journal  publisher, 
died  in  the  Illinois  Masonic  Hospital, 
Chicago,  June  2.  He  had  been  retired 
since  1916  when  he  disposed  of  the 
American  Food  Journal. 

Oscar  W.  Kearney,  advertising  man¬ 
ager  of  the  Richmond  Hill  (N.Y.)  Long 
Island  News,  died  June  2  after  an  opera¬ 
tion  for  appendicitis.  He  was  44.  The 
funeral  was  held  June  4. 

Charles  W.  Corbett,  advertising  di¬ 
rector  of  Needlework  Magazine  and  a 
member  of  the  advertising  firm  of  Door, 
Corbett  &  Dutch,  of  Boston,  died  at  the 
Peter  Bent  Brigham  Hospital  in  Boston 
June  4.  He  was  a  former  vice-president 
of  the  Boston  Advertising  club.  His  wife, 
a  son,  a  sister  and  a  brother  survive  him. 

John  L.  Sullivan,  of  the  news  staff. 
New  Orleans  (La.)  States  for  18  years 
until  a  few  weeks  ago,  and  prior  to  that 
on  the  old  Picayune  and  the  Item  died  in 
New  Orleans,  June  5.  He  was  New  Or¬ 
leans  correspondent  for  out  of  town  news¬ 
papers  in  addition  to  his  local  newspaper 
work. 

Elizabeth  Vail,  6,  daughter  of  R.  B. 
Vail,  publisher,  of  Mobile  (Ala.)  Bald¬ 
win  Times,  weekly,  was  drowned  in  a 
lake  near  Bay  Minette  June  7. 

Jacob  EIc.elhoff,  65,  veteran  news¬ 
paperman  who  had  reported  the  criminal 
courts  for  the  Chicago  Abend  post  since 
1919,  died  suddenly,  June  2.  He  came  to 
the  United  States  from  Germany  when 
he  was  23  years  old  and  began  his  news¬ 
paper  career  shortly  before  the  1893 
World’s  fair. 

George  Marshall,  35,  assistant  me¬ 
chanical  superintendent,  Montreal  Ga¬ 
zette,  died  June  9  following  an  operation. 
He  was  a  native  of  Newfoundland  and 
served  four  years  overseas  with  the  42nd 
Highlanders,  Montreal. 


W.  HORACE  LERCH 

W.  Horace  Lerch,  62,  associate  sports 
editor,  Buffalo  Courier-Express,  died 
June  6  in  the  Buffalo  General  hospital  of 
pneumonia  following  a  short  illness. 
Mr.  Lerch  began  his  newspaper  career 
on  the  Buffalo  Express  of  which  he  was 
sports  editor  at  the  time  of  its  merger 
with  the  Buffalo  Courier.  He  continued 
as  associate  snorts  editor  of  that  news¬ 
paper  until  the  time  of  his  death.  His 
wife  survives. 

PUBLISHED  FIRE  EXTRA 

During  the  $3.0(K1,0()fl  waterfront  fire  in 
Norfolk.  Va.,  June  7,  the  Portsmouth 
(\’a.)  Star  put  out  an  extra  with  a  co¬ 
operative  page  of  advertising  from  all  of 
the  local  insurance  firms  and  signed  bv 
the  fire  underwriters.  The  two  Norfolk 
papers  also  put  extras  on  the  street.  W. 
R.  Darden  is  advertising  manager  of  the 
Star. 


JAMES  A.  WALDRON 

James  .\lt>ert  Waldron,  former  manag¬ 
ing  editor  of  the  .Albany  (N.Y.)  F.7’enlng 
Journal,  the  Albany  Arcrus  and  former 
editor  of  ludqe.  died  in  Bristol,  Conn., 
June  3.  He  was  79  years  old. 


KILLED  IN  AUTO  CRASH 

P.  L.  Me  Nees,  publisher  of  the  /4»i- 
bridge  (Pa.)  Citizen,  was  killed  in  an 
automobile  accident  near  Amhridge 
June  9. 


MRS.  SCRIPPS’  WILL  FILED 


Bulk  of  Estate  Bequeathed  to  Hi 
Daughter,  Mrs.  Nackie  S.  Meanli 

In  the  will  of  Mrs.  Nackie  H.  Script 
widow  of  the  late  E.  W.  Scripps,  foundd 
of  the  Scripps-Howard  Newspapers,  fil 
at  Hamilton,  O.,  June  6,  the  greater  pan 
of  her  estate  is  given  to  her  daughtt 
Mrs.  Nackie  Scripps  Meanley  of  Mirj 
mar,  Cal.  Mrs.  Scripps  died  recently; 
San  Diego,  Cal.  and  a  copy  of  her  VI 
was  filed  at  Hamilton  at  the  county  seJ 
of  Butler  county,  Ohio,  legal  resW 
of  E.  \\'.  Scripps  and  wife  at  the  time  J 
their  deaths. 

The  will  did  not  disclose  the  value  q 
Mrs.  Scripps’  estate  but  one  bequest 
Mrs.  Meanley  is  a  §1,()00,0(X)  trust  fua; 
The  Scripps’  homestead  in  West  Cihestt: 
Butler  county,  was  given  to  Robert  F 
Scripps.  a  son,  who  is  appointed  exec: 
tor.  The  home  at  Escondido,  Ci  of  i 
Cleveland  Press  realty  stock  and 
cinnati  Post  bonds  are  bee^ueathed  to 
daughter,  Dolla  Blair  Scripps  for  li: 
and  after  her  death  to  Mrs.  Meanlrl 
Other  California  property  is  also  si.: 
to  Dolla  Scripps.  Miss  Alice  J.  Sci 
an  aunt  of  Mrs.  Scripps  is  given  $150 
month  for  the  rest  of  her  lifetime. 


COL.  M.  A.  BATES 


Nebraska  Veteran  Diet  on  Eve  of 
Retirement 

Just  one  day  before  his  89th  birthda 
the  date  he  had  set  to  cease  writing  ed 
torial  copy  for  his  son’s  newspaper,  i 
Plattsmouth  (Neb.)  Daily  Journal,  C 
M.  A.  Bates,  veteran  publisher  with 


record  of  67  years  as  a  ntw-spapennaland 


and  a  G.  A.  R.  veteran,  died  at  Pla"; 
mouth  June  1. 

At  the  outbreak  of  the  civil  \c 
though  only  19,  he  enlisted.  After 
war  he  moved  from  his  Ohio  home 
Monticello,  III.,  to  establish  his  Or 
newspaper.  While  living  there  he  esraij 
lished  nearly  a  dozen  Illinois  and 
diana  newspapers. 

From  1884  to  1900,  he  edited 
in  Missouri,  going  then  to  Montana 
serve  as  editor  of  a  paper  at  Lewk.^ 
owned  by  Senator  Clark. 

Two  years  later  he  went  to  Pla: 
mouth  to  assist  his  two  sons,  R.  A.  aal 
T.  B.  Bates,  in  publishing  the 
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BOUGHT  ADVENTURE 


Clarified  Advertisement  Broii{if 
Quick  Results  for  Youth 

The  classified  advertisement  columm 
Boston  newspapers  found  a  new  uk 
week  when  Walter  V.  Skees,  a  j: 
at  the  Massachusetts  Institute  of  Ti 
nology,  sou.ght  adventure  and  foun! 
through  the  following  small  adver 
ment  in  a  Boston  newspaper;  “Adv^ 
ture  or  unusual  occupation  desired 
college  man,  20;  excellent  cnmpai 
will  travel,  money  no  object.” 

Skees  is  now  going  on  a  three-r: 
prospecting  tour  with  W.  B. 
lin,  a  veteran  of  the  Klondike  and  ■ 
gold  rushes,  into  the  hills  of  Idaho. 


CLYDE  JENNINGS 

Clyde  Jennings,  editor  of_ 
and  Heating,  trade  publication,  aw 
director  of  the  Newspaper  Club  of  > 
York,  died  at  the  home  of  a  son  in  ' 
adelphia  June  .5.  He  was  55  years 
.\t  one  time  he  was  city  editor  of  thf 
Louis  Post-Dispatch.  Funeral  sen 
were  held  June  9  in  New  York. 


DELIVERED  FUNERAL  SEWMf| 

V.  Y.  Dallman,  editor-in-chief. 
field  Illinoi.<i  State  Rcgi.der,  dt!’‘ 
the  funeral  sermon  at  the  servicff 
Charles  E.  Lamond.  78.  veteran  ra; 

engineer,  writer,  mechanic  and  aeror*^ 
who  died  recently. 


NEVILLE  SMITH 

Neville  Smith,  chief  Iy>ndon  stih-fj 
f  the  Manchester  Guardian,  diw 
).  In  the  course  of  his  career  he '■ 
VO  vears  in  the  Dominion  of  Canaol 

le  United  States  as  a  lumhennan. 
email,  miner  and  railway  worker 
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HUNCHES 

One  Dollar  will  be  paid 
for  each  idea  published. 
Send  clipping  for  payment. 


The  Rochester  Times-Union  has  found 
that  charts  and  tables  appeal  to  the 
average  financial  page  reader.  One  fea¬ 
ture  started  by  the  paper  is  a  table  of 
the  daily  movement  of  Rochester  securi¬ 
ties  listed  on  the  New  York  Stock  Ex¬ 
change  and  the  New  York  Curb 
Exchange,  with  the  year’s  high  and  low 
quotations  and  the  dividend  rates.  Me¬ 
chanical  complications  prohibit  the  use 
of  a  year’s  high  and  low  table  for  each 
security  on  the  New  York  markets,  but 
there  is  enough  local  interest  and  it  is 
not  difficult  to  publish  a  2-column  table 
of  local  securities. — E.C.S. 

The  Detroit  Daily  Mirror  is  paying 
$1  for  every  letter  published  on  “The 
Most  Embarrassing  Moment  of  My 
Life."-L.C.S. 
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The  Des  Moines  (la.)  Register  atui 
Tribune  are  obtaining  from  the  sheriff 
in  each  county  in  the  state  a  list  of  per¬ 
sons  who  have  been  given  permits  to 
carry  revolvers,  together  with  their 
occupations. — L.G.M. 

Of  particular  interest  at  the  present 
time  with  automobile  deaths  mounting 
and  the  summer  motoring  season  ap¬ 
proaching,  the  Boston  Herald  has  started 
a  series  of  articles  analyzing  the  court 
disposition  of  cases  in  which  drivers 
were  involved  in  fatal  automobile  acci¬ 
dents.  In  the  first  story,  the  paper 
showed  that  the  chances  of  conviction  on 
a  charge  of  manslaughter  are  only  1  in 
100  and  that  very  few  drivers  ever  serve 
a  jail  term. — P. 


One  of  the  most  popular  features  in  a 
Lew;.’’! large  newspaper  is  called  “Men  About 
Town,’’  in  which  a  figure  known  to 
everyone  in  the  city  is  “written  up.’’  The 
R.  A.  iiii  feature  has  been  running  for  months  and 
e  JourrJit’s  proving  so  popular  that  a  series 
^called  “Spotlighting  the  Suburbs’’  has 
been  started,  subjects  being  handled  in 
the  same  way  as  the  city  feature. — 
J.EB.  _ 
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The  Toledo  Blade  last  week  started  an 
interesting  series  of  pictures  of  fathers 
and  sons  who  are  active  in  work  of  the 
w  uM  ij  Toledo  Chamber  of  Commerce  and  the 
a  Junior  Chamber. — R.P.O. 
of  Tf 
1  found 
adver: 
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Have  a  talk  with  your  county  clerk, 
or  alimony  bureau,  and  find  out  how 
much  a  year  is  received  as  alimony  in 
this  clearing  house  for  money  that  goes 
for  discarded  affections.  The  bigger  the 
city,  the  bigger  the  annual  amount.  Also 
find  out  how  long  some  of  the  alimony 
alms-givers  have  been  paying  their 
stipends,  some  doubtless  for  25  or  30 
years.  What  are  paving  habits  of  the 
100^  or  500  husbands  (how  many  have 
you)  during  this  Business  Depression 
era?-C.M.L. 


^Schenectady  people  spent  nearly  SlOO,- 
■fttl  in  a  single  year  for  articles  sold  in 
■the  city’s  pawn  shops,  according  to  re- 
"^1  of  the  department  of  commerce. 
Second  hand  stores  received  total  pat- 
ronaife  of  SI  10,124.  What  are  the 
fjltures  for  your  city?  Mix  in  a  few 
I'idiehts  for  a  feature  story. — F.C.D. 


For  Your 
New  Building 


\  Ou 
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Our  consultation  service  brings 
to  you  or  your  architect 
y  specialized  technical  skill, 
V  insuring  savings  in  con- 
\  struction  costs  and 
\  economies  and  effi- 
^  ciency  ifi  operation. 

s.  P.  WESTON,  INC. 

BuUdings, 
ProducH^,  Optrati^n, 

Sfvtys, 

^  Lexington  Avenue,  New  York 


STORES  TO  SHOW  FILMS 


Dry  Goods  Committee  Plans  Use  of 
Sponsored  Pictures 

A  program  for  the  use  of  talking  mo¬ 
tion  pictures  in  department  stores  is  be¬ 
ing  planned  by  a  committee  representing 
the  Sales  Promotion  Division  of  the 
National  Retail  Dry  Goods  Association. 

The  plan,  as  announced,  is  to  cooper¬ 
ate  with  manufacturers  whose  products 
are  sold  through  department  stores  in  the 
making  of  a  series  of  sponsored  films, 
each  dealing  with  a  definite  line  of  mer¬ 
chandise.  Those  stores  providing  facili¬ 
ties  will  be  offered  these  films  without 
charge,  for  showing  to  the  public. 

Most  of  the  leading  stores  of  the  coun¬ 
try  have  informed  the  committee  that  they 
are  interested  in  the  program,  it  is  re¬ 
ported.  Many  have  observed  the  need 
for  careful  supervision  of  the  film  pro¬ 
gram  to  maintain  high  standards  as  to 
subject  matter,  entertainment,  educational 
value  and  human  interest. 

The  program  considered  provides  for  a 
key  manufacturer  in  each  field  as  the 
sponsor  for  the  film  covering  his  class  of 
merchandise.  Manufacturers’  films  will 
not  be  allowed  to  promote  their  mer¬ 
chandise  to  the  exclusion  of  other  brands. 

_  The  Motion  Picture  Committee  con¬ 
sists  of  Arthur  Price,  the  Namm  Store, 
Brooklyn,  chairman;  Alien  rv.  Wells, 
Kresge  Department  Store,  Newark,  N. 
J.;  Miss  Estelle  Hamburger,  Stern 
Brothers,  New  York;  H.  F.  Twomey, 
Jordan  Marsh,  Boston;  R.  E.  Blum, 
Abraham  &  Straus,  Inc.,  Brooklyn,  N. 
Y. ;  Kenneth  Collins,  R.  H.  Macy  &  Co., 
Inc.,  New  York,  chairman  of  the  Sales 
Promotion  Division ;  and  F.  W.  Spaeth, 
manager,  Sales  Promotion  Division  of  the 
National  Retail  Dry  Goods  Association. 


PLANE  DELIVERY  JULY  1 


Chicago  Daily  News  Starting  Annual 
Service  to  Vacation  Areas 

The  Chicago  Daily  News  will  start  its 
fourth  summer  season  of  airplane  deliv¬ 
ery  service  to  Chicagoans  vacationing  in 
northern  Wisconsin  and  on  the  west  coast 
of  Michigan,  beginning  July  1,  acfording 
to  J.  N.  Eisenlord,  circulation  manager. 

Two  airplanes,  carrying  “Blue  Streak’’ 
editions  of  the  Daily  News  with  the  final 
markets  will  leave  the  municipal  airport 
shortly  after  3  o’clock  every  afternoon, 
except  Sunday.  The  Wisconsin  plane 
will  make  stops  at  Wausaw,  Rhinelander, 
Woodruff,  Eagle  River,  Phelps  and  Land 
o’  Lakes.  Papers  will  be  dropped  off  in 
each  of  these  towns  and  carriers  will  use 
automol)iles  in  delivering  the  papers. 

The  Michigan  plane  will  stop  at  Ken¬ 
ton  Harbor,  South  Haven  and  Saugatuck 
enroute  to  Aluskcgon,  where  another  air¬ 
plane  from  Mackinaw  City  will  relay  the 
papers  on  to  Traverse  City,  Petroskey 
and  Mackinaw  City.  At  Mackinaw  City 
a  motor  boat  will  be  employed  in  rushing 
copies  to  Chicagoans  at  .Alackinaw  Island. 

The  Daily  News  has  contracted  with 
the  Pal-Waukee,  Inc.,  airplane  transport 
company  to  fly  the  papers  to  Wisconsin 
and  Michiftan  from  July  until  September. 


Better  Plants 

at  lower  cost 


by  consulting 

the  Archineer 

The  design  of  tocccssfnl 
newspaper  plants  it  oar 
specialty.  Bear  ns  in  mind 
when  yon  are  considering 
practical  cost  redactions. 

Frank  D.  Chase,  Inc. 

SnginetTM  mnd  Arckiiects 

720  N.  Michigan  Ave.,  Chicago 

_ _ _ J 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  X 
Send  clipping  for  payment.  ^ 


QUARTER-PAGE  advertising  is  being 
used  by  the  Bridgeport,  Conn., 
Builders’  Exchange  in  the  Bridgeport 
Post-Telegram,  urging  the  public  to 
“Build  and  Replace  Now — For  Prosper¬ 
ity!”  Builders’  organizations  in  other 
cities  could  undoubtedly  be  persuaded  to 
use  the  same  form  of  appeal. — C.B.B. 


The  Chico  (Calif.)  Enterprise  sells  its 
accumulated  roll  ends  of  white  news¬ 
print  to  picnickers  for  table  covers. — 
G.C.McN. 


In  connection  with  the  increasing  num¬ 
ber  of  Walk-for-Health  organizations 
being  organized,  advertising  may  be  had 
through  a  special  page.  One  paper  had 
such  a  page  last  week,  getting  six  and 
one-half  columns  of  business  with  little 
effort.  Chiropodists  and  shoe  concerns 
took  the  space. — J.E.B. 


In  order  to  bring  its  cut  files  up  to 
date,  Hannibal  (Mo.)  Courier-Post  hit 
on  this  idea  of  obtaining  cuts  at  prac¬ 
tically  no  cost  to  the  newspaper.  The 
civic,  professional  and  business  leaders  of 
the  city  were  interviewed  and  164  bought 
their  cuts  and  paid  for  4  inches  of  space 
in  a  special  edition.  The  cuts  occupied 
5  pages. — C.R.M. 


An  “In  Memoriam”  idea  for  Decora¬ 
tion  Day_  was  sold  by  the  Cincinnati  En¬ 
quirer  this  year  for  the  first  time.  Mem- 
l)ers  of  the  classified  staff  obtained  from 
the  Bureau  of  Vital  Statistics  the  names 
of  all  the  dead  of  the  past  year.  Then 
telephone  calls  to  the  bereaved  families 
were  made  inviting  them  to  place  notices 
in  the  Enquirer  May  .30.  The  result 


with  full  automatic 
push  button  control 
is  used  by 

Buffalo  Evening  News 

Buffalo,  N.  Y. 

Amk  thmm  about  It 

CLINE  ELEC.  MFC.  CO. 
Chicafo:  111  We«t  Washinftoa 

Street 

New  Yorkt  Daily  Newt  Bldg. 

220  East  42nd  St. 

San  Francitco:  Firtt  National 
.  Bank  Buildinc 

The  WELFARE  COMMIHEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 

ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  IlL 


was  so  encouraging  that  the  Enquirer 
will  make  its  “In  Memoriam”  listing  a 
Tegular  feature. — E.L.H. 


Each  Saturday  the  Harrisburg  (Pa.) 
Telegraph  runs  an  article  by  a  local 
pastor  answering  the  questions  “Why  Go 
To  Church?”  The  space  occupied  is 
paid  for  and  signed  by  local  business 
men.  A  line  explains  that  their  co¬ 
operation  made  the  printing  of  the  article 
possible. — X.  _ 

Under  the  classified  heading  “Poultry 
and  Supplies,”  the  Columbus  Dispatch 
is  carrying  a  number  of  advertisements 
on  poultry  feeds  from  milling  companies 
and  feed  stores. — G.T.G. 


HITCH  JOINS  BURGESS 

W.  p.  Hitch,  for  18  years  in  the 
mechanical  departments  of  newspapers 
and  until  recently  with  the  Louisville 
(Ky.)  Herald  Post,  has  joined  the  Bur¬ 
gess  Mat  Company  of  Chicago  as  a  sales 
and  service  man. 


UNITED  PRESS 

news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

TTie  L.  Martin  Co. 
45  EUist  42nd  Street 
New  York  City 

Arthur  S.  Thompaon,  Manager 


Production-}. . . 

Each  department  ef¬ 

ficiently  planned.  All 

departments  prop¬ 
erly  related  to  each 
other.  Speedy  and 
economical  produc¬ 
tion  the  logical  result. 


Robert  W  Dickerson 

ARCHITECT 

SptrtMlnmg  >•  N*w$paptr  Eaginttring 
1001  HURON  ROAD.  CLEVELAND 
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HOOVER  WILL  BE  GUEST 
OF  INDIANA  GROUP 


Oscar  G.  Foellinger  Heads  Reception 
Committee  of  Republican  Edito* 
rial  Association  to  Welcome 
President,  June  IS 


(Special  to  Editoi  &  Publishes) 

Indianapolis,  June  8. — Oscar  G.  Foel- 
linger,  publisher  of  the  Fort  hVaync 
(Ind.)  News-Sentinel,  will  head  the 
reception  committee  of  the  Indiana  Re¬ 
publican  Editorial  Association  when 
President  Hoover  comes  here  June  15  as 
the  guest  of  the  association.  Foellinger 
was  Indiana  campaign  manager  tor 
Hoover  in  the  primary  in  whidi  he  was 
nominated. 

Other  members  of  the  reception  com¬ 
mittee,  named  by  Paul  R.  Bausman,  pub¬ 
lisher  of  the  IVashinyton  Herald,  and 
president  of  the  association,  are:  Senator 
and  Mrs.  James  E.  Watson,  Senator  and 
Mrs.  Arthur  R.  Robinson,  Governor  and 
Mrs  Harry  G.  Leslie,  Mayor  Reginald 
H.  Sullivan,  Warren  C.  Fairbanks,  pub¬ 
lisher,  Indianapolis  News;  James  A. 
Stuart,  managing  editor,  I  ndianapolis 
Star;  Mrs.  Harriett  Ristine  Pierce,  Clin¬ 
ton  Clintonian;  Mr.  and  Mrs.  Samuel 
E.  Boys,  Plymouth  Daily  Pilot;  A  .M. 
Smith,  Crawjordsvillc-J ourml  and  Re¬ 
view;  Neil  D.  McCallum,  publisher  of 
the  Bateszille  Tribune  and  secretary  of 
the  association,  and  Mrs.  McCallum ; 
Arthur  K.  Remmel,  editor.  Fort  IVayne 
News-Sentinel,  treasurer  of  the  associa¬ 
tion,  and  Mrs.  Remmel;  Henry  W.  Mar¬ 
shall,  Lafayette  Journal-Courier;  George 
B  Lockwood,  Muncie  Press;  E.  E.  Neal, 
NoblesziUc  Daily  Ledger,  and  Mrs. 
Neal :  Carl  Anderson,  Spencer  Owen 
County  Leader,  and  Mrs  Anderson; 
George  B.  Grigsby,  Princeton  Clarion- 
News,  and  Mrs.  Grigsby;  Walter  Crim, 
Salem  Republican-Leader,  and  Mrs. 
Crim;  Edward  J.  Hancock,  Greensburg 
News;  W.  A.  Moxley,  Goshen  News- 
Times.  and  Mrs.  Moxley;  J.  Frank  Mc- 
Dermond,  Attica  Ledger-Tribune,  and 
Mrs.  McDermond;  Allen  C.  Hiner, 
Newcastle  Courier-Times,  and  Mrs. 
Hiner;  H.  R.  Meisncr,  Michigan  City 
News,  and  Mrs.  Meisner;  George  W. 
Stout,  Lafayette  Journal -Courier,  and 
Mrs.  Stout;  B.  B.  Mayhill,  Delphi  Jour¬ 
nal,  and  Mrs.  Mayhill ;  Raymond  Sellers, 
Franklin  E^vning  Star,  and  Mrs.  Sellers; 
James  A.  Raper,  Brazil  Daily  Times, 
and  Mrs.  Raper;  Roland  Craw.  Oxford 
Gazette,  and  Mrs.  Craw;  Will  Maddock, 
Bloomfield  Netcs,  and  Mrs.  Maddock, 
Mr.  and  Mrs.  C.  E.  Vanvaler,  Bloom¬ 
ington. 


CHERNA  PAPERS  SOLD 

Former  City  Manager  William  R. 
Hopkins  of  Cleveland  and  associates  have 
acquired  control  of  the  Consolidated 
Press  and  Printing  Company,  with  head- 
ouarters  at  1227-37  East  12th  street. 
Cleveland.  The  company  publishes  the 
U’aechter  und  Anzeiger,  Cleveland  Ger¬ 
man  daily,  the  .^merican-Hnngarian  daily. 
Szabadsag,  and  the  Volkshlatt,  Pitts¬ 
burgh  German  daily.  Hopkins  is  presi¬ 
dent  of  the  company.  The  properties 
were  merged  by  the  late  Colonel  Alex 
Cherna  who  died  several  months  ago.  and 
upon  his  death  his  widow.  Bertha  K. 
Cherna,  assumed  the  presidency  of  the 
holding  concern.  Carl  Raid  and  Judge 
Julius  ^J.  Kovachy  are  vice-presidents. 
Herbert  L.  Kobrack  is  secretary  and  gen¬ 
eral  manager. 


WOULD  VOID  INJUNCTION 

The  Grand  Rapids  (Mich.)  Herald 
and  the  city  of  Grand  Rapids  were 
named  joint  defendants  June  4  in  an 
action  brought  in  superior  court  to  set 
aside  an  injunction  obtained  by  the  Her¬ 
ald  against  the  city,  and  compel  the  com¬ 
mission  to  purchase  a  certain  site  for 
a  civic  auditorium.  Plaintiffs  are  owners 
of  property  whose  parcels  would  have 
been  required  for  the  auditorium  site 
had  the  location  been  selected  by  the  city 
commission.  The  Herald,  through  Frank 
M.  Snarks,  editor,  obtained  an  injunc¬ 
tion  Feb.  18  restraining  the  city  from 
purchasing  the  properties,  contending 
that  the  prices  asked  were  excessive. 


DRAMA  CRITICS  RATED 

Variety’s  eighth  annual  box  office 
score  for  the  New  York  drama  critics 
for  the  1930-31  season  was  won  again  by 
John  Mason  Brown,  Evening  Post,  it 
was  announced  this  week.  Others  were 
rated  in  the  following  order:  J.  Brooks 
Atkinson,  Times;  John  Anderson,  Jour¬ 
nal;  Percy  Hammond,  Herald  Tribune; 
Walter  Winchell,  Mirror;  Robert  Gat- 
land,  World-Telegram;  Richard  Lock- 
ridge,  Sun;  Gilbert  Seldes,  Graphic 
(now  Journal  columnist)  ;  Burns  Mantle, 
News,  and  Gilbert  Gabriel,  American. 
The  ratings  were  based  on  the  critics’ 
ability  to  forecast  successfully  the  various 
plays’  chances  for  runs. 


BARTLETT  ORR  CHANGES 

The  resignation  of  Harry  L.  Gage  from 
the  Bartlett  Orr  Press  to  become  vice- 
president  of  B.  Altman  &  Co.,  one  of  the 
printing  firm’s  largest  customers,  has  pre- 
cipated  changes  in  the  Bartlett  (Drr  Press 
organization.  Edward  E.  Bartlett,  who 
has  been  in  ill  health  for  several  years, 
has  become  chairman  of  the  board  and  is 
succeeded  in  the  presidency  by  Isaac  Van 
Dillen,  for  26  years  a  member  of  ttie  or¬ 
ganization,  and  for  the  past  several  years 
its  treasurer.  The  office  of  treasurer  is 
to  be  filled  by  Albert  E.  Lobeck,  formerly 
comptroller.  O.  Alfred  Dicl^an,  the 
company’s  production  manager,  has  been 
elected  secretary. 


QUAMMEN  PROMOTED 

D.  J.  Quammen  has  been  appointed 
manager  of  the  Philadelphia  district  of¬ 
fice  of  Cutler-Hammer,  Inc.  He  suc¬ 
ceeds  F.  J.  Burd,  who  has  been  made 
assistant  manager  of  the  Chicago  Office 
of  Cutler-Hammer.  Mr.  Burd  will  have 
charge  of  industrial  sales  in  the  Chicago 
district,  and  of  the  C-H  (  Harland )  paper 
machine  drive,  throughout  the  country. 
Mr.  Quammen  has  been  connected  with 
the  Philadelphia  office  of  Cutler-Hammer 
for  the  past  five  years,  as  a  sales  engin¬ 
eer.  He  is  a  graduate  of  the  University 
of  Wisconsin,  Class  of  ’24,  where  he 
ceived  the  degree  of  B.S.  in  mechanical 
engineering. 


Drive  and  Control 

1 

SAVE  A  MINUTE 

Newspaper  Presses 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  staji 
put,  will  do  it  for  you. 

1 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 

Send  for  paiticuUr*  | 

No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

to  your  neareM  1 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

G-E  Mies  office 

The  above  are  only  a  few  of  our  specialties. 

GENERAL  ELECTRIC 

New  England  Newspaper  Supply  Co. 

Worcester,  Mess.,  U.  S.  A. 

CaM«  AddnM  NBMSCO— Warmstar 

JL 

These  are  the  Famous  Users  of  the 

C'CSCC  “r'T  A  V'T’”  DtY  MATRIX 
VJWOO  1  rolling  machine 


Chicago  Daily  News 
{2  machtnfs) 

Journal.  Milwaukee,  Wis. 

{2  machines) 

Star,  Kansas  City,  Mo. 

(2  machines) 
Globe-Democrat.  St. 

Louis,  Missouri 
Press,  Pittsburgh,  Pa. 
Press,  Cleveland, Ohio 
Post,  Cincinnati,  Ohio 
Times-Picayune,  New 
Orleans,  La. 

Nichi-Nichi.  Kobe.  Japan 
Record.  Philadelphia.  Pa. 
Times- Press,  Akron,  O. 
News,  Buffalo. N .  Y . 
('itisen,  Columbus.  Ohio 
Express,  Ixmdon,  Eng. 
Times.  Hartford.  Conn. 
News,  Detroit,  Mich. 
Times-Union.  Rochester, 
New  N'ork 


Dispatch,  Columbus.  O. 
News-Bee,  Toledo,  Ohio 
T ribune.  Beaver  Falls,  Pa. 
Eagle.  Brooklyn,  N.  Y. 
Courier- Express, 

Buffalo,  fi.  Y. 

Detroit  Daily,  Detroit. 
Mich. 

News,  New  York  City, 
N.  Y. 

Northwestern,  Ohskosh, 
Wis. 

Manitoba  Free  Press. 

Winnipeg.  Can. 
Times-Star,  Cincinnati, 
Ohio 

Press- Scumitar. 

Memphis.  Tenn. 
Journal-Herald, 

Dayton.  Ohio 
Chronicle.  San  Francisco. 
Calif. 

Telegram,  Toronto,  Can. 
News,  ('leveland,  Ohio 


This  heavy  duty  GOSS  “GIANT**  moulds  dry  mat* 
faster,  better,  than  direct  preaaure  machinei,  at  half 
the  inveatment,  without  damage  to  the  type.  Send  for 
the  folder.  It  tells  ALL  the  facta. 


GOSS  PRINTING  PRESS  COMPANY 

1535  So.  Paulina  Street 

NtW  YOBK  CHICAGO  »AN  FBANCltCO 


IMPROVED 
SILVER-SHANK 
ROUTER  BITS 

For  the  routing  of  cop¬ 
per,  aluminum,  zinc  and 
steel-faced  plates  Hoe 
Improved  Silver-Shank 
Router  Bits  are  unex¬ 
celled.  Correctlyr  de¬ 
signed,  carefully  made 
of  the  best  quality  high 
speed  steel  and  with  a 
keen  tough  cutting 
edge,  Hoe  Silver-Shank 
Router  Bits  are  the  first 
choice  of  practically 
every  photo-engraving 
and  stereotyrping  shop. 
Made  in  all  practical 


R.  HOE  &  CO.,  Inc. 

General  Ollleee 

ISSth  St.  and  East  River 
New  York  City 


Berry-MingleCo.ginc. . 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ave.  at  23rd St. 

• 

Designers  and  builders  of  special  ' 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant.  ^ 
^  Specialists  in  selection  and  sale  i  ' 
2  ofmachinery  for  increased pro- 

duction.  1 

•-  ‘ 

|.  Consultants  in  construction,  de-  ! 
0  sign, and  plan  of arrangements 

<  ofbuildings  to  meet  the  news- 

•  paper  and  publishing  needs, 

o 

A  Strictly  Quality  Product 

,f  A  Quality  Purchase  it,  after  oil, 
the  Exercise  of  the  Truest  Economy 


PLAIN 

PACKING  FELT 

Rolls  Approx,  40  Lbs. 
Sheets  18"  X  28" 

Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 

AMERICAN 
PUBLISHERS  SUPPLY 
P.  O.  BOX  131 
WEST  LYNN,  MASS. 
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CHEVROLET  ADDS  TO  SPACE 


H.  J.  Klinger,  General  Sale*  Manager, 
Sees  Upward  Business  Trend 

The  Chevrolet  Motor  Company  has 
greatly  increased  its  newspaper  advertis¬ 
ing  space  recently  because  the  newspaper 
is  “the  medium  for  attracting  universal 
attention,”  according  to  H.  J.  Klinger, 
vice-president  and  general  sales  manager 
of  the  company,  speaking  to  advertising 
and  newspapermen  at  a  recent  dinner 
given  by  officers  and  directors  of  the 
San  Francisco  Advertising  Club.  Mr. 
Klinger  and  H.  T.  Ewald,  president  of 
the  Campbell-Ewald  Company,  Detroit 
advertising  agency  handling  many  Gen¬ 
eral  Motors  accounts,  were  guests. 

Mr.  Klinger  added  that  a  definite  up¬ 
ward  trend  in  business  is  apparent  on 
the  Atlantic  seaboard  and  on  tlie  Pacific 
Coast. 

1  “N'ow  is  the  time,  more  than  ever, 
when  we  must  advertise,”  Mr.  Ewald 
told  the  gathering.  “There  will  be  a 
good  market  for  our  wares  again.  The 

I  wise  manufacturers,  wholesalers  and  re¬ 
tailers  will  seize  this  opportunity  and 
advertise.” 

CONTEST  IN  WATERBURY 

The  ll'atcrbury  (Conn.)  Rc{<ubUcan 
and  American  recently  conducted  a  prize 
;  contest  for  carriers  in  the  suburban  area. 
Boys  were  organized  into  teams,  each  of 
which  was  named  for  one  of  the  comic 
strips  carried  daily  in  the  Republican. 
Each  boy  was  paid  cash  for  each  in¬ 
crease  in  the  total  of  his  customers 
which  he  obtained  and  held  for  one 
month.  In  addition  there  were  money 
I  prizes  for  the  two  highest  boys  on  each 
1  team  and  an  extra  dollar  for  the  boy 
who  made  the  largest  increase  among 
'  the  carriers.  J  oseph  W.  Rowett,  is  man- 
i  ager  of  the  department. 


STARTS  HOTEL  NEWS  SERVICE 


I 


Stuart  Haydon,  veteran  reporter,  who 
began  on  the  Chicano  Jntcr-Occan  and 
has  worked  on  paix'rs  in  all  sections  of 
the  country,  is  in  charge  of  a  new  news 
service  started  by  the  Knott  chain  of 
hotels,  operating  30  hotels  in  Xew  York 
and  eight  in  other  cities.  He  e.xpects  to 
operate  on  a  city  room  plan. 


PETERMAN  ACCOUNT  PLACED 


William  Peterman,  Inc.,  manufacturers 
j  of  Flyosan,  Peterman’s  Discovery,  Peter¬ 
man's  Roach  FiKxl  and  Peterman's  Ant 
j  Food  has  appointed  Benton  &  Bowles  to 
!  handle  its  advertising.  Newspapers  and 
I  radio  will  be  used.  William  Peterman, 
I  Inc.,  one  of  the  oldest  companies  in  the 
'  inwticide  industry,  was  recently  ac¬ 
quired  by  Bristol-Myers  Co.,  a  subsidi¬ 
ary  of  Drug,  Incorporated. 


MARKS  70TH  YEAR 

The  70th  anniversary  of  the  Yankton 
I  (S.D.)  Press  &  Dakotan  was  observed 
I  June  6.  The  Dakotan  was  established  in 
lankton,  S.I).,  June  6,  1861,  by  F.  M. 
Ziebach,  William  Freney  and  j.  B.  S. 

'  Todd  as  a  weekly,  continuing  as  a 
■  weekly  publication  under  various  names 
untij  the  daily  was  established  April  26, 
l8/5.  George  E.  Masters  is  publisher 
and  F.  H.  Monfore  editor. 


labor  weekly  starts 

The  first  issue  of  the  Labor  Revie^v 
appeared  in  Columbia.  S.C.,  June  5  with 
Jhe  announcement  that  it  will  be  pub- 
hshed  each  Friday.  Most  of  the  news 
®P®ce  is  devoted  to  union  labor  discus- 
p'*!’®  stories  on  employment, 

calmer  E.  Krantz,  linotype  oi>crator  of 
the  Columbia  Record,  is  manager  and 
editor. 


daily  increases  capital 

The  Terre  I  [ante  (Ind.)  Tribune  file* 
Wpers  with  Secretary  of  State  Franl 
Jr.,  June  2,  showing  an  increase 
j"lj^‘^capital  stock  from  $1(X),(X)0  t( 


1  carriers  featured 

^ncastcr  Kezo  Era  and  Intelligencer 
tJcdicated  the  May  issue  of  thei 
I  H  carrier: 

y  n.  Kuntz  is  circulation  manager. 


Circulation  Promotion  ^  Situations  Wanted 


COFFEE  DRIVE  IN  FALL 

The  National  Coffee  Roasters  Associa¬ 
tion,  11  Water  Street,  New  York  City, 
which  is  planning  a  cooperative  adver¬ 
tising  campaign,  announces  that  plans 
will  be  acted  upon  at  the  annual  meeting 
in  October,  and  an  advertising  committee 
will  l)e  appointed.  Until  Nov.  1,  it  is 
stated,  no  interviews  will  be  granted  for 
solicitation  by  agencies  or  media  repre¬ 
sentatives.  Newspapers  and  magazines 
are  to  be  used.  W.  F.  Williamson, 
secretary  of  the  association,  will  be  in 
charge. 


ATLANTA  JOINS  A.F.A. 

The  Advertising  Club  of  Atlanta  was 
this  week  re.stored  to  membership  in  the 
Advertising  Federation  of  America,  and 
will  he  represented  at  the  .\.F.A.’s  con¬ 
vention  in  New  York,  according  to  Her¬ 
bert  Porter,  general  manager  of  the 
Gcorgian-American,  who  is  president  of 
the  Atlanta  Club.  This  organization 
was  disbanded  in  1924,  and  was  reorgan¬ 
ized  a  year  ago  with  Mr.  Porter  as 
president. 

i  “edItOR  &  PUBLISH]^ 

Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
i  insertion.  Minimum  space,  three  lines. 

The  Editor  &  Publisher  reserves  the  right 
i  to  classify,  edit  or  reject  any  copy. 


Brokers 


Newspaper  Brokerage —Only  hiek-Krnde  proper- 
ties.  IVrsoniil  sor^'ice.  Clyde  H.  Knox,  Board 
of  Trade  Bldg.,  KiinBaa  City,  Mo. 


Evening  Paper  e.xcltisive  eoniity  Kent  field;  good 
pl.'iiit  iiiehidiiit;  n*al  eatate;  good  cimilntioii; 
earning  1.^^/  net  on  priee  a»ked;  Initial  pay¬ 
ment  i'lO.fkiO;  biilanee  tMisy  terms.  J.  B.  Shale, 
Times  Building,  New  York. 


Hotel  Advertising — Due  Bills 


Due  bills  arranged  for  trade  advertising  In  daily 
newspapers  on  Atlantic  City  hotels.  Our  service 
ehnrge  lo%.  W.  II.  Camphell  Co.,  1219  Com¬ 
merce  Av.,  Atlantic  City. 


Libel  Insurance 


Editors,  Publishers,  insure<l  against  lilMd.  Sam¬ 
ple  poliry,  law  libel  treatise  free.  Stock  Com¬ 
pany.  Acme  Insurance  Itrokers,  Boonville,  MIh- 
sourl. 


Newspapers  for  Sale 


Desirable  small  daily:  San  Francisco  bay  re¬ 
gion.  Uo(|iiires  fr>0,(K)0  cash.  B*S*i8,  Editor  & 
Publisher. 


Old-established  prosperous  daily,  Pacific  North¬ 
west.  Owners  buying  larger  property. 
rash  reiptired.  Balance,  terms.  B-827,  Editor 
ik  Publisher. 


Newspaper  Wanted 


Advertising  executive,  with  newspaper  and 
magazine  experience,  wishes  to  buy  daily  news- 
pap«  r  In  city  of  to  2r»,ObO.  VV(»uld  cim- 

sidtT  part  lnter<»st  with  editor.  State  eHscntbil 
facts  in  first  letter.  B-H40,  Editor  A  Publisher. 


Man  of  wide  editorial  experience,  at  present 
executive  of  New  York  advertising  agency, 
wUhes  to  buy  all  or  part  Interest  in  promising 
dally,  town  of  10,000  or  more.  B-820,  Editor 
A  Publisher. 


Circulation  Promotion 


A.  M.  Stewart  Company,  El  Cortea  Bldg.,  Santa 
Moiiira,  California.  An  piflrient  clrrulation 
liuildlnir  orKanizatinn  arcpptlnf;  only  boniiflde 
aubHcriptioiiH  (paid  in  full  by  lulmrriber).  Write 
or  wire,  without  obliKation,  for  Held  survey. 


Over  90%  of  all  circulation  campaiens  on  dally 
newspapers  In  the  United  States  and  Canada 
are  condiirted  by  The  Charles  1‘artlowe  Com¬ 
pany.  The  dependable,  self-flnanring  I’AIIT- 
l.OWE  ri.AN  cuinpaiun  is  absolute  insuriinre 
of  cleanlim‘S!i,  genuine  satisfai'tion  and  re¬ 
sults  that  have  never  been  equalled  in  rtrrula- 
tloD  buildintr.  1‘artlowe  added  circulation  Is 
clean  circiibition.  Every  sulHicriptlon  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unleas  paid 
for  In  full  by  the  subscriber.  A  collect  wire, 
or  letter  will  iflve  you  a  free  Partlowe  scientific 
survey  of  your  field  and  an  Intelligent  estimate 
of  Its  possibilities — without  obliKatlon.  The 
Charles  Partlowe  Comiiany,  Occldentul  Bldg., 
Indianapolis. 


The  W.  S,  Kendall  Company,  104  N.  Bailey 
Ave.,  Ixmlsvllle,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Blair  &  Austin,  circulation  builders,  222  West 
tireenwlch  St.,  Keading,  Penn.  Originators  of 
Salesmanship  Club  Campaigns.  Telephones: 
Ofllee  2-i:i51;  residence  81-9240. 


Dawley  Circulation  Service  expands  circulation 
using  methods  meeting  present  conditions.  Write 
or  wire  F.  C.  Rosenthal,  Business  Manager,  B1 
Dewey  Avenue,  Huntington,  N  .V. 


Our  “Better  Times”  Campaigns  have  unequalled 
psychological  api)enl.  Hold  .Vyear  American 
record  for  cash  hiisiness  on  a  single  drive. 
Hudson  De  Priest,  24(1  Fifth  Ave.,  New  York. 


Help  Wanted 


Advertising  Business-  Miinagrr  who  can  invest 
ami  asRumc  compicto  charge  of  eRtab- 
llshed  eommunlty  newspaper,  riucago  territory, 
mtw  doing  in  exce««  of  $29,900  annually.  Can 
be  doubled.  K(|iiitab1e  salary  and  one-half 
profits.  This  Is  an  exceptional  opportunity  for 
capable  man  seeking  conservative  investment, 
with  unlimited  earning  possibilities.  B-H.‘10, 
IMitor  A:  Publisher. 


Advertising  Solicitor  wantetl.  not  under  thirty 
years  of  ago,  who  is  n  business  prmbirer,  for 
IMisition  on  staPT  of  <»ne  of  Massachusetts*  oldest 
newspapers:  pnTer  man  familiar  with  New  Eng¬ 
land  field,  although  not  necessary.  Must  be  a 
copy-writer  and  have  a  record  of  production 
that  will  warrant  a  go<Ml  salary  and  future 
opportiinltv  for  exe»*utlve  jMisition.  .Address 
n-Kir*,  Editor  &  I*ublisher. 


Situations  Wanted 


Advertising  salesman,  business  executive.  IS 
years’  experience,  n(»w  employed,  married,  '19, 
successful,  desires  change.  City  of  lo,099  and 
up;  references;  anv  offer  considered.  Adiiress 
I*.  O.  Box  112,  Oulfport.  Miss. 


Advertising — A  woman  with  many  years’  expe¬ 
rience  in  conducting  the  ailvertising  department 
<»f  a  larg(‘  concern  is  now  fr<H*.  Bid  all  the 
space  buying,  supervised  checking,  etc.,  and 
handled  follow-up  and  some  sales  work,  80<‘ks 
{Misitiou  of  similar  nature  or  w(»uld  act  as  assist¬ 
ant  to  a  busy  executive.  Will  ac<*ept  a  mcKler- 
nte  salary.  B-S;i2,  l-klitor  A:  I’ublislier. 


Circulation  manager,  organizer,  builder,  econo¬ 
mist,  with  record  of  achievement,  tleslres  c<»ii- 
nectlon.  Excellent  references.  B-7ti7,  Editor  At 
Publisher. 


Circulation  Manager  with  practical  experleiKH*, 
qualified  in  every  phase  of  circulation.  Carrier 
promotion  a  specialty.  F^xpcrleticed  in  morning, 
evening  and  eombiiiation  paiiers.  (’ollege  gradu¬ 
ate.  Available  July  Ist.  do  anywhere.  B-KiO, 
Editor  A  I’ublisher. 


Classified  Manager-  -Desires  southern  connec¬ 
tion.  A  go-getter  who  knows  how  to  bring  in 
space,  accustomed  to  handling  men.  Now  ein- 
ployeil.  Address  B  S,*!-!,  Editor  A  Publisher. 


Desk  Man— Young,  college  graduate,  metropoli¬ 
tan  experience.  Now  employed  in  city  of  2r»0,- 
(HI9.  do  anywhere.  B-s;u.  Editor  A  Publisher. 


Editorial — A  writer,  able  to  convert  into  vital 
organ  an  editorial  page  which  has  become  ver¬ 
miform  appendix,  seeks  contact  with  intere8te<l 
publisher.  B-HJi’i,  Eilltor  A  I’lililisher. 


Editorial  -Young  man,  21,  desires  a  position  on 
news  staff  of  newspaper  in  New  York,  New 
Jersey,  or  Pennsylvania.  Has  had  experience 
on  beat,  short  time  4»ii  rewrite  desk,  s(K‘ial 
c<»py,  and  ship  news  column.  Is  well  a(‘<|nainte<l 
with  all  marine  news  in  and  arouml  New  York 
('Ity.  lioaving  last  iKisltlon  t>e<‘anse  it  did  not 
offer  advancement.  Willing  to  do  a  gomi  day’s 
work  for  u  fair  day’s  pay.  B-829,  tiditor  A 
Publisher. 


Editorial 

I  am  completing  my  fifth  year  ns  managing 
editor  of  a  large  Eastern  daily. 

I  want  to  change  to  a  newspaper,  anywhere  in 
the  C.  S.,  that  is  not  very  strong  in  its  field, 
but  offers  opiMirtiinIties  to  an  experienced,  re¬ 
sourceful  newspaper-builder.  I  am  prepare*! 
to  consider  a  part-salary,  part-bonus  arrange¬ 
ment.  Free  on  IK)  days’  notice.  B-Sl.’),  Eilltor 


Editorial — A-1  newspaperman,  19  years’  experi¬ 
ence,  street,  desk,  make-up.  etc.;  former  city 
e<lltor.  editorial  writer:  90;  uninarric*!:  can 
prishice  g*MHls;  s<*her;  versatile;  conscientious; 
emidoved.  but  available;  references.  Address 
Box  1471,  E.  L.  U.,  Williams*iD,  West 
Virginia. 


Managing  Editor,  City  Editor,  Telegraph  Editor. 
— <lood  executive;  excellent  on  make-up.  Mar¬ 
ried.  Best  references.  Including  present  em¬ 
ployer.  B-814,  Editor  A  Publisher. 


Mechanical  Superintendent,  Production  Manager 
— Isjwest  poasible  costs  with  efficiency.  Know 
all  departments.  Former  publisher.  Prefer  East 
or  New  England.  B-790,  Editor  A  Publisher. 


News  Editor — Now  full  charge  city-telegraph 
desk,  town  15,000,  desires  similar  Job,  or  any 
desk,  elsewhere.  Married,  college  graduate, 
highest  references.  Strong  editorial  writer, 
capable  with  staff.  B-828,  Editor  A  Publisher. 


Newspaper  Woman,  familiar  every  department 
city  staff,  efficient  on  any  newspaper  Job.  Ex¬ 
cellent  references.  B-806,  Editor  A  Publisher. 


Photographer,  news  man  with  long  experience  is 
open  for  Job.  Will  go  anywhere.  Have  com¬ 
plete  equipment  and  car.  Walter  Johnson, 
Whitesville,  N.  J. 


Position  Wanted  as  Superintendent 
on  Afternoon  Daily 

Can  lower  payroll,  maintenance,  overhead  and 
miscellaneous  costs,  and  increase  prcNiuotion 
through  capable  and  efficient  management.  Sal¬ 
ary  consideration,  base*!  on  lowered  operating 
**08ta,  can  be  discussed  at  Interview.  Available 
now.  Write,  giving  brief  outline  of  your  prob¬ 
lem.  11-8.97,  Editor  A  Publisher. 


Spanish  Translator-Editor.^lO  years’  experi¬ 
ence.  Syndicate  features  prepared  for  I^itin- 
Americaii  newspapers.  Ijist  4  years  with 
(•rnphic  Syndicate.  Will  accept  connection 
with  any  Syndicate.  Honznlez,  110  W.  Il9th 
St.,  New  York.  Tel.  Monument  2,4r»99. 


Special  Investigator,  six  years  experience  with 
Ainlit  Bureau  of  Circulations.  Willing  to  take 
position  anywhere.  B-809,  Fklitor  A  I’ublisher. 


Mechanical  Equipment  For  Sale 


For  Sale — One  Cross  54  T)  Stereotype  Mctul  Pot; 
also  one  iloe  combination  curve*!  and  fiat  gas- 
heate*!  mat  scorcher,  all  in  goo<l  condition. 
Interesting  price  on  application.  (9ironicl«>  and 
News  Publishing  Company,  Allentown,  Pa. 


Four  Wesel  Routers,  $259.09  each.  One  Wil¬ 
liams  liloy*!  SnuNith-Shaver,  $.900. (M>;  one  Type- 
High  Pinner,  $.999.00;  one  Daniels  Planer, 
$209.00;  one  <iokh  heavy  duty  dry  mat  roller, 
$890.00.  All  machinery  r*dmilt  and  fully  giiar- 
antet'd.  MIh's  Machinery  (Company,  4S9A  West 
Broadway,  New  York  City. 


Magazines,  molds,  fonts,  new  and  used,  bought, 
sold,  tradeil.  F.  Montgomery,  Towanda,  i’enna. 


Newspaper  File 


New  York  Tribune 

Wante*!,  to  c*>mplete  a  file,  one  copy  of  the 
New  York  Tribune  of  each  of  the  following 
<latcs  of  the  year  1805:  April  10,  21.  22.  'Si. 
24,  28,  30,  May  1,  2,  3,  5,  6,  7,  8,  9,  10,  14 
to  28  (inclusive),  30,  31,  June  1  to  9  (inclu¬ 
sive).  Must  be  in  goo*!  condition,  untorn  amV 
<N>mplete.  Editor  A  Publisher. 


Journalistic  Antiques 


A  Collector  I*  In  tbe  market  for  Journalistic 
antiques  such  ss  autoKrapb  letter*  of  former 
editors  In  tbis  country  or  In  Canada,  dating 
back  even  to  Colonial  times;  first  Issues  of 
well-known  newspapers;  pictures  of  famous 
American  Journalists  of  past  generations;  old 
pbotograpbs  of  historic  news  erents;  copies  of 
old  newspapers  containing  accounts  of  events 
of  ODutnal  Interest;  or  any  other  antique  or 
relic  In  tbe  fields  of  advertising  and  publish¬ 
ing.  Look  through  your  old  letter  files,  scrap¬ 
books.  etc.  Then  let  me  know  wbat  you  have 
and  what  your  price  la  (must  be  moderate,  but 
for  cash  If  accepted).  El-746,  Editor  A 
Publisher. 


Newspaper  Properties 
Bought,  Sold  and 
Appraised 

All  negotiationg  confidential 

PALMER,  DEWITT  & 
PALMER 

Businsss  BstablUhsd  In  1899 
3S0  Madison  At*.  New  York 


Good  Men  Available 

The  Newspaper  Club  of  New  York 
is  undertaking  to  find  work  for  a 
number  of  newspapei  writers,  art¬ 
ists  and  publicity  men.  Excellent 
material  available.  Communicate 
with 

Relief  Committee 
Newspaper  Club  of 
New  York 

Care  Editor  &  Publisher 
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By  MARLEN  PEW 


A  NEW  note  was  struck  by  Gov. 

Franklin  D.  Roosevelt  in  his  letter  on 
local  government  and  the  press,  read  at 
last  week’s  convention  of  the  National 
Eiditorial  Association.  Mr.  Roosevelt 
thinks  that  in  order  to  save  itself  govern¬ 
ment  may  need  to  aid  the  press.  His 
ideas  on  this  subject  are  well  known  to 
his  friends,  but  this  is  the  first  time  he 
has  brought  them  into  the  open.  Mr. 
Roosevelt  niakes  direct  reference  to  the 
rural,  or  county-seat  newspaper.  Com¬ 
ing  from  a  farm  in  Dutchess  county 
feeling  the  affairs  of  country  people  most 
deeply,  the  governor  has  long  been  known 
as  the  friend  of  the  rural  press.  Ex¬ 
ploitation  of  the  county-seat  newspaper 
by  partisan  politics  is,  in  his  view,  one 
of  tlie  major  evils  of  the  day. 

♦  *  * 


papermen,  that  there  are  unnumbered 
state  matters  which  local  newspapers 
might  publish  with  great  profit  to  their 
readers  and  his  notion  seems  to  be  that 
this  stuff  in  paid  columns  would  be 
proper.  He  asks  newspapermen  to  give 
their  best  thought  to  this  problem,  look¬ 
ing  to  an  elevation  of  local  newspaper 
standards. 

♦  ♦  ♦ 

HAVE  seen  no  utterance  by  a  public 
man  in  recent  years  which  is  more 
provocative  of  discussion,  more  challeng¬ 
ing  to  those  who  accept  the  principle  and 
fact  of  free  press  as  the  sound  basis  of 

honest  and  efficient  local  government. 

As  the  Governor’s  letter  stirs  me  deeply 
I  shall  reproduce  it  in  its  entirety  on  this 
page  this  w'eek. 

*  tf  * 


IVT  ANY  newspapermen  will  agree  with 
Gov.  Roosevelt  that  local  government 
in  many  communities  is  in  a  bad  way. 
The  alarming  number  of  towns,  counties, 
even  cities,  that  are  actually  in  bank¬ 
ruptcy,  or  verging  on  it,  as  a  result  of 
incompetent  or  corrupt  administration,  is 
one  manifestation.  Another  is  the  fre¬ 
quency  with  which  local  public  officials 
are  being  exposed  as  the  actual  partners 
of  racketeers  and  commercial  grafters. 
Mainly,  however,  the  observant  citizen  is 
appalled  by  the  general  lack  of  sensible 
civic  pride  or  even  knowledge  of  public 
affairs. 

*  * 

N  many  communities  there  is  no  plan¬ 
ning  by  persons  with  some  right  to  act 
for  the  people  because  of  their  experi¬ 
ence  and  intelligence.  Great  Britain’s 
public  works  are  largely  planned  and  ex¬ 
ecuted  by  young  men  called  “public 
servants,”  carefully  selected  and  educated 
for  the  job.  They  go  out  to  India  or 
any  other  province  and  perform  miracles. 
The  offices  of  the  home  government  are 
filled  with  them.  Achievement,  not  per¬ 
sonal  profit,  is  their  objective.  They  are 
an  honored  class.  America  has  no  such 
system.  Sometimes  the  cheapest  and 
meanest  types  of  politicians,  having 
forced  their  way  into  office,  have  com¬ 
plete  command  over  public  works.  The 
surest  way  for  an  intelligent,  earnest  and 
experienced  man  to  become  disgusted 
with  democracy  in  operation  is  to  try  to 
take  a  hand  in  the  management  of  tho 
building  of  a  school,  bridge,  road,  park 
or  other  public  enterprise.  He  will  get 
small  thanks  for  his  pains.  I  assert  that 
the  natural  dependence  of  the  American 
people,  in  lieu  of  some  such  system  as 
that  obtaining  in  Great  Britain,  is  on  the 
local  press.  It  is  the  key  to  good  gov¬ 
ernment  in  a  democracy.  Show  me  a 
good  newspaper  and  I  will  show  you  a 
good  town.  By  “good”  I  mean  a  well- 
supported  newspaper,  published  and 
edited  by  courageous,  intelligent,  free 
men,  responsive  to  the  tenets  of  decent 
journalism.  Deprived  of  such  a  press, 
our  government  does  not  w’ork.  There 
are  small  gains  in  civic  progress.  Dis¬ 
aster  is  not  unlikely. 

*  ♦  * 

GOV.  ROOSEVELT  sees  many  rural 
newspapers  in  distress  and  harbors 
the  original  idea  that  in  order  to  preserve 
editorial  freedom  and  non-partisan 
political  discussion  it  may  be  justifiable 
for  state  governments  to  appropriate 
funds  to  aid  publishers.  He  does  not 
directly  suggest  a  state  subsidy  to 
guarantee  the  economic  life  of  free 
country  papers,  but  it  is  evident  .some¬ 
thing  akin  to  it  is  in  his  mind.  He  is 
in  red-hot  opposition  to  legal  advertising 
doled  out  by  party  bosses  to  the  “good 
boys,”  and  denied  to  the  “had  boys.” 
His  comments  on  the  publication  in  fine 
print  of  session  laws  which  “not  one 
voter  in  a  thousand  ever  glances  at”  are 
caustic.  He  thinks,  as  so  do  many  news¬ 


TEXT  of  Gov.  Roosevelt’s  Letter — 
Albany,  May  29,  1931. 
George  B.  Dolliver,  Esq., 

President,  National  Editorial  Associa¬ 
tion. 

Atlanta,  (ia. 

My  Dear  Mr.  Dolliver : 

It  is  with  very  real  regret  thaLl  find 
I  cannot  in  person  welcome  the  Editorial 
.Association  to  Warm  Springs.  *  ♦  I 
wanted  also  to  talk  over  with  all  of  you 
in  person  certain  thoughts  regarding  the 
support  and  encouragement  of  a  fearless, 
independent  and  intelligent  rural  press 
throughout  this  country. 

VV’e  are  beginning  to  understand  more 
and  more  the  proper  relationship  between 
the  State  and  its  individual  citizens.  We 
know,  for  example,  that  most  of  the  mis- 
government,  extravagance,  corruption  or 
inefficiency  that  exists  in  our  village, 
town,  county,  city.  State  and  even  na¬ 
tional  governments  has  come  largely  be¬ 
cause  of  the  indifference  of  the  voters  to 
the  qualifications  of  those  whom  they  per¬ 
mit  political  leaders  to  .select  for  posi¬ 
tions  of  authority. 

♦  ♦  * 

IVTUCH  of  this  indifference  arises  either 
from  an  ignorance  on  the  part  of  the 
voter  as  to  actual  conditions,  or  else  an 
ignorance  on  the  part  of  the  voter  as  to 
the  qualifications,  good  or  bad,  of  the 
persons  for  whom  he  votes  on  election 
day.  In  other  words,  a  more  educated 
citizenship  is  the  ultimate  answer  to 
present  shortcomings  of  government. 

We  know;  also  that  education  is  a 
proper  function  of  the  State.  In  my  owm 
State,  for  example,  the  item  for  education 
in  the_  State  budget  greatly  exceeds  any 
other  item  and  actually  amounts  to  about 
one-third  of  the  State  expenditures.  So 
far,  however,  by  far  the  greater  part  of 
the  education  thus  provided  stops  with 
the  individual  before  he  or  she  attains 
voting  age. 

It  is  only  recently  that  we  have  begun 
to  realize  that  the  education  of  a  citizen 
continues  throughout  life,  and  it  there¬ 
fore  seems  fair  to  reason  that  the  duty  of 
the  State  to  educate  its  children  implies 
a  further  duty  of  the  State  to  continue 
the  education  of  its  adult  citizens,  at  least 
to  enable  them  to  understand  their 
responsibilities  to  the  form  of  govern¬ 
ment  under  which  they  live  and  the 
character  of  their  public  officials. 

*  ♦  * 

'T'  HOSE  who  live  in  the  larger  centres 
-*  of  population  obtain  through  the  press 
reasonable  information  as  to  what  goes 
on  at  Washington  or  at  the  State  Capitol. 
The  failures  or  the  successes  of  our  Na¬ 
tional  Administration  are  on  the  whole 
discussed  intelligently  and  frequently  and 
the  same  is  true  in  regard  to  most  of  our 
-American  State  administrations.  But 
when  w'e  come  to  that  local  governmental 
machinery  and  administration,  w'hich  is 
the  foundation  of  all  government,  there 
is,  I  fear,  in  many  instance.s,  a  most 
amazing  lack  of  knowledge  or  interest. 


For  instance,  in  my  own  State  we  have 
greatly  reformed  and  improved  our  State 
Government,  but  in  our  town  and  county 
governments  the  functioning  is  under 
archaic  and  obsolete  systems  which  have 
changed  little  in  many  generations. 
Under  systems  of  fees  and  duplications 
of  effort,  party  patronage  in  our  local 
government  has  become  profitable  to  the 
favored  few  and  highly  extravagant  for 
the  average  taxpayer. 

One  definite  answer  to  this  problem  of 
the  education  of  the  individual  voter  lies 
in  the  rural  press.  No  city  paper  can 
supply  this  lack.  It  is  therefore  to  the 
interest  of  every  State  to  encourage  the 
maintenance  of  a  local  press  which,  free 
from  any  political  influence,  will  criticize 
freely  when  things  go  wrong,  praise 
when  praise  is  deserved,  and  at  the  same 
time  keep  its  readers  constantly  informed 
of  what  is  going  on. 

♦  ♦  ♦ 

IN  line  with  the  thought  that  education 
is  at  all  times  a  function  of  the  State. 
I  believe  that  state  governments  should 
give  serious  study  and  consideration  to 
providing  this  additional  education  for 
adults  through  the  medium  of  the  rural 
press  in  communities  where  the  number 
of  subscribers  and  the  amount  of  adver¬ 
tising  makes  it  difficult  for  the  country 
editor  or  proprietor  to  make  both  ends 
meet. 

The  State  use  of  the  rural  press  should, 
of  course,  be  provided  to  all  papers  on  a 
non-partisan  basis,  provided  only_  that 
such  papers  have  sufficient  circulation  in 
proportion  to  the  population  which  they 
serve  as  to  rank  them  as  real  mediums  of 
information. 

Careful  study  might  be  able  to  devise 
metho<ls  by  which  poliffcal  and  govern¬ 
mental  information  through  the  medium 
of  these  papers  can  never  be  used  as  in 
the  past,  as  a  club  by  w’hich  a  party  in 
power  seeks  to  eliminate  a  minority. 

* 

'’l''HE  absurd  principle  that  existed  in 
A  our  State  in  the  past,  by  which  large 
portions  of  the  local  press  were  subsid¬ 
ized  for  political  purposes  by  publishing 
page  after  page  of  session  laws,  is  not 
the  sort  of  thing  which  brings  any  edu¬ 
cational  results;  not  one  voter  out  of  a 
thousand  ever  glances  at  the  huge  mass 
of  our  laws  printed  in  small  type. 

There  is  other  information,  however, 
particularly  wfith  regard  to  local  govern¬ 
ment  which  could  be  prepared  and  printed 
and  which  would  be  a  matter  of  news  and 
a  matter  of  interest  to  the  readers. 

I  have  no  definite  plan  in  view  but  I 
do  know  that  it  would  be  of  tremendous 
advantage  to  the  cause  of  better  govern¬ 
ment  in  this  country  if  something  along 
this  line  could  be  worked  out.  May  I 
suggest  that  your  association  take  some 
steps  to  study  this  problem,  and  I  can 
assure  you  that  if  a  practical  scheme  can 
be  evolved  it  will  have  my  very  earnest 
and  hearty  cooperation. 

« 

The  country  paper  should  be  the 
country  schoolmaster  for  us  older 
people.  It  should  be  supported  in  every¬ 
way  that  is  fair  and  practical  for  the 
go<Mi  of  the  citizenship  of  the  State  itself. 
State  aid  should  not  be  used  as  a  political 
corruption  fund  by  the  party  in  power. 

This  Spring  in  vetoing  a  bill  for  the 
mere  printing  of  official  notices  which  no 
one  would  read,  I  remarked  that  the 
measure  should  have  been  entitled;  “An 
act  for  the  relief  of  certain  newspapers.” 
This  bill  would  have  resulted  in  estab¬ 
lishing  the  very  political  subsidy  to  which 
I  so  seriously  object.  Had  it  been  an  act 
to  aid  all  bona  fide  rural  newspapers 
without  regard  to  their  political  beliefs 
to  become  education  factors  in  regard  to 
government.  I  would  have  given  it  a  very 
different  consideration. 

I  wish  much  that  your  association 
could  work  out  some  plan.  The  passing 
of  the  rural  press  would  be  a  disaster  to 
our  nation.  It  is  the  duty  of  all  of  us 
who  are  interested  in  government  to  see 
that  our  rural  communities  are  informed 
as  completely  on  the  subject  of  local  gov¬ 
ernment  as  the  readers  of  the  large  city 
newspapers  are  informed  on  what  is 
going  on  in  Washington. 

Very  sincerely  yours, 

Franklin  D.  Roosevelt. 


REPORTS  OWN  WEDDIW 
IN  TREE-WHEEL’  STyH 

Event  of  “No  Importance  Other 
to  Those  Concerned"  Joins  Robsi^l 
Copeland,  Chicago  Auto  Editor,^| 
and  Julia  Resoner 


Robert  Copeland,  automobile  editor^ 
the  Chicago  Herald  and  Examiner,  oq 
remarked  to  the  city  editor,  “If  I  en 
do  get  married,  please  let  me  write  tl 
story  of  my  wedding.”  He  was  inarri 
June  6.  Here  is  his  story  of  the  wed(fi| 
as  it  appeared  in  last  Sunday’s  Hen 
and  Examiner  under  a  by-line: 

“A  wedding  of  no  importance  oth 
than  to  those  directly  concerned  occuni 
in  Chicago  yesterday. 

“The  unlucky  girl  was  Miss  Jul 
Alice  Resoner.  She  became  the  Ml 
of  Robert  Copeland,  for  four  years  auk 
mobile  editor  of  the  Herald  and  Ej 
aminer,  and  now  hopeful  of  retaining  thi 
position  for  at  least  another  four  yeanj 

“The  ceremony  was  solemnized  b 
the  Rev.  Irwin  St.  John  Tucker,  pastor  I 
St.  Stephen’s  Episcopal  Church  and  ait 
critic  of  the  Herald  and  }£xaminer  stal 
The  minister  did  not  kiss  the  bride. 

“Persons  desiring  details  will  be  i» 
terested  to  know  that  Mrs.  Copeland  at* 
tended  Muncie,  Ind.,  grade  and  hi|| 
.schools.  Mount  Ida  School  in  Rosl^ 
and  the  University  of  Indiana,  where  sbl 
was  a  member  of  Kappa  Alpha  The| 
sorority.  She  is  an  only  child,  but  doi 
not  appear  to  be  spoiled. 

“The  bridegroom  did  not  attend  an 
one  school  long  enough  to  lay  claim  ti 
an  alma  mater.  He  is  the  eldest  of  fii| 
living  children. 

“As  soon  after  the  ceremony  as  th 
bridegroom  was  able  to  finish  a  morninp 
editorial  work,  the  couple  started  on  t 
motor  tour  around  Lake  Michigan.  Fol 
lowers  of  the  Sunday  automobile  sectifll 
motorlogues  may  read  a  description  m 
this  Summer  drive  a  week  from  today. 

“On  their  return  to  the  citv  the  Cojn 
lands  will  live  at  7631  Eastlake  terrace 
that  is,  when  arrangements  are  complei 
for  four  rooms  of  furniture.” 

URGES  NEWSPAPER  READING 


Louis  Wiley  Tells  Washington  Colisfl 
Graduates  to  Keep  Posted  I 

I^uis  Wiley,  business  manager  of  Ntw 
York  Times,  addressed  the  students,  fan* 
ulty  and  guests  of  W'ashington  Collef^ 
Chestertown,  Md.,  June  8  on  “The  New* 
paper  and  Its  Part  in  Civilization.”  A 
class  of  43  received  degrees.  * 

Urging  the* graduates  to  continue  their 
education  by  reading  the  newspapers,  Mft 
Wiley  said:  ■ 

“Of  what  avail  is  it  that  you  hat* 
learned  the  principles  of  political  science 
if  you  do  not  follow  the  progress  of  thi 
Russian  experiment,  of  the  struggle*  of 
the  new  nations  born  since  the  war  to 
achieve  the  aspirations  of  their  peopl*^ 
of  the  efforts  of  the  older  and  great*! 
nations  to  hold  their  authority  and  pr#* 
eminence  ? 

“What  advantage  is  it  to  you  to  ha^ 
won  honors  in  the  studv  of  economics  an* 
politics  if  you  do  not  follow  in  the  .veafl 
before  you  the  rise  and  fall  of  nattoiH 
such  issues  as  the  tariff,  agricultural 
lief  and  the  relation  of  government  an* 
business  ?” 


ISSUED  BANK  SUPPLEMENT 

The  34th  annual  bank  stockholder* 
number  of  the  Chicago  E7'enmg  Post  if" 
peared  as  a  32-page  supplement  of  la* 
Saturday’s  erlition.  The  supplement,  pr«S 
pared  by  the  financial  department,  co^ 
tained  a  complete  list  of  shareholders  • 
Chicago  banks,  together  with  advcrtwl 
ing  and  editorial  matter  relating  to  liank* 
ing  and  finance. 

STARTS  50TH  YEAR 

A.  B.  Williams  of  the  ^^cdford 
Mail-Tribune  started  his  50th  year  in  t* 
newspaper  and  printing  business  Ju^^ 
He  started  as  a  printer’s  devil  in 
fornia  in  1882,  later  going  to  wT 

he  edited  papers  in  Richfield  and  »* 
Pleasant.  He  has  been  with  the  Maw* 
Tribune  for  23  years.  , 


